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End of Inflationary Trend 


Minnesota Nutrition 
Short Course Set 
for Sept. 15-16 


ST. PAUL—The University of 
Minnesota's 13th annual Animal 
trition Short Course will be held on 
the St. Paul campus Sept. 15-16, it 
has been announced by J. O. Chris- 
tianson, director of agricultural short 
courses at the university. 

A series of panel discussions by 
noted animal nutritionists, veterin- 
arians and feed industry men will be 
featured, according to L. E. Hanson, 
professor of animal husbandry at the 
university and chairman of the ar- 
rangements committee for the course. 

To be discussed the first morning 
will be drugs and medicated feeds 
for livestock and poultry, research 
results and quality control. On the 
afternoon of the same day, a panel 
will take up the subject of milk 
replacers for pigs and calves. Both 
research and practical experience will 
be drawn on by panel members. A 
third panel will discuss antibiotics, 
arsenicals and detergents for use in 
livestock and poultry feeds on the 
morning of the second day of the 
course. 

Also included on the two-day pro- 


of Minnesota research in animal nu- 
trition and related fields and discus- 
sions of problems in the manufac- 
ture and merchandising of feed. Sup- 
plements for homegrown feeds for 
dairy and beef cattle will also be dis- 
cussed. 

Speakers at nutrition short 
course will include Dr. Sterling 
Brackett, Lederle Laboratories, 
American Cyanamid Co., New York; 
B. M. Shimm, research division, Ar- 
mour & Co., Chicago; Dr. Robert 
Spitzer, director of research, Mur- 
phy Products Co., Burlington, Wis.; 
Dr. Gus Bohstedt, chairman, depart- 
ment of animal husbandry, Universitys 
of Wisconsin, and Prof. C. C. Cul- 
bertson, department of animal hus- 
bandry, Iowa State College. 

Staff members at the University of 
Minnesota and members of the feed 
industry will also take part in the 
program. 

Cooperating with the university in 
conducting the short course are the 
Northwest Feed Manufacturers Assn. 
and the Northwest Retail Feed Assn. 


EGG PRODUCTS GROUP 
PLANS OCT. 5 MEETING 
CHICAGO The National Egg 
Products Assn. will hold its semi- 
annual meeting Oct. 5, 1952, at the 
Sherman Hotel here. The meeting 
will be in conjunction with the con- 
vention of the National Poultry, But- 


the 


gram will be reports on University | ter and Egg Assn. 


orecast 


RENT CONTROL END SEEN AS 
FACTOR IN PRICE RISE HALT 


Increased Demand for Poultry, Less for Red Meat Seen 
as Higher Rents Siphon Off Purchasing 
Power of Consumers 


By JOHN CIPPERLY 
Peedstuffs Washington Correspondent 


WASHINGTON — Despite the ad- 
ministration’s current tune of rising 
prices, with its political overtones, 
the national economy is passing its 
inflationary peak and the nation is 
heading for a price slide. 

The administration is determined 
to develop high fall prices for farm 
commodities, and its overemphasis of 
inflationary trends seems peculiarly 
designed to scare the public into ab- 
normal buying to raise price levels. 

However, the Bureau of Labor Sta- 
tistics has lifted the price discussion 
out of the political arena, and cur- 
rently, within its own shop, is pre- 
dicting a definite downward trend in 
prices of food, consumer soft and 
durable goods and automobiles. 

This independent government agen- 
cy is giving weight to the lifting of 
rent control Sept. 30, which perhaps 
is the most important factor now ris- 
ing on the economic horizon 

A top official of the bureau reasons 


Government Extends Drouth Aid; 
Hay Demand Greater, Prices Up 


The government is moving in to 
provide increased relief for farmers 
in drouth-stricken areas of the South- 
land. 

Eleven states had been designated 
as drouth disaster areas, making 
farmers in those states eligible for 
loans from the Farmers Home Ad- 
ministration. Following this action, 
President Truman announced alloca- 
tion of $3 million in disaster emer- 
gency funds to help provide hay and 
some other feed for dairy and beef 
cattle herds in Tennessee and Ken- 
tucky. 

Charles F. Brannan, secretary of 
agriculture, said the government 
would move hay into Tennessee and 
Kentucky from northern states and 
would sell it to farmers at “a rea- 
sonable price.” Housing and Home 
Finance Agency funds amounting to 
$3 million were allocated for the sub- 
sidy program. Mr. Brannan said that 
if the cost of the hay, including pur- 
chase price, transportation and han- 
dling, was above an “economically 
practicable” figure, the department 
would make up the difference. 

Hay Needed 

He said the program is aimed at 
helping farmers continue to feed their 
dairy and other animals so that they 


will not have to move them to mar- 
ket. A big problem in drouth areas 
of the South, many observers pointed 
out, is an urgent need for hay sup- 
plies. They said there were no im- 
mediate indications of a shortage of 
feed grain supplies. 

Also it was noted, formula feed de- 
mand has not increased greatly be- 
cause of the drouth, and it was em- 
phasized that much of the need for 
added feed supplies is in roughage. 
(For feed market details see reviews 
on pages 2 and 3.) 

Grain prices showed increases un- 
der the influence of the drouth re- 
ports, but then there was steadying 
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or weakening with rains in some sec- 
tions and Secretary Brannan’s state- 
ment that the drouth’s effect on food 
supplies was not large enough to 
raise over-all food prices. It was 
pointed out that losses in the South, 
while serious there, probably would 
not be extensive enough to affect 
greatly the size of total food supplies 
since the South is not one of the 
main food producing areas. 
Hay Market Reaction 

Even before the government en- 
tered the hay procurement picture, 
the drouth and dry pasture conditions 
in the South, Southeast and some 
parts of the Southwest had been re- 
flected in the hay market. 

From Kentucky, for example, came 
reports of sharply increased prices for 
hard-to-get hay. A Louisville report 
said growers were asking $45 ton for 
first cuttings of alfalfa; new clover, 
which normally opens at about $25, 
was quoted at about $44 or more by 
growers; and wheat straw, which was 
worth about $22 two weeks earlier, 
was up to $27. Prices as high 
as $60 ton for northern hay were re- 
ported. 

Many head of livestock in Ken- 
tucky and elsewhere were being ta- 


(Continued on page €9) 


that lifting of these controls will mean 
higher rents for lower and middle 
class income brackets by muid-No- 
vember 

The official then expects a marked 
change in the distribution pattern of 
consumer buying power, as rents dip 
into the amount available for consum- 
er goods. 

Then, if orthodox economic theory 
holds, it can be expected that con- 
sumers will reduce buying of top 
cuts of meat, substitute poultry for 
red meat, substitute margarine for 
butter and buy heavily of cereal 
products and bread. 

Rent is given a factor of 15% in 
the Bureau of Labor Statistics index, 
and the removal of controls will halt 
any downtrend in prices when the 
mid-October index is released. 

It appears that the higher index at 
that time will lead to an increase in 
wages paid on labor contracts that 
are geared to the index. 

But, even if this happens, by mid- 
November the reduced income avail- 
able for commodities, other than rent, 
will show the real deflationary na- 
ture of the lifting of rent controls. 

(See editorial comment on page 2.) 

It is believed that the lowered buy- 
ing power for food, clothing and 
durable and soft goods, which will 
become apparent in November or De- 
cember, will wipe out the gain in 
the October BLS index. 

This price level projection by the 
bureau is not likely to be publicized 
by the administration, which now is 
marshalling its psychological weapons 
to hold prices or even push them up. 

Ellis Arnall, price administrator, 
forecasts a violent runup in food 
prices. BLS denies this outlook. Mr. 
Arnall, stung by the steel-wage set- 
tlement,: is asking for a return of 
Congress to grant him wider powers 
to control prices. 


Steel Influence 


The administration points to the 
boost in steel prices as a sign of 
rising inflation. A BLS official has 
expressed doubt that the steel com- 
panies would be able to obtain the 
full advance of $5.50 a ton except in 
the case of certain special types of 
steel. Generally, the official sees in 
the future a reduced demand for steel 
on the basis of demand for products 
of which steel is an important part. 

Mr. Arnall has predicted a substan- 
tial advance in the price of lower 


| priced automobiles. The average steel 


increase is $5.50 a ton, hardly a fac- 
tor to greatly boost the price of a 
3,000 Ib. automobile. 

The drouth disaster is another peg 


(Continued on page &) 
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Is Bearishness Justified? 


HE crystal ball is often cloudy, especially in regard to predictions of 

price or economic trends. If the many factors affecting supply and 
demand and price movements could be foreseen with certainty, it would be 
a different world—and maybe a worse one. 

Keeping these obvious truths in mind, we believe that Feedstuffs read- 
ers will find interest, value and thought stimulation in the bearish story 
on page 1 of this issue under the by-line of John Cipperly, our Washington 
correspondent. Mr. Cipperly cites the conclusions of a Bureau of Labor Sta- 
tistics economist, who has shown remarkable astuteness in previous analyses, 
to the general effect that we are close to a period of declining prices in a 
number of commodities, including some of those of most importance to the 
feed industry. The principal basis for this prediction seems to be the impend- 
ing end of federal rent controls on Sept. 30, which in the opinion of the 
BLS economist will affect substantially the amount of money available 
for the purchase of food and other necessities, to say nothing of luxuries. 
He thinks that this, considered with some other similar factors, points to 
a shift in demand for certain types of commodities that could—he says will— 
have a deflationary effect on the general economy. 


* * * 


HE particular result on the feed industry would come from a changed 

pattern in food buying. There would be a decreasing demand for the 
higher priced foods such as meats, eggs and milk, as consumers switch more 
and more to a lower cost diet of cereals and the staple vegetables. Such an event 
would, of course, be reflected in the market for feeds. 

It is difficult for us to accept the line of reasoning of the BLS economist 
without substantial modification. We doubt, for one thing, that the ending 
of federal rent control will have that much effect on consumer buying patterns, 
especially in regard to food. A family accustomed to a high quality diet will 
not give it up willingly, and most families, we think, would seek to econo- 
mize in other ways first; and it is a fact that the meat, milk, egg and fresh 
fruit diet has become a part of the accepted standard in a vast majority of 
U.S. homes. Rent controls will be continued for a time at least at the local 
level in many areas, although we think that effective rent control is too 
vast and expensive a bureaucratic enterprise to be sustained for long by 
local governments. Rents almost certainly are going to take a larger slice 
of many budgets than they have for the past 10 or 12 years. While this is 
a factor of importance, we cannot believe that it has all of the implications 
assigned to it by the BLS economist. 


* * * 


N the other side of the argument, however, it has been recognized for 

a considerable time by many observers that this country’s prosperity 
does not have the most desirable foundation for permanence. Many aspects 
of it are either entirely or partly the result of “doctoring’’—of temporary 
shoring up and artificial measures applied by the government when some sec- 
tion of the economic structure showed signs of crumbling. How long this could 
be continued successfully has been a point of contention since depression days. 
It is possible that the BLS economist sees a major fault in the foundation 
developing, or it may be that he just sees a falling brick. 

,At any rate, we think that such viewpoints should be presented and 
studied by business men. Especially in this election year, the well oiled prop- 
aganda machine is operating at full speed, giving over-emphasis to some mar- 
ket factors and under-emphasis to others. It is difficult to appraise the 
present, let alone the future. Aside from any judgment on the accuracy of 
the BLS economist’'s predictions, conservatism probably is more of a virtue 
than a vice at the present time. 


ager of Sioux Brand Feeds and will 
immediately start a stepped up sales 
program. The feed plant recently has 
been remodeled to make pellets, 
crumbles and meal. Plans are being 
made to remode] the oilseeds plant. 
Mr. Woodard has operated Wood- 
bach, Inc., a brokerage office in Min- 
neapolis and Winnipeg for three 
years. The offices will be under the 
management of Andy Lorence. 


E. A. WOODARD REJOINS 
SIOUX INDUSTRIES, INC. 


SIOUX FALLS, S.D.—E. A. Wood- 
ard, after five years absence from the | 
executive staff of the Sioux Indus- 
tries, Inc., of Sioux Falls, and Sioux 
City, Iowa, returned Aug. 1 to man- 
age the Western Soybean Mills at 
Sioux Falls. 

Frank S. Burson will be sales man- 


A FEEDSTUFFS 
FORMULA FEEDS: HOW’S BUSINESS? 
FEATURE 


Formula feed demand generally continued at a steady to good pace 
this week, but rising prices were reported to be causing some lessening of 
demand or fears that higher costs would bring greater buyer resistance. 
Manufacturers in some sections noted an improvement in feed sales, while 
others said that business was no more than fair to steady or was slackening. 
Reports from some drouth areas indicated that formula feed demand hadn't 
been affected too greatly by the drouth, with inquiry for added supplies 
confined chiefly to hay and roughage. Meanwhile, formula feed prices were 
advancing, reflecting recent sharp increases in costs of some ingredients, 
including vegetable and animal proteins, millfeeds, alfalfa meal and other 
ingredients. In some cases, formula feed buying was apparently stimulated by 
anticipation of further price advances. In other cases demand was easing off, 
and fears were expressed that the rising prices would hurt feeding ratios and 
reduce or limit interest in formula feeds. During the week ended Aug. 6, the 
index of wholesale feedstuffs prices advanced 2.4 points to 272.6, compared 


with 232.7 a year ago. The grain index gained 2.6 points to 253, compared 
with 242.1 a year earlier. (Ingredient details on pages 66-69.) 


Northwest 

Formula feed business in the North- 
west this week was steady to im- 
proved, manufacturers reported. Some 
mixers indicated that interest was 
greater and sales were larger than 
in the previous week, while others 
said that business was holding about 
steady at a good pace. 

Some manufacturers said that busi- 
ness generally was improved, with 
more interest being shown in the 
complete line of feeds. Part of the in- 
creased interest was attributed pos- 
sibly to buying in advance of antici- 
pated price increases brought on by 
increases in ingredient costs. 

Fears were expressed that the in- 
creased price levels would bring on 
more buyer resistance and some eas- 
ing off in demand. 

Turkey feeds continued to move in 
good volume, and reports on egg 
mashes indicated steady to increased 
interest, with some noting very good 
sales for this time of year. Hog feed 
interest was said to be good, and 
some manufacturers cited especially 
good pig starter sales for this time. 

Dairy feed volume was seasonally 
not very heavy, but there was re- 
ported to be quite a little interest in 
dry areas. 

Plants were running five to six 
days, and some firms noted better 
backlogs of orders for next week. 

With soybean oil meal mixes, mill- 
feeds and other ingredients higher, 
feed price increases of $2@3 ton 
were being posted this week. 


Central States 


The outstanding feature of formula 
feed business in the central states 
area this week was the sharp rise in 
ingredient costs, which was carrying 
the price of formula feeds upward 
around $1 ton. Feed manufacturers 
said that prices probably would rise 
another $1@2 ton the following week. 

Most ingredients are strong, grow- 
ing out of the effects of the drouth 
which is gripping southern, south- 
eastern and New England states. 
However, this demand is not extend- 
ing into formula feeds, mixers say, 
and buying is being done on a hand- 
to-mouth basis, with caution exer- 
cised on long-term commitments. 

However, most manufacturers can 
claim a comfortable backlog, with 
orders coming in at a fast enough 
pace to allow for adequate planning 
of production schedules. Some in- 
creased business is being done in cat- 
tle and dairy feeds, with orders com- 
ing from the Southeast. 

Manufacturers are watching the 
drouth situation closely, ready to step 
into the breach if supplies are needed. 
However, it is pointed out that de- 
mands for additional supplies have 
been limited to hay and roughage 
items so far. 

The advance in ingredient costs is 
causing some wrinkled brows, since 
demand will dry up if feed prices ad- 


vance much further, it is feared. 
There is some thought that the cur- 
rent scare caused by the lack of rain 
in some areas is being overdone. 
There is much discussion about the 
advisability of buying ahead at cur- 
rent prices. 


Southwest 


The sharpest change in the south- 
western formula feed market this 
week was price. Advances of $2@4 
ton were taken by manufacturers of 
higher proteined formulas, including 
cattle, hog and some poultry feeds. 
In the lower protein brackets prices 
were up $1@2 ton. 

Increasing costs of ingredients 
brought about the advances. Sales of 
the vegetable proteins, particularly 
soybean oil meal and cottonseed oil 
meal, were stronger and animal pro- 
teins have advanced at least $5 ton 
recently. Alfalfa meal is up $4@5 ton 
in recent weeks. Bran is up that 
amount just in the past week, but 
shorts have held steady. Declines were 
registered only in corn and molasses. 

Normal year-end tightness in oil- 
seed meals was the rule with the new 
year outlook bullish particularly for 
products out of the cotton area. The 
drouth has stimulated cattle, dairy 
and to some extent hog feed demand. 

Feeding ratios may receive a knock 
in spite of higher pork and egg mar- 
kets, because of the new increases in 
feed costs. Mills experienced a some- 
what lesser demand this week and do 
not anticipate any improvement be- 
cause of the higher price trend. Pro- 
duction averaged five days this week, 
yet some mills remained on a six- 
day schedule. 


Southeast 


So far drouth conditions have not 
affected the demand for for- 
mula feeds in the proportion that 
most feed manufacturers had antici- 
pated. Consumers are definitely call- 
ing for increased supplies of dairy, 
cattle and hog feeds, but the over-all 
tonnage is only moderately greater 
than is normal for this season of the 
year. 

Much concern is being expressed 
over the reduction of herds caused 
by the preference of selling cattle 
rather than attempting to maintain 
them with expensive feeds and no 
pastures. This factor is no doubt 
counterbalancing to some extent the 
feed demand caused by the drouth. 

Mills which are primarily serving 
the dairy and beef cattle trade have 
been running five full working days 
and in just a few instances, a little 
bit overtime. Those with formula 
poultry feeds as their major operation 
have been barely running five days 
per week. 

Feed manufacturers are awaiting 
new crop offerings on cottonseed oil 
meal which are now considered im- 
minent. It was expected that some 
mills in the southernmost areas would 
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begin operations some 
week, and by that time both proc- 
essors and consumers hoped that ceil- 
ings would be settled and general 


decisions made on the government 
package deal for oil meals so that 
trading can begin. This impending 
new crop meal is causing feed mills 
to stretch their soybean oil meal and 
peanut oil meal rather than take on 
new supplies at the current high lev- 
els. There is still some supply of im- 
ported cottonseed oi] meal, and the 
limited supply of old crop peanut oil 
meal has not been taken from the 
market. There is a general lack of 
faith in the asking prices of new crop 
soybean oil meal, with practically no 
trading going on for the forward 
position. 

No one knew what effect the gov- 
ernment grain aid would have upon 
nearby feed business in the southeast- 
ern states, almost all of which have 
been declared distress areas. This un- 
certainty was keeping feed mills 
from creating surplus inventories to 
take care of drouth conditions. 

Fishing has slowed up along south- 
ern coasts and the existing supply 
of domestic fish meal is in a tight 
position. In addition, import offer- 
ings have been rather well taken, and 
there is no selling pressure in that 
market. 


Northeast 


With continuation of the dry spell 
that has affected this area as well as 
other sections of the country, the de- 
mand for formula feeds, especially 
by dairy herd owners, has been keep- 
ing mill production at a fairly high 
rate. 

Reports from the country show 
that herd owners are feeding this 
year’s crop of hay to their cattle, 
whereas they ordinarily would still be 
on pasturage. Striving to keep up 
their quota of milk supplies the herd 
owners are also using more formula 
feeds to keep the production of milk 
at a high level. 

Poultry raisers continue to be good 
buyers of formula feeds as the price 
of eggs has been holding up, and 
there is also a good demand for broil- 
ers and heavier weighted culls. 

Ingredient offerings showed ad- 
vances during the past week due to 
good demand and influenced by a rise 
in corn and oats prices. Ground 
screenings were in strong demand, 
and at one time during the week they 
were selling $10 above the previous 
quotations. Millfeeds rose higher 
again, showing gains up to $2.50. 


Ohio Valley 


A fair volume of business was re- 
ported this week by mills in the Ohio 
Valley, with broiler and turkey feeds 
and egg mashes heading the demand, 
in line with rising prices for poultry 
and eggs. While the drouth has not 
been so severe in this area as in 
other sections of the country,’ pas- 
tures have been appreciably affected 
lately, thus making a further contri- 
bution to sales of feeds. 

On the other hand, rising costs for 
ingredients had feed manufacturers 
worried. Unless there is a quick level- 
ing off or recession in these costs, 
they said they feared that feed prices 
might get high enough to upset the 
economy of the industry. 

In line with the rising ingredient 
costs, formula feed prices increased 
as much as $1.50 ton this week in this 
area. 


Paeifie Northwest 


Formula feed prices were steady to 
firm during the week reversing the 
recent trend, based on the very firm 
undertone in grain markets and de- 
cided strength in the vegetable pro- 
teins. 

Offerings of imported vegetable 
proteins showed signs of drying up, 
and there was still considerable open 
interest in the trade. Soybean meal, 
of course, was very strong and prob- 
ably this influenced the other vege- 
table proteins. Meat scrap and fish 


meal remained about steady although 
sellers were not pressing offerings. 
The feed-egg ratio was improved, 
dairymen are starting to use a little 
more feed, and offerings of hay were 


somewhat more scarce. There is no | 


particular demand for eastern Wash- 
ington hay, however, because of an 
ample crop of local hay. 

Formula feed prices were un- 
changed to $2 ton higher, and feed 
production was somewhat better than 
a year ago. 


Colorado M&E 
Reports Gains 
in Sales, Income 


DENVER, COLO.—Gains in net 
sales and net income were reported 
by the Colorado Milling & Elevator 
Co. in its annual report for the fiscal 
year ended May 31, 1952. 

The consolidated net income for the 
year amounted to $1,011,342, equal 
to $1.93 a share on the 523,174 shares 
of common stock. That amount com- 
pared with $953,190 or $1.82 a share 
for the previous fiscal year. 

Net sales for the year of record to- 
taled $110,452,500 as compared with 
$104,299,600 for the previous year. 

Dividend payments totaling $1 per 
share on the common stock were paid 
during the year. 

As of May 31, 1952, the company 
operated 17 flour milling plants with 
an aggregate capacity of 40,600 sacks, 
grain storage capacity, including 
leased properties, of 19,230,000 bu., 
formula feed plants with a capacity 
of 230 tons and bean storage for 500,- 
000 cwt. 


DOHN BUCHANAN HEADS 
UTAH BREEDERS GROUP 


LOGAN, UTAH—Dohn Buchanan 
of Richfield has been elected presi- 
dent of the Utah Hatchers & Breed- 
ers Assn, Other officers are George 
Feulner of Magna, vice president, 
and Ervil Sanders of La Verkin, Far- 
res Nyman of Logan and C. W. San- 
ders of La Verkin, directors. 


Jack Shirk 


JOINS CARO-GREEN—Jack Shirk 
has been appointed advertising and 
merchandising manager of Car0- 
Green, Inc., Kansas City, dehydrated 
alfalfa blenders, Bruce Varney, presi- 
dent of the company, has announced. 
Mr. Varney said the creation of this 
new position in the company is in 
line with the firm's expansion plans. 
Mr. Shirk has a background of ad- 
vertising and merchandising gained in 
four years’ association in that field 
with R. H. Macy & Co., national de- 
partment store organization. He 
served four and a half years in the 
Army Air Force. He is a graduate of 
the University of Missouri School of 
Business. 


George Larrick 


Sanitation Talks Set for Annual 
Meeting of Grain, Feed Dealers 


MINNEAPOLIS — Three govern- 


ment agency men are scheduled to 
present information on grain sanita- 
tion at the annual convention of the 
Grain & Feed Dealers National Assn. 
in Minneapolis Sept. 8-9 

George Larrick, deputy commis- 
sioner of the Food & Drug Adminis- 
tration, will present a review of the 
FDA grain sanitation program of 
1952 and will give a preview of the 
government's program for 1953. He 
also is expected to present briefly a 
program for bettering the sanitary 
condition of corn used for human 
food. 

With Mr. Larrick on the program 
will be Dr. Randall Latta of the U.S. 
Department of Agriculture who is 
directing the grain sanitation pro- 
gram information at the farm level, 
and Walter Dykstra, specialist with 
the Fish and Wildlife Administra- 
tion, on rodent control. These three 
government agency men will have 
film slides to illustrate their com- 
ments on grain sanitation, and will 
conduct floor demonstrations of test- 


ing methods 

Comments also will be offered on 
this program by Herman Fakler, vice 
president of the Millers National Fed- 
eration, and by E. J. Murphy, chief 
of the grain standards division of 
the Production & Marketing Adminis- 
tration. J. B. Gregg of Kansas City, 
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chairman for the past three years of 
the national association's wheat sani- 
tation committee, will preside at this 
convention session. 

Sen. Karl E. Mundt (R., S.D.) will 
be one of the top speakers and will 
appear during the session on farm 
programs. An authority on agricul- 
tural legislation, Sen. Mundt is a 
member of the Senate Committee on 
Agriculture and Forestry 

Herschel Newsom, master of the 
National Grange, also will be a fea- 
tured speaker. He is a farmer of 
Indiana, was master of the Indiana 
State Grange and, before his election 
to the leadership of the National 
Grange, was chairman of its execu- 
tive committee. He has been active 
in pressing his organization's farm 
policy on the Congress, and more re- 
cently upon the platform committees 
of the major political parties. The 
National Grange has for some years 
urged the adoption of a “two price” 
system in agricultural legislation 

Other speakers on the general sub- 
ject of farm legislation Sept. 8 will 
be R. C. Booth, Piper Grain & Feed 
Co., Cedar Rapids, Iowa, president of 
the G& FDNA; Stary Gange, a 
farmer of Lindsay, Cal.; Dr. Asher 
Hobson, University of Wisconsin agri- 
cultural economist; C. R. Miles, U.S 
Chamber of Commerce, and David 
Livingston, Washington, Iowa, farmer 


Feed and Feed Grain Price Indexes 


INDEX NUMBERS OF WHOLESALE 


FEEDSTUFFS PRICES, 1935 TO DATE 


BASE PERIOD 1935-39~— 100 


Season Oct. Nov. Dec. Jan. Feb 
1951-52 258.9 269.0 274.6 277.1 274.0 
1950-51 207.8 221.1 229.0 233.6 241.3 
1949-50 212.5 209.7 214.2 206.7 202.9 
1948-49 208.8 230.4 230.0 226.6 210.8 
1947-48 283.6 283.1 301.9 313.7 281.6 
1946-47 229.7 254.0 221.6 208.6 197.4 
1945.46 165.0 165.1 165.1 165.2 166.2 
1944-45 164.8 164.6 164.4 1646.6 164.8 
1943-44 162.6 164.0 164.2 164.2 166.0 
1942.43 137.1 142.1 142.7 143.9 143.8 
1941-42 126.9 127.6 133.9 143.8 143.4 
1940-41 90.9 99.9 99.3 88.9 93.1 
1939.40 98.9 104.5 106.2 106.3 102.7 
1938-39 $1.7 83.1 87.6 90.2 88.5 
1937-38 94.0 93.9 93.2 98.2 96.7 
1936-37........ 117.8 126.3 132.7 138.2 132.5 
1936-36 eee 86.0 84.6 86.0 84.8 83.0 


Compiled by Market News and Services 
keting Administration. 


Mar May June July Aug Sept Aver 
274.4 2 

9 240.7 240.4 236.6 246.6 Dae 

237.3 261.2 227.6 213.6 

4 221.4 229.3 239.2 219.4 m226 

3 271.6 269.4 220.1 221.7 

6 223.0 267.1 263.9 288.1 237 

3 192.3 278.0 265 204.4 1907 

3 164.2 164.8 1649 164.9 i646 

1 166.2 166.1 166.1 166.1 i647 

3146.7 147.2 162.1 162.1 

1 139.2 140.3 137.3 137.6 378 

1 97.8 114.4 118.6 132.6 103.3 

7 100.7 $8.4 86.3 89.0 

86.7 483 1964 

7 79 87.4 S828 822 904 

42.6 138.7 116 100.2 96.2 i246 

81.4 83.1 834 114.9 126.1 121.1 936 

Division, Grain Branch, Production and Mar 


INDEX NUMBERS OF FEED GRAIN PRICES (CORN, OATS, BARKLEY AND GRAIN 


SORGHUMS), OCTOBER, 1935, TO SEPTEMBER, 1940 


Nov. Dec. Jan. 
261.4 272.7 269.1 254.5 
219.9 232.0 240.3 
173.6 184.0 184.6 
201.3 206.6 203.1 
344.6 367.0 378.2 
210.4 194.8 192.0 
172.7 173.6 173.9 
167.1 164.6 168.3 
161.3 172.2 172.6 
116.2 126.1 137.2 
103.1 109.2 118.2 
88.6 86.4 87.3 
76.6 82.7 86.6 
645 668 72.8 
90.0 78.4 81.3 86.2 82.2 
160.2 163.2 166.2 163.6 163.8 
1936-36........ 104.1 88.6 88.1 86.4 888 

Compiled by Market News and Services 
keting Administration. 


87.8 
73.6 


100 

Mar. Apr. May June July Aug. Sept Aver 
256.6 254.7 256.2 254.6 1 

246.8 247.4 246.6 236.8 240.6 241.8 243.1 2376 
190.6 201.6 211.3 211.3 214.6 211.6 210.9 196.4 
193.3 197.3 187.6 189.2 192.7 181.3 181.6 7 
326.8 326.4 322.3 320.7 284.6 262.2 243.1 

244.0 248.3 261.1 285.4 294.4 822.3 343.0 

179.0 178.7 202.1 209.9 293.3 262.8 267.2 

170.0 166.6 165.2 169.4 170.3 167.8 168.3 

172.6 172.8 172.9 172.7 171.1 168.7 164.0 

146.6 169.8 163.6 156.0 158.3 158.6 160.2 

116.9 118.0 121.1 119.3 119.2 118.4 118.2 

59.2 94.8 88.2 99.4 89.0 100.0 106.8 

86.2 923 896.3 824 801 896 88.3 

68.6 70.7 744 G81 67.0 SLE 

$1.7 81.8 801 79.1 

165.6 185.4 183.2 166.6 161.6 141.0 180.6 

66.4 87.0 66.6 66.9 121.1 166.1 163.4 


Division, Grain Branch, Production and Mar 


>» 
| 
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id would fail to grant a temporary re- lem tied into the industry earnings 
Decision On Soy straining order against the govern- standard. A questionnaire has been 
ment. distributed to a limited number of 
"3° The processing industry had con- feed manufacturers and soybean 
Meal Ceiling tested the validity of the present processors which is aimed at the 
bean oil meal ceiling of $81 ton, De- following information: 
A | A ited catur, on grounds that it failed to Allocation of costs against soy- 
; ppea wal reflect legal minimum price ceilings bean meal in feeds and the dis- 
for soybeans to the _ producers. tribution of costs of processing of 
WASHINGTON —. Industry hopes Against this argument the OPS at- beans between oil and meal and a 
waned here this week following oral torneys charged that through meal statement of company earnings dur- 
arguments between soybean industry mixes sellers were in effect obtaining ing the period of price control as 
Prats attorneys and representatives of the a price which permitted them to pay compared with the base period years 
BAR legal staff of the Office of Price Sta- ceiling prices to farmers for beans. 1946-49. Industry is entitled to a 
oe bilization over the legality of exist- In addition to this contention OPS price adjustment only when it can 
yy ing price ceilings on soybean oil told the court it is currently gath- show that on an industry basis its 
mee meal before the Emergency Court of ering trade data which it believes earnings have fallen below the high- 
? Appeals. After the hearings, observ- will uphold its stand on the meal est of the best three profit years of 
ers drew the conclusion that OPS ceiling. The price agency contends the base period. 
probably would obtain the court ver- that it is not a problem of meal Attorneys familiar with the issues 
dict which means that the court ceilings alone but an over-all prob- and the phase of the law involved 


Sy 


10 |b. Capacity 
* Pharmaceutical Mixer. 5 RPM 


50 Ib. Capacity. 
Pharmaceutical Mixer. 5 RPM 


Accurate Dispersion 
for Uniform Quality Feeds 


Proper dispersion of ingredients is essential for uniformly 


pacity. 
Mixer. 30 RPM 
dependable feeds. Be sure of consistent accuracy with a Ray 
Ewing Mix. You'll profit from better feeds . . . with lower 


manufacturing costs. 


The Ray Ewing Company uses a complete battery of specialized 
mixers operated by experienced crews to achieve precisely uni- 


form mixing. 


Write today for prices on standard and custom 


B00 Ib. Capacity. 
Screw Type 
Batch Mixer. 150 RPM 


mixes. Learn about the free nutritional services. 


3000 Ib. Capacity. 
Center Discharge. 
Horizontal Mixer. 30 RPM 


6000 Ib. Capacity. 
Center Discharge 
Horizontal Mixer. 30 RPM 


believe that the court will be re- 
luctant to use in full its authority 
under the amended law. They say 
that this particular provision of the 
law gives the court a broad avenue 
of discretion in moving to set aside 
an OPS order. The court, it would 
appear, is not commanded to in- 
terpret the law rigidly but may take 
into consideration other aspects. For 
example it is feared that the court 
would consider the concomitant 
effects. If it granted a temporary 
restraining order against the meal 
ceiling and prices were to advance 
sharply to say $100 ton, it might be 
concluded by the court that it would 
be virtually impossible for OPS to 
roll back this price level when it 
issued a ceiling for the new bean crop. 

It is impossible to forecast the 
decisions of judges, but the surface 
indications after the oral hearings 
here this week led to the conclusion 
that the court will uphold the price 
agency. 

The court after the hearing noti- 
fied the trade attorneys that they 
had until Aug. 11 to submit a brief 
in answer to the OPS brief submitted 
here Aug. 4. The brief is to be limited 
to answers to the OPS statements 
to the court and cannot contain any 
new or additional matter. 


R. T. WHELAN AND 
I. W. LANE IN NEW 
POSTS WITH NOPCO 


HARRISON, N.J.—-Two_ person- 
nel shifts in the Nopco Chemical Co. 
have been announced by the firm. 
R. T. Whelan of the agricultural de- 
partment, has been named regional 
sales manager for the Atlantic Coast 
and southwestern territories. Dr. I. 
W. Lane, for several years head of 
Nopco’s technical service bureau, has 
been named agricultural sales repre- 
sentative for the New England, New 
York, eastern Pennsylvania and Dela- 
ware - Maryland- Virginia Peninsula 
territories. 

With the agricultural department 
of Nopco as a sales representative 
since 1936—taking time out for World 
War II, during which he served as a 
major in the army—Mr. Whelan will 
serve directly under A. V. Jay, east- 
ern sales manager for the agricul- 
tural department. Three new Nopco 
sales appointees will serve under Mr. 
Whelan. 

Dr. Lane holds a Ph.D. in biochem- 
istry from Rutger’s University. He is 
a graduate of the Cornell School of 
Nutrition and served on the staff of 
Cornell University in a research ca- 
pacity, and was for a time engaged 
in experimental work at Rutger’s 
University’s Agricultural Experiment 
Station. He was an officer in the army 
quartermaster corps during World 
War II. 

The appointments are part of the 
Nopco agricultural department's 25th 
anniversary expansion program. 


DEHYDRATED 
PRI ALFALFA MEALS 
Car Lots—Truck Loads 


Distributors for 
MINNESOTA 
NORTH DAKOTA 
SOUTH DAKOTA 
and Northern WISCONSIN 


For Information write 


Use Feedstuffs WANT ADS for RESULTS 


602 Beard of Trade Building Kansas City, Missouri 


Drouth—no cheap sorghums or cat fecds, high priced hay, luxury priced concentrates, 


—ferry Parks 
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WILL & ELEVATOR CO. 
MINNEAPOLIS, MINN. 
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Excellent Service 
from our BROWER 
MIXER... paid for 


itself in one year 


ag Says Morton J. Manseer, 
- Falvey Feed & Supply Co. 


Tucson, Arizona 


“The trouble-free service we've re- 
ceived from our nine - year-old 
Brower Mixer has been more than 
good, it’s been excellent. The mixer 
has been an important factor in 
ee bringing new customers into our 
business and easily paid for itselt 
the first year. We mix all our own 
scratch and pigeon feed which 
helps us be more competitive on 
mixed grain prices and permits us 
to offer real savings to our cus- 
tomers.” 


BROWER 7 MIXERS 
Thousands of Satisfied Users 


Mixes a perfect blend in approximately 10 minutes—at a power 
cost from 3¢ to 5¢ per ton. Above-and-below floor models. Five sizes 
—mixing capacities of 700, 1,200, 2,000, 3,000 and 4,000 pounds feed. 
y Heavy welded construction—gives years of trouble-free service. 
ft Many outstanding features for easier and faster operation. 


. 


So 


B 30-DAY TRIAL. Let us send you full details. Write— 


BROWER MFG. CO., 402 N. 3rd St., Quincy, Ill. 


Worlds Largest Selling Mixer! 


BEANS 
BEAN OIL 


—- FUTURES = 

1 ve Call ARTHUR C. HARRISON ‘at STATE 2-1700, CHICAGO, ILL. 
Our direct wire to the floor of the Merchants Exchange 

of Memphis enables us to offer immediate quotations and 


Ce prompt executions of orders in soybean meal at both Chicago 
and Memphis. 


Mitchell, Hutchins & Co. 


MEMBERS 
Chicago Board of Trade 


Guo Wall 8. Merchants Exchange of Memphis 231 S, La Salle St. 
New York 3 New York Stock Exchange * 
Wan Digby 4-0700 and Other Principal Commodity Chicago 4, TIL. 
and Security Exchanges 


Slight Gain in Feed Concentrate 
Supplies Indicated for 1952-53 


WASHINGTON—The 1952-53 sup- 
ply of all feed concentrates, including 
grains and by-product feeds, was es- 
timated by the U.S. Department of 
Agriculture on the basis of July con- 
ditions at 172 million tons. This would 
be slightly larger than last year but 
a little smaller than the big supplies 
of 1949 and 1950. 

Production of feed grains in 1952 
was indicated in July at 125 million 
tons, 11 million tons larger than in 
1951. (However, since the July crop 
estimate there has been a reduction 
in corn crop prospects because of 
drouth conditions in some areas.) 
This would be sufficient to meet pros- 
pective domestic and export require- 
ments and would also permit some 
addition to carry over stocks at the 
end of the 1952-53 season. The carry- 
over of feed grains at the beginning 
of the 1952-53 season was expected 
to total around 20 million tons, about 
30°% smaller than a year earlier. 

The total supply of by-product 
feeds for 1952-53 probably will be 
about as large as the big supplies of 
the past two years, USDA said, noting 
that early indications were for a 
supply of oilseed cake and meal near 
the record of last year. 

Wheat and rye feeding probably 
will continue near the 1951-52 level, 
and imports of grain for feed in 1952- 
53 are expected to continue fairly 
large. 

All of these indications, USDA said, 
point toward a total supply of feed 
concentrates of about 172 million tons 
in 1952-53, about 2 million tons more 
than 1951-52. 

These forecasts of feed supply con- 
ditions during the coming year were 
part of USDA's latest Feed Situation 
report. 

Demand Situation 

Demand for feed is expected to con- 
tinue strong in 1952-53, although the 
total number of animal units to be 


fed may be a little smaller than in 
1951-52, according to USDA. 

The smaller 1952 spring pig crop 
and prospects for a 9% decrease in 
the fall crop would mean fewer hogs 
on farms, at least through the first 
half of 1953. However, hog marketings 
this summer and production this fall 
and winter could be influenced by the 
disease vesicular exanthema. Recent 
embargoes on interstate marketings 
in some states could result in more 
hogs retained on farms and more 
sows held for farrowing in the fall 
and winter than was planned earlier. 

Meanwhile, the prospective decline 
for hogs will be more than offset by 
a further increase in cattle numbers, 
USDA said. Another increase of about 


10% in beef cattle numbers was ex- 
pected during 1952 
The total number of layers in 


farm flocks in the first half of 1952 
was a little larger than a year earlier. 
However, fewer chickens are being 
raised, which might result in a de- 
crease in numbers of layers in 1952- 
53. Broiler production in 1952 is ex- 
pected to be about 10% larger than 
in 1951, and the upward trend is ex- 
pected to continue in 1952-53 if feed 
supplies are large. 

ORDER DAMAGES ON SOY 
MEAL FUTURES DEFAULTS 

CHICAGO—-At their recent regu- 
lar meeting, directors of the Chicago 
Board of Trade ordered a payment of 
$11 a ton as liquidated damages 
against shorts who defaulted on their 
July, 1952, soybean oil meal futures 
contracts. 

At the close of business on July 31, 
the last day for the settlement of 
open contracts in that future, there 
were 60 lots of 100 tons each of July, 
1952, soybean oi] meal futures con- 
tracts which were still open. 


LOOK 


for the 


MIDWEST 
LABEL... 

a mark of quality 
and dependability 


Every bag that goes through our processing 
plants is worthy of the MIDWEST label be- 
cause it must measure up to our high specifi- 
cation standards even prior to processing. 


The processed bags you get are thoroughly 
vacuum cleaned, sterilized and treated, mend- 
ed, sorted graded, inspected and baled and 
bear the MIDWEST label of approval. 


You'll save many dollars per ton when you 
use bags from MIDWEST. 


BURLAP & BAG COMPANY, Moines, Joua 


PROCESSORS AND CONVERTERS OF USED BAGS - MANUFACTURERS OF NEW BURLAP, COTTON AND PAPER BAGS 


213 THIRD STREET 
8S MOINES, IOWA KANSAS CITY, MO. 
Third Se 5 


PHONE 2-8355 


1716 Fire Se N. Stare Street 
JU 8 
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A. B. Clow 


A. B. CLOW IN NEW POST 
WITH LEDERLE DIVISION 


PEARL RIVER, N.Y.—A. B. Clow, 
director of the animal feed depart- 
ment at Lederle Laboratories for sev- 
eral years, has been named executive 
director of the laboratories here. He 
assumed his new duties Aug. 1. 

Announcement of this move was 
made by Dr. W. G. Malcolm, vice 
president of American Cyanamid Co. 
and general manager of the Lederle 
Laboratories Division. 

The position now held by Mr. Clow 
is newly-created. In explaining the 
appointment, Dr. Malcolm said: “The 
expansion of the Lederle Laboratories 
Division, together with the combining 
of certain functions of the division 
which are presently in New York City 
but which will be transferred to Pear] 
River, requires realignment and inte- 
gration of duties of personnel.” 

Mr. Clow has been with Cyanamid 
for almost 20 years, joining the Led- 
erle Division in 1947. He will also 
serve as vice chairman of a newly- 
formed management committee which 


Py for personal service: . 
e WALSH GRAIN CO. e« 
@ 1002 Flour Exchange Lincoln 0678 » 

MINNEAPOLIS 15, MINN. e 


MATT WALSH @ SHELLEY WALSH 


PRODUCTS 


Distributed in Southern 


Misseuri, Arkansas, Okla- 
hema and Texas by 


The Tommy Thompson Co. 
3617 Dryden Read 
FORT WORTH, TEXAS 
Telephone: Webster 0005 


FOR 
QUALITY CONTROL 


AND 
Fast * Accurate * Economical 
LABORATORY ANALYSIS 
CALL 


Alfalfa Processors 
Laboratory 


MArket 5333 © 3002 F St. 
OMAHA 7, NEB. 


will be headed by Dr. Malcolm. This 
committee will formulate the policies 
of Lederle. 

“Policies and operation of the ani- 
mal feed department will remain the 
same,” said Mr. Clow, emphasizing 
that in his new position he will re- 
tain a strong interest in the depart- 
ment and the feed industry. 

Operational manager of the animal 
feed department will be Joseph C. 
Scheve, who has been regional man- 
ager in the Midwest for human and 
veterinary sales. He will have as his 
assistant Ear] Reeves, sales manager, 
and Dr. Sterling Brackett, manager 
of technical services, of the animal 
feed department. 

Lederle, one of the largest pharma- 


ceutical and medical research con- 
cerns, produces a number of feed 
supplements containing antibiotic 
drugs, among them aureomycin 
HAL A. DAVIS DIES 
HUTCHINSON, KANSAS Hal 


Davis, 51, manager of the Western 
Terminal Elevator Co. here, died July 
29 at his home of a heart attack. He 
was born in Alden, Kansas, and came 
to Hutchinson in 1924 while associat- 
ed with the Kansas Grain Co. In 1928 
with Bruce Young, now of Sarasota, 
Fla., he formed the Western Termin- 
al Elevator Co.,,which was sold in 
1946 to the Rodney Milling Co. of 
Kansas City. Survivors are the 
widow, a son, Hal Davis of Minne- 
apolis, two daughters, Bette and Pat- 
ti, of the home, his mother, Mrs. 
Emma Davis, and two brothers. 


APPOINTMENTS ANNOUNCED 
BY H. V. NOOTBAAR FIRM 


PASADENA, CAL.—Tom A. Sousa, 
Grant P. Border and John T. Hughes 
have joined H. V. Nootbaar & Co., 
Pasadena, according to an announce- 
ment by the firm. 

Mr. Sousa attended California 
State Polytechnic Agricultural Col- 
lege where he majored in animal hus- 
bandry. For the past several years 
he has been associated with the cattle 
industry except for his tour of duty 
with the army air force during World 
War II. During 1947 and 1948 Mr. 
Sousa supervised a Hereford and 
Purebred Angus ranch. He will be a 
field and service representative. 

During the past five years Mr. Bor- 
der has been sales manager for Inter- 
national Fertilizer & Feed Co., spe- 
cializing in grains and concentrates. 
Mr. Border will work out of the com- 
pany’s San Francisco office, specializ- 
ing in feed supplements. He was a 
quartermaster marketing specialist 
during World War II. 

Mr. Hughes attended the Univer- 
sity of Missouri and the School of 
Law at St. Louis University. Prior 
to coming to California in 1948, he 
was a lawyer in St. Louis, and he 
served two terms in the Missouri 
legislature. He is a navy veteran of 
World War II. He will have under his 
supervision administrative and legal 
matters, advertising and public rela- 
tions. 


26,262,776 BU. CORN 
PLACED UNDER SUPPORT 


WASHINGTON—The U.S. Depart- 
ment of Agriculture reported recent- 
ly that farmers had placed a total 
of 26,262,776 bu. of 1951 crop corn 
under Commodity Credit Corp. price 
support as of June 30, 1952. This 
compares with the final total af ap- 
> 
proximately 53,950,000 bu. of 1950 
crop corn put under price support 
through June, 1951. 

The price support total for 1951 
crop corn consists of 24,788,527 bu. 
under farm storage loans, 504,146 un- 
der warehouse storage loans and 970,- 
103 under purchase agreements. Of 
the total, 7,558,148 bu. were put un- 
der support by farmers in Iowa, 6,- 
533,331 by Illinois farmers and 3,488,- 
347 by farmers in Indiana. 
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TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Kolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
OATS 


RESULTS COUNT 


You need good quality grain ingredients 
to make the kind of formula feeds you want 
under your label. Rely on FRUEN’S to furnish 
the kind of oat products and other grain in- 
gredients you need for your feeds. 
Our Teletype number is MP 477 
Mixed cars at straight car prices 
Samples on request 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


STAR BRAND PULVERIZED 
MIXED FEED OATS 

CRESCENT PULVERIZED OATS 

MIXERS’ PULVERIZED OATS 

EAGLE BRAND STEAM CKIMPED 
OATS 

OAT FEED (when available) 

STEAM ROLLED WHOLE BARLEY 

GROUND BARLEY 

PEARLED BARLEY FLAKES 
(Max. 2% % fiber) 

GLENWOOD BARLEY (pearted) 

STAR PEARLED BARLEY GRITS 

STEEL CUT DURUM WHEAT 


FINAL 1951 CROP CORN LOANS AND PURCHASE AGREEMENTS (in bushels) 


Loans Total quantity 

Warehouse Purchase under support 
State— Farm -stored stored agreements program 
Alabama . 111,634 111,634 
Arkansas 2,442 442 
16,947 16,947 
ee 116,619 116,519 
1,152 10,536 11,68 
29,834 13,268 43,102 
1,664 1,664 
5,824,446 10,386 698,499 6,633,331 
3,367,189 16,968 4,190 3,488,347 
7,448,839 415,679 63.620 7.668.148 
770,446 1,061 8.680 780,17 
Kentucky 530,827 630,82 
Maryland 71,668 71,668 
Michigan 360,707 241 6a6 413,634 
Minnesota 151, 284 28,573 10,900 19 
Mississippi 4,40 798 200 
Missour! 1,110,130 41,402 11 382 
Nebraska 450 s 47,323 ‘ 211 
New Jersey 2,181 181 
New York 16,121 80 16,921 
North Carolina 8,156 60,791 
North Dakota 10,226 5,8 16 1 
Ohio 1,780,099 94,257 14,393 1,89 49 
Oklahoma 61,993 17,936 49.929 
Oregon 2,698 2.4608 
Pennsy|vania 158,616 
South Carolina** 95,611 22,481 117,99 
South Dakota 60,281 ‘ 47,681 
Tennessee 27,349 27,349 
Texas 39,808 26,849 66.667 
Utah 1,144 
Virginia 42,996 80,793 132,789 
West Virginia 8,446 8,446 
Wisconsin 12,313 12,313 
24,788,527 604,146 970,103 26,262,776 


*December figures. **March figures 


: VS 
i 
| 
4 
| 
| 
= 


CARO-GREEN EXPANSION— CarO-Green, Inc., Kansas City, recently pur- 
chased this flour mill and elevator of the Maney Milling Co., Omaha, and 
will convert it to a bulk storage and blending plant for dehydrated alfalfa 
meal at a cost of $500,000. Bruce Varney, CarO-Green president, said the 
plant will be the first to receive dehydrated alfalfa meal in bulk car lots. The 
purchase is the first step in an expansion program for the company, Mr. 
Varney stated. See page 1 of the Aug. 2 issue of Feedstuffs for a story of the 


purchase. 


Price Agency May Try to Put 
Williams Amendment Into Effect 


By JOHN CIPPERLY | 
Feedstuffs Washington Correspondent 

WASHINGTON — Working behind 
the legal curtain at the Office of Price 
Stabilization, attorneys at the top 
level are now making plans to put 
the Williams amendment to the price 
control law into effect on beef cattle 
This policy stand is taken despite the 
fact that the head of the food price 
division of OPS contends that the 
Williams amendment cannot be ap- 
plied to beef cattle since there is no | 
precise ceiling on cattle at the farm 
level. 

The Williams amendment provides 
for margin-over-cost controls on proc- 
essors, wholesalers and _ retailers 
where a farm commodity is unde: 
price ceilings at the farm level. Soy- 
beans are under control at the farm 
level, and it has been said that soy 
bean oil meal and feeds to the extent 
that they contain soy meal might be 
brought under margin-over-cost con- 
trols. 

The 
cattle 
more 
cattle 
period. 


price control method for beef | 
is that packers may not pay 
than an average price for 
over a monthly accounting 
This means that they can pay 
higher than the legal ceiling per 
pound for the live animal providing 
that their over-all monthly per pound 
average is not above the legal mini- 
mum ceiling established by OPS. 

The more realistic food price direc 
tor sees the attempt to impose the 
Williams amendment on the packing 
industry as potentially illegal and 
difficult to the extreme, but the at- 
torneys have overruled him, and this 
controversy now rests on how far 
down the line in beef cattle products 
the attorney may wish to go in press- 
ing the effects of the Williams amend- 
ment. 

Points Up Importance 

The citation of OPS activity regard- 
ing the Williams amendment and beef 
cattle is made only to point up the im- 
portance attached to the amendment 
by the top level of OPS. It is noted 
that if OPS can apply the amendment 
to beef cattle, how can it fail to 
try to accomplish its purpose on soy 
beans, which are clearly under pre- 
cise ceilings at the farm level. While 
the front office works on cattle un- 
der the amendment, lesser officials | 


are assigned the task of lining up 
the soybean equation for presentation 
after the cattle problem is settled. 
Top price officials, admitting a 
meeting on beef cattle ceilings, said 
they did not intend to impose the 
Williams amendment to a_ point 
where it would affect commodity fu- 
tures markets. When asked how they 
contemplated the divorce of the cash 
from the futures markets, they dis- 
claimed any relationship between 
these vital marketing functions. But 
then they conceded that possibly the 
problem needed further study. 


Possible Order Revisions 

At this point, the top level officials 
disclosed that lesser officials were 
working on the possibility of revi- 
sions of the soybean order and the 
feed industry regulation, Supplement 
7 to the General Ceiling Price Regu- 
lation. 

Communications from prominent 
feed industry officials to this news 
post have indicated that it might be 
desirable to drop the subject of the 
Williams amendment and that if 
there were no news about it, OPS 
might forget the issue. However, the 
news reported above does not indicate 
that dropping of attention to this 
issue would defer the attention of 
price attorneys. 

Prominent officials of the food divi- 
sion quoted feed industry officials as 
recommending that they forget the 
Williams amendment until the new 
soybean crop is harvested and that 
then the price of beans will fall be- 
low ceiling levels and OPS could rea- 
sonably decontrol beans, thereby 
eliminating the problem of the 
amendment as it affects processors 
of beans and the users of soybean 
products, such as the feed industry. 


Unlikely Situation 

OPS food industry officials say 
they would welcome this chance to 
avoid the unpleasant aspects of the 
Williams amendment. But it appears 
like a substantial risk to propose 
this alternative. Furthermore, this 
sort qf opinion does not recognize po- 
litical aspects of price control. Politi- 
cal observers say the administration 
aims to maintain commodity price 
levels for farmers prior to the com- 
ing election, and it can be concluded 
that the soybean and soy meal price 


level will not be permitted to reflect 
the economic conclusions regarding 
prospective declines in soybean prices. 

It may be unpleasant to think of 
the economic effect of this implemen- 
tation of’ the Williams amendment 
on the feed industry, but to refuse 
to admit that OPS will attempt to 
put it into effect is called an ostrich- 
like attitude. It was said that the 
amendment would not pass Congress 
because many influential congressmen 
opposed it, but it passed without a 
finger being lifted in opposition. 

A vital issue which has not been 
understood is that the amendment, 
if fully effective, would compel buyers 
of farm commodities affected to pur- 
chase only on a hand-to-mouth basis 
and thereby depress the price of com- 
modities to the farmer. The farmer 
who has been fighting against con- 
signment shipments of his produce 
subject to a price offer in the ter- 
minal market may be the best ally 
of the trade and the feed manufac- 
turer. 


GEORGE W. SELDERS, 72, 
DIES IN KANSAS CITY 


KANSAS CITY—George W. Sel- 
ders, 72, pioneer Kansas City feed 
manufacturer and founder of Spear 
Mills, Inc., died of a heart ailment 
in a Kansas City hospital at noon 
Aug. 8. Mr. Selders retired from the 
feed business in 1936 but remained 
active in an advisory capacity until 
the Spear company was sold several 
years ago to the Albers Milling Co. 

Mr. Selders was the father of four 
sons who are prominent in the feed 
or allied industries. They are Lewis 
W. Selders, Mesh Weaving Mills; 
Eugene L. Selders, head of the Eugene 
L. Selders Co., feed broker; Loyd O 
Selders, head of the Anchor Grain Co., 
grain and feed broker, and David V. 


Selders, account executive for sev- 
eral firms connected with the feed 
industry and a partner in Selders- 


Jones-Covington Advertising Agency 
In addition, survivors include the 
widow and a daughter, Mrs. W. C. 
Kamberg of Kansas City. 

Mr. Selders entered the feed indus- 
try as an associate of Thomas W. 
Southard in the Southard Feed & 
Milling Co., Kansas City, Kansas, in 
1920. Two years later, with other 
associates, he purchased the interest 
of Mr. Southard. A fire completely 
destroyed this plant in 1926, and the 
Kornfalfa Milling Co. on the site of 
the present Albers Milling Co. plant 
was purchased to continue the busi- 
ness. Extensive remodeling and en- 
larging was undertaken on the Korn- 
falfa property. 

In 1933 the interest of his two 
partners, Fred W. Crane and Clar- 
ence H. Black, was purchased by Mr. 
Selders, and he became sole owner 
of Spear Mills, Inc. All of Mr. Sel- 
ders’ sons came into the business 
after that time and were active in 
the management until the mill was 
sold to Albers. 


Price Trend 


(Continued from page 1) 


on which the administration hangs its 
inflationary outlook. Without doubt, 
the drouth has resulted in heavy 
financial loss to farmers in areas 
where it has been at its worst. For- 
tunately for the nation, these areas 
are outside the great corn, swine and 
cattle producing regions. 


One government official has de- 
clared that a week of good weather 
in Iowa will produce more corn than 
Georgia can grow in a year. It is 


true that the effect of the drouth 
on the over-all production of the 
U.S. is negligible, considering the 


great capacity of the nation and the 
Bread Basket in the Great Plains 
States. 

Feed grain crops are thriving in 
their best condition in years. An ex- 
pected corn carryover of 550 million 
bushels, plus a new crop estimated 
at more than 3 billion bushels, will 
wipe out the local losses in the South- 
east. 

Officials of the Bureau of Labor 
Statistics look to the future on the 
basis of indicated generous over-all 
supply of foods and fabrics. They 
look for a cotton consumption next 
year of about 9.5 million bales, just 
slightly higher than this year. They 
see no substantial rise in the price 
of cotton goods, believing that the 
announced higher opening prices for 
fall lines will not be sustained. 

Mr. Arnall forecasts large  in- 
creases in the price of canned foods 
Leaders of this industry have stated 
that the loss of the processed food 
pack, either because of the drouth 
or the steel strike and loss of tin 
plate supplies, will be insignificant 
An industry leader said that the end 
of the steel strike brought out am- 
ple supplies of cans which were being 
held back by canners who feared 
ultimate shortages. These now are 
being exchanged among canners. 

If the forecast inside the BLS shop 
is correct, substantial price slides 
may not be far ahead. They may be 
temporarily deferred until after the 
October BLS index, which will show 
the advance caused by removal of 
rent control, but they are not likely 
to be headed off. 


Correct Before 

The top BLS official who reports 
these views has been right more than 
once in the face of contrary prevail- 
ing economic opinion. The National 
Production Authority predicted an 
acute shortage of steel by mid-spring, 
1952. Six months before’ then this 
official declared that the nation 
would have more steel than it could 
use. He was right. 

When the Wage Stabilization Board 
was debating the steel wage issue, 
this official told this publication that 
the settlement would be based on a 
16'4¢ an hour wage increase with 
fringe benefits along with a steel 
price hike of $5.5046 a ton. Again 
he was correct. 

His forecasts are made on long 
range projections of the BLS, rather 
than on inside political knowledge. 

Despite the current BLS forecast, 
based on sound economic factors, dis- 
cussion of prices this election year 
will be made back of the footlights of 
politics. The administration's decision 
on whether or not to call a special 
session of Congress to consider price 
legislation will be taken from that 
position. 

However, this is written, not to 
stress the political aspects of the 
Situation, but to warn the feed indus- 
try, the vegetable oil industry and 
other food processors of the danger 
of declining prices in the months 
ahead. As in the case of 1929, the big 
slide may come after Thanksgiving 
and follow into the year ahead 

However, the official of the BLS 
does not look for an economic col- 
lapse. He sees a slide to lower levels, 
then a relative price stability. 


Millfeed Production Shows 


Decline 


Production of millfeed in tons for the week ending Aug prior two weeks, toget! 
with season total of (1) principal mills in Nebrask Kar t oO homa and the cities of 
Kansas City and St. Joseph; (2) principal mills of Minnesota, Iowa, North and South Dakota 
and Montana, including Minneapolis. St. Paul and Duluth-Superior; (3) mills of Buffalo 
N.Y. Production computed on the basis 72% flour extraction 


South west *— 


Northwest* 


--Combined** 
Crop yr 


Buffalot 
Crop year Weekly 


Weekly Cropyear Weekly Crop year Weekly 

production todate production to date production to date production to date 
115,214 13,824 ‘ ) 1 8 47,7 48 1 9 

+4 41 248,958 

13,75 48,61 

117,352 14,789 6.9 18 49.7 

124,815 16,129 69.6 1,78 

59 13,737 66,350 10,490 48,697 

40 14,822 69.424 10,7 8.184 

616 14,660 67.126 9,897 1,321 


*Principal mills. **84% of total capacity 


tAll mills. tRevised. 
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DR. 


SELLS HOG FEEDS 


Multi-Chemical Different From Antibiotics 
Growth Stimulant or Protein Supplements 


Feed containing HOG-GAIN is easier to 
sell... gives hogs 27 % faster rate of growth 
with 14% less feed per pound of gain. 
Hogs finish with greater uniformity, better 
quality. HOG-GAIN also helps make runty 
pigs profitable. Mix HOG-GAIN in your 
feed or sell HOG-GAIN by the package. 
Send for HOG-GAIN prospectus. DR. 
SALSBURY’S LABORATORIES, Charles 
City, Iowa. 


“Brings In New Customers”’ 


“We tested HOG-GAIN on a five-month 
old scrubby pig that weighed 13 pourids. 
In three months this pig weighed 172 
pounds, at six months it weighed 277 
pounds with a feed conversion of 2.67. 
HOG-GAIN'S results gave us many new 
customers.’ 


Wallje Brothers Produce 


Pleasanton, Kansas 


For Controlling 
BLACK BLOODY SCOURS 


In Pigs of All Ages 


Exclusive 


Chemical Discovery Dr. Salsbury’s RISTAT controls black or bloody scours (swine dys- 


entery) in pigs of all ages. High effectiveness proved on thousands 
of pigs. 

RISTAT’S prompt results, ease of use and low price make it ex- 

Tablet Form tremely popular among hog raisers. Makes your service calls pay 

Used good returns... raisers can easily treat their own hogs. 

In Drinking Water Black or bloody scours is a big problem among thousands of raisers. 

* Increase your sales and help your customers by promoting RISTAT 

Now! Packaged in 100, 250 and 500 tablet sizes. Write for RISTAT 


prospectus. 


DR. SALSBURY’S LABORATORIES CHARLES CITY, IOWA 
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FEED SALES LN WISCONSIN—IM®9, 1950, 1951 
| Feed Sales Sh — 
ommerciai Fee ales ow % of Total 
Feed 1950 1951 
Total 
MIXED FEEDS 65.35 67.81 
urtner increase in ISCONSEN | 2466 26.50 
Dairy feeds 17.96 14.41 
MADISON, WIS. Commercial | tons over the previous year. He said Mixed supplements 10.97 12.81 
feed sales for 1951 in Wisconsin | the cash value of total sales reached 
jumped for the third straight year, | nearly $80 million. Horse feeds 13 13 
according to the feed sales report In formula feeds, retail sales in- $83 
released this week by the Wisconsin | creased 34,587 tons, with poultry | PROTEIN FEEDS nail 19.33 
De partme nt of Agric ulture, feeds le ading the list with 252,802 ane. ar. 208. 581 
W. B. Griem, in charge of the feed | tons sold. Dairy feed sales dropped Corn gluten feed and meal .. 97 
and fertilizer section, said that retail | 31,000 tons while calf feeds increased 
feed sales in the state in 1951 totaled | nearly 3,000 tons. Dairy by-products ............. -28 25 
953,812 tons, an increase of 16,935 Commercial feed sales in the pro- a 375 = va 
LOW PROTEIN FEEDS ............ 912 13.65 10.91 
Wheat millfeeds 11.65 9.22 
Corn millfeeds 21 24 
Alfalfa products -62 .56 
Kye milifeeds .08 10 
Oat millfeed . 29 16 
All others si 7 
UNCLASSIFLED 1.65 1 
I al 1,323 768 Br 
° alt 1,495 4,537 16 ‘ 
46 415 01 
Ground limestone 12,755 13,377 1.36 i) 


Percy Kent Bag Companys 
715 Armour Road 
North Kansee City. 


Gentlemen: 


Inc. 


missourt 


eds to be put UP » 


MANUFACTURERS IN MIXED 


WHOLESALE FEEDS USED BY WISCONSIN FEEDS, 1951 
Feed Feec— 
Total - 312,802 LOW PROTEIN FEEDS ....... 105,523 
MIXED FEEDS 15,631 Wheat milifeeds ...........+:: 55,205 
Mixed supplements 14,806 Screenings 24,17 
Mineral feeds 25 Oat millfeed oe 3,13¢ 
PROTEIN FEEDS . 135,468 Alfalfa products ... 19,52¢ 
és 78,818 Corn milifeeds 584 
Meat scraps and tankage 11,268 Rye millfeeds 419 
Corn gluten feed and meal ° 10,782 All others 481 
Mit. spr., dr. brew. & dist. grn 8,614 UNCLASSIFIED . 9,423 
Linseed meal bs 16,757 Molasses 9,65 
lairy by-products 3,363 Ground limestore . ae 12,99 
Cottonseed meal 904 Bone meal 5,669 
All others . 6,022 lodized salt 4,669 
Fish oils 267 
All others 6,174 


tein class climbed to 184,240 tons, 
while low protein feed sales dropped 
off about 20,000 tons. 

Increased sales were also noted in 
the unclassified feeds. 

Although sales increased for the 
third consecutive year, Mr. Griem 


tons of protein feeds, 105,523 tons of 
low protein feeds and 39,423 tons of 
unclassified products. 

Some 47.3% of the formula feeds 
used in Wisconsin in 1951 were pro- 
duced in the state. This compares 
with 50.3% in 1950 and 49.3% in 1949. 


fe e »~0inted out that total tonnage sold — oa 
We requested our omote sales. is a ge s 
Ken-Prints becaute re ache eve to eny _ was far short of the 1945 record, when NEW ADDRESS 
quality of Ken-Potete oo paper bags are ubels well over a million tons were sold. MINNEAPOLIS—The J. K. Howie 
We lose se+e ll dealers who ‘ The data on feed sales are obtained iain id 
recommend toa Ken-Prints to do 60. fr Co., machinery firm, has changed its 
can be put up address to 2nd Ave. So. and 3rd St., 
} ch respect fally. — Minneapolis. The firm’s address 
Tour e report | formerly was 20 Flour Exchange. 
f showed the amounts of wholesale 
fey feedstuffs used by Wisconsin manu- 
facturers in mixed feeds in 1951. The 
- total was reported at 312,802 tons, 


including 15,631 tons of mixed sup- 
plements and mineral feeds, 135,468 


BBON 
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PERCY KENT BAG COMPANY, //C. 


KANSAS CITY BUFFALO NEW YORK 


Hogs, Chickens. Ducks & Turkeys 
M 


ERY Co, 


TINCINNAT!, 


S86 ST 


PROFIT IN PELLET FEEDS! 


Profit for stockmen or poultrymen that feed Anglo Western- 


FISH MEAL 


U.S. Pat IMPORTED and DOMESTIC 
made Pellets and profit for feed millers that supply them. 2187528 eye 
Model M 40 


with direct con- 
nected motor 


DICALCIUM 
PHOSPHATE 


Min. 88 B.P.L. (about 18% Phosphorus) 
22 
Ruggedly built for years of severest BONE MEAL 
service. Rapidly produce firm, long- Sterilized, Steamed 
keeping pellets, all popular sizes. -+- and all Feed Ingredients 
Easy one-man operation. Get all the vedas 
facts about ANGLO-WESTERN’S Wire, Write, Telephone 


for Quotations 


ie 
1400 So. Penn Square 

PHILADELPHIA 2, PA. 


Telephone LOcust 4-5600 
Teletype PH 109 


Established 1873 


power-saving Direct Action. Most 
economical. Write or wire. 


Anglo American Mill Sales Co. Inc. 


Feed Mills, Flour Mills, all types of milling equipment 
Owensboro, Kentucky, U. S. A. 


“Quality Machinery Since 1909” 


a 
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ETHING 7o GROW ABo 


PACO Distillers Dried Molasses 


SOLUBLES 


(A YEAST FERMENTATION PRODUCT) 


has proved its potency as a booster ingredient for 


POULTRY, CATTLE and SWINE FEEDS 


YOU GET: B Complex Vitamins . . . Unidentified Growth 


Factors ... Proteins . . . Essential Minerals . . . Palatability. 


ATTRACTIVELY PRICED FOR ALL PARTS OF THE COUNTRY 
IMMEDIATE OR DEFERRED SHIPMENTS 


Phone LOCUST 4-1400 for details 


PUBLICKER INDUSTRIES 


1429 WALNUT STREET, PHILADELPHIA 2, PA. 
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OPS CHANGES PROVISION 
FOR FERTILIZER SALES 


WASHINGTON Office of 
Price Stabilization recently amended 
the General Ceiling Price Regulation 
to provide that sales of fertilizer to 
farmers shall be considered retail 
sales instead of wholesale sales under 
the GCPR. 

This change in the law may have 
the effect of raising ceiling prices 
somewhat, OPS said. OPS officials 
said, however, that sellers who gave 
special prices to farmers during the 


base period, or to different classes of 
farmers, must continue to do so now. 
The amendment does not change the 
OPS rules which require that price 
differences to different classes of 
purchasers must be maintained. 

The action, Amendment 32 to 
GCPR, is required by section 402 
(d)(5) of the Defense Production 
Act, which was included in the 1952 
amendments adopted by Congress, 
and which provides as follows: 

“For the purpose of determining 
the applicable ceiling price under the 
General Ceiling Price Regulation is- 


T. M. Reg. U.S. Pat. Off 


GIVE YOUR FEEDS THAT EXTRA PUSH 


by using GERBER’S T.B.C. which is made from Vitamin En- 
tiched Bread and has a very Low Moisture Content. 
Protein 14% ~- Carbohydrates 74%. 


Write for samples and prices. 


CHAS. A. GERBER COMPANY 


732-740 No. Highland Ave., Aurora, Illinois 


Truckload and Carload lots. 


sued Jan. 26, 1951, as amended, any 
sale of fertilizer to the ultimate user 
by a person who acquired it for re- 
sale shall be considered a retail sale.” 

Definitions of “sale at retail” and 
“sale at wholesale” contained in Sec- 
tion 22 of the GCPR are amended to 
conform to this provision. 

Under the amendment, a reseller’s 
ceiling price for sales of a particular 
fertilizer to farmers is the highest 
price at which he delivered it during 
the base period (Dec. 19, 1950, 
through Jan. 25, 1951) to a purchaser 
of the same class. This is regardless 
of whether or not at least 10% by 
dollar volume of the reseller’s total 
base period deliveries to that class 
of purchaser were at that price, which 
is required under the GCPR for man- 
ufacturers’ and wholesalers’ sales. 

The amendment removes such sales 
to the ultimate users, including farm- 
er purchasers, from coverage of the 
10% rule. 

Also, not now applicable to sales 
of fertilizers to ultimate users are 
rules set forth in Section 3(b) which 


When you require 


HART-CARTER HAS A GRAIN CLEANER 
FOR YOUR PARTICULAR NEEDS! 


The CARTER Scalperator 


The CARTER Millerator 


folder today! 


This is the well known machine into which profit- 
building improvements have been introduced—im- 
provements that assure greater efficiency than ever 
before! The CARTER MILLERATOR does a 
refined scalping for the removal of material larger 
in diameter than the grain being handled, and much 
of the material substantially longer. Light screen- 
ings are removed by a controlled aspiration, com- 
bined with a settling chamber for the separation 
of the majority of light screenings from the air. 
Machine is all-metal, all-enclosed for dustless op- 
eration. Power requirements are low. Capacities 
available to meet your requirements. Write for 


The CARTER Duo-Aspirator 


Here's a machine designed to rough scalp any 


This all-metal, all-enclosed machine is ideal 


kind of grain without change of screens. Com- for lighter-than-grain separations. Positive 


bines scalping and aspiration. 


Unusually big 
capacity for the space and power required. Fa- 
mous Squirrel Cage scalping reel is self-cleaning. 
The CARTER SCALPERATOR operates eco- 
nomically with no loss of good grain. 


signed . 


control of air stream and grain stream insures 
maximum cleaning efficiency. Compactly de- 
. takes little floor space. Power 
requirements are low. Sturdy construction 
lowers replacement and repair costs. 


Albert E. Lang 


DOUGHBOY APPOINTMENT — The 
milling division of Doughboy Indus- 
tries, Inc., has created a new sales 
territory in southeastern Wisconsin 
and selected Albert E. Lang to han- 
die the area, Ray Wentzel, general 
manager of the division, announced 
recently. Mr. Lang was formerly sales 
supervisor for Acme Feeds, Inc., of 
Forest Park, IL, and before joining 
Doughboy he handled a special proj- 
ect involving poultry feeds and broil- 
er promotion. He will make his 
headquarters in Oconomowoc, Wis. 
Mr. Lang began a special training 
program at the New Richmond, Wis., 
home offices of Doughboy before tak- 
ing over his new assignment. 


in some cases permit the use of price 
list prices instead of actual delivered 
prices during the base period. 

Under Section 6 of the GCPR, a 
seller prices new products by refer- 
ence to a competitor's price and re- 
ports his action to OPS. As a whole- 
saler he must wait 30 days before 
selling at his proposed ceiling. If he 
is a retailer he may sell as soon as 
his report is mailed. 

Being a retailer under the terms 
of the amendment, the dealer need 
not wait before selling a new fertil- 
izer whose ceiling price is established 
by Section 6 to ultimate users. 

Ceiling prices still are determined 
on the basis of each class of pur- 
chaser. 


“This is the pellet you WANT for 
better finish, faster gain, more 
high-quality market birds . . .” 


’ \ \ \ 
stil-capo 
Because 


¢ Full 15 mg. Stilbestrol. (Dr. F. W. 
Lorenz says: “They (the pellets) are 
satisfactory if they contain 15 mg. of, 
diethylstilbestrol.” — Calif. Agr., 
Sept. 1949) 


¢ Cylindrical in shape with the right 
compression for proper absorption. 
(Round pellets can be too hard). 


¢@ Stil-Capos are swiftly and easily im- 
planted with no occasion for a 
miss, slip or overdose. 


For smaller flocks feature 
the multiple package, com- 
plete with Stil-Capo, “Easy” 
single-shot implanter 
and full directions. Units 
of 35 or 100 pellets in 
attractive counter dis- 
play cartons. 


DEALERS: See your nearest 
Stil-Capo distributor or write 
AMERICAN SCIENTIFIC 
LABORATORIES, Inc. 
MADISON 1 WISCONSIN 


Colifornia Depot: Pan Western Distributors, 
Ist ond Townsend Sts., San Francisco 7 
New England Depot: Durgin & Co., 
116 Foundry St., Wokefield, Mass. 
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DICALCIUM 


... the phosphorus source preferred and demanded 
by America’s leading feed manufacturers 


Available Now in Large Quantity... from Monsanto 


HIGH ANALYSIS... Monsanto dicalcium phosphate, made 
from 99.9% pure elemental phosphorus, assures the manu- 
facturer and formulator a quality mineral supplement of 
uniformly high phosphorus content. 


COMPLETE ASSIMILATION ... Monsanto dicalcium phos- 
phate contains phosphorus which is virtually 100% avail- 
able to the animal... producing results which growers 
can see. 


FAST ECONOMICAL DELIVERY... Monsanto’s strategic, 
convenient plant location at Trenton, Michigan, ensures 
prompt delivery to major feed manufacturing points. Ship- 
ment in 100-pound bags and bulk carload lots. Contact 


any District Sales Office or write MONSANTO CHEM- 
ICAL COMPANY, Phosphate Division, 1700 South Second 
Street, St. Louis 4, Missouri. 


DISTRICT SALES OFFICES: 
Birmingham, Boston, Char- . 
lotte, Chicago, Cincinnati, 
Cleveland, Detroit, Los Angeles, 
New York, Philadelphia, Port- 
land, Oregon, San Francisco, 
Seattle. In Canada, Monsanto 
Canada Limited, Montreal. i 


SERVING INDUSTRY .. . WHICH SERVES MANKIND 


FEEDSTUFFS, Aug. 9. 195213 
- 
BOR 
‘ 


14——-FEEDSTUFFS, Aug. 9, 1952 


When mixing is supplemented by blending, some- 
thing more than dispersion of your feed formula 
ingredients is gained. Even the tiniest balls of ingre- 
dient particles are completely smoothed out. The feed 
is intimately blended; no single particle remains 
identifiable. 

That's why blending with a Sprout-Waldron Feed 
Blender gives you a uniform feed without lumps, 
with improved texture and color . . . a more saleable 
product which brings premium prices. 

Feed passing through the intermeshing discs of 
a Sprout-W aldron Feed Blender is thoroughly rubbed 
—not ground. Every lump is broken down, even 
though relatively high percentages of molasses or 


fish solubles are added. And blending is done right 


“on the stream”. . . continuously, without delay. 


Ask your SPROUT-WALDRON MAN about the 
Model 102 Feed Blender today, or write: Sprout- 
Waldron & Co., Inc., 61 Logan Street, Muncy, 
Pennsylvania. 


SPROUT-WALDRON 
Beilin “MILLING EQUIPMENT Stace M86 


MUNCY, PA. 238 


Manufacturers and 
dealers everywhere use 
Minnesota 36% meal or 
pellets. Extra protein 
sharpens appetites, boosts 
production. Wire, write 


Minnesota 
36% Linseed Meal 


Output of Oilseed 
Meals Continues 
Ahead of Last Year 


WASHINGTON— Production of oil- 
seed meals in June, while smaller 
than in the previous month, was larg- 
er than output in June of 1951, ac- 
cording to reports from the U.S. De- 
partment of Agriculture. 

June output of the meals was re- 
ported at 556,100 tons, compared 
with 614,000 tons the previous month 
and 551,900 tons in June last year. 

The season's production of oilseed 
meals through June continued ahead 
of last year, the total for the Octo- 
ber-June period amounting to 7,218,- 
300 tons. This compares with Octo- 
ber-June production of 6,841,000 tons 
in 1950-51. 

Soybean oil meal output in June 
was 435,100 tons, compared with 
457,900 tons in May and 416,800 tons 
in June, 1951. Cottonseed oil meal 
production in June was down to 69,- 
800 tons from 101,100 tons in May 
but was ahead of the 44,000 tons 
output in June last year. Linseed oil 
meal production in June arnounted 
to 38,700 tons, somewhat larger than 
May output of 37,100 tons but consid- 
erably less than June, 1951, produc- 
tion of 67,300 tons. 

Season’s Production 

The season's production of these 
and other oilseed meals through June 
(with last year’s comparable totals 
in parentheses) was: soybean oil 
meal 4,521,100 tons (4,691,000), cot- 
tonseed oil meal 2,144,700 (1,343,600), 
linseed oil meal 382,600 (565,600), 
peanut oil meal 79,200 (127,900), 
copra meal 90,700 (112,900). 

Alfalfa meal output increased to 
184,200 tons in June, compared with 
123,500 tons in May. June output this 
year also was larger than last year's 
June production of 176,400 tons. The 
season's production through June 
658,100 tons, compared with 646,200 
tons for the same period of 1950-51. 

Total production of grain byproduct 
feeds and alfalfa meal increased in 
June, amounting to 671,100 tons, 
compared with 615,500 tons in May, 
but was slightly below the compar- 
able month a year earlier which to- 
taled 673,300 tons. Most by-product 
feed production declined slightly dur- 
ing the month with the exception of 
wheat millfeeds which increased al- 
most 8,000 tons and alfalfa meal, 
which, as noted, increased by more 
than 60,000 tons from May. 

Production of grain byproduct feeds 
for the season through June was 
about 180,000 tons less than last year 
due to the sharp reduction in output 
of gluten feed and distillers dried 
grains. 

October-June production of these 
items (with last year’s comparable 
totals in parentheses) was: wheat 
millfeeds 3,480,700 tons (3,398,000), 
rice millfeeds 193,200 (139,400), glu- 
ten feed and mea] 674,100 (755,100), 
distillers dried grains 299,100 (531,- 
900), brewers dried grains 158,100 
(171,800). 


Illinois Dairy Day 
Scheduled Sept. 3 


their 


head of the dairy husbandry depart- 
ment at the University of Wisconsin, 
and C. B. Bender, director of research 
in grassland farming for the Sperry 
Corp. Both are nationally known for 
their work in the dairying field. 

For the dairy farmer who likes to 
“see for himself,”’ the dairy scientists 
are planning a special series of ex- 
hibits showing results of research on 
new feeding and other practices. 
There will be demonstrations of re- 
cent models of hay-making machines 
in action and tours of the university 
herds and buildings. 

The program will get under way at 
9:30 a.m. with an open house starting 
at the main dairy barns. The after- 
noon program, in the stock pavilion, 
is scheduled to adjourn at 4:15. 


FISH MEAL 
HEADQUARTERS 


SARDINE 
HERRING 
MENHADEN 
BLENDED 


South African 
PILCHARD 


NORWEGIAN 
Full Herring 


NORWEGIAN 
HERRING 


FISH SOLUBLES 


FISH SOLUBLE 
Mixtures 


Feeding Oils 


Write - Wire - Phone 


WILBUR-ELLIS 
COMPANY 


or phone for latest Illinois dairymen will ; have ir 320 CALIFORNIA STREET 
quotes. day" on the University of Illinois SAN FRANCISCO 4 
. campus Sept. 3, the date of the first 
Dairy Day program being planned by CHICAGO 3 - Bextwe Building 
There's a QUALITY DIFFERENCE | members of the dairy science depart- te 
ment in the College of Agriculture. BL Ellicott 
MINNESOTA LINSEED OIL COMPANY | sz? G. W. Salisbury, department head, | SEATTLE 4 - - Central Building 
44th Mi hi Mi reports that top speakers scheduled ee 
for the program are E. E. Heizer, 
SOYBEAN OIL MEAL ALFALFA MEALS 
HOMINY FEED OAT 
MILLFEEDS Strictly BROKERS Strictly LASSES 


$T. LOUIS, MO.,405 Merchants Exchange 


Chestnut 1122 TWX 237 


CHICAGO, ILL, 3832 Board of | of Trade 


Wabash 2-7322 


KANSAS CITY, CITY, MO., 1016 Bat Baltimore Bidg. 


:. Better Looking, Faster Selling 
Sprout-Waldron Feed Blenders 
= 
\ 
— af | 
| 
| 

| 

for prices and deliveries g 
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Lawrence Oliver 
with champion Hereford bull 


AMERICAN PROCESSING 
BUYS JORGENSEN FIRM 


SAN DIEGO, CAL.—The American 
Processing Co, has purchased the 
G. & K. Jorgensen Co. of San Diego, 
manufacturer of “Pacific Live Yeast 
Culture,” according to a recent an- 
nouncement by Lawrence Oliver, 
founder of American Processing Co., 
and has added the yeast product to 
its line of feed supplements for poul- 
try and livestock. 

Mr. Oliver has been identified with 
the processing of fish meal and meat 
and bone meal for 31 years. More re- 
cently, American Processing Co. in- 
stalled a unit for the processing of 
condensed fish solubles, using the Las- 
sen process. 

The American Processing Co. has 
a modern laboratory to facilitate the 
analytical work necessary to main- 
tain constant control of its products. 
C. Chester Williams is director of re- 


search for the company and is in 


BLUE BOW and 
BLUE CIRCLE 


Baler and Binder Twine 


Also Vive Other Brands of 
Baler and Binder Twine 


Made from 100% Grade A 


Long Sisal Fibre! 
Also Baler Wire for All Makes 
of 
Our Prices Are Lower Because We 
Buy in Such Large Quantities 


WANTED! 


JOBBERS + DISTRIBUTORS 
DEALERS + SALESMEN 


We Furnish Billboard Posters and 
Pay Part of Your Local Billboard 
Advertising 


QUALITY GUARANTEED 


For Information, Phone or 
Write to 


BOB STONE 
CORDAGE CO. 


National Twine Distributors 


Cha riton, lowa, U.S.A. 


charge of a program to explore new 
and better methods of processing and 
utilization of the firm's products. 

Mr. Oliver devotes his spare time 
to breeding prize-winning white-faced 
Herefords on his Descanco Ranch 
His son, Richard Oliver, is active as 
superintendent of the American Proc- 
essing Co. 

PMA ANNOUNCES SALES 

CHICAGO—The Chicago commod- 
ity office of the Production & Mar- 
keting Administration announced do- 
mestic sales during the period July 
25-31 of 1,693,487 bu. corn, 2,600 bu. 
wheat and 2,000 bu. barley. 


USDA INVITES OFFERS FOR 
CONSTRUCTION OF STORAGE 


WASHINGTON—The U.S. Depart- 
ment of Agriculture through the 
Commodity Credit Corp. recently in- 
vited offers for the construction of 
approximately 17 storage structures 
in Texas and Oklahoma. The struc- 
tures will be used for the storage of 
1952 crop peanuts but will be built to 
meet requirements for storing grain 
and other commodities as well as 
peanuts. 

USDA said the construction pro- 
gram is necessary to provide storage 
so that farmers can participate in 
the 1952 peanut price support pro- 
gram. Storage space is short at some 
points in the area, and with the shift 
in this year’s peanut support program 
from a purchase to a loan method, a 
greater need exists for storage for 
farmers stock peanuts, USDA said 
Until the structures are needed for 
storage of CCC-owned commodities, 
they will be leased to cooperative as- 
sociations of producers for storage of 
peanuts put under CCC loan. 

The 17 structures will have a total 
capacity of approximately 600,000 bu. 
of grain. 


The sites in Texas will be at Flores- 
ville, Hallettsville 


be by Sept. 1, and at Decatur, Whites- 
boro and Sulphur Springs with com- 
pletion by Oct. 1. The sites in Okla- 
homa will be at Fort Cobb and Ana- 


Oct. 1 


LIGHT THAT TALKS 


The Lometron pictured at the right does 
net actually talk, of course, but, by 
means of exact measurement of fluor- 
escence it does tell expert chemists the 
amount of some important vitamins of 
the B-complex in feeds, The Lametron 
is one of many scientific instruments 
that enables the Doty Technical Labe- 
ratory to check accurately on nutri- 
tional values of feeds. 


PROTECT YOUR FEEDS 
WITH OUR LOW 
COST INGREDIENT 
ASSAY PLAN... 


Whitney, Elkhart | 
and Grapeland where completion is to | 


FEEDSTUFFS, Aug. 9, 1952——-15 
KRAFT APPOINTMENT 
NEW YORK-—Kraft Bag Corpora- 
tion of New York, with plants at St 
Marys, Ga. and Gilman, Vt., an- 
nounces the appointment of James 
M. Gager, Jr., to its sales staff. He 


| will cover Tennessee, Georgia, South 
darko, where the completion date is | 
| from offices in Chattanooga, Tenn 


Carolina and part of North Carolina, 


Your feeds can be LABELED 
LABORATORY CONTROLLED 
at remarkably low cost to you 


Write for 
full particulars 


4 8 W. 9th St., KANSAS CITY, MISSOURI 


A RECOGNIZED REFEREE LABORATORY 


. MEMBER MIDWEST FEED MFRS. ASSN. 


BRAN 
AND SHORTS 


TANKAGE AND 
MEAT SCRAPS 


FEEDING 
ROLLED OATS 


DANNEN MIXED CAR SERVICE 


DANNEN 
FEEDS 


DANNEN 
SOY BEAN 
OIL MEAL 


COTTON SEED 
MEAL 


CAN DELIVER MORE PROFIT 


FOR YOU! 


Order your car of Dannen Feeds along with Dannen Soy- 
bean Oil Meal and other feed ingredients. A Dannen 
Mix Car saves you money on inventory investment. You're 
assured better service, fresh stock and fast turnover. 


The Feature Dannen Feed for August Is HOGGO 


DANNEN MILLS, INC., ST. JOSEPH, MO. 


GROUND AND 
PULVERIZED GRAINS 


DEHYDRATED 
ALFALFA 
MEAL 


LINSEED 
OIL MEAL 


CORN CHOP 


DANNEN 


1 
| 
/ 
> 5 ont 
4 f oh 
| 
| 
t 
| 
| | 
| 
—_ 
| 
| 
BIE 
ge 4 
sisal 
TREATED 
| 
| 


16——FEEDSTUFFS, Aug. 9, 1952 


Quarantine for 
Swine Disease 
Set in 16 States 


WASHINGTON—-The U.S. Depart- 
ment of Agriculture has announced 
Amendment 8 to Bureau of Animal 
Industry Order No. 309 which quar- 
antines certain areas in 16 states for 
vesicular exanthema of swine, and 
describes how swine and their meat 
products may be permitted to move 


_ under restriction in the quarantine 


areas. 


The quarantine restrictions are 
aimed at control and eventual eradi- 
cation of the disease, which is similar 
to foot-and-mouth disease, but does 
not affect cattle, sheep and other 
ruminants, nor are humans affected. 
Within the various states, quaran- 
tines will be carried out in coopera- 
tion with state livestock sanitary of- 
ficials. The Bureau of Animal Indus- 
try has authority over interstate 
movement of swine or their products 
from the quarantined areas. 

Vesicular exanthema has been 
known in California for the past 20 
years, but heretofore has been con- 
fined to local areas there. Recently it 
appeared in a herd of garbage-fed 
hogs in Cheyenne, Wyo., and in mar- 


Board of Trade 
Phone: 2-0777 


Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


Duluth 2, Minn. 
Teletype DU 16 


keting centers and livestock terminal 
points. In recent weeks it has spread 
to 14 more states. 


Counties Listed 

The quarantine applies to the fol- 
lowing infected counties in these 
states: Jefferson and Mobile in Ala- 
bama; Gila in Arizona; the entire 
state of California; Fulton in Georgia; 
Orland Township in Cook County and 
Lake County in Illinois; Pocahontas 
and Woodbury in Iowa; Atchison, 
Doniphan, Johnson, Leavenworth, 
Geary, Sedgwick and Wyandotte in 
Kansas; Buchanan, Clay, Clinton, 
Green, Howell, Jackson and Platte 
in Missouri; Box Butte, Dodge, Doug- 
las, Hall, Saunders and Washington 
in Nebraska; Bergen, Burlington, Es- 
sex, Gloucester, Hudson, Hunterdon, 
Ocean and Union in New Jersey; New 
York in New York; Franklin in Ohio; 
Marion and Multnomah in Oregon; 
Minnehaha in South Dakota; King 
and Spokane in Washington, and La- 
ramie in Wyoming. 

The order requires that no swine 
originating in a quarantine area can 
be moved interstate except under 
permit to an approved establishment 
for immediate slaughter and further 
processing which would prevent the 
spread of the disease. Both ante- and 
post-mortem examination will be 
made by federal veterinary inspec- 


FOR SWINE RATIONS 


ANTIBIOTI 


HELPS CONTROL SCOURS - 


EASY ! Just add a 5 Ib. bag of MY-T-MIX per ton of complete feed for normal pigs. 
VERSATILE ! Easily controlled levels for specialized formulas. Use four 5 Ib. bags of 
MY-T-MIX per ton of feed for runt pigs and to help control scours. 


CERTAIN! No need to measure small quantities of numerous costly ingredients. MY- 
T-MIX assures adequate levels and proper balance of antibiotics and vitamins for top 


(NO FILLER) 


results at really low cost. 


POTENT!My.-T-MIX contains NO filler. 


anteed analysis on the bag. 


PROFITABLE! MyY-T-MIX is a real money-maker and business builder for custom 


mixing. 


Other VyLactos Products... 


DRIFISOL—Dried Fish Solubles 

RIBOFERM— Yeast plus Riboflavin and Niacin 
DELUX YEAST CULTURE—High Potency Yeast 
OMALASS—Dried Molasses Product 


Des Moines 13, lowa State........ 


& VITAMIN 
FORTIFICATION 


MAKES RUNT PIGS GROW 


See the complete antibiotic and vitamin guar- 


Petes 


Vy LACTOS LABORATORIES, INC. 


1901 East Euclid Avenue 
Des Moines 13, Iowa 


Please send me complete details and 
prices on MY-T-MIX. 


tors to determine whether or not ani- 
mals from the quarantined areas are 
affected with the disease. If they are 
affected, they will not be used for 
human food. Those found not to be 
infected will still be processed 
(cooked) as a safety precaution 
against spread of disease. 

Every attempt will be made to keep 
normal channels of trade open. Hogs 
from areas not under quarantine can 
move under restriction into or 
through “clean” stockyards where a 
bureau inspection is maintained, even 
though the yards are located in a 
quarantine area. In these cases, if 
all animals arriving at the final des- 
tination are in healthy condition, then 
the animals must be slaughtered im- 
mediately and the meat may then 
be moved into interstate commerce 
without processing. 

Exact requirements for these move- 
ments are contained in the order, 
which is effective immediately. Copies 
of the order may be obtained from the 
Bureau of Animal Industry, U.S. De- 
partment of Agriculture, Washing- 
ton 25. 


Why People Buy 


Most shoppers buy emotionally 
rather than rationally, Ward H. Pat- 
ton, vice president in charge of sales 
for Green Giant Co., says in a bro- 
chure just issued by the firm on “Why 
People Buy.” From the psychological 
angle, Dr. Ernest Dichter who has 
made a special study of food store 
merchandising says: “Every human 
being rebels against the misery of 
choice. He likes to have the oppor- 
tunity of choice but shuns the misery 
of exercising it. 

“He seeks emotional familiarity- 
a sense of warmth, closeness and as- 
surance. The thing that gives him this 
assurance is a feeling that the com- 
pany selling this or that product likes 
the same things he does.” 


WORK PROGRESSES 
ON LAUHOFF PLANT 


DANVILLE, ILL. — Work is 
progressing here on a bean processing 
plant being erected by the Lauhoff 
Grain Co., Howard Lauhoff, presi- 
dent, reports. The steel is partially 
erected and some brick work has 
been completed. Mr. Lauhoff reports 
that the plant is not expected to be- 
gin operation until October, 1953. 


JOIN SUCCESSFUL DEALERS! 


SELL 


FEEDS 


2»ARROW- 
and NAMSCO 


EUROPEAN and CANADIAN 
PEAT MOSS 
New Amsterdam Import Co., Inc. 
122C Chambers St.. New York, U.S.A. 


Write today for FREE 
Hog Production Manual! 


HALES & HUNTER CO. 


141 W. Jackson Bivd., Chicago 4 
MILLS AT: CHICAGO. ILL MARSHALL. MO 
WILMINGTON, DEL LEXINGTON. KY 
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DIAMOND 
BRAND 
HAMMERS 


Built from the first ~to Last Longer 


IAMOND BRAND HAMMERS are built to last longer, in any conditions of 
Service. Their extra resistance to abrasion is the result first of all, of the steel 
alloy used. Our engineers tested many alloys over a period of many years. 
They also experimented with various methods of heat-treating. The right 
combination is present in Diamond Brand Hammers. To be sure that each 

cluster conforms to our high standard, we have installed furnaces in our plant especial- 

ly designed by our engineers. Every cluster is covered by a warranty of guaranteed 
performance. Diamond Brand Hammers are produced in sleeved or riveted clusters. 


When you see the name JACOBSON on equipment, 
you know it is Engineered for Efficiency 


JACOBSON 
“UNIVERSAL” HAMMERMILL 


There is no destructive vibration in Jacobson Hammermills. 
At full capacity they operate quietly and smoothly. A nail can 
be balanced on the housing, head down, while running. The 
results of this Jacobson Engineering are: “More tons per hour 
—at less cost per ton,” longer life and lower maintenance. 


MACHINE WORKS 


42 Years Service to the Industry 
1076 10th Ave. S. E., Minneapolis 14, Minn. 
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_Combination HI-MOLASSES PELLET 
MILL and MOLASSES FEED MIXER 


The Only 
SURE WAY 
MORE 


PROFIT 
Through 
Features 
Exclusive 
with 
Wenger 


One Feature 


New models of the 1000 Series shown 

above are now coming off our production 

line with this new and exclusive head which takes 

light weight screenings as well as heavy type feed 

and makes a more firm, solid molasses pellet. 2000 
Series is exactly the same as the 1000 Series except that 
it has twice the capacity. 

SEND TODAY FOR CIRCULAR WITH ALL DETAILS. CIRCULARS 

ALSO AVAILABLE ON OTHER WENGER PRODUCTS BELOW 


Hi-Molasses Pellet Mills and Molasses Feed Mixers - P: 
Feed Grain Steamers - Metered Flow Pumps 


WENGER MIXER CO., Sabetha, Kan. 


EXPORT DIVISION: 301 Searritt Arcade Bidg., Kansas City 6, Mo. 


World's Finest Molasses Mixing and Bulk Delivery Equipment 


\ 


FEEDSTUFFS 


A WEEKLY NEWSPAPER 


Cfor the Manulacturer, Jobber 
Teed Broker ana Teed Dealer 


If you’ve been wondering 


how you can best keep informed about 
the developments in production, research, 
nutrition, and changes in prices, taxes, 
shipping, or government actions, you need 
FEEDSTUFFS. 


Each weekly issue of FEEDSTUFFS brings 
to its readers factual reports on all 
phases of the feed industry—from the 
growing and harvesting through the proc- 
essing and distributing. 


By adopting this simple plan of read- 
ing for profit--by watching every devel- 
opment in the feed industry week by week 
in FEEDSTUFFS, you can make your sub- 
scription work for you. 


4 


Please enter immediately my subscription to 
FEEDSTUFFS 


© One year $4 0 Two years $7 
Billme O Bill my firm OT am sending payment 


FREED MILL 

() FORMULA FEED MFR. 
FEED LNGREDIENT MFR. 
0 OTHER 


© RETAIL DEALER 
© HATCHERY 


Grain, Other Concentrates Fed to Milk Cows, 1951 


~~" "Gi Paras or Grew ~ ~~ “Ge there “On QT Tames are ~~ 
State wis sold wos produced for wns produced 


and hom 


4100 lbs. mili: per cow 11,000 tons per cow 1 1,000 tong 4 _per cow 4 1,000 tens 
Me. 32 1,90 83 1,500 15 1,860 98 

5. 1, 42 1,50 3 1,550 4“ 

ve. a a3 1,0 3 1,730 acs 
Mass. » 2,010 110 1,480 6 1,970 116 
R. I. an 2,290 a 1,540 1 2,260 2 
Conn. x» 1,980 99 1,480 6 1,92 105 

5. Y. 2 1,99 1,346 1,400 28 1,970 1,274 

1 22 1,! 2,200 978 
Ind. 1,640 570 1,380 42 1,600 612 
lhl. 33 1,92 771 1,36 61 1,660 632 
Mich. 2 762 1,380 792 
s. 24 1, 1,614 1,10 1 820 
Towa a 1,690 864 1,300 1,670 908 
Mo. 33 1,470 575 1,190 96 1,42 670 
wu. Dak. 28 1,30 228 960 8 1,280 2% 
S. Tak. 28 1,20 178 920 13 1,190 19) 
Nebr. 24 1,480 328 
1,4 1 1,430 

Md. 35 1,970 199 1,40 1,900 29 
Va. 32 1,540 . 1,19 1,42 
v. Va. 2B 1,150 7 860 x 1,04 108 
B.C. 7 1,690 148 1,30 1” 1,560 278 
C. 1,720 1,080 1,30 100 
109 1,190 1m 1,410 233 

a. 7 182 1,500 3,090 2 
yy. ts 1,40 aig 1,14 89 1,30” 
Tenn. «% 1,360 20 1,19 116 1,290 we 
Ala. 43 1,630 106 1,20 18 1,380 2 
Miss 4 1,230 16 930 1» 1,070 276 
ark. 1,2 1”? 930 68 1,090 as 
La. at 1,30 74 77% n 980 16 
Okla M 1,270 238 930 65 1,180 we 
Tex. 44 i, 2 1,170 271 1,380 
Tiend 2 1,270 108 890 7 1,20 115 
Wr. a 1,14 8x 1,070 24 
Coio. 1,530 107 1s 1,480 125 
N. Mex. a 1,180 19 B60 ? 1,060 2 
Ariz. © 16 1,100 a 700 3 1,040 24 
Utah 22 1,480 65 1,060 7 1,40 72 
Bev. 16 1,030 5 580 1 930 6 
Wach. 1,870 we 1,2 19 1,790 
Oreg. 1,710 1,190 18 1,640 156 


The above table shows the amounts of grains and other concentrates fed to milk cows 
on farms where milk or cream was sold and on farms where milk was produced for 
home use only, by states, 1951. The figures include grain, formula feeds, millfeed and 
other concentrates. This table was prepared by the U.S. Department of Agriculture as 
part of its report on “Kations Fed to Milk Cows, 1951." In connection with this table, 
USDA notes that slightly more than one half of the nation's 3.6 million farms which 
produce milk sell some milk or cream. Approximately five sixths of the milk cows are 
located on these farms and they produce about eight ninths of the total milk. Included 
among them are many farms on which as few as one, two or three cows are milked 
and where production of milk is only a minor farm enterprise. 


Provide the GREATEST MINERAL 
EFFICIENCY that Science Can Produce 
with 


FOR EVERY NEEDED MINERAL 


Completely mineralize your feeds with this soluble 
phosphorus and trace mineral concentrate. To- 
gether with your own limestone and salt, it pre- 
vides every needed mineral. It contains five com- 
pletely soluble phosphates and correct balance of 
the eight vital trace minerals. No pre-mix needed. 


PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


NO PRE-MIX NEEDED 


FOR FEEDS, SUFFICIENT 

IN PHOSPHORUS Use Herman Nagel’s Trace 
Mineral Concentrate. It supplies the essential trace 
minerals, correctly proportioned . . . stabilized 
Manganese, Copper, Cobalt, Nickel, tron, 
Zine and Boron. 


MER MAM HAGEL 


CONCENTRATE 


ONE POUND FORTIFIES 


A TON OF FEED it's the AVAILABLE minerals 
that produce healthy animals! 
Write for FREE Booklet 
“Pacts for Feed Men” OISTRIBUTORS 
Eastern States Utah and Idaho 
The Amburgo Co., Inc. Bader, Inc. 
7, Pa. Ogden, Utah 
Kansas and Missouri 
~~ Bartels & Shores Chem. Co. 
Evanston, D1. Kansas City 7, Mo. 


Texas 
Grady J. Parkerson & Co. 
Dallas, Texas 
Oregon and Washington 
M a Lee Cook Co. 
Blomfield-Swanson Brokerage 
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USDA A Figures Indicate— 


4.7 Million Tons of Formula Feed Fed 
to Milk Cows on U.S. Farms In 1951 


The amount of formula feed fed to 
milk cows on farms in the U.S. in 
1951 totaled approximately 4.7 million 
tons. 

This total is based on figures from 
a recent U.S. Department of Agricul- 
ture report on “Rations Fed to Milk 
Cows, 1951.” (An article on this re- 
port appeared in the July 19 issue of 
Feedstuffs, beginning on page 12.) 

With the USDA figures, tonnages 
of commercial mixed feed fed to milk 
cows on farms were computed by 
states and areas and for the U.S. as 
a whole. 

One of the accompanying tables 
shows, by states, the amount of grain 
and other concentrates fed to milk 
cows on all farms where milk was 
produced. A table which appeared 
on page 58 in the July 19 issue of 
Feedstuffs showed individual feeds, 
including commercial mixed feeds, 
as percentages of the total concen- 
trate ration fed to milk cows by 
USDA dairy reporters during 1951. 
The formula feed percentages were 
used with the concentrate totals in 
computing the tonnages of formula 
feed fed to milk cows in 1951, by 
states and divisions and for the en- 
tire U.S. 

The USDA figures on grain and 
other concentrates fed and the per- 
centages of formula feed in the con- 
centrate ration are only for milk 
cows on farms. Other dairy cattle ani- 
mals, such as heifers, are not includ- 
ed. Therefore, the figures on formula 
feed tonnage cover only dairy feeds 
fed to milk cows on farms and not 
feeds fed to other animals in the 
general dairy cattle classification. 


Formula Feed Percentage 

The USDA report showed that 
formula feeds represented 26.7% 
of the concentrate rations fed to 
milk cows by USDA dairy reporters 
in 1951. The total amount of grains 
and other concentrates fed to milk 
cows on farms in 1951 was estimated 
by USDA at 17,418,000 tons. Twenty- 
six and seven tenths per cent of this 


SCROGGINS GRAIN CO. 


Phone: BR 3913 — Teletype: MP 344 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 


BAYOU 


823 PERDIDO STREET 
NEW ORLEANS, LOUISIANA 


PHONE RAymond 0618 


“AGED IN THE WATERS 


SOUTHERN OYSTER SHELL MILLING CORP. 
MOBILE, ALA. 


amounts to a formula tonnage of 
4,650,606. 

The computations give the follow- 
ing tonnages by regions of commer- 
cial mixed feeds fed to milk cows on 
farms in 1951: North Atlantic, 1,775,- 
818 tons; east north central, 365,850; 
west north central, 353,115; south At- 
lantic, 581,100; south central, 929,- 
085; west, 763,526. 

The figures in the accompanying 
table on total concentrates fed along 
with the percentages and tonnages 
of formula feeds fed show some in- 
teresting comparisons in different 
states and regions, and in grain sur- 
plus and grain deficit areas. 

Wisconsin, a midwestern state, it 
may be noted, led all states in the 
amount of grains and other concen- 
trates fed to milk cows on farms, with 
a total of 1.8 million tons. However, 
the formula feed percentage of the 
concentrate ration was only 7%, and 
the formula feed tonnage was thus 
computed at 127,400. 

New York, an eastern state, ranked 


second in the total amount of con- 
centrates fed to milk cows with a 
total of about 1.3 million tons. How- 
ever, the commercial mixed feed per- 
centage there was 60%, and the com- 
mercial mixed feed tonnage for 1951 
thus was figured at 764,400 tons, the 
largest for any state. 

(The formula feed totals shown in 
the accompanying table for the re- 
gions are not exactly the same as the 
totals obtained by adding the state 
figures. This is because the regional 
totals were obtained by using the 
regional percentages reported by 
USDA, and not by adding the state 
figures.) 

(Other information on the use of 
formula feeds in dairy rations may be 
obtained from the article and tables 
which appeared in the July 19 issue 
of Feedstuffs. This report shows how 
the use of formula feeds by dairy- 
men has continued to expand in rela- 
tion to other concentrate feeds.) 
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Formula Feed Fed to 
Milk 1951 


Percent 


State and 


FOOD RESEARCH 
LABORATORIES, INC. 


Founded 1922 
Philip B. Howk, Ph.D. President 
Bernard Oser, Ph.D. Director 


ct 


VITAMIN 
ASSAYS 


Biologice!, Nutritiano!, Tor icological Studies 
for the Food, Drug ond Allied Industries 


48-14 33rd Street, Long Islend City 1, N.Y. 


For Every Grain Storage Pest 
There’s a THOMPSON-HAYWARD 


Complete Supplies | 
for APPROVED |. 


SANITATION 


of Grain-Storage Facilities 


Residual Sprays, 


Rodenticides, Protectants 


Why pay extra for so-called “super- 
fumigants”? All recommended formulas are 
public property. Don’t be misled by claims. 


Order from any of our 18 convenient branch stock points. 


THOMPSON-HAYWARD 


NEW ORLEANS, LOUISIANA 
MINNEAPOLIS OKLAHOMA CITY 
ST. tours HOUSTON 


WICHITA 


CHEMICAL COMPANY 
N.LITTLE ROCK SAN ANTONIO 
MEMPHIS CHICAGO OMAHA 


DES MOINES 
DENVER 


KANSAS CITY, MISSOURI 
DAVENPORT DALLAS 
TULSA LUBBOCK, TEXAS 
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Indiana 61 7) 4 36,720 Delaware 32,000 19 6,080 Oklahoma 304,00 41 124 ern 

Illinotsa 832,000 7 58.240 Maryland 27 69,130 Texas 6s ) 44 00,520 

2 7 65.440 Virginia ( 43 132,440 » —_ 

~ 1 127,400 Virginia 108,000 63 57,240 8. Central 2,693.0 4.5 929,085 

N. Carolina 278,000 23 63,940 Montana 62,00 6 3,720 

E Cer 4 7.5 345,850 8. Carolina 100,000 39 39.000 Idaho 115,000 1 14,950 

Georgia .... 233,000 43 100,190 4 960 

Minne . ) 59.400 | Florida 212,000 56 118,720 Colora 9 22,500 

lowa 908 8. Atlant. 1,499,000 39 581,100 ‘ 68 16,320 

M ri 1 Utah ) 25 18,000 
N. Dakota . Kentucky 408,000 31 126,480 Ne 1 

3 " 30 Tennessee 406,000 20 81,200 Wash 7 57 129,390 

bra 9,840 Alabama 256,000 25 64,000 Oregor 66 72 119,520 

Kanea 1 43,340 Mississippi! . 276,000 28 77,280 Califorr ‘ 415,320 

Arkansas 215,000 40 86.000 

( 1 115 disiana 145,000 61 73,950 West 1,59 763,526 


U.s 17,418 26.7 4,650,606 
The information in the above table on for- 
mula feed fed to milk cows on farms was 
computed from figures in a recent U.S. De- 
partment of Agriculture report on “Rations 
Fed to Milk Cows, 1951." The “total con- 
centrates fed” figures are from the ace 
panying table sho grain and t 
concentrates fed to k cows on all farms 

vd in 1951. The “per- 
" is from a table 
val feeds including formula 
ages of the total concentrate 
ration fed to milk cows by USDA dairy re- 
porters during 1951. (This table appeared 
in the July 19 issue of Peedstuaffs, page 58.) 
The figures showing tons of commercial 
mixed feeds fed to milk cows were compat- 
ed from the figures in the previous two 
columns. (No formula feed percentages were 
given in the USDA report for Khode Island, 
New Mexico and Nevada; therefore, no for- 
mula feed tonnages are shown for those 
states.) 


Dehydrated and Sun Cured 
ALFALFA MEAL 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 


LAMAR, COLORADO . ST. LOUIS, MO. 


showing indiv 


HERE'S 


A HIRED HAND 
THAT WILL WORK 
FOR LESS THAN 


‘SA WEEK! 
SEEDBURO HYTROL Portable Folding Conveyor 


You NOW PAY ‘25-*200 A WEEK FOR THE WORK IT WILL DO! 


Grain, Feed and Seed Men now save $1,000 - $10,000 each year with a Hytrol 


“We are doing the same work with two men and the Hytrol “Our 16” Hytrol is saving 50% in labor costs.” says B. A. 

that four or five men were doing before.” says Duncan G. Estes, Farmers Co-op. Grain Company, Blue Rapids, Kans. 
McFadyen, Upchurch, Inc., Raeford, N. C. (Estimated saving “We find the Hytrol Conveyor a great labor saver. It en» 

if he pays his workers $40 a week — $4,160, ables one man to care for our seed cleaning and all the pil- 

; of fertilizer faster and with less effort than six men formerly “We can unload a carload of feed and stack it away in 

did.’ says A. J. Sharpe, Marked Tree Gin Company, Marked half the time it used to take us, with much less labor.” 

Tree, Ark. (Saving up to $8,320.) says A. L. Anderson, Farmers Elev. Co., Sleepy Eye, Minn. 


KEEPS HELP HAPPY AND HEALTHY 
Harry Heist, A. & C. Feed Company, Chey 
enne, Wyo. says. “One of our problems is to 


keep a good man from injuring his back on 


the 100 pound sacks. Our Hytrol is keeping 
Our good men with us and we are no longer 
selling their health 


No other 


your materials faste 


saves lifting. For greater elevation — rounded wooden 
cleats gently hold bag or carton from slipping. To fit 
every need elevate your Hytro! to angle you need, 
even when in use. Rolls where you need help on easy- 


rolling swiveled wheels. Reversible belt Direction lets 


you unlood a truck and load it up 
again with a flick of the switch 
Prices $541-$917 for 10-22 ft. 
Lengths. 


722 Converse Building 


conveyor has so many features to move 


r, at lower cost. Low loading end 


Chicago 6, Ilinols 


PROTECTS BAGS, CARTONS, BLOCK SALT 
A feed dealer tells us the Hytrol unloads 
40,000 pounds of block salt in 1% hours, 
instead of 8 hours with less breakage. Other 
users say the Hytrol reduces breakage of 


bags and cartons. Saves losses, saves time. 


INCREASES STORAGE CAPACITY 10-40% 
Hytro!l helps you stack higher and lets you 
use balconies and other hard-to-get-at waste 
space. S. S. Savage, Everett & Savage Seeds, 
Chester, S. C. says, “We ore stacking 22 bags 
high with a 14° Hytrol, increasing our ware- 
house space by at least 30%.’ 


HANDY HYTROL 
ALUMINUM 
CONVEYOR 


CARRY IT WHERE YOU 
NEED IT — Prop It Up Be- 
tween Truck and Loft— Put It 
Horizontally Between Truck 
and Dock —Loy It Down on a 
Stairway or Floor — Plug In 
and Flick the Switch, 


of grain. Moves 100 pound 


with a handy extension cord 


The FIRST REALLY PORTABLE CONVEYOR. Weighs less than two sacks 


bags or cortons up and down, in and out of 


box cars, trucks or storerooms, and between floors. Carry one on your truck 


to connect to any standard electric outlet. 


PRICE COMPLETE WITH MOTOR: 
13 ft.—$392.00; 15 ft.—$435.00; 17 ft.—$476.00 


ILLINOIS FEED MEETING 
TO HEAR GOV. STEVENSON 


SPRINGFIELD, ILL.—Gov. Adlai 
E. Stevenson of Lllinois, Democratic 
nominee for president, will address 
the annual meeting of the Illinois 
Feed Assn. scheduled at Hotel Leland 
here Aug. 17-19. Gov. Stevenson's 
talk, set to open the formal conven- 
tion program at 2 p.m. Aug. 18, will 
be one of his first since being named 
as a presidential nominee July 25. 

Aug. 17 is exhibitors day at the 
convention. Events scheduled the 
morning of Aug. 18 include business 
meeting and directors luncheon of 
the Illinois Poultry Improvement 
Assn. and of the Illinois Feed Assn. 

Speakers who will follow Gov. 
Stevenson the afternoon of Aug. 18 
are Roy Yung, Illinois director of ag- 
riculture, “The Anthrax Problem in 
Illinois”; Dr. J. C. Alberts, Univer- 
sity of Illinois, “The Outlook—Poul- 
try Diseases”; Dr. T. W. Perry, Pur- 
due University, “Purdue Cattle Sup- 
plement A and Its Importance co Low 
Cost Cattle Feeding” and William 
Diamond, secretary of the American 
Feed Manufacturers Assn., “Relation- 
ship Between County Agent, Vo-Ag 
Teacher and Hatchery and Feed 
Dealer.” 

Allan B. Kline, president of the 
American Farm Bureau Federation, 
will be the principal speaker at the 
banquet the evening of Aug. 18. 

Speakers the morning of Aug. 19 
include Ernest T. Baughman, Federal 
Reserve Bank, Chicago, “What's 
Ahead in the Agricultural Picture 
Creditwise’; C. D. Van Houweling, 
executive secretary of the American 
Veterinary Medical Assn., “What 
Closer Relationships Between Veter- 
inarians, Hatchery and Feed Dealers 
Can Mean”; C. W. Sievert, C. W. 
Sievert & Associates, Chicago, “The 
Latest Developments in Poultry Nu- 
trition,” and A. J. McLoughlin, Ar- 
cady Farms Milling Co., Chicago, 
“Practical Poultry Management.” 

Old and new directors of the IIli- 
nois Poultry Improvement Assn. and 
the Illinois Feed Assn. will attend a 
luncheon at noon Aug. 19. 

Speaking in the afternoon will be 
B. W. Fairbanks, director of the 
American Dry Milk Institute, Chi- 
cago, “What’s New in '52 Hog Nutri- 
tion,” and Lee Hammett, Western Ad- 
vertising Agency, Chicago, “How to 
Sell to Farmers in 1952.” 


FEED FIRM DAMAGED 

BUFFALO — A fire caused dam- 
age estimated at $18,000 in the Dold 
Feed Co., Inc., building here July 25. 
Fire Commissioner Becker, who esti- 
mated the damage, said the fire was 
caused by an overheated bearing in 
an elevator motor in a tower atop 
the 200 by 50 ft two-story frame 
building. The tower, about 25 by 50 
feet, rises for another two stories. 
The commissioner said the damage 
was about $15,000 to the building 
and $3,000 to the contents used in 
feeds. 
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General Mills 
Reports Earnings 
of $3.94 a Share 


MINNEAPOLIS — Net earnings of 
Genera! Mills, Inc., for the fiscal year 
ended May 31, 1952, amounted to 
$9,549,000, equal to $3.94 a share on 
the common stock or 2% on net sales 
of $468,864,000. 

Those figures compare with net 
sales of $435,948,000, and earnings 
of $11,521,000 or $4.92 (2.6% of sales) 
for the previous fiscal year. 

Total direct taxes were $7.05 a 
share for a total outlay of $14,799,- 
000. Of that total, federal income and 
excess profits taxes accounted for 
$11,524,000. 

Total dividends amounted to $6,- 
512,000, consisting of dividends on 
preferred stocks at the required 
rates, and on common stock at $2 a 
share, plus a year-end dividend of 50¢ 
a share. 

Formula feeds, represented by the 
company’s Larro line, made signifi- 
cant gains, it was stated in the re- 
port. “Currently the farmers’ interest 
in converting feed grains into animal 
protein is buoyed by the unprece- 
dented meat appetite of the American 
people. These factors combine to 
make an encouraging future pros- 
pect for feed sales,"’ company officials 
said. 

The report listed the company’s 
grain processing and storage facilities 
as of May 31. Included were 18 flour 
mills with a combined daily capacity 
of 145,200 sacks; eight formula feed 
plants with a combined daily ca- 
pacity of 3,033 tons; three package 
food plants with a combined capacity 
of 2,267,000 lb., and two oat plants 
with capacities of 1,800 sacks each. 
The company’s total grain storage 
capacity is 46,483,300 bu. 

Two top officials of General Mills, 


Inc., in statements issued with the 
company’s annual report, expect a 
vigorous and sustained demand for 
food, and a sustained industrial pro- 
duction. 

Harry A. Bullis, chairman of the 
board, pointed out that consumer in- 
comes continue to rise and consumer 
expenditures during the coming year 
will probably increase by about $3 
billion. 

Charles H. Bell, president of the 
firm, said that the company’s manage- 
ment “feels keenly that our biggest 
and continuing problem is the prob- 
lem of change—change in raw mate- 
rials, change in processing methods, 
and change in personnel.” 


PERKINS OIL SOLD 
TO MEMPHIS GROUP 


MEMPHIS—Perkins Oil Co., with 
mills in Memphis and West Memphis, 
Ark., was sold recently for about 
$2,225,000. The syndicate buying the 
company is headed by T. C. Lee, Per- 
kins’ president since the death of 
W. H. Jasspon in May, 1951. 

Three other employees of the firm 
also are participating in the purchase. 
They are J. T. Haynes, F. H. Ferrell 
and C. Allen Smith. Mr. Lee report- 
ed other Memphians are interested in 
the purchase but did not wish their 
names revealed. Stock control of the 
company was purchased from Mrs. 
W. H. Jasspon and the Rosenstein 
family of New York. 

The Memphis mill has a crushing 
capacity of 150 tons of cottonseed 
daily, while the West Memphis mill, 
built in 1934, has a crushing capacity 
of 150 tons of cottonseed and 120 tons 
of soybeans daily. 
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PHOSPHATE PRODUCTS 
‘KELL-PHOS BRAND 


Carroll Swanson Sales Co. 
620 D. M. Bldg. Des Moines 9, lowe 
Towa- Nebraska Sales Representatives * 


The quality NATURAL PHOSPHATE for Feed Manufacturers 


BE SURE!| 


Rain or shine in Florida, you can depend on im- 
mediate shipment of Kell-Phos. Storage capacity 
now tripled. Largest single storage unit in Florida 
colloidal area. 


Always mix Kell-Phos, the quality source of phos- 
phorus and important trace minerals. Tested and 
proven in years of experiments and farm feeding. 
Material obtained from our high grade deposits. 


Uniform in color, grind and analysis, Kell-Phos 
blends readily with other ingredients. Comes in 
100-pound, branded, new multiwall bags, easy to 
handle. Assures better and smoother formulas. 


Improves pelleting. 
THE KELLOGG CO. 
(“STORMY”) 


618 Des Moines Bidg., Des Moines 6, lowa 
or P. 0. Box 665, Ocala, Plorida 


Call or Write 


MC-47 IS THE NEW MAGIC LIQUID THAT IMPROVES FEED MIXING FOUR WAYS | 


FOR: 
STEERS, HOGS, SHEEP 
CHICKS & TURKEY POULTS 


4% 


MC-47 supplies necessary nutrients to livestock and poultry feeds 
MC-47 i; highly palatable and readily accepted | 
MC-47 is an ideal feed dresser 

MC-47 means sound feeding value at much lower cost 


CONSIDER THESE FOUR REASONS —THESE FOUR STRONG SELLING POINTS YOU CAN 
APPLY TO YOUR FEEDS. WRITE FOR MORE DETAILS ON THIS NEW MAGIC LIQUID . 


Special Products Department Amino Products Division 


INTERNATIONAL MINERALS & CHEMICAL CORPORATION 
20 North Wacker Drive, Chicago 6, Illinois 


Nootbaar & Company 
890 South Arroyo Parkway 
Pasadena 2. California 


HV. Nootbaar Company 
465 Calitorma Street 
San Francisco 12, California 


Carroll Swanson Sales Co 
620 Des Moines Buftding 
Des Momes 9, lowe 


M. A. McClelland Company 
Owight Building 
Kansas City 6, Missour 
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CONVENTION CALENDAR 


Aug. 12-13—Mutual Millers & Feed 
Dealers Assn.; Hotel Jamestown, 
Jamestown, N.Y.; sec., Mrs. G. A. 
Bentley, 1005 Prendergast § Ave., 
Jamestown, N.Y. 

Aug. 15-16—North Carolina Feed 
Manufacturers Assn.; Ocean Forest 
Hotel, Myrtle Beach, 8.C.; chm., C. L. 
Fore, Siler City, N.C. 

Aug. 17-19—Illinois Feed Assn. and 
Illinois Poultry Improvement Assn., 
joint convention; Hotel Leland, 
Springfield, UL; secretaries, Aubrey 
Harless of LPIA, Shelbyville, and 
Dean M. Clark, 141 W. Jackson Blvd., 
Chicago 4, IIL, of IFA, 

Aug. 20-22 — Oklahoma Poultry 
Hatchery Convention; Student Union 
Bldg., A & M College, Stillwater, 
Gkla.; sponsored by Oklahoma Poul- 
try Improvement Assn.; sec., Don L. 
Brooks, Oklahoma Poultry Improve- 
ment Assn., Stiliwater, Okla. 

Aug. 20-22 — Amburgo Nutritional 


Course of Study on Feed Formula- 
tion, Animal Nutrition and Feed 
Merchandising; National Agricultural 
College, Doylestown, Pa. 

Aug. 25-26—Third Nutrition School 
for Feed Men; Memorial Union, Uni- 
versity of Wisconsin, Madison; spon- 
sored by the College of Agriculture of 
the University of Wisconsin and the 
Central Retail Feed Assn.; sec., Da- 
vid K. Steenbergh, 1712 W. St. Paul 
Ave., Milwaukee, Wis. 

Sept. 4-5—New England Feedmen’s 
Conference; University of New Hamp- 
shire, Durham, N.H.; chm., Prof. W. 
C. Skoglund, Poultry Department, 
University of New Hampshire. 

Sept. 7-9—Grain & Feed Dealers 
National Assn.; Radisson Hotel, Min- 
neapolis, Minn.; sec., John Bowden, 
100 Merchants Exchange Bldg., St. 
Louis 2, Mo, 

Sept. 8-12—Turkey Short Course; 
Texas A & M College, College Sta- 


tion; E. D. Parnell, Poultry Husban- 
dry Dept., Texas A & M College, Col- 
lege Station. 

Sept. 9-11 — American Soybean 
Assn.; Purdue Union, Purdue Univer- 
sity, LaFayette, Ind.; sec., George M. 
Strayer, Strayer Seed Farms, Hudson, 
Iowa. 

Sept. 9-12—North Dakota Poultry 
Improvement Board Hatchery School; 
Feed Nutrition School; North Dakota 
Hatchery & Poultry Breeders Assn.; 
North Dakota Poultry Improvement 
Board quarterly meeting; North Da- 
kota Agricultural College, Fargo, 
N.D.; Lloyd M. Forness, executive 
secretary, Poultry Improvement 
Board, State Capitol, Bismarck, N.D. 


Sept. 12—Nutrition School for Feed 
Men; Iowa State College, Ames, Iowa; 
chm., Prof. P. S. Shearer, department 
of animal husbandry, lowa State Col- 
lege, Ames, Iowa. 

Sept. 16-16—Kentucky Feed Assn.; 
Kenlake Hotel, Kentucky Lake State 
Park, Kentucky Lake, Ky.; sec., L. E. 
Painter, Box 73, Middletown, Ky. 


Sept. 18-19 — National Mineral 


Just as the clean, disposable 
place of the old roller towel in your plant and office, so... 


NOW—PAPER is BETTER for FEED BAGS TOO 


In feed bags, as in so many other uses, 
PAPER has many outstanding advantages. 


*lt is clean 
* It costs less 


* No problem of “returns” 


* It is disposable 
* It is strong 
* It is attractive 


FEED BAGS WITH A “FAMILY TREE” 


“For Multiwall, call ALBEMARLE” 
wall Bags are under strict supervision from tree to you. We grow 
our own pulp wood—make our own pulp—manufacture our own Kraft 
plain or in any color desired—manufacture and print our 
own bags. This integrated operation means QUALITY all the way. 


paper 


FOR 


NEW YORK 21 West St. 
Phone HAnover 2-4645 


CHICAGO 1707 Daily News Bldg., 400 W. Madison St. 


Phone RAndolph 6-3519 


CALL 
ALBEMARLE PAPER MANUFACTURING COMPANY + RICHMOND, VIRGINIA + Phone 2-906] 


PHILADELPHIA 123 S. Broad St. 
Phone Kingsley 6-3616 


Phone BRidgeport 1-352 


paper towel has taken the 


because Albemarle Multi- 


MINNEAPOLIS 1122 Flour Exchange Bldg. 


yf 


BALTIMORE 32 South St. 
Phone LExington 3552 


LOUISVILLE 120 N. 10th St. 
Phone CLay 1476 


Feeds Assn., Inc.; Bismarck Hotel, 
Chicago, IL; exec. sec., Peter W. 
Janss, 212 Equitable Bldg., Des 
Moines 9, Iowa. 

Sept. 22-23— National Renderers 
Assn.; Hotel Muehlebach, Kansas 
City, Mo.; Sec., H. M. Ackerley, Box 
615, Des Moines, Iowa. 

Sept. 23—Ohio Turkey Assn. and 
Ohio Turkey Round-Up; Memorial 
Coliseum, Marion County Fair 
Grounds, Marion, Ohio; Sec. of Ohio 
Turkey Assn., D. D. Moyer. 

Sept. 25-26 — Arkansas Formula 
Feed Conference; University of Ar- 
kansas, Fayetteville, Ark.; sponsored 
by the college, the Midwest Feed 
Manufacturers Assn., and the Ar- 
kansas Feed Manufacturers Assn.; 
Prof. E. L. Stephenson, Department 
of Animal Industry. 

Sept. 30-Oct. 2 — Northeastern 
Poultry Producers Council Poultry 
Industry Exposition; Onondaga Coun- 
ty War Memorial Auditorium, Syra- 
cuse, N.Y.; managing director, Alfred 
Van Wagenen, 11 W. State St., Tren- 
ton, NJ. 

Oct. 1-2—American Feed Control 
Officials; Shoreham Hotel, Washing- 
ton; sec., L. E. Bopst, College Park, 
Md. 

Oct. 9—Vermont Feed Dealers and 
Manufacturers Assn.; University of 
Vermont, Burlington, Vermont; Sec. 
Prof. D. C. Henderson, Poultry Dept., 
University of Vermont. 

Oct. 16-17—Texas Feed Nutrition 
Conference; Texas A & M College, 
College Station, Texas; chm., Prof. 
J. R. Couch, Texas A & M College, 
College Station, Texas. 

Oct. 30-31 — Oklahoma Formula 
Feed Conference; Oklahoma A & M 
College, Stillwater, Okla.; sponsored 
by the college, Midwest Feed Manu- 
facturers Assn., and Oklahoma Feed 
Manufacturers <Assn.; Prof. L. 8. 
Pope, Department of Animal Hus- 
bandry. 

Nov. 6-7—Cornell Nutrition Con- 
ference for Feed Manufacturers; 
Statler Hotel, Buffalo, N.Y.; spon- 
sored by Cornell Departments of Ani- 
mal and Poultry Husbandry and the 
School of Nutrition in cooperation 
with the American Feed Manufactur- 
ers Assn.; chm., Dr. L. C. Norris, Rice 
Hall, Cornell University, Ithaca, N.Y. 

Nov. 6-7—Missouri Animal Feed- 
ing Short Course; U. of Missouri, Co- 
lumbia, Mo.; sponsored by the college, 
Midwest Feed Manufacturers Assn., 
and the Missouri Grain, Feed & Mill- 
ers Assn.; Prof. H. L. Kempster, De- 
partment of Poultry Husbandry, Uni- 
versity of Missouri, Columbia, Mo. 

Nov. 17-19 — Production School, 
sponsored by the Midwest Feed Man- 
ufacturers Assn.; Hotel President, 

(Continued on page 24) 


LIMESTONE BENTONITE 
LIMESTONE GRIT 


Calcium Carbonate for Feed Mixing 
Uv. M. C. CALCIUM CARBONATE comes 
from our Weeping Water, Nebraska, de- 
posit. Pure white—Not off color—Over 98% 
Calcium Carbonate—Ground to your speci- 
fications. Submit your samples for prices. 
UNITED MINERAL PRODUCTS CO. 
Omaha, Nebraska 


CANADIAN 


POULTRY + FEED - SEED 
MIXED FEED 
PROCESSED 

ALL GRAINS 

& BYPRODUCTS 


CANADIAN 
SCREENINGS 


FLAX AND REFUSE 
GROUND AND BULK 


RICHARDSON & SONS 


LIMITED 


ESTABLISHED 1857 
14th Floor, Royal Bank Bidg., 
2 King St., a TORONTO 
Head Office, Winnipeg, Canade 
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EXCLUSIVE 
PROTECTED 
TERRITORY 


FEEDSTUFFS, Aug. 9, 195283 


.. what more could a feed manufacturer want? 


‘Wer DON’T promise to give you the world with a fence around it, but we do 
offer the next best thing. WE GET THE JOB DONE. We help you make bet- 


ter feeds at lower cost; help you sell these feeds at a profit. And we're already 


doing this for leading feed manufacturers in 43 states, through giving you some- 
thing exclusive, which no other feed manufacturer in your territory can offer. 


THESE SERVICES ARE ULTRA-LIFE EXCLUSIVES 


@ Ultra-Way Internal Culling and Poultry Service 
@ Ultra-Life Livestock Service 

@ Ultra-Life Formula Service 

e@ Ultra-Life Advertising Service 


Our business gets better when the going gets tough in the 
feed business. That’s when feed manufacturers start taking 
stock of their situation, begin realizing that they need 
something different from what their competitors are offer- 
ing. And that’s when it begins to dawn on them that Ultra- 
Life has the most powerful manufacturing, merchandising, 
selling and advertising program in the field today. 
« No feed manufacturer reading this ad should put off a 
boil day getting the Ultra-Life story. It can mean real success, 


bigger profits, better business. 


THESE ULTRA-LIFE PRODUCTS HELP YOU 


MAKE BETTER FEEDS 


e@ Ultra-Life Pig-Gro Concentrate 

e@ Ultra-Life Poultry Concentrate 

@ Ultra-Life Livestock Concentrate 

@ Ultra-Life Poultry-Gro Concentrate 


Wal Coupon Today 
Ultra-Life Laboratories, Inc. 


Office & Plant: East St. Louis, Illinois 


Ultra-Life Laboratories, inc., East St. Louis, Hil. 
Yes, we're interested in the Ulitra-Life Program, especially in relation 
to the type of feeds checked. 

Poultry Broiler Turkey Dairy[) Hog Beef Cottle 
f free copy of Ultro-Life Book wanted, check here lf free subscription to 
Ultra-Life Poultry & Livestock Journal wanted, check here |_}. 


| 
! 
Address 
We dol] donot!) monutocure feeds. Check which. FS 
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CONVENTION 
CALENDAR 


(Continued from page 22) 
Kansas City, Mo.; exec. vice pres., 
J. D. Dean, 20 W. 9th St., Kansas 
City, Mo. 
Dec. 11-12 — Nebraska 


Formula 


Dealers Assn., and the State Board of 
Agriculture; chm., W. J. Loeffel, De- 
partment of Animal Husbandry. 


1953 
Jan. 12-14—American Dehydrators 
Assn.; Casablanca, Jokake, Paradise 
and Royal Palms Resort Inns, Phoe- 
nix, Ariz.; exec. sec., Lloyd 8. Larson, 
1015 Dwight Bldg., Kansas City, Mo. 


dan. 12-14—North Dakota Poultry 
Industries; Elks Club, Fargo, N.D.; 


Conference; Kansas A & M College, 
Manhattan, Kansas; sponsored by the 
Kansas State Board of Agriculture, 
Kansas Grain, Feed & Seed Dealers 
Assn., Midwest Feed Manufacturers 
Assn., and the college; Prof. F. W. 
Atkeson, Department of Dairy Hus- 
bandry, Kansas State College, Man- 
hattan, Kansas. 

Jan. 20-24—Boston Poultry Show 
and Country Life Exposition; Mech- 
anics Bldg., Boston, Mass.; Chr., Paul 


Feed Conference; Nebraska A & M 
College, Lincoln, Neb.; sponsored by 
the college, Midwest Feed Manufac- 
turers Assn., Nebraska Grain & Feed 


chm., Lloyd M. Forness, State Capi- 
tol, Bismarck, N.D. 


dan. 13-14—Kansas Formula Feed 


Ives, 39 Church St., New Haven, 
Conn, 

Jan. 25-27—Indiana Grain & Feed 
Dealers Assn.; Claypool Hotel, In- 
dianapolis, Ind.; exec. sec., Fred K. 


CONSUMERS SOYBEAN MILLS, Inc. 
Jobbers and Producers 


SOYBEAN OIL MEAL 


1122 Flour Exchange 


MINNEAPOLIS, MINN. 


Sale, 600 Board of Trade Bidg., In- 
dianapolis 4, Ind. 

Jan. 29-30—Second Annual Poultry 
Disease Conference; University of 
New Hampshire, Durham, N.H.; chm., 
Prof. W. C. Skoglund, Poultry Depart- 
ment, University of New Hampshire. 

Feb. 14-17—Institute of American 
Poultry Industries Fact Finding Con- 
ference; Kansas City Municipal Audi- 
torium, Kansas City, Mo.; pres., Cliff 


Phone: BR 6781 


READY 


FOR 1959 
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GRAIN IS FOOD 
KEEP IT CLEAN 


with 


ket? 


Bolted Steel 
GRAIN TANKS 


UR 60TH YEAR 


fan 


ASSOCIATE MEMBER, GRAIN AND FEED DEALERS NATIONAL ASSOCIATION 
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When the record-breaking '52 wheat crop rolled in, 
Stafford Brothers of Keyes, Oklahoma, was ready for it! 
With 19 tanks of 11,750 bu. each, and 4 tanks of 6000 bu. 
each, they were prepared to offer clean, safe, vermin- 
proof storage in their BS&B Bolted Steel Grain Tanks. 


Throughout the country, large and small installations of 
BS&B Grain Tanks are giving moisture-and-weather- 
proof protection for all kinds of grain, seed and bean 
crops. Because of their strong, tight, rubber-gasketed 
construction, they are also widely used for leakproof 
storage of vegetable oils and molasses. 

See how much you can save by expanding or replacing 
your worn storage with BS&B Bolted Steel Grain Tanks. 
You'll find they cost less to erect, less to maintain, less 
in investment because of their longer service life. They’re 
your best protection against costly down-grading and 
penalties on contaminated grain! Design layouts and 
standard foundation prints to meet your specifications 
are furnished—without charge. 


Write today, outlining your requirements. 


S Lack, SIVALLS & ©RYSON, INC. 


Agricultural Division—Dept. 10-AKs 
7500 East 12th Street Kansas City 3, Missouri 


D. Carpenter, 221 N. LaSalle St., 


Chicago, Ul. 

Feb. 19-20—Midwest Feed Manu- 
facturers Assn. annual agricultural 
forum; Hotel President, Kansas City; 
sec., Donald A. Gravett, National 
Oats Co., East St. Louis, DL 


Feb, 27-28 — Dehydrators Produc- 
tion Conference; Kansas State Col- 
lege, Manhattan, Kansas; Loren V. 
Burns, Feed Milling School, Kansas 
State College. 


May 1-2—Kansas Grain, Feed & 
Seed Dealers Assn. Hotel Kansas, 
Topeka, Kansas; Sec.-Treas., O. E. 
Case, 901 Wiley Bldg., Hutchinson, 
Kansas. 


May 13-15—American Feed Manu- 
facturers Assn.; Conrad Hilton Hotel, 
Chicago, MUllinois; Sec., W. T. Dia- 
mond, 53 West Jackson Blvd., Chi- 
cago, Illinois. 


dune 8-10—National Feed Industry 
Show; Buffalo Municipal Auditorium, 
Buffalo, N.Y. 


June 14-16—Indiana Grain & Feed 
Dealers Assn., Inc.; mid-summer out- 
ing, French Lick, Ind.; exec. sec., Fred 
K. Sale, 600 Board of Trade Bldg., 
Indianapolis 4, Ind. 


CSC REPORTS LOSS 
FOR SECOND QUARTER 


NEW YORK—Commercial Solvents 
Corp. reports for the quarter ended 
June 30, 1952, consolidated net loss of 
$27,140 equal to $.01 a share on 
2,636,878 shares. For the correspond- 
ing period of 1951, consolidated net 
earnings were $1,489,459, equal to 
$.57 a share. Sales for the quarter 
were $11,044,974 compared with $15,- 
121,013 for the corresponding period 


“of 1951. 


Consolidated net earnings for the 
six months ended June 30, 1952, were 
$166,543 equal to $.06 a share. For 
the corresponding period of 1951 con- 
solidated net earnings were $3,107,- 
751 equal to $1.18 a share. Sales for 
the six months were $21,606,314 com- 
pared with $32,093,228 for the cor- 
responding period of 1951. 


HOW GRAIN WILL KEEP 
Grain in good condition and with 
less than 12% moisture will keep 
almost indefinitely—unless tempera- 
tures are abnormally high or insect 
infestation develops. 


*‘Mox-i-pacity 
Bucket Elevators + Grain Driers 


SHANZER MANUFACTURING CO. 


85 Biuxome St. + San Francisco 7, Calif. 


Year Round Supply— 
Stable Low Cost 


HOMOGENIZED 
CONDENSED FISH 
FIVE PLANTS 


IN 
FULL PRODUCTION 


DEHYDRATING P 


High St. Boston 
‘PLANTS BOSTON, 
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ROCESS CO. 
AND NEWFOUNDLAND 


Announcement 


Tue American Company 


announces 


LIVE YEAS 
CULTURE 


(Formerly Manufactured by the G. & K. Jorgensen Co.) 


NOW ADDED TO THEIR LIST OF 
NUTRITIONAL FEED SUPPLEMENTS 
FOR POULTRY and LIVESTOCK 


American Processing Company 
Foot of Beardsley St. 
SAN DIEGO (13) e CALIFORNIA 
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Reach the Right People—Aiim 
Some of Your Ads 


at Specific Targets 


By Edward Ritter 


including advertising, demon- 
strations, bargain sales and so on 
are you reaching the right people? 
The needs of every farmer are not 
the same, and there exists a vast dif- 
ference between a farmer who is a 
customer and a farmer who is just a 
prospect 
If this is the case, will all adver- 
tising copy and personal selling reach 


I N your sales promotion campaigns 


all types of farmers? Obviously, it 
will not. It needs to be tailored, so 
to speak, to each type of farmer. Per- 
haps this is the sales slant of mod- 
ern times which many dealers are 
neglecting. 

Let us say that you pick 50 farm- 
ers at random from your trade area 
and invite them to a meeting at your 
mill. Let us also suppose that they 
all attend this meeting. As you get 


ACTIVATE YOUR FEEDS WITH 


ACTIVE YEAST CULTURE 


For Livestock, Poultry, Turkeys and Mineral Mixtures 
A Product of Outstanding Quality 


SUPERLIFE YEAST CO. 


CEDAR RAPIDS, IOWA 


up to speak to them, you are speak- 
ing to the following types: 

(1) 100% customers; (2) occasional 
customers; (3) customers of other 
dealers; (4) prospects; (5) nonpros- 
pects. 

Different Attitudes 

As you look over this list, you will 
instantly realize that the attitudes 
of all these farmers toward you are 
different—especially as to groups. 
Some will be inclined very favorably 
to you, your products and your rec- 
ommendations, Others will be skep- 
tical. Others will be plainly hostile 
to you. Some will be wary—especial- 
ly customers of other feed firms 

I cite this example to show 
that advertising copy, as such, will 
not appeal strongly to all these farm- 
ers, comprising five different groups. 

Now if you have a piece of infor- 
mation about a new product, or some 


you 


testimonial concerning feeding, you 
could use one advertisement in a 
newspaper and also a direct mail 


piece to all farmers and feel that it 
would be received with interest by 
most of them. But then again if you 
were trying to sell merchandise to 
one of these special farm groups, the 
copy you'd write would not always 
fit the other groups. 

For example, if you wanted to sell 
certain types of farm supplies to oc- 


Choline Chloride 
For basic requirements in feed 2 x 
concentrates, consult the Thompson-Hayward por phan’ 


line-up of supplements at the right! 


Vitamins, minerals, antibiotics—all the essen- 
tials are well represented in this “big parade” 
of concentrates. For the mixer, the big feeder, fat... 
the dealer—Thompson-Hayward offers a full 
selection, prompt service and rapid delivery 
from among its seventeen Midwest warehouses. * 


Check the list iat the’ right ogainet: 


Antibiotics (Terramycin) 


5 gms per pound 


quirements and drop us a line, TODAY! 


3 


THOMPSON-HAYWARD 


CHEMICAL COMPANY 


Supertrate (Condensed Sardine Solubles) 
Replaces Fish Meal 1 to 2 
Meat Scraps 2 to 5 | 
Protein 


. 50% 


casional feed customers, you wouldn't 
send the direct mail to 100% custom- 
ers, for they would already be buy- 
ing some of those supplies and your 
copy would be repetitious. 

Also, if you would send a letter or 
publish an ad directed at prospects, 
it might not be of interest to non- 
prospects or to regular customers. 

I believe that if a feed dealer will 
take this five-group list and key some 
of his advertising and sales promo- 
tion at each of the groups part of the 
time, he will get far better results 
than if he tried to blanket his entire 
trade area all the time with the same 
sales message. 

A feed dealer is a specialist. He 
serves the special needs of specialized 
farmers, some of whom have different 
needs and problems from other farm- 
ers. That is why the feed dealer has 
a call for an adapted sales message 
to each group of customers which he 
serves. 

I write at length upon this problem, 
because I have talked with many 
feed dealers in recent years about 
their newspaper and direct mail prob- 
lem. To many of these dealers the 
only problem they face is to send one 
advertising message regularly to all 
farmers, regardless of whether they 
are customers or not. 

I grant that quite a bit of feed ad- 
vertising can be used in this manner 
But I also say that specialized group 
advertising has a sharper “sales stim- 
ulus” in many instances. Just as a 
dealer balances rations for farmers 


Microscopic and Chemical Analyses of 
Mixed Feeds and Feed Ingredients 


Dependable - Fast - Confidential 
Special Introductory Price Offer 
CRESWELL LABORATORY SERVICES 
53 W. Jackson Blvd., Suite 447 
Chicago 4, 


BAGS used 


COTTON - BURLAP - PAPER 


BEEDLE-WHITON CO. 
470 Cleveland Ave. No. 
ST. PAUL 4, MINN, ~ NEstor 6248 


EARL A. HOGAN CO. 


Strictly 


MILLFEED 


Specialists 


MEMBERS: 
Kansas City Board of Trade 
Grain & Feed Dealers Natl. Assn. 


Board of Trade Bidg. 
KANSAS CITY, MO. 
Victor 7729 


MANUFACTURERS OF 
QUALITY ALFALFA MEALS 


CENTRAL MILLS, 


Incorporated 
_DUNBRIDGE, OHIO 


Buy and Sell 


through 


WANT ADS 


FEEDSTUFFS 
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Contains 4 gm Riboflavin / Ib. 
Niacin USP 
Calcium Pantothenate USP 
6x 
4x 
Also afl potencies of alt Vitamin Oits. 


vt 
4 
= 
os 
= 
- 
) 
4 


FEEDSTUFFS, Aug. 9, 1952——27 


ix 
te 


She's gotthe greatest source ofburlap supply in the world. 
And, Chase safeguards its TOPMILL quality burlap 
bags by buying from only the Better Mills 
Check today on Chase TOPMILL. You'll find that it 
assures protection. You'll find that it consistently com- 
bines Good Looks, Strength, and Uniformity. 
Your Chase salesman is thoroughly qualified to analyze your 
requirements and specify an efficient container for your product. 
He is supported by engineering, design, and research data that 
can be quickly brought to bear on your specific problem. 


Low current prices and reuse 
value make Chase Topmill 
Burlap Bags the cheapest 


container for many products. 


fed A S E BAG CO. ortices: 309 w. cHicaso 6, 


BOISE © DALLAS TOLEDO DENVER © DETROIT © MEMPHIS BUFFALO © ST.LOUIS NEW YORK «© CLEVELAND MILWAUKEE 


PITTSBURGH KANSAS CITY LOS ANGELES MINNEAPOLIS GOSHEN, IND, © PHILADELPHIA NEW ORLEANS ORLANDO, FLA SALT LAKE CITY 
OKLAHOMA CITY « PORTLAND, ORE. « REIDSVILLE, N.C. © HARLINGEN, TEXAS © CHAGRIN FALLS, O. © WORCE.TER, MASS. « CROSSETT, ARK. « SAN FRANCISCO 
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depending upon their feed problem, 
so the advertising specialist balances mention results they are getting 
his advertising to make it more effec- using the dealer's feeds. A letter of 
tive. this type, directed at prospects only, 
In a letter to prospects, for in- would focus the dealer's attention 
stance, the feed dealer could take up upon this special group of farmers. 
the matter of a special inducement He would write better copy for this 
for an initial visit, er make an offer group than he would if he had all 
to visit a prospect without obligation customers and prospects in mind. 
to discuss his feeding needs. He might When the feed dealer publishes a 
also cite the names of 100% custom- newspaper ad which is_ directed 


WEAR 
Efficient Granulation 
For All Makes 4 
JENSEN MILLS - - NEOLA, IOWA 


ers from that area of the county and 


Mashes containing SULFAQUINOXALINE build 

customer confidence. Consider these specific 

advantages 

¢ SQ combats all of the most damaging species 
of chicken and turkey coccidia. 

¢ SQ performs consistently! With it, coccidiosis 
has ceased to be a problem in more than 160 
successive flocks raised on the same farm over a 
period of five years. 

e SQ prevents loss of finish and poor feathering 
due to coccidiosis. 


e SQ protects even under warm, moist conditions, 


MERCK &€ CO., Inc. 
Manufacturing Chemists 


for turkey raisers 


tn Canada: MERCK & CO. Limited Montreal 


© Merck & Co.. inc. 


SULFAQUINOXALINE 


in your feeds might have saved this bird 


Proved best for both prevention and 
control of coccrdvoses outbreaks 


e SQ has no adverse effect on fertility, hatch- 
ability, and egg production. 

Millions upon millions of birds have responded 
to safe, economical SULFAQUINOXALINE. The 
story of its greater effectiveness is being told to 
your customers by hard-hitting advertising in 
leading national farm and poultry journals. Put 
SQ into your feeds today! Build profits for your 
customers and repeat business for yourself. 


SEND FOR FREE NEW FOLDERS—Illustrated folders give 
ractical information on how to use Sulfaquinoxaline 
for chickens and turkeys. Mail coupon today. 


MERCK & CO., Inc., Rahway, New Jersey, Dept. 


| Please'send us your new folders: How to Stop Large Losses 
| from Coccidiosis . . . copies for chicken raisers . . . copies 


toward hog raisers only, or sends a 
direct mail letter to such raisers, he 
is soliciting the business of a special 
group of farmers. Farmers who only 
raise ducks or turkeys would not be 
interested in such copy. 

There is no ad copy in the feed field 
which will apply to all farmers at 
all times, and yet some dealers make 
the mistake of using only general 
feed copy regularly. By splitting the 
ad appeal so as to cater to special 
farm groups now and then, every 
dealer can increase the effectiveness 
of his advertising. 

If the dealer issues a direct mail 
bulletin every month, he can devote 
one issue to poultry, one to dairy 
cows, one to turkey or duck raising, 
steer feeding, etc. Then he will know 
that when this issue reaches farmers 
especially interested in those types of 
feed, he'll have an interested reader, 
who will often become a good pros- 
pect and finally a regular customer. 

Reach the right people regularly 
with your advertising—that has al- 
ways been a productive policy in ad- 
vertising. The feed dealer can make 
use of it also. 


North Dakota Poultry 
Sessions Scheduled 


FARGO, N.D.—Dates of the North 
Dakota Poultry Improvement Board 
Hatchery School and of the North 
Dakota Poultry Industries Conven- 
vention, to be held here, have been 
announced by Lloyd M. Forness, ex- 
ecutive secretary of the Poultry Im- 
provement Board. 

The Hatchery School, which this 
year will include a Feed Nutrition 
School, will be held Sept. 9-12 at the 
North Dakota Agricultural College. 
The sessions of the poultry industries 
will be held Jan. 12-14 at the Fargo 
Elks Club. 

At the Hatchery School, Sept. 9-10 
will be devoted to instructions for 
flock selecting and pullorum testing 
agents, and Sept. 11-12 will be devot- 
ed to the program, which has the 
theme of “Feeding Practices” and 
“Latest Developments in Feeds and 
Feeding.” 

In addition to emphasis on poul- 
try feeding the last two days of the 
school, Sept. 10 will be set aside 
for dairy, beef, sheep and hog feeding 

The North Dakota Hatchery & 
Poultry Breeders Assn. will meet 
Sept. 11, and the North Dakota Poul- 
try Improvement Board will hold a 
quarterly meeting Sept. 12 

Mr. Forness is chairman for the 
poultry industries convention. Mem- 
bers of the executive committee for 
the convention are James Simpson, 
chairman of the program committee; 
Jake Ebel, chairman of publicity 
committee; Nels Pedersen, chairman 
of exhibit committee; G. O. Tisue, 
chairman of local arrangements com- 
mittee, and Arthur Lanz, Julius Mey- 
ers, Harold Schroeder, A. H. Rogers 
and William Keup, representatives 
at large. 


STEAMED 
/ ROLLED OATS 

FEED 
INGREDIENTS 


SHARP MILLING CO. 


SIOUX FALLS, $.U PHONE 47705 


Economy wise to 


JERSEEize:. 


with JERSEE VITAL-MIN 
eeee 


Deders of Vitaminised and 
eralized concentrates since 1922.“ 


JERSEE Co. 


CONSUMERS ARE BUYING 
3 TIMES AS MUCH 
BIG “H"” FEEDS 


AS TWO YEARS AGO 
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Doctor: “This is a very sad case. 
I much regret to tell you that your 
wife’s mind is completely gone.” 

Husband: “I’m not surprised, doc- 
tor. She’s been giving me a piece of 
it every day for the past 10 years.” 


A reporter was sent to write up a 
charity ball. Next day the editor 
called him to his desk. 

“What do you mean by this?” he 
asked. “‘Among the beautiful girls 
was Horatio L. Dingley.’ Old Dingley 
isn't a girl—besides he is one of our 
principal stockholders.” 

“I can't help that,” replied the re- 
porter. “That’s where he was—among 
the beautiful girls.” 


¢¢ 


A wire fell across Main Street dur- 
ing a storm. People were afraid to 
touch it. The city editor assigned two 
reporters to the story. 

“One to touch the wire,” he direct- 
ed, “and the other to write the story.” 


Pat and Mike went visiting to a 
large factory and while there exam- 
ined all the huge machinery. But Pat 
was a bit careless and all of a sud- 
den he was caught by a huge wheel 
and whirled around and around. 

Finally his coat ripped apart and 
Pat went flying to the floor. Mike 
went running over and cried, “Pat, 


CONSULTANTS 
TO THE 


FEED INDUSTRY 
C. W. SIEVERT and ASSOCIATES 


1338 
221 LaSalle St. Chicage 1, 1 


COLUMBIA QUARRY C0. 


1007 Washington Ave 
ST. LOUIS 1, MO 


BRAN + SHORTS 
MIDDLINGS 
Sacked or Bulk—Any Shipment 


DREYER ComMISsSION Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EXCHANGE 
Board of Trade Merchants Exchange 
Kansas City 6, Mo. St. Louis 2, Me. 
Phone BA 5462 Phone L. D. 178 


Statistical Charte Furnished Free. We 
Handle Futures Trades in Kansas City. 


PRODUCTS 


Distributed in Utah and 
Southern Idaho by 


BADER, INC. 


214 24th Street 
Telephone: Ogden 9323 
P. 0. Bex 267 OGDEN, UTAH 
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Pat! Are you all right? Say some- 
thing! Speak to me!” 

Pat opened one eye and sneered. 
“Why should I speak to you? I went 


by you a dozen times and you didn't ci 
even wave your hand!” 
Junior was one of those little ter- 
rors, and Papa was surprised when 
Mama suggested that they buy him 
a bicycle. “Do you think it will im- 


prove his behavior?” Papa asked. bs STEEL-CUT 


“No,” replied Mama grimly, “but 
it wili spread his meanness over a 
wider area.” 

¢?¢ 


A kind-hearted social worker was 
sympathizing with a prisoner who 
never received any visitors. 

“Do you mean to say that nobody 
ever comes to see you?” she asked. 

“No, ma'am, nobody!” 

“Yet you are the eldest of a family 
of 10 children?” 

“Yes, ma’am, but not one of them 
will leave his cell to call on me.” 
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HUDSON MAKES ITS OWN KRAFT in o modern, electronically controlled of your Hudson Multiwall Socks ore uniform, because Hudson controls every 
mill thot sets new standards in kraft manufacturing. The strength and quolity step in the monufacturing process from tree to the finished sack. 


Here is why you can rely 
on Hudson for multiwall sacks 


FROM TREE TO SACK. Hudson grows 427,000 acres of its own timber, MEETS EXACTING SPECIFICATIONS. The long, interlocked fibers of 
assuring a dependable source of kraft-making pulp. From tree to sock— Hudson kraft build an extra margin of strength into your Hudson Muitiwall 
there are no missing links in your chain of muitiwall supply. Sacks —to meet your most severe specifications. 


Pasted and sewn—valve and open mouth 


SEND TODAY 
for informative literature. 
Just drop us a note. 4 


30 YEARS’ KRAFT EXPERIENCE. Hudson is old 
enough and big enough to be reliable. Hudson 
Multiwall Socks are made to your exact specifica- 
tions, and ore shipped on the day promised. 


| 
Extra profit — $5.00 or more 
not yet making your — 
ewan steci-cut core? z 
| BRYANT ENGINEERING CO. PORT HURON, MICH. 
: = 
PULP & PAPER CORPORATION Dept. 174,3505 Park Ave., New York 22 
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HEN the employees had 
gathered that night in the 
Brooks Feed Mill salesroom 


for the monthly meeting, Joe Brooks 
knew it would be difficult to generate 
a lot of enthusiasm because of the 
humid heat which hung in the air. 
The big electric fan offered some re- 
lief, but the well-fed, cigar-smoking 
employees looked tired and relaxed 
as they sat in chairs facing Joe. They 
looked as if they might drop off to 
sleep at any moment. 

“Well, I see where the baseball 
race is mighty interesting in the Na- 


tional and American leagues,’ Joe 
said. 
At this mention of baseball Milt. 


and Butterball appeared to 
come to life. Their eyes sparkled; 
they were true baseball fans. Joe 
‘grinned, then went on: 

“In a baseball game if there is a 
dispute on a decision,” Joe said, “and 
everyone's temper boiling hot, 
What's the thing to do?” 

“You look in the rule 
read the rule applying to the situa- 
tion,” Pop Henley said calmly, wip- 
Ing the sweat from his bald head. 

“Exactly,” Joe said. “There is al- 
a set 


Smiley 


book and 


of rules to follow for 

@very game, and for every business, 

Zoo. That is why I would like to 
iscuss with you tonight a ‘Rule Book 

te Successful Farmers’ and get your 
eas on it.” 

The employees looked puzzled. Fi- 
Bally Milt said, “There isn't such a 
book, is there, Joe?" 

The Rules Are There 
heard of a book with 
the dealer replied, “‘but 
the same, 


“I've never 
Such a title,” 
the rules are there just 
@ren't they?” 


“BRODLEAF”’ 


HOLLAND PEAT MOSS 


HALF MOON MFG. & TRADING CO., Inc 
90 West Street New York 6, N.Y. 


For greater DOG 
FOOD VOLUME! 


AN AGRICULTURAL RULE BOOK 


“Why, they must be,” Butterball the best rules are? Who is such an 

Barlow declared, turning to Milt. “In agricultural authority that he can 

order to become a successful farmer, say a certain set of rules applies to 
you have to follow tested procedures. all farmers?” 

That way you get the best results.” Joe nodded. “That's a tough ques- 


tion, all righ 
general. 


“I agree with you,” Milt said, “but 
who's going to be the judge of what 


But I think I can tell you 


hose rules must be 


the name of a man who has offered 
a sound set of rules for good farm- 
ing and I intend to build a window 
display, an interior display and a 
contest about such rules.” 

The employees were wide awake 
now; their interest had been aroused. 


A Good List 

“The man I am talking about is 
M. L. Mosher, who has just retired 
as farm management specialist at 
the University of Illinois. He has 
worked on farm management proj- 
ects with hundreds of farmers for 
many years. He has a_ successful 
farm program list of rules that I 
like. They'll make a fine window dis- 
play on a big sign, and fit well into 
a newspaper ad.” 

“What are his rules, Joe?” 

The brown haired feed dealer un- 
folded a piece of paper and began 
to read: 

Mr. Mosher says. these rules 
should be mixed thoroughly and 
cooked over the slow fire of experi- 


ence. 


\ 
\ 


Write for dealer facts 


VITALITY MILLS, INC. 
BOARD OF TRADE BLDG. 
CHICAGO 4, ILL. 


SALES AND SERVICE ALSO 


IN: 


IN 
SHOW HIGHEST 


PLUS FINEST QUALITY WITH 


CALIFORNIA CENTURY 


Aerial view of The Glidden Company's modern feed mill ot Indionapolis, ind. 


CALIFORNIA 


Many new and exclusive construction and 
ae seh features of the CPM Century 


make it your best buy in pellet mills: 


e Produces any pellet size and shape. 


e At highest capacity with superior 
pellet quality. 
e At lowest cost per ton of pellets. 


Write for Bulletin 


No. 5125, or call your nearest 


CPM representative for full information. 


ATLANTA 


BUFFALO 


FQRT 


© 
| 4 it 
| 
| — 
Wlidden 
Ropuct 
} 
| 
@ 


“1. A sound land-use and soil con- 
servation program. 

“2. A good rotation of crops on all 
tillable soils. 

“3. Suitable kinds and amounts of 
livestock 

“4. High crop yields. 

“5. Carefully planned use of all 
available labor. 

“6. Careful purchase, use and care 
of machinery and equipment. 

“7. Careful planning, construction 
and repair of buildings and fences. 

“8. Attention to prices of products 
sold. 

“9. A large enough business for a 
good family living. 

“10. Sound use of credit to obtain 
necessary capital.” 

Joe paused after this reading and 
looked at his employees. “It sounds 
fine,” commented Windy Kramer, 
“but it doesn’t mention feed.” 

“It doesn’t have to,”” Smiley John- 
son said. “The farmer who farms 
like that will buy plenty of quality 
poultry, dairy, and hog feed to 
achieve his objectives.” 


“Neatly said, Smiley,’ commented 
Joe. “You got the point.” 

“How are you figuring to work the 
contest angle on that list of rules,” 
Pop Henley asked. 

“Well, I thought that I would of- 
fer a first prize of $10 in each of 
the 10 classifications,” Joe said, ‘‘to 
the farmer who details the best use 
he has made of any rule listed. That 
will set them to thinking.” 

“But farmers aren't much on writ- 
ing,” Butterball said. ‘They'd much 
rather steer a plow or tractor than 
they would a pen.” 

“T've arranged for that,” Joe stated 
confidently. “My ads will say that 
farmers can either write their ex- 
periences or come and tell them to 
me. Of course, that is where my 
tape recorder will come handy. I'll 
just record those interviews, as well 
as the questions I ask. Then Mary 
can type them for me, and we'll file 
them under the farmer's name.” 

Pop Henley nodded. “That's really 
cashing in on those rules, Joe. Al- 
most all farmers will read those 


10 rules and try to figure out if he 
has followed them. We'll also get 
case histories on farmers who have 
followed any one rule successfully, 
and that will be interesting material.” 

“Seeing that there is so much 
interest in rule books,” mused Milt, 
“I think I'll write one giving the 
rules for keeping a lot of red heads 
on the string at one time, without 
running into serious trouble. I'll bet 
I could sell a lot of copies.” 

“If they'd sell you with it, then 
it might be a good deal,” Pop said 
sarcastically. “Then maybe we could 
hire somebody in your place who 
would rustle feed sacks instead cf 
aprons.” 

(To Be Continued) 


FERTILIZER TRIALS 
A total of 325 commercial fertilizer 
trials are being carried out on farms 
in North Dakota this season. The pro- 
gram is conducted by the North Da- 
kota Agricultural College soils de- 
partment 


NORMAL OPERATION 
CAPACITY 


CALIFORNIA PELLET MILL COMPANY _— 


1800 Folsom St., San Francisco 3, California 
1114 E. Wabash Ave., Crawfordsville, indiana 
1728 Grand Avenue, Kansas City 8, Missouri 


WORTH 


MINNEAPOLIS 


Here are actual pellet production figures under 
normal, every-day operating conditions at The 
Glidden Company. These results are typical wher- 
ever California Pellet Mills are operated—in pro- 
ductive capacity, in operating economy, in overall 


performance— your assurance of the finest equip- 
ment for more profitable pelleting. 


CALIFORNIA 


OMAHA 


SEATTLE « 


PELLET MILLS 


$T. 
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The Gift of 
Courage 
By Will Larlee 


O YOU ever compare your 
D needs for successful selling 

with those of salesmen in oth- 
er businesses? Have you ever no- 
ticed how much alike are the re- 
quirements for doing the job well, 
whether it be selling feed, brushes 
door-to-door or insurance? 

Possibly you have made some com- 
parisons and shrugged off most 
thought of the qualities demanded in 
lines different from ours. Don't 
Those qualities often are more nec- 
essary to you selling the feed dealer 
or farmer than you realize 

One of those qualities or elements 
which affects every part of your per- 
formance is courage—and how much 
you have in your make-up. Paul 
Speicher in one of his excellent 
monthly letters to salesmen of Fi- 
delity Mutual Life Insurance flings 
a challenge, “Gift of Courage.” You 
may be surprised how naturally you 
could be the target of his message. 

True, the product Mr. Speicher’s 
readers sell—and where they sell 
it—have little in common with ours 
Yet, you will understand how his 
words strike you after you read his 
lines, “There is a gift which brings 
all things for which you long, gives 
them to you as a right because you 
have earned them. That gift is the 
‘gift of courage 

“What does al! this have to do with 
me?" you ask. The drive of courage, 
or the slack in your sales drive be- 
cause courage isn't there, concerns 
you every day 

Courage comes in two brands, ex- 
plains Mr. Speicher. Most of us do 
not recognize or accept the idea there 
is a difference. What happens? We 
insist on the one brand—courage to 
meet the big emergencies of life, 
Strangely enough we overlook the 
lack of the other courage brand 
courage to meet the minor irritations, 
the blocks met day-to-day. ; 


Yes, you probably have the n 
ber one brand. You face the “a 
problems with the first kind of cours 
age in some degree. How do you maké 
out with the lesser troubles, routing 
in work and at home? 

Are you gifted with the numbef 
brand of courage that 


CENTRAL FEED SupPLy 


Specialists in Feed Ingredients 


327 So. LaSalle $t., CHICAGO 4, IIL 
JOE E. NELSON ETHEL PANTHER 
Phone W Abash 2-6935 Teletype CG 1065 


LABORATORY 
SERVICES 


Effectiveness of vitamin B-12 
and antibiotic feed supplements 
in finished feeds evaluated by 
practical chick feeding studies 


VITAMIN AND AMINO 
ACID ASSAYS 
A.O.AC. vitamin Dg chick assays 


US.P. XIV or AOAC. vitamin 
A assays 


Vitamin E biological assays 


Proximate analyses and mineral 
determinations 


Other biological, chemical, 
and microbiological services 


Write for price schedule 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


?. ©. BOK 2057, MADISON 1, WISCONSIN 
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BUY JUST ONE MACHINE 


10 po tHe worK OF FOUR 


@ Get the most shelling for the least money! Save 
space in your mill — Save installation — Save 
power — Save maintenance — Handle more 
customers quicker — and get more customers by 
installing a TRIUMPH Zip Cob Blowing Cora 
Sheller. Just one machine does the complete job. 
Proven best in thousands of feed mills and 
country elevators. Don’t be satisfied with less. 
Invest wisely in a complete and up to date corn 


REMEMBER THESE 
IMPORTANT 
ADVANTAGES 


shelling and cleaning installation. Buy Triumph. 
) Two Sizes. Write for catalog today. 


TRIUMPH DIVISION 
THE C. O. BARTLETT & SNOW ©O. 


* All Moving Parts on One Shaft 
Depend on Trivumph—the De- 
pendable Name in Mills and 
Elevators since 1884. 


6249 HARVARD AVENUE * CLEVELAND 5, OHIO 


BONE MEAL at 


@ Finely ground . 
odor free. 


its best! 


. light color . . . practically 


@ High in Phosphorus and Calcium. 


@ Semi-monthly arrivals and Warehouse Stocks 
at Houston for continuous service. 
DICALCIUM PHOSPHATE—88/92 BPL 
FISH MEAL—Domastic and Imported 
VEGETABLE PROTEINS: ALFALFA MEAL 


YY 


= 


BROKERS . IMPORTERS - 


YY Uy 


COTTONSEED-SOYBEAN PRODUCTS 
MEAL © CAKE « PELLETS * COTTONSEED HULLS * PEANUT MEAL 
THE HEYMAN COM PANY 
INCORPORATED 
DOMESTIC EXPORT MERCHANTS 
915 Falls Building, Memphis 3, Tenn. 


Members: Telephones: * 
Nat'l Cottonseed Products Assn. E. C ARNN - 2588 
New Orleans Board of Trade Domestic Manager 38 - 2589 


Memphis Merohants Exchange Export Office: 316 $t., New Orlesss” WESTERN UNION 


you to cultivate new dealer and cus- 
tomer accounts in the blank areas 
of your territory or store market? 

Can you shake yourself loose of 
the hard shelled notions that your 
mission is done when you visit with 
a few dealers each day, a complaint 
or feeder meeting occasionally; to in- 
clude planned resale on every week's 
schedule ? 

Can you, will you advise dealers 
frankly on their methods of promot- 
ing increased tonnage? Do you re- 
fuse to let a “I don’t want to hurt 
his feelings’ complex stay in your 
way? 

How long since you have done 
resale in some of your farm market 
area? How much of that resale ef- 
fort has been directed into sections 
where a competitor has a real “half- 
nelson” hold on the business? 

When did you ever attempt a “dif- 
ferent” method of display or sales 
promotion? Do you flinch from an 
idea that’s radical to practice of 
other business men, even though you 
know it'll probably be accepted, mean 
more business? 

How well do you organize your day 
for best returns to your business 
and you? 

You can fill in with more such 
questions and their answers—there’s 
your number two brand courage 
level! 

Do you grade yourself high on the 
second type? If not— 

Set for you a sound life philosophy. 
(What you want your sales work to 
mean for your family and you. Blend 
in your ambitions. Know where you 
are headed.) 

Make plans to fit your philosophy 
--plans so detinite that, despite an- 
noyance or distraction, you can come 
back to them. 

Gift yourself with the courage to 
act now, not some day, but today, 
about the new accounts, the resale, 
etc. Mr. Speicher sums up best as 
he reminds us, “Talk about the some 
days, and the todays slip away.” 


CORN-SOYBEAN OIL MEAL 
DIET FOR HOGS STUDIED 


Recent tests offer clear-cut evi- 
dence that a corn-soybean oil meal 
diet adequately supplemented with 
minerals, vitamins (including B.,.) 
and antibiotics is adequate for grow- 
ing-fattening pigs at lower protein 
levels than previously recommended, 
according to E. I. Robertson, who 
abstracted an Iowa State College re- 
port for the Nutrition Council of the 
American Feed Manufacturers Assn. 

“Application of this research will 
further reduce the cost of producing 
pork,” Mr. Robertson commented in 
a recent issue of AFMA Nutrition 
Abstracts. Reviewed was a report in 
the Journal of Animal Science by Da- 
mon Catron, A. H. Jensen, P. G. Ho- 
meyer, H. M. Maddock and G. C. 
Ashton. 

A total of 128 Duroc pigs were fed 
a corn-soy basal supplemented with 
minerals and vitamins, including vita- 
min B, from weaning to 200 lb. in 
drylot. Protein levels of 20, 18, 16 
and 14 were fed from weaning to 75 
Ibs. in weight, after, which protein 
levels were reduced to 17, 15, 13, 11 
to 150 lb. in weight, then further 
reduced to 14, 12, 10, 8 to market 
weight of 200 Ib. 

The results suggest that in absence 
of an antibiotic the 16, 13, 10% pro- 
tein level combination supplied the 
pigs’ need for protein from weaning 
to market; whereas, in the presence 
of the antibiotic the 14, 11, 8% level 
combination produced gains equiva- 
lent to higher protein levels. 

No significant difference existed 
among the levels of protein fed or 
between antibiotic and no-antibiotic 
treatment in respect to back fat 
depth, length or depth of body or 
per cent of lean when measured on 
24 representative carcasses. 

PROMPT TREATMENT 

Prompt treatment will help reduce 
erysipelas loss in turkeys, according 
to University of Illinois veterinarians. 


PACKAGED IN BAGS 
Paper 
25 Ib. - 50 Ib. - 80 Ib. 


100 


P. ©. Box 784 


CASH IN ON A 
QUALITY PRODUCT 


Sell Your Customers 


Your customers’ chickens need the calcium and other valuable trace 
minerals found in Mayo’s “Snow Flake” Pure Reef Oyster Shéll. 
Mayo’s “Snow Flake” is 100 percent usable—washed, crushed—kiln 
dried—air floated and correctly graded. Strictly a Quality Product 
for Quality Dealers. Write, wire or ‘phone for prices. 


MAYO SHELL CORPORATION 


NOW IN MAYO'S NEW 
10 Ib. “FEED-O-MAT” 


“Feed-0-Mat” 


Houston 1, Texas 


er: { 
Sheller 
in Corn e 
0 corn | | 
shells — Cleans s, and Dirt 
Husks — bs, Husk | | 
and Con' 
Removes | 
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| 
Handles Corn Full of Husks 
Shells High Moisture Corn 
Separates Corn from Cobs 4 
Air Cleans Corn 
Away from Sheiling Pit 
| 
j yy 
fad, 
wl 
| 
Something new — the 
box @rat is an Aatematic . Nou 
need this package. Packed (6) te case. 
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MEGASUL 


A 


OTHER DRUGS 
B Cc 


YES 


Feeds may be pelleted or stored 
without loss of activity. 


? |s it likely to cause 
resistant coccidial 
strains? 


NO 


3 Is it compatible 
with other drugs? 


YES 


Poultrymen can use other drugs 
to treat other diseases simulta- 
neously. 


4 Is it compatible 
with vaccination? 


YES 


Poultrymen can vaccinate with- 
out danger. 


5 Does it have an 
adequate margin 
of safety? 


YES 


Low toxicity of MEGASUL 
permits its use at levels that give 
maximum results against coc- 
cidiosis with minimal chance of 
tissue injury. 


If you are not now using MEGASUL Nitrophenide in your feeds, write us for full information 


*Reg. U. S. Pat. Off. 


at the address below. 


Ask yoursel 
| [Uestions 
about any 
CWC 
| 
} 
“eg x t 
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OME authorities state that a 
S recession is due in 1953 or 1954, 

and if so, it pays to play safe 
by minimizing certain “invisible 
losses” inherent in a “boom-and-bust” 
cycle. If ignored, they may play havoc 
with profits sooner or later. In other 
words, the feed dealer may think he 
is currently earning a profit on paper 
when the recordings will be- only 
mythical figures and the losses will 


Guard Against 
Invisible Losses 


By Arthur Roberts 


show up when business makes a U- 


turn, not before. 


assets and the current debt or liabil- 
ities, is your working capital. If you 
maintain a ratio of 3 to 1, $3,000 in 
current assets to $1,000 in current 
debt, you will keep down “invisible 
losses,” which result scant 
working capital causing losses of dis- 
counts from suppliers, the inability 
to make good “buys” that materialize 
when business begins to slow up, the 
outlay of interest charged for funds 
borrowed because working capital is 
slim and the tendency to cut prices 
unprofitably to get funds when the 
money doesn’t come in through sales. 
The business man with insufficient 
working capital is easily drawn into 
price wars. 


There are the sources of “invisible 2. Reserves. Our field studies dis- 
losses” that the dealer should watch. close that some dealers have been liv- 
1. Working capital. For some ing on caviar when they should have 
time, money has been quite easy to stuck to beef stew. If a recession 


get. As a result, 
ing capital. 
watch it carefully. 


The difference between the current 


the dealer hasn't 
paid too much attention to his work- 
From now on, he should 


comes to town, they may have to 
“eat crow.” Too few dealers know 
that there is such a thing as a re- 
serve. They live off their fat, never 
dreaming that they will have to re- 


WE CALL ‘EM 


Waterproof 


Bags 


BUT... THIS KIND OF PROTECTION IS ONLY ONE OF THEIR FUNCTIONS 


Bemis Waterproof Laminated Textile Bags 
are extra strong, and they’re epecialty 


If you have a “hard-to-pack” product or one that must stand the rough 
handling of 1. c.1., truck. or export shipment, it will pay you to investigate 


the advantages of Bemis Waterproof Bags. 


Bemis 


“America's No. 1 Bag Maker” 


111-P No. 4th Street, St. Lovis 2, Missouri 


4 


MAYBE YOU NEED THESE, TOO 
If you don't require the exceptional 
protection of Bemis Waterproof Bags, 


Bemis Multiwall, Cotton or Burlap 
Bags are your best bet. 


WHATEVER KIND OF BAG 
YOU NEED, WE MAKE IT! 


place this fat some day, and they 
make no provision to this end. 
Reserves are built up to cover the 


cost of replacement equipment, the 
wear and tear on business property 
and rolling stock—all depreciable as- 
sets. The cost of construction and 
depreciable assets has gone up sub- 
stantiaily during the past few years, 
and if the dealer hasn’t taken cog- 
nizance of this increase, he won't 
have enough in his reserve account 
to buy replacements when he needs 
them, and the shortage will be an 
“invisible loss.” 
Book Figure 

The dealer may have charged prof- 
its with enough to cover wear, tear 
and obsolescence at current prices, 
and therefore, he may assume that he 
is in the safety zone. This charge to 
profits and its offsetting credit to a 
reserve for depreciation is only a 
book figure, however, and this is 
where the dealer has been getting 
his caviar. 

Business has been good, and he 
has been drawing heavily on the busi- 
ness for personal funds. These with- 
drawals may have exceeded the net 
profit shown on the books. This is 
because the dealer has been charging 
off depreciation every year, which 
eventually has increased his cash. He 
has dipped into this cash for personal 
expenses when he should have “froz- 
en” it in a sinking fund to buy re- 
placements for the depreciated assets. 

We suggest that the dealer check 
over his personal withdrawals. He 
may have to economize here if he 
expects to keep working capital and 
replacement funds in good condition. 
The “invisible loss” here is the lack 
of funds to buy replacement equip- 
ment in order to keep abreast of 
competitors who are using the most 
modern units, the money having been 
put to personal use when it should 
have remained in the till. 


Cost of Customers 
3. Keep customer turnover at 
minimum. It costs money to get new 
customers. Advertising experts state 
that it costs $12 each to get new 
(Continued on page 35) 


MILLFEEDS 


CASH AND FUTURES 
ANCHOR GRAIN ¢ co. 
LOYD O. SELDERS—Phone: GRand 
Board of Trade Bidg., Kansas Me. 
Member Kansas City Board of Trade 


PREMIER LITTER 


Absorbs 
More 


Premier Peat Moss Corp, 535 SthAve , New York 17 


N. K. Parrish 


BROKER 
MILO-KAFIR-WHEAT-FIELD SEED 


LUBBOCK, TEXAS 
2-8787 


FT. WORTH, TEXAS 
FOrtune 4031 


PRODUCTS 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 


1202 American Bldg. 
SEATTLE 4. WASH. 
410 Lewis Bldg. 
PORTLAND 4, ORE, 
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CHOLINE 


CHLORIDE 


A MAJOR FACTOR IN GROWTH, 
FEED CONVERSION AND REPRODUCTION 


Choline is making an increasingly important contribution to 
feeding efficiency and the over-all health and productivity of 
poultry and swine. The trend is to increased levels of choline 
fortification because it is essential to vital body functions 
such as fat metabolism, nerve conduction and the assimilation 


of vitamin A. 


Dawe’s, serving the feed industry for over a quarter-century, 
is a basic producer of choline chloride and supplies it to the 


trade in stable, easy-to-handle, nutritionally available form. 


DAWE’S CHOLINE CHLORIDE 25%: A dry feed sup- 
plement containing 25°: choline chloride in powdered cereal 
carrier. Particle size is ideal for thorough dispersion. It is 
completely free-flowing, non-sticky and handles well in either 


batch or continuous mixing operations. 


Dawe’s Choline Chloride also is available in 70% aqueous 
solution... water clear and non-corrosive... for those who 
prefer this concentration and are equipped to supplement 


their formulas with liquids. 


Both forms are traditional Dawe’s quality in potency, purity 
and uniformity. They are in ample supply to meet your year 


‘round requirements. Write today for sample and quotations. 


OTHER DAWE’S PRODUCTS 
FOR FEED FORTIFICATION 


A-Seal-In—Dry A, new process for highest 


stabilization 
AD-Seal-in—Combined, stabilized A and D 
Sterol D,—Dry D; in soy or corn meal 
Dry D.—For four-legged animals 


A and D Feeding Oils—For animal and poultry 
feeds (Also water miscibles) 


Riboflavin Supplements—Primary fermentations 
Pantothenic Acid 
Niacin 


Forbee—Standard combinations of Riboflavin, 
Calcium Pantothenate, Niacin and Choline 


B,, Supplements—Primary fermentations 

B,.-Antibiotic Supplements— Widest selection 

Procaine Penicillin —Most effective antibiotic for 
poultry 

Bacitracin—All-purpose antibiotic 


R-Sonic 10x—Arsonic acid growth stimulant 
effective at low levels 


Xanthophyll—For controlled pigmentation 


Available singly in all standard potencies, or in 
combinations custom-blended to your specifications. 


RENOWNED FOR QUALITY: 
Dawe's feed fortification products and 
their trademark, a genuine Capodimonte 
Porcelain rooster, the original of which 


is en display ot Dawe's Chicago office. 


products company 


4800 S. RICHMOND STREET, CHICAGO 32, ILLINOIS 


Distributors for Western Europe: Comptoir Anversois d'importation, "“COMANIMA™ 
13, Courte rue des Claires, Antwerp, Belgium 
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Invisible Losses 


(Continued from page 34) 


customers by direct-mail, $5 to land 
one with other forms of advertising 
and $20 per customer by outside sell- 
ing methods. At a cost of $10 or 
$20, the investment in a new custom- 
er is low in comparison to the amount 


of profit realized if he keeps com- 
ing back regularly for a sustained 
period. 

If your customer turnover is high, 
if many customers cut the contact 
quickly and buy elsewhere, then the 
procura! figure is an “invisible loss,” 
in many cases, a substantial one. It 
is up to the dealer to maintain cus- 
tomer satisfaction with top-quality 
products and service and to minimize 
the inroads of competition by utiliz- 


HEYwoop & RABB, INC. 
Brokers + Jobbers - Carriers 
Serving the Entire Southeast 


“May we have your offerings?” 


LD 382-2096 MORRISTOWN, TENNESSEE 


TWX 463 
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Micratized* Stable Dry Vitamin A-D, Concentrate 
for all 4-footed animals — ideal for use in Purdue Cattle Supplement A. 


Now you can stop worrying about poor carotene value of natural feedstuffs. 
Now you can safely utilize corn silage or other roughage and be sure of a 


completely stable, completely available vitamin A source. 


NOPCO Quadrex 10 is the newest in NOPCO’S Micratized line of stable A and 
D feed supplements. Designed especially for use in Purdue Cattle Supplement 
. . far easier to handle than the NOPCO 
feeding oil initially used in that supplement. Quadrex 10 is dry and free- 
flowing ... the safe, sure way to economically furnish adequate true vitamins 
A ard D, (10,000A-1,250D, USP units per gram) to four-footed animals. 


A, you will find it far more stable . 


ing aggressive advertising and selling 
promotions. If a new customer costs 
$10 or $20 to get, it pays to spend 
a few dollars annually to keep him 
in the fold. 

There will always be some cus- 
tomer turnover, but it should be kept 
at minimum, otherwise selling ex- 
pense will be high. No matter how 
well you manage your business con- 
tacts, a certain number of customers 
will drift away, particularly if you 
are doing business in a section where 
you are forever being heckled by 
aggressive competitors. Your best bet 
is to advertise to keep your regular 
customers coming back as well as to 
add to your present stock-pile. Even 
if a business is selling to capacity, 
it should continue to publicize its ac- 
tivities because there will always be 
some drop-outs and the right kind 
of advertising and selling will re- 
place these lost brethren. 

Cost Control 

4. Higher operating costs and re- 
duced gross margins. These factors 
are operative in the department store 


reweu! 


NOPCO 
A&D VITAMINS 


A complete line of Mi- 
cratized dry Vitamin A & 
D products, conventional 
dry vitamin A & D prod- 
ucts, vitamin A & D oils. 


NOPCO 
B VITAMINS 


Riboflavin, calcium pon- 
tothenate, choline ehlo- 
tide (liquid & dry), vite- 
min B,> feed supplement. 


NOPCAINE 
Antibiotic feed supple- 
ment (Procaine penicillin). 

NOPCAB 


Antibiotic feed supple- 


a WHY YOU CAN DEPEND ON MICRATIZED QUADREX 10 


ment (Bocitraocin). 
NOPCOM 


Micratized Quadrex 10 is produced by 
exclusive microcrystalline wax 


NOPCO’'S 


process (U.S. Patents Pending), which effec- 
tively seals the vitamins against oxidation 


Write today for prices and complete technical information (Bul- 
letin TS-825). Or ask to have your NOPCO representative call. 


NOPCO Harrison 1, N. J. 


IN STABILIZED NATURAL 


PIONEERS 


CHEMICAL COMPANY 


Richmond, California 


and destructive feed ingredients (including 
many mineral mixtures) yet leaves them 
completely digestible! Quadrex 10 is packed 
in 100 Ib. fiber drums and 25 Ib. steel pails. 


Bocitrocin combined with 
vitamin B, >. 


©1952 NOPCO Chemical 
Compony *IM NOPCO 
Chemical Compony 


VITAMIN A 


field right now and eventually the 
trend may be felt in all fields. From 
what we have seen of feed dealers’ 
books, they are already cognizant of 
the trend. Closer control of operat- 
ing expenses is the solution. Most 
dealers achieve only very loose con- 
trol, even though they keep accurate 
books, because they use year-to-year 
comparisons as a managerial guide to 
future operations. 

If sales increase the attitude seems 
to be that expenses will take care 
of themselves. This is only partly 
true. The dealer should be in a posi- 
tion to effect cost control to a maxi- 
mum degree, likewise employee pro- 
ductivity, essentials to profitable man- 
agement regardless of the trend of 
sales. Year-to-year comparison of 
sales results or operating figures 
will not provide enough “know-how” 
to manage most profitably. The deal- 
er must arrange to get his figures 
monthly and compare them on this 
basis. 

5. In our field work, we find that 
too many dealers worry too much 
about factors external to their busi- 
ness and although a steel strike or 
an economic crisis in Europe may 
affect their business indirectly, they 
can do nothing about it. The best 
move is to keep your eyes glued to 
internal factors that affect your 
business directly, follow sound man- 
agerial practices, scuttle routines 
that have been found wanting. The 
chronic worrier experiences an “in- 
visible loss” of energy that should 
be conserved for constructive sales 
effort. 

Value of Dollar 

6. Keep your eye on the current 
value of the dollar. At this writing 
it is worth about 50¢. In 1939, the 
dollar was worth 100.2¢. Measure the 
size of your net profit by the cur- 
rent value of the dollar. We know 
many dealers who think that they 
have improved their financial status 
and that they are tops in operating 
efficiency because their net worth 
is mathematically higher than it was 
when World War II began. One deal- 
er told us that his net worth was 
$100,000 in 1940, that in 1950 it had 
grown to $250,000. 

“In view of the higher taxes I 


Desiors in Mineesets, Nerth Dekets and Westers 


Write for Prices and Information to 
MANEY BROTHERS MILL & 
ELEVATOR COMPANY 
MINNEAPOLIS Distribaters MINMESOTA 


W.H. NIGH & COMPANY 
Grain Feed Ingredients 
Rice By-Products 
632 Chronicle Bidg. Phone BL-3521 
HOUSTON, TEXAS 


MIXED FEEDS « PELLETS 
CUBES « ROLLED OATS 
CRIMPED OATS 
FEEDING OATMEAL - 

OAT GROATS 
PULVERIZED OATS 


FOR SAMPLES OK QUOTATIONS— 
Write, Wire 


TELEPHONE 44 
TELETYPE PHILLIPS 14 


FLAMBEAU MILLING CO. 


Phillips, Wisconsin 
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have been paying,” said he, “I think 
that this is a good showing.” On the 
basis of a 55¢ dollar, his net worth 
in 1950 was only $137,500, an in- 
crease of $37,500 in 10 years. Math- 
ematically, the differential, due to 
inflation, was $150,000. Economically 
it was $37,500, and the $112,500 was 
an “invisible loss.” The dealer could 
not see it. 

He depended solely on his book 
recordings to judge the effectiveness 
of his managerial methods and his 
financial dealings, forgetting that 
dollars are not worth what they 
were some years ago. Many other 
dealers are of like mind, and it is a 
dangerous mental lapse because it 
tends to make them too complacent. 
They assume that they are doing a 
tiptop managerial job when they may 
be below par in operating efficiency. 
Had they viewed their current profits 
in the light of the current value of 
the dollar, they may have pushed 
for greater efficiency in sales control 
and cost control. 

Lower Inventories 

7. Inventories. Figures of the U.S. 
Department of Commerce show that 
inventories are being reduced. As of 
June 1 business inventories were $70 
billion, the decline in May being $200 
million more than occurs seasonally 
in that month. Some of this de- 
crease is due to reduced buying, but 
some reduction is due to a lower 
“take” on gross margin, which is, in 
effect, a shrinkage in _ inventory 
value, an “invisible loss” that can 
be minimized with stock control 
Many dealers do not use stock con- 
trol, a recording gadget that will 
minimize inventory losses should 
prices decline in a “boom-and-bust” 
cycle, when such losses may run 
very heavy. 

There will always be a variance 
between the book value and the ac- 
tual count. The objective is to keep 
this variance at minimum. If you 
can keep it down to about 4% you 
are doing well. We have reviewed 
books where the variance ran more 
than 5% until stock control was in- 
stalled, then it dropped to %%. Re- 
member, the variance may be due 
to other than an economic factor. 


VITAMINS MINERALS 
PROTEIN FEEDS 


VAN WATERS & ROGERS 
10216 Denton Road DALLAS, TEXAS 
Call Dixon 7561 


| 
You Can Count On 


Leadership Research 
© Quality Control 

© Outstanding Facilities 
© Quick Service 


Trace Mineral Premixes ... lodized-Man- 
gonesed Colcium (ony desired level)... 
Manganesed Calcium (ony desired level) 
..» Bectro (free-flowing) Calcium ... Pellet 
Machine Calcium...Regulor (plain) Calcium 
..Dustiess (plain) Calcium...Shelimaker Cal- 
| cium Grit...G-220 Riboflavin Supplement... | 


Write —Wire—Phone 


Calcium Carbonate Co. 


CHICAGO 6, CARTHAGE, MO. OMAHA, MESRASEA 
222 ©. 409 325 


It may be due to error, theft or 
damage, all of which can be mini- 
mized by stock control. 

8. Put yourself on the payroll. 
In these high-cost, high-tax days, 
profits will be cut thin enough with- 
out giving your services for free to 
customers. It is the mistaken idea 
of many dealers that it makes no 
difference whether they include their 
salary for management in_ their 
costs or take it out of the net profit. 

They overlook one important fact. 
If a dealer doesn’t include his salary 
under overhead expense, his prices 
will be geared too low and he won't 
earn an adequate net profit, the de- 
ficiency will be an “invisible loss.” 
His customers won't pay a cent for 
his work. If he includes compensa- 
tion for his services in his over- 
head, his customers will pay for his 
managerial efforts and his profits 
will be higher, all things equal. 

To this writing, consumer resist- 
ance to high prices has mounted and 
the balance of forces is on the defla- 
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Plywood 
Back 


PRICE BOARDS! 


“Completely Changeable” 

21 SLOTTED OPENINGS 

The Beautiful Neo-white Cut-out Gummed 

Paper Letters Mount on Velvet Black Panels 
As Easy as Mounting « Stemp 


NUMBERS SNAP IN AND OUT 
FOR QUICK PRICE CHANGES 


“Will Last a Lifetime” 
SPECIFY CAPTION 


Each beard contains 1,000 Gaummed Let- 
ters, 300 Snap-in Numbers, 24 14¢"x18" 
Panels; replacements as needed. 


One Board . . .$15.95 ea. 
Two Boards .. 14.50 ea. 
Three or More 13.50 ea. 


Fruchey Service Co. 


BOX 461 — NAPOLEON, OHIO 


make POULTRY LITTER from CORN COBS 
and earn EXTRA PROFITS! 


A 


i 
J 
Poultrymen are high in their praise of litter 
produced by these machines and you, too, will 
be high in your praise of the added profit that 
will be yours when you install this new KELLY- 
DUPLEX, Model 6-S Crusher in your mill. 
Revolving at a constant speed, this Crusher 
holds the cobs in the hopper at constant pres- 
sure allowing exactly the same amount to flow, 
through at all times. Shear pins protect agai 
breakage caused by tramp iron or othe 
eign material. It's a real profit maker 


for more information today. 


tetd Miser gives you 


Care with fe 
wad 100 wer bow: 


Permanent Magnetic Separate: stops 
steel of iron trom possing into mills 


pringfield, Ohio 
moke povltry litter from 
items of Kelly-Duplex 
right 


Corn Cob Crusher 
C) Vertical Feed Mixer 
C) Corn Sheller with 


Corn Cutter end 
Grader 
Electric Truck Hoist 
Pitless Corn Sheller 
Regular Corn Sheller 


ROWING MASH 
EGG mash 
BREEDERS supp. 7.70 
| OYSTER SHELLS 1.00 
| 
COTTON SEED MEAL (6.10 4 
meat 
LINSEED OW MEAL 10 
NKAGE 
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HORIZONTAL 


| The most COMPACT 


FOR BULK MATERIALS 


FORT WORTH screw conveyor and 
vertical screw elevators provide the most 
| compact means of conveying or elevating 
bulk materials, such as grains or other free 
flowing products. Space occupied is less 
than half that of most other types of 
conveyors. 


Vertical screw elevators are used to lift 
materials up to seventy feet, depending 
on the nature of the product. Initial in- 
stallation cost is low. A minimum amount 
of upkeep is required. 

This may be the answer to your conveying 
problem. We will be pleased to advise you. 


For the name of your near- 
est Fort Worth distributor 
and complete engineering in- 
formation, write for catalog 


ROLLER CHAIN 
SPROCKETS 
W-BELT ORIVES 

INDUSTRIAL FANS 


STEEL & MACHINERY co. 
Dept. 338, 3600 McCart, Ft. Worth, Texas 


For Your CANE FEED MOLASSES Requirements 


PRICE + SERVICE + QUALITY 


STANDARD 
MOLASSES COMPANY 


120 WALL ST., NEW YORK 5, N.Y. 


Teletype Ne. 
NY 1-1938 TELEPHONE BO. 9-1786 
Cable Address BO. 9-1787 
“Standmolco” WH. 3-4239 
IMPORTERS DISTRIBUTORS 


“Please ask your brokers to contact us for quotations” 


.ago General 


tionary side. Nevertheless, the tend- 
ency of consumers to spend more 
can change on short notice. Then we 
may enter a “boom-and-bust” cycle, 
and so, the dealer should guard 
against the “invisible losses” that 
such an economic disaster brings 
about. 

Our field studies show that many 
managements are already setting up 
long-range programs to put into ef- 
fect when production goes into lower 
gear. The National Sales Executives, 
an organization representing two mil- 
lion people in the sales field, is also 
spearheading a drive to set up inten- 
sified sales programs for future use. 

The reader had better take similar 
action before it is too late, but plan- 
ning such sales promotional work is 
of limited use unless one takes steps 
to minimize the “invisible losses” as 
pointed out here. We know many 
dealers who devote all their time and 
energy to sales promotion and make 
little attempt to see that they get 
the most profit on the most sales 
Often the additional volume they get 
costs them more than it is worth. On 
the same basis as the diminishing law 
of returns in agriculture, the more 
they sell, the less they earn. In a 
“boom-and-bust” cycle, this hazard 
increases because of the “invisible 
losses” as discussed here. 


GENERAL MILLS BUYS 
TRACT IN LOUISVILLE 
LOUISVILLE—General Mills, Inc., 
Minneapolis, recently purchased 20 
acres in South Louisville as a pos- 
sible future plant site, but the 
company at this moment has no im- 
mediate plans for new construction. 
James E. Skidmore, vice president 
in charge of operations, said, however, 
that the firm has plans for expansion 
in the Southeast, and it bought the 
tract with that in mind. Several years 
Mills bought another 
tract in the same county for future 


expansion. 


Glamorize Your 


Store 
* 
By James Acker 


ALK with almost any retailer 

today about the value of a 

glamorized store and he'll agree 
with you that glamor pays. The buy- 
ing public goes for glamor—and this 
is true of feed customers, too. 

This does not mean that the feed 
dealer who wishes to glamorize his 
store must spend thousands of dol- 
lars on a new front, new fixtures and 
special equipment. The average deal- 
er can glamorize his store for a rel- 
atively small sum and reap the bene- 
fits of greater attention, more traffic 
and greater sales. 

1. First, there needs to be a gen- 
eral cleaning up. The glamorized 
store is neat. That is part of its 
plus appeal. It means getting rid of 
dusty windows, cobwebs, dirt and 
grime in general and giving a store 
a fresh appearance which appeals to 
shoppers. 

Farmers are accustomed to clean 
stores in grocery, drug and other 
lines. They have a right to expect the 
same conditions in a feed store, re- 
gardless of whether it is attached to 
a mill or operates separately 

2. Use of color. After a retail feed 
store is cleaned up and repaired 
(loose boards re-nailed, replaced, and 
cracked plaster remedied) the deal- 
er is ready for the use of color. 

Color appeals to shoppers. Color 
attracts people. The right combina- 
tion of colors pleases people and helps 
to get them into the buying mood. 
Color also helps to induce people to 
remain in a store longer, thus ex- 
posing them to more merchandise 
displays and buying suggestions. 

Color is relatively inexpensive. If 
you are in doubt as to what colors 
to use in your feed store, ask your 


1 WALL STREET, NEW YORK 
EXPORTERS 


GRAIN @ FEEDS @ FLOUR 


WIRE US YOUR OFFERINGS 


haden producers. Place your problems before us and 
benefit from our knowledge and experience. Write, 
wire or phone H. J. Baker & Bro, Maryland Trust 
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Bey with confidence from the house which for many — 
- leading Atlantic and Gulf men- 


local paint dealer. He will have good 
advice for you in this respect. He 
may even tell you to use a different 
color on one wall than on another— 
just to give a different effect, or to 
shorten or widen the impression in the 
store width and length. Color can do 
all this for you and also attract cus- 
tomers. It is a tool worth using. 

3. Lighting. Plenty of good lighting 
will add glamor to your store, for 
it will enable customers to see the 
good wall and fixture colors, and to 
view the merchandise better. And 
when some of your lighting is in- 
direct, such as on display cases and 
under canopies, this helps to give 
glamor to your store through dif- 
ferent lighting effects which attract 
the eye. 

Quite a few retailers tell me that 
they like shadow box displays on 
ledges, because indirect lighting can 
be used here with good effect. “You 
may not sell much of the merchandise 
displayed there, because it is so high 
up, but you make your store look 
more inviting and glamorous,” one 
retailer told me. “Many of our cus- 
tomers remark about the glamor they 
find in our store and its arrange- 
ment.” 

Spotlights with their varying colors 
can give glamor to a store. They can 
be used night and day with excellent 
effect. At night they can be trained 
on some up-front display in the store 
to make it have excellent pulling 
power. Or, some retailers even place 
a spotlight outside the store on a 
time clock, so that the spot is turned 
on the store front to attract atten- 
tion. 

4.Uniforms for the employees. 
When your employees wear clean 
coveralls, or jackets which bear the 
name of your feed store, and when 
such employees are neat and well 
groomed, this adds glamor to your 
establishment. A feed employee can 
be fresh shaven everyday, his teeth 
can be brushed, his hair in place, 
his hands relatively clean, and all 
this adds to his worth as a seller. 
Lettered red jackets for employees 
are also worthwhile from an adver- 
tising standpoint. They help cus- 
tomers spot and remember employees 
by name. If every employee wears 
clothes of a different color, fhis uni- 
ty is dissipated. 


Display Material 

5. Point of sale display material. 
Much of the display material which 
manufacturers furnish feed dealers 
is colorful and looks very well. When 
properly placed, such material is help- 
ful in creating glamor, in heighten- 
ing the effect of a sale. Use it wise- 
ly if you wish to make the most of 
it to boost your sales. 

6. Appropriate stationery. Good sta- 
tionery, with an identifying slogan 


RANSIT 


GRAIN & SEED MERCHANTS 
SINCE 1920 
FORT WORTH, TEXAS 


if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 
FORSTER MANUFACTURING CO. 


Machines for Modern Milling 
1411 S. McLean, Wichita, Kansas 


PRODUCTS 


Distributed in Minnesota, 
North and South Dakota 
and western Wisconsin by 
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or trademark, also lends glamor to 
a feed store. Don't buy stationery 
which looks cheap or too inexpensive, 
but some which does justice to your 
store. Remember such stationery will 
carry your name and reputation far 
and wide. You want it to be very 
representative. 

7. Demonstrations. Whether you 
have a calf feeding or raising pro)- 
ect in your store or a farm freezer 
demonstration make these affairs 
outstanding. Use posters, charts, ban- 
ners, advertising, etc. for they will 
lend glamor to the event and attract 
more people. Modern glamor is noth- 
ing more than applied showmanship, 
and almost every retail business has 
a need for considerable showmanship 
of this kind. 

8. Photos, movies of customers’ 
flocks and herds, testimonials proper- 
ly mounted, etc. are all methods. of 
glamorizing your feed store and what 
it stands for. Such methods show 


the public what you are doing for 
customers, and more then wish to 
buy at your store and receive the 
same services. 


Doughboy 


QUALITY 


Sr! 


INDUSTRIES INC. 


New Richmond, Wisconsin 


Here’s the Practical, Low-Cost 
Mineral Feeding Plan 


HIS simple mineral feeding plan builds up sales 

and puts your salt business on the same profit 
basis as feed. It has the recommendation of leading 
animal nutritionists as the surest, most economical 
way of providing livestock with the minerals they 
need every day .. . year in and year out. 


Here’s how the plan works: Put a mixture of 
calcium and phosphorus in one side of a divided 
mineral box and Morton Trace Mineralized Salt 
in the other. Feed this combination free choice 
- + + let the livestock take just as much or as little 
as they want. This way each individual animal 
balances its own ration. 


It gets the minerals it needs in quantity — calcium, 
phosphorus, salt . . . and through the salt, adequate 
amounts of the trace minerals — iron, copper, cobalt, 
manganese, iodine and zinc. The plan is complete, 


low in cost, practical and profitable. It helps livestock 


YOUR FAVORITE 
Calcium - Phosphorus 


TRACE MINERALIZED 
SALT 


get more value from their rations . . . make faster 
gains, produce higher quality meat, milk and wool 


.. . develop bigger, healthier young. 


Suggest this plan to your customers. See how it 
increases your sale of salt, bone meal and ground 
limestone . . . and puts your salt business on the same 


profit basis as feed. 


MORTON SALT COMPANY * Chicago 3, Illinois 


f 


MORTON 
Free Choice 
TRACE MINERALIZED 
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For More Sales 


Emphasize the Best Competitive 
Features of Your Merchandise 
By Albert Bammel 


RED headed beauty in a crowd 
of beauties always gets prompt 
attention from males, because 


red hair is strikingly different. Like- 
wise, an automobile which gets 5 to 


Pittsburgh Plate Glass Co. 


36% LINSEED MEAL. 


MEAL SALES — $24 Flour 


10 miles more per gallon of gasoline 
than its competitors has a competi- 
tive feature which is worth a great 
deal from a sales standpoint for a 
large group of prospects. 


om. AT RED WING, MINNESOTA 


| 


In selling feeds, the wise feed 
dealer soon learns to pick out the 
competitive features of the feed he 
sells and then builds his sales pre- 
sentation around this main feature 

There is a mighty good merchan- 
dising lesson in this. Every product 
a retailer sells has perhaps one or 
more sales features which distinguish 
it. But usually each product has one 
outstanding sales feature which ap- 
peals to more people than the other 
four. The wise retailer uses the chief 
feature twice as much as he does the 
other features. He brings in the other 
features of the product in relation to 
the main feature. 

One question which the wise feed 
dealer can, and should, ask himself 
about every product he handles is: 
“Am I stressing strongly enough, the 
chief competitive feature of this 
product ?” 

If the honest answer is “no,” in 
some cases, the feed dealer is missing 
a good sales bet. No more effective 
sales promotion can be done by a 


BORDEN 
your 


What does “SULFIXED” mean to you? It means 
(1) an assurance that the sulfur-to-nitrogen ratio in 
your feeds is adjusted for greater protein utilization; 
(2) you are equipped to use synthetic sources of pro- 
tein on a scientific basis; (3) your protein cost will 
(4) you can apply a new, 
proven selling idea for increasing your business in 


be appreciably lower; 


ruminant feeds, 


The “SULFIXED” idea is gaining an enthusiastic 
reception throughout the trade. It is being welcomed 
by all sizes of feed manufacturers as a basic contribu- 


tion to livestock nutrition, 


“SULFIXED” is a new term and a 
new idea in livestock feeding. It is 
the symbol for Borden's recently 
patented discovery of the best 
sulfur-nitrogen ratios in feeds for 
dairy cattle, beef cattle and other 


ruminant animals. 


This discovery is a good illustration of how Borden 
research probes the unknown. Borden does the ex- 
ploring and pioneering in the fields of human and 
animal nutrition, The results are then made available 
to simplify and enhance your program of feed man- 
ufacturing and sales. 


With such backing you can lift your feed business 
to a strong competitive position for the long pull. 
Ask for the Borden man to call and explain the 
“SULFIXED” patent and the greater-than-ever ad- 
vantages of basic research in today’s market. 


A Vitamin Supplement for Ruminants, Borden's 
BOSPRO, in addition to providing Vitamins 
A and D, also supplies nutrient factors which 
are considered to enhance the activity of the 
rumen microflora resulting in more efficient 
feed utilization. Inquire as to its use. 


The Borden Company 
FEED SUPPLEMENTS DEPARTMENT 


350 MADISON AVENUE 


NEW YORK 17, N. Y. 


Borda is — IN FOOD AND FEED RESEARCH 


dealer than to make a list of the 
chief sales features of each of five 
main products, and then to figure 
out ways in which such chief fea- 
tures can be more widely publicized 
Various Methods 

These ways may include: (1) Ad- 
vertising and publicity. (2) Point-of- 
sale signs. (3) Demonstrations. (4) 
Cost and production charts. (5) Tes- 
timonials. 

There is a feed manufacturer who 


claims that his poultry feed pro- 
vides greater egg production by up 
to 10% with most flocks. I have 


talked with a number of feed deal- 
ers who handle this line of poultry 
feeds and they reiterate the manu- 
facturer’s claim. They stress it as 
their chief “competitive bet,” and I 
have stood around in those stores 
and listened to dealers and clerks 
tell about the superior qualities of 
this feed. 

In other feed stores I have heard 
dealers talk about the palatability 
of the poultry feed they handle 
“What“good is a low price and all 
that,” one dealer said to a prospect, 
“if the hens won't eat enough of the 
feed to attain maximum production ? 
This feed has palatability. The hens 
are always eating it.” 

To illustrate his point, the dealer 
pointed to a battery of laying hens 
on test nearby, and the hens were 
eating the feed with considerable 
enthusiasm. In this instance, this 
dealer had the battery of hens near- 


by to reinforce the palatability angle 


Oo W » WITH 
Rrovico 


SHAHAN- SMITH 


COMPANY, INC.—BROKERS 
“Happy” Shahan e Jay D. Smith 
GRAINS «+ FEED INGREDIENTS «+ HAY 
SAN ANTONIO, TEXAS 


512 Gunter Bldg. . Circle 4-6611 


SOFT 


PHOSPHATE 
With Colloidal Clay 


An inexpensive source of 
Phosphate to replace 
Bone Meal 


Finely Ground 
Easily Dispersed 


A proven ingredient used 
by many leading feed and 
mineral feed manufacturers 


Prepared 
LONCALA PHOSPHATE CO. 


HIGH SPRINGS, FLORIDA 
Distributed by 
WARREN-DOUGLAS 


CHEMICAL CO., INC. 
1517 Burt Street 
OMAHA 2, NEBRASKA 
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YOUR EQUIPMENT 
FROM THE COMPLETE 


FORDS Lig 


FORDS 
Molasses Blender— 
Can be fed from ony 
angie and from hop- 
per or botch mixer; 
capacity from two to 
six tons per hour. 


FORDS Pneumatic 
Grainveyor — Stand- 
ord portable and 
stotionary models 
evetliable. Special 
equipment to fit your 
requirements. 


FORDS Industrial 
Hammermilis — Six 
models, full range of 
copacities. Adaptable 
to any type of power, 
20 te 200 H. P. 
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, DS Combines All Three 
To Give You GREATER PROFIT! 


FORDS No. 24 Industrial Hammermill (as illustrated) is only 
one of a complete line of big capacity industrial hammermills. 
Mill illustration also shows FORDS time-saving mill brake. 
FORDS mills are the only mills that have mill brakes for 
emergency stopping and quick screen change. 


More grinding per horse power 
of anything grindable! 


Electrically welded steel boiler 
plate construction; six times 
stronger than same 

weight of cast iron! 


Lower first cost! 
Lower operating cost! 


bee 
‘The MILL. with 


FORDS Complete Line 
Industrial Mill Catalog! 
Big, fully illustrated, shows 
in detail how you can put 
The Big Three (Capacit 
Durability, Economy 
work for you! 


t 
Goi 
‘Wine F« 
ain 
; | omy 
- ‘ 
ree ' SHER MA 
Ge 
Ne me Your ad Econg, mill thar 
ii, ‘ Catal, Withou: 4 
= ag SAYERS. State 
FORDS Vertical Feed St, STR AN Co 
below floor models; shel LINOIs 


44——-FEEDSTUFFS, Aug. 9, 1952 


a FOR BETTER FEED SALES TRY THE— 


TWIN-TOWL BAG 


It’s New and Different. One side is a beautiful standard size 40x20-inch 
Turkish towel of the same quality terry cloth found in leading stores and 
made by one of the major towel manufacturers. This is sewn together 
with a handsome tea towel made of 40-inch—3.75 yd. unbleached sheeting. 
Has proved itself as a feed sales builder ig test area. See a sample. Write, 
wire or call Norclay 4635. 


BURLAP ® COTTON @ PIONEER PRINTS ®@ USED BAGS 


& GENTRY 
NORTH KANSAS CIT’, 
IRVEN E LINSCOMB 


|LA BUDDE 


which was his favorite “competitive 
feature.” 

A stolid faced Indian who from 
his forest home had watched the ad- 
vance of the white man into his do- 
main for many years, was asked by 
a newspaper man about what he 
thought was the white man’s great- 
est invention. 

The Indian considered for a mo- 
ment, and then answered, “Running 
water’—-which is a mighty good com- 
petitive feature for any water pres- 
sure system dealer to use in selling 
farmers, especially if the farmer has 
money earmarked for other purposes. 
Running water is a “first” in any 
farm home, and feed dealers who sell 
such systems should use this “first” 
idea to get more business. 

Once the farmer has running water 
for home, barn and cattle and hog 
lots, he has a tool with which he 
can work more efficiently. “Let the 
water do the running, instead of the 
wife and kids,” an apt ad once said 
on this subject. 

The dealer can look at the big 


GET THE JUMP 


ON A NEW KIND OF FEED BUSINESS 


RIDEZY 
WITH 


RID-EZY Is the Only Nationally Advertised, 
Well- Merchandised Self-Worming Hog Feed 
You Can Make In Your Own Mill. 


And It Is Backed By A Mighty Merchandising 
Program Right In Your Own Community. 


YOU CAN SELL RID-EZY WITH THE HELP OF THESE SALES AIDS 


Two of Your Own, 
Ready-to-Use News- 
paper Ads. 


Giant, Colorful 66 x 28” 
Poster Shown Above. 


Distinctive, Colorful 
Bags for Outstanding 
Displays. 


Colorful %4-Page Ads in 
State Farm Papers. 


Estimating Tables That 
Give Exact Amounts of 
RID-EZY Needed by 
Your Customers. 


Sell-Slanted, Educational 
Counter Folder . . . Indi- 
vidually Yours. 


Publicity Stories, Ready- 
Written to Hand to Your 
Local Newspaper Editor. 


Remind-'’Em-to-Buy 


4 \ fopbe Post Cards... 
\ Individually Yours. 


What is RID- 


RID-EZY is the only advertised, well-merchandised, 
self-worming hog feed. You make it with RID-EZY 
concentrate in your own mill. 


RID-EZY is a product that can be used by every 
hog raiser in your territory. You net extra profit. 


50,000,000 pigs. 


Radio Announcements 
= Local Appeal and 


RID-EZY is a feed that is simply substituted for a 
regular ration. Pigs worm themselves. 


RID-EZY is a builder of new business. RID-EZY 
is an entirely different kind of feed and it will 
attract to your store hog raisers who are now buy- 
ing elsewhere. - 


RID-EZY is the safest, most efficient 
more of the worms) hog-worm-ex 

can produce according to an established formula 
that has proved successful in worming more than 


95% or 
Lling feed you 


Get the Jump. Wire, Phone or Write at Once for All Of the Details on RID-EZY! 


PAY-U LABORATORIES, INC. 
Quincy, Illinois 


Backed by 65 Years of Successful Feed-Making and Selling Experience 


emphasis on antibiotics when they 
were first put upon the market. Many 
manufacturers used these elements 
as a “competitive feature” and some 
still do. Feeds, like automobiles, vary 
in content and performance. The 
feed dealer who studies the feed he 
handles and publicizes the “competi- 
tive feature’ may discover a sales 
aid which will fill his cash register 
faster. 
Make More Sales 

There are some fellows who will 
sell a chick raiser a couple of sacks 
of chick starter and let it go at that. 
Other dealers, visualizing the situ- 
ation in which the farmer is en- 
gaged, use this chick starter pur- 
chase as an opening wedge to sug- 
gest litter, medicinal, poultry equip- 
ment and other needs. And they 
make many additional sales in cer- 
tain cases. 

These dealers do not hesitate to 
suggest related items at the psycho- 
logical time—something which some 
of their competitors do not do. 

With major products I cannot over- 
emphasize the value of point-of-sale 
signs which stress at least one com- 
petitive feature. Such a sign will 
call the competitive feature to the 
attention of most of the daily store 
traffic. Such traffic can approach the 
thousand mark within a relatively 
short period. Out of this number a 
certain proportion of impulse sales 
will result. But with no signs, much 
of this store traffic potential is not 
utilized. 

Look over every line you have and 
size up the chief competitive feature 
each has. It's much more fun and 
profitable than playing Canasta, or 
even poker. 


ELEVATOR BEING BUILT 


THACKERY, OHIO—Work on the 
new 500,000 bu. capacity elevator of 
the Shepard Grain Co. is expected 
to be completed in time for the late 
corn and early soybean harvest. This 
will increase total capacity to 650,- 
000 bu. Also being installed are a new 
corn sheller and a drier with 1,250 
bu. per hour capacity. 


Every Good Feed 
Get your supplies from 


HENRY K. FAUST 


Successor to King Brothers & Co. 
* The Bourse, Philadelphia 6, Pa. 


\FASTER 


FORMULAS 
PRODUCE... 


VITAMIN Biz and 
ANTIBIOTICS 


Plus other important vita- 
¢\ mins and rare minerals— 
all in one economical, 
easy-to-use package! 

Write Today for Formulas 


Main Plant and Offices Midwest Plant West Coast Division 
WABKEGAN. Des Moines. iowa Nampa. Idaho 
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Good Medicine Can 
Come in Small Doses 


Here Are Some Brief 
Bits of Wisdom You 
Can Use or Pass On 


By Edgar Gleason 


OLUTIONS to business prob- 
+ lems, small and large, do not 

always need long, windy ex- 
planations of the causes and the 
suggested remedies. Often, business 
problem gems come in smal! doses, 
that is, brief bits of logic. It will 
pay the alert feed dealer to study 
a few of these maxims, and apply 
them to sales building, customer win- 
ning, complaint solving, employee 
training and other situations. Often 
they'll solve the problem very 
quickly. 

Suppose, for example, you have a 
bulletin board for employees on which 
you post timely topics now and then, 
intended to stimulate the thinking of 
your employees along economic lines. 
Well, here are some thought-provok- 
ing things along this line which you 
can post: 

“We all belong to the great labor- 
ing class; the only difference is in the 
kind of labor.” 

“A job is an uncomfortable thing to 
lie down on.” 

“Rather have one man working 
with you than three merely working 
for you.” 

“A boss is a man who is late when 
you are early, and early when you 
are late.” 

A good brief item is one which 
makes the reader smile and which 
at the same time gets a vital mes- 
sage across. If the reader compre- 


SA 


hends the message in an instant, its 
import will make a strong impres- 
sion on him and he'll remember it. 
If he must read lengthy descriptions, 
or re-read to get the full meaning, 
the job will prove boresome and the 
interest will lag. 

If you are trying to stimulate a 
better customer attitude among your 
salesmen and employees at the feed 
mill, here are a few brief items to 
command attention: 

“A good salesman takes the wind 
out of his sales.” 

“Business is sensitive. It goes 
where it is invited and stays where 
it is well treated.” 

“He hath good judgment that re- 
lied not wholly on his own.” 

“It is helpful when you are brief 

politely; are aggressive—tactful- 
ly; are emphatic—pleasantly; are 
positive—diplomatically; are right 
graciously.” 

Advice for the Dealer 

Now when the feed dealer tries 
to diagnose his own business ills, as 
they pertain to himself, he can prof- 
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For Details... 
write, wire or 


telephone us today 


NEstor 9456 


PACAL HAMMERS 
| LAST LONGER .. . 


} 4to 5 Times Longer 


Pacal Hammers are made of 
special alloy steel to individual 
specifications. They wear down 
uniformly and form a concave 
cutting edge. This cup-like 
striking end makes for more 
thorough crushing and grind- 
ing with any mill. 


No finer hammers are made. 


racal prooucrs, PAPER-CALMENSON & COMPANY 


AND GET THE BEST 


County Read 8 & Walnut St. Adjeining Highway 36 © St. Poul 8, Minnesete 


WINFIELD, 
KANSAS 


H. E. CLARK CO. 


Atk Ws te Quote 


Vegetable and Animal Proteins 

Millfeeds, Alfalfa Meal, Molasses 

and other Feed Products 

Telephone—GR 6122 Teletype—KC 370 


HERRING. 7 


KANSAS CITY, MO 


BOARD OF TRADE 


FLORIDA 
COLLOIDAL 
CLAY 


for feed and mineral 
manufacturers 


Write for samples and prices 
Territories open for brokers 


DELTA PHOSPHATE CO. 


684 Badgerow Building 
Sieux City, Iowa 


TO FORMULA FEED MANUFACTURERS: 


Spencer Kellogg and Sons, Inc. give the formula feed manu- 
facturer exactly what he wants, to produce and sell the best 
feeds for the varied purposes of his customers. Trustworthy 
control of quality makes Spencer Kellogg protein supplements 
consistently true to analysis, protecting your own standards of 
quality, assuring the users of your feeds that their results will 


be constant. 


Operating eight large oil-seed crushing or extraction plants, 
Spencer Kellogg holds effective control of quality from the 
selection of seeds, which must be clean and mature, to the 
final product. Each plant has its own control laboratory, mak- 
ing tests throughout the process and reporting to a central 
laboratory at the company headquarters. To use Spencer 
Kellogg and Sons, Inc. as your source of supply is assurance of 
the best service. We are always active in the market, always 
able to ship as specified, always quoting the lowest prices justi- 


fied by the finest quality. 


Chicago, 2-3437 Philadelphia, Pa.-PE 5-8787 
Decatur, Ill.-5365 
Des Moines, lo.-4-7291 Los Angeles, Calif.-MA 6-5568 


SPENCER KELLOGG OFFICES FOR ON SEED 
MEAL BUSINESS ARE LOCATED AT, 


Buffalo, N. Y.-Cl 5850 


Minneapolis, Minn.-AT 0309 
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Oyster shell isn’t profit in your pocket until its moved off 
your floor into the poultry yard. SHELLBUILDER’S aggressive 
advertising and promotion program does this for you. 


Turn a staple item into a fast-moving profit-maker 


with these SHELLBUILDER extras: 


e Plenty of sales promotion materials 

e Cooperative advertising help 

e Year-round advertising in national poultry journals 

e A top-quality product, backed by a long-estab- 
lished reliable feed firm 

e@ Immediate service on all inquiries 


Soll the Brand that SEUS- 
SHELLBUILDER 


packed with 


SHELLBUILDER CO. 
MELROSE BUILDING HOUSTON, TEXAS 
Phone, wire or write for prices. FREE folder 


showing how to build volume sales. Write for it. 


SIMMONS STOCK-GRO 


Pure Concentrated Cultured Milk Whey Nutrients 
Unadulterated Full Milk Sugar and Lactic Acid Content in Natural Proportions 


Smarten up — Be a Dealer 


SIMMONS STOCK-GRO, INC. 


30 N. Michigan Avenue Chicago 2, IMinois 


INCREASE YOUR FEED STORE PROFITS WITH 


HOT OR COLD PROCESS 


MOLASSES MIXER 


With the H & S Molasses Mixer you 
can coat up to 15 tons of dairy and 
mineral feeds per hour with molasses. 
Slower production can be set to fit 
your operation. Semi-high speed mix- 
ing paddles blend feeds and molasses 
thoroughly and protect crimped oats 
and barley. Revolutionary twin-tube 
design gives you eight feet of mixing 
space in a compact machine. Exclusive 
spring pressure-type molasses injec- 
tor sprays molasses evenly into cham- 
ber and automatically closes when 
machine is stopped, keeping excess 
molasses out of the chamber. Investi- 
gate the Hays & Stolz Supermix Mo- 
lasses Mixer today! 


Write for details, 


INDUSTRIAL MANUFACTURING CO. 
P.O BOX 953 SOUTHSIDE STATION FORT WORTH, TEXAS 


itably scan some of the following ad- 
vice, stated briefly. 

“Many a ‘big shot’ of today once 
was a little shot who kept in there 
shooting.” 

“Even if you are on the right track, 
you'll get run over if you just sit 
there.” 

“Only those who have the patience 
to do simple things perfectly well 
ever acquire the skill to do difficult 
things easily.” 

“Failure is the line of least per- 
sistence.” 

“If you have built castles in the 
air, your work need not be lost; 
that is where they should be. Now 
put the foundations under them.” 

Even brief jokes have their place 
in a feed dealer's merchandising pro- 
gram, for they often illustrate a busi- 
ness point of view. Suppose the deal- 
er has a sign on his bulletin board 
which says “Credit Applications Re- 
ceived.” Under this sign he can post 
a joke like this: 

“*Have you really shown me ev- 
erything in your line of feeds and 
farm supplies?’ asked the customer. 

“*Not quite, sir. We have an over- 
due account of yours on the books, 
if you'd like to see it’.” 

And when you are having your 
sales training meetings, you will want 
to impress upon your employees the 
fact that your trade potential is a)- 
ways broadening, that no one really 
knows where it must be limited. As 
an example you can read or cite the 
following joke: 

“The clerk, impatient after having 
shown most of his stock to a small 
boy, snapped, ‘What do you want for 
a nickel, sonny? The world with a 
fence around it?’ 

“ ‘Let's see it!’ said the small cus- 
tomer, his freckled face lighting up’.” 

Most certainly no feed dealer to- 
day can spend too much time think- 
ing about the important topic of cus- 
tomer relations. Business men are 
becoming more aware of the fact 
that it is how customers are handled 
that determines a large percentage 


of repeat business. On this subject 
of customer relations think over 
these brief gems: 

“You cannot hope to be a lucky dog 
in business if you spend most of your 
time growling.” 

“Not doing more than the average 
dealer is what keeps the average 
down.” 

“Let your brainstorm do some- 
thing more than just raise the roof.” 

“Your temper is one of the things 
that will improve the longer you 
keep it.” 

“Those who throw mud seldom 
have clean heads.” 

You will also find that if you use 
similar brief items in your newspaper, 
direct mail and other advertising, 
such advertising will be remembered, 
quoted by readers and credited to 
you. People today like to take their 
information in little capsules, if you 
please, for it enables them to utilize 
brief periods of time. 

If the lengthy feed information 
at your disposal isn’t being read as 
thoroughly as you would like, try 
giving smaller doses. It may sur- 
prise you. 


for the Feed Industry 


CLO-TRATE VitAMIN 
A & D FEEDING OILS, in 
popular potencies. 


e CLO-TRATE “Dry D” acti- 
vated animal sterol supplies 
Vitamin D,. 

e@ Fleischmann’s Irradiated 
Dry Yeast (FIDY )}—Vitamin 
D, in several potencies—dis- 
tributed in the Midwestern, 
Southern and Southwestern 
States. 


White Laloratories, Juc. 


a Kenilworth, New Jersey J 
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WORN HAMMERMILL 
SCREENS COST 
YOU PLENTY 


—— 3 WAYS 


SCREEN HOLES ELONGATE 


MORE HOLES, MORE CAPACITY 


POOR SPACING COSTLY 


When screens wear, holes elongate 
and capacity drops, increasing op- 
erating costs. SOUTHWEST mill 
screens made of famous Cross 
Special Analysis Steel by the Cross 
Engineering Co., Carbondale, Pa., 
positively guaranteed to wear 
longer. 


Uniess screens have maximum holes 
per square inch, you lose again in 
lower capacity and higher costs. Poor 
quality screens often have this de- 
fect. SOUTHWEST mill screens have 
maximum perforations per inch. 


Holes should be accurately shaped for 
tep production. SOUTHWEST screens 
are manufactured by modern and effi- 
cient methods and are expertly die-per- 
forated to correct conical shape. Each 
hole is guaranteed to be exactly the 


Is Costly 


Check Your Screens — Wear 


CALL SOUTHWEST FOR QUICK DELIVERY of any 
type, size or perforation. All makes. Don’t be caught 


in steel shortage. Write, wire or phone Charley 
Ackerman. 


SOUTHWEST MILL SUPPLY CO. 
Box 7455 No. Kansas City, Mo. Grand 4072 
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@ By Martin Francis 


HERE is a great deal of pub- 

licity regularly in all types of 

newspapers and magazines 
about the increased use of eggs, chick- 
en meat, turkey meat, meats of all 
kinds, dairy products, etc., and this 
is of tremendous importance to the 
feed dealer and the farmer. Such 
publicity often contains comparative 
tables to show the increase in con- 
sumption of these products per capita, 
and this also is a good thing. 

Some dealers may sometimes won- 
der if all such publicity is necessary, 
if it does any good, if it helps sell 
more feed, more farm products, and 
whether the same facts need to be 
repeated time and again. 

Yes they do, and here is the reason: 
People will naturally follow the lead- 
ers. If Mrs. Jones reads that the av- 
erage American is now consuming 
400 eggs per year, she may get to 
thinking like this, “Eggs certainly 
are popular and nutritious. Look at 
the play they are getting in maga- 
zines and newspapers. If everyone is 
using so many eggs perhaps I had 
better include more in my family’s 
meals. So many egg consumers and 
health authorities can't be wrong. 
Eggs must be a good food buy.” 

This is an example of a person's 
tendency to follow the leaders, espe- 
cially when the advice conforms to a 
person’s own private beliefs. If we did 
not have all this favorable meat-eggs- 
milk publicity regularly, one can 
easily see how less favorably the 
thinking of millions of housewives 
would be toward increased use of 
such products. 

Mrs. Smith likes to follow Mrs. 
Jones’ example in buying a home, fur- 
niture, a car and other things. She 
also wants to keep up with the Joneses 
in the matter of heaithful foods. And 


See the NEW 


Help Promote Consumption of Meat, Milk 
and Eggs and You'll Promote Feed Sales 


in this instance such competition is 
very beneficial, for the nutritious 
value of these foods has long been 
established. 

By publishing the comparative con- 
sumption ratios year by year, we of- 
fer a challenge to every home opera- 
tor to compare her food consumption 
with the national average. And when 
this is done, the natural tendency is 
to use more of the recommended 
products “just to make sure.” 


Helps Feed Business 
Now from the standpoint of the 
farmer and the feed dealer, what does 
this mean? It means that this addi- 
tional, favorable publicity and the ac- 
tion that it stimulates builds a bigger 
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COLUMBIA SOFT PHOSPHATE 


LOW COST... 
IMMEDIATE DELIVERY 


* * 


Write for information and prices 


COLUMBIA PHOSPHATE CO. 


1007 WASHINGTON AVE., ST. LOUIS 1, MO. 


With 
“*Gradation of Grind Control’’ 
HAMMERMILLS, Inc. 


4728 W. Division St., Chicago 
"Phone Spaulding 2-9300 


corTon 
BURLAP 


COVER: 
TWINES INDIANAPOLIS, IND. 


Bulldog HAMMERMILL 


Make Your Customers 
GOOD Customers... all year ‘round 


SUPREME Brand 


Condensed BUTTERMILK 


HERBERT K, CLOFINE, Inc. 


MILK PRODUCTS 
612 Bulletin Bidg. Phila. 7, Pa. 


= 
PRODUCTS 


Distributed in Iowa by 
V. A. MAGNUSON 
SALES CO. 

230 Park Place 
Des Moines 12, Iowa 
Phone: Des Moines 2-9597 
QUALITY GOES IN BEFORE THE NAME GOES ON 


OTHER STERWIN PRODUCTS 
FOR THE FEED INDUSTRY 


“CUSTOM-BLENDED” VITAMIN 
FEED CONCENTRATES— any desired 
vitamins supplied singly or ‘Custom-Blended”™ 
in any combination and potency to meet 
your requirements. 

NIACIN CHOLINE CHLORIDE 
CALCIUM PANTOTHENATE 
RIBOFLAVIN THIAMINE 
PYRIDOXINE HYDROCHLORIDE 


ASCORBIC ACID BACITRACIN 
VITAMIN PENICILLIN 
AMINO ACIDS 


TRIDEE® —Brond of Vitamin D3. Activ- 
oted 7-dehydrocholesterol. Supplied in 
vegetable oil, water dispersible corrier 
or free-flowing powder form 


70% CONCENTRATE—A purified, water-white, aqueous so- 
lution. Stable and relatively non-corrosive. Easily sprayed in 
continuous and batch mixing, or added to one feed element 
before mixing. Supplied in tank cars or 500 Ib. drums. 


25% DRY SUPPLEMENT A free-flowing, stable mixture 
of STERWIN CHOLINE CHLORIDE 70% CONCEN.- 
TRATE and highly nutritive cereal carriers. Non-sticky. 
Handles easily with excellent dispersion in continuous and 
batch mix operations. Packed in 100 Ib. multiwall bags. 


“CUSTOM-BLENDED”—STERWIN CHOLINE CHLO- 
RIDE isalso supplied ready-mixed with other desired nutrients 
in “Custom-Blended”’ Vitamin Feed Concentrates to meet 
your individual requirements. 


For detailed information and prices consult your Sterwin 
Technically-Trained Representative, or write direct to 


Subsidiary of Sterling Drug Inc. 
1450 BROADWAY, NEW YORK 18, N. Y. 


| 
| 
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(Mo.), Los Angeles, Minneapolis, Port- 2; 
(Ore.), St. Louis am Pood Mil 
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demand for meat, milk and eggs, and 
this keeps the farmer busier produc- 
ing the products. The feed dealer, too, 
naturally gets his share of business 
out of the larger demand. 

If the alert feed dealer publishes 
such comparative consumption charts 
in his direct mail, newspaper and 
other advertising, it has two pro- 
nounced effects, as follows: 

1. Such charts and figures encour- 
age the farmer. He can see that he is 


producing products which seem to 
have a continued, increasing demand. 
He knows that once people form food 
buying habits—such as larger quan- 
tities of meat, milk and eggs—they 
are not likely to break them. 

And when the farmer is encour- 
aged, he is in a better mood to buy 
feeds and related supplies from his 
feed dealer. He is then buying for a 
market which he can visualize, not 
for a general market which he can- 


F-27-M 


Will Handle Heavy Mate- 
rials that Would Tear Most 
Grinders to Pieces! 


BUILT FOR GREAT 
ENDURANCE... 


Here is the W-W Grinder for the larger op- 
erator who must have large capacity with- 
out breakdowns. Has feed openings 17” high 
and 24° wide and heavy-duty construction 
permits continuous service under even the most trying conditions, 
features making it a perfect pulverizer and is built to stand the strain of grinding 
heavy compact material such as tankage, ear corn and all tough baled feeds with- 
out pre-grinding or crushing. Weight 2,200 Ibs. 


Write for Complete Literature on the Complete 
W-W GRINDER LINE 


W-W GRINDER CORP. Dept. 311, Wichita, Kans. 


Has all our new 


not see so clearly. This clarity of 
purposes and direction means much to 
the farmer insofar as his determina- 
tion, his efficiency and his work out- 
put are concerned. Consequently such 
farmers are greater assets as feed 
customers, as anyone will quickly 
recognize. 

2. When the feed dealer publishes 
these public meat, milk, egg con- 
sumption facts, even though they are 
primarily directed toward the farmer, 
the copy will come to the attention 
of a large part of the local trade area 
public. Newspaper ads appealing to 
farmers are read by many towns- 
people not directly connected with 
agriculture. Thus, part of the con- 
suming public reads about the in- 
creased use of meat, milk and eggs, 
and the consumers begin to think 
about adding more of such products 
to the family diet. 


Great Amount of Publicity 

There are thousands of feed deal- 
ers in the nation. Each of these deal- 
ers advertises more or less regularly 
in newspapers. If each dealer pub- 
lished meat, milk and egg consump- 
tion facts in several advertisements 
per year, this would result in a tre- 
mendous amount of publicity through- 
out the entire nation. It would bring 
a good food message before the atten- 
tion of millions of consumers, and it 
would have a definite effect on con- 
sumption. 

It is the feed dealer who can spark 


WHEN YOUR CUSTOMERS GET 
GOOD RESULTS FROM YOUR FEEDS 


ANIGENE—A new and important feed supplement 
is Schenley’s ANIGENE—a concentrate of vitamin 
B-12 containing 12'/2 milligrams of B-12 per pound 
as determined by the lactobacillus leichmanii 
method. A small amount of ANIGENE in your feed 
ration partially replaces, and greatly reduces the 
need for, animal proteins. ANIGENE is especially 
effective in stimulating rapid growth, high livability, 
high hatchability, and reproduction, but vitamin 
B-12 is needed by swine and poultry at all ages, 
and by young cattle, for complete nutrition. It is 
dispensed in Schenley’s CARIMIN (a valuable feed 
nutrient, itself), which is milled to uniform fine 
particle size, for easy and even distribution. 


SCHENLEY B-12 ANTIBIOTIC FEED SUPPLEMENT 
This supplement contains 3 milligrams of B-12 
and 2 grams of PROCAINE PENICILLIN per 


try and hogs. 


pound, dispersed in the feed nutrient, CARIMIN. 


Each gram of PROCAINE PENICILLIN is equiv- 
alent to .6 grams of crystalline PENICILLIN G 


master standard. PROCAINE PENICILLIN has 
been shown to be unusually effective for both poul- 


ANTIBIOTIC FEED SUPPLEMENT SCHENLEY — 
ANTIBIOTIC FEED SUPPLEMENT SCHEN- 
LEY, one of Schenley’s newest products, is a power- 
ful antibiotic, retaining its potency for long periods 
in pellet or powder form. It contains 4 grams of 
PROCAINE PENICILLIN per pound, dispersed 
in CARIMIN. Each gram of PROCAINE PENI- 
CILLIN is equivalent to .6 grams of crystalline 
PENICILLIN G master standard. Growth response 
in chicks and hogs has been known to reach an aver- 
age of 20% even when as little as 2 grams per ton 
was used. Make your feeds up-to-the-minute and ca- 
pable of producing exceptional results with ANTI- 
BIOTIC FEED SUPPLEMENT SCHENLEY. 


SCHENLEY DISTILLERS, INC. 
Grain Department, 26 East Sixth St., Cincinnati 2, Ohio 


| this food consumption drive so that 


it does not flicker, but burns higher 
and higher. In milk, egg and meat 
advertising copy, the feed dealer need 
not sacrifice attention to his feeds. 
In fact, he can stress in every ad the 
fact that quality feeds are making it 
possible for American farmers to pro- 
duce vast quantities of healthful food 
at reasonable prices for consumers, 
and food also for millions of starv- 
ing people elsewhere. This is an ac- 
complishment which is not appre- 
ciated enough by many of our econo- 
mists. 

One way in which feed dealers can 
spread the good, encouraging news 
about greater consumption of meat, 
milk and eggs, is to have cardboard 
charts made which contain the in- 
crease ratings for a number of years. 
These charts can be posted in feed 
display rooms, so that all customers 
can see them. 

In fact, the charts can be so ar- 
ranged that figures for one or two 
additional years can be added to the 
signs, without re-making them en- 
tirely. 

Feed dealers, the effectiveness of 
meat, egg and milk publicity is large- 
ly in your hands. Each of you can do 
a great deal in your own communities, 
for mutual benefit. 

QUARANTINE END SEEN 

WINNIPEG — A possibility that 
Canada may be declared free of foot- 
and-mouth disease Aug. 19 has been 
indicated by J. G. Gardiner, agricul- 
tural minister. He said that if no 
more cases of the disease are discov- 
ered by that time, Canada will be 
declared free of the disease, and 
quarantine regulations on the quar- 
antined and buffer zones near Regina 
will be lifted. Regarding removal of 
the embargo on Canadian shipments 
to the U.S., Mr. Gardiner stated that 
no one could forecast when that em- 
bargo would be lifted. It is possible, 
however, the U.S. embargo conld be 
lifted 60 days after the Canadian re- 
strictions were removed. 

BUYS FEED MILL 

HOLMEN, WIS.— The Mindoro 
(Wis.) Feed Mill has been purchased 
by Earl W. Register of Holmen 
from Mrs. Arthur Bouffler. For the 
past six years Mr. Register had been 
associated with his father-in-law, 
John L. Larson, in the Larson Feed 
Mill, Holmen. 


WAYNE FISH 


AND COMPANY 


1455RAND TOWER 
MINNEAPOLIS, MINN. 


RIGHT PRICES « PROMPT SHIPMENTS 
Horticultural and Poultry Grades 
Write or Wire for particulars 


BRUCO PEAT MOSS CORP. 
11 W. 42nd St., New York 18,N. ¥. 


Distributed in Nebraska, 
Kansas, No. Missouri, 
and Eastern Colorado by 


WRIGHT W. COCHRAN 


1211 Randolph Ave. 
Phone 7466 
TOPEKA, KANSAS 


QUALITY GOES IN BEFORE THE NAME GOES ON 
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BRUCO 
TOP-QUALITY 
European and Canadian 
| Full-pack bales in popular sizes 
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Mr. Feed Manufacturer: 


There’s MORE PROFIT for YOU when you use MILO to help lower feed 
cost. MILO can help lower your feed cost when you substitute in part MILO 
for Corn. Many feed manufacturers have found out this gives them a price 
advantage . . . and a saving in feed cost. You, too, can lower feed cost by 
purchasing when price relationships are right—by using the GRAIN SOR.- 
GHUMS FUTURES MARKET of the KANSAS CITY BOARD OF 


TRADE —the first Grain Sorghums Futures Market in the world! 


‘ Invest All GRAIN SORG'HUMS FUTURES 
TRANSACTIONS are made on the 


a protect KANSAS CITY BOARD OF TRADE, 
— ate and are subject to the rules and regulations 
‘i AnticiP of that Exchange. The unit of trade is 
280,000 Ibs. (5000 bu.) Quotations are 

basis per 100 Ibs. 


THE 


STRAIGHT LINE 
rom Contact any member of the 


GRAIN 


KANSAS CITY BOARD TRADE 


GRAIN CLEARING COMPANY 
Kansas City, Missouri 
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Let the Customer 
Melp Himself 


* 
By MaxfAnson 


HE one remarkable thing about 

| American retailing in the past 
10 years has been the large 
increase in the field of self-service in 
many stores, including the feed field. 
While grocery and other stores may 


be more adapted to self-service than 
is the feed store, the fact remains 
that there are some wonderful mer- 
chandising points about self-service 
which should not be overlooked, even 
by the feed dealer. 


WARREN FEED & GRAIN CO. 


PROTEINS « MILLFEED « ALFALFA MEAL* MOLASSES «GRAINS 


P.O. Box 11403 


FORT WORTH, TEXAS « 


SIBLEY - 


SAVAGE, Now a Division of 
BAKER, JONES, HAUSAUER & SAVAGE, Inc. 


Because many feed mills are open- 
ing retail store additions, in which 
they stock appliances, dairy and other 
supplies, in addition to feeds, this 
means that self-service is especially 
important to such dealers. Even the 
dealer with a small retail store will 
find that self-service can apply to 
much of his stock. 

Why is self-service important to 
the feed dealer? 


Time Saver 

1, It saves time. The customer seeks 
out much of the merchandise he has 
come to buy. This saves on clerks, 
too. Self-service stores have many 
fewer clerks than do stores without 
such service. The customers replace 
the clerks. 

2. The customer browses through 
the stocks. When the customer buys 
in a self-service store he often goes 
up one aisle and down the other. 
He inspects many times more mer- 
chandise during this process than he 
would standing in front of a wrap- 
ping counter and reading wanted 
items off a list to a clerk. By seeking 


More than 400 formula feed manu- 
facturers depend upon Savage Tags. 
They range from the big, national 
operators to regional and home- 
county suppliers. The reason why 
they depend upon Savage Tags is 
because they get a highly-specialized 
product of superior strength that 
speeds action all along the line. Let 
us show you why and how. To gain 
3 ways, obey the impulse that coupon 
gives you. Do it NOW. 


FEED"TAGS 
THAT TALK" 


251 MAIN STREET ~ 
BUFFALO 3, NEW YORK 


the customer 
also becomes familiar with brand 
names, size of containers, he reads 
labels for weights, ingredients, etc 
He becomes a better buyer, and he 
buys more because he is exposed to 
more merchandise. When he -estab- 
lishes a buying habit for merchandise 
which he has never bought before, 
this can mean additional repeat busi- 
ness. 

In a feed store, think of what this 
browsing means. The customer will 
look over practically all your well 
displayed stock voluntarily. You do 
not have to force him to do it. He 
likes self-service. He knows no one 
is going to be at his elbow urging him 
to buy. He becomes relaxed. He 
makes his product investigation in 
his own way. If he needs your help 
in deciding to make a purchase, he 
can call you. He is half-sold before 
you step on the scene. 

3. Self-service lessens the waiting 
line on rush days. There is little 
doubt but what a long waiting line 
is a nerve wracking condition for 
clerks. While the owner may think 
happily of the dollars being rung up 
on the cash register, the clerks and 
the waiting customers may tend to 
| become irritable. Through self-service 

many customers can get their own 

merchandise, and thus speed up serv- 
| ice. 
And if a dealer has trouble hiring 
} men on rush days, even a girl or a 
woman could show farmers where 
| to load their own feed, if they wish 
with the girl taking payment and 
checking on the loads. 


his own merchandise, 


Encouraging the Customer 

4. Signs encourage customers to 
self-serve. If the dealer wishes to in- 
itiate a partial self-serve plan in his 
store, he will need a number of large 
friendly signs which tell customers 
they may self-serve on small items if 
they wish. This gives the custome: 
the go-ahead signal to browse through 
the stock, bring his purchases to a 
centrai point for checking and pay- 
ment. This procedure is useful in the 
purchase of poultry and livestock 
remedies, seeds, small packages of 
fertilizer, insecticides, ete. Many 


W. NOEL & CO. 


FEED INGREDIENT BROKERS 


ALFALFA MEAL SPECIALISTS 
BILL NOEL « KAY BURWELL 
Phone ENdicott 5511 
Pr. O. Box 7045 Kansas City, Mo. 


| INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
propucts co. 


Phone 6-3155 
Des Moines, Iowa 


ARCADY 
FARMS 


MILLING COMPANY 
223 West Jackson, Chicago 6, Illinols 
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clerk-steps on such small items can 
be saved by the self-serve plan. 

5. Display. When the dealer has 
full or partial self-serve in certain 
departments of his business, he will 
have to give more attention to good 
display and labeling, but he need not 
be worried about how to lure traffic 
into every aisle. The browsing cus- 
tomers will take care of that them- 
selves. They'll wander all around if 
given the opportunity. The dealer can 
have small lettered signs here and 
there which highlight some impor- 
tant piece of merchandise or bargain, 
and self-serve customers will learn 
to look for them as signposts to in- 
teresting buys. 

The feed dealer can build his own 
display counters for self-service, es- 
pecially on small items. The standard 
size is 5 by 12 ft., although some 
sizable stores use 6 by 12 ft. islands. 
Each island has from two to three 
step-ups (levels) depending upon the 
height of the merchandise you wish 
to show. For self-service, the chief 
advantage of island displays is that 
they bring the merchandise out 
where browsing customers can see 
more of it. 

By utilizing both wall space and 
display islands the average feed deal- 
er can display a tremendous amount 
of merchandise, even in a small store 
I have been in numerous feed stores 
where too much center-of-the-store 
display space was wasted by having 
bulky merchandise on only one dis- 
play level, or using excessive space 
for a wrapping counter. 

6. Farmers like self-serve stores. 
No feed dealer need be afraid to ini- 
tiate a partial self-serve program for 


fear of offending farmers. The fact 
is that many farmers and their wives 
have been buying groceries, drugs, 
hardware and other self-serve items 
in other stores for several years and 
are used to this method of buying. 
So the feed dealer is not initiating 
a new buying procedure when he in- 
stalls a partial self-serve plan. 

7. Advertising plan. The feed store 
that advertises self-service has an ad- 
vantage in that it has another ad- 
vertising appeal to the trade. Busy 
farmers may come to your store just 
because they know you have self- 
serve facilities which will enable them 
to hurry their buying on certain rush 
days. 


OFFICIAL EXPLAINS 
BAG RE-USE RULINGS 


SACRAMENTO—William L. Hunt- 
er, assistant chief, California Bureau 
of Field Crops, has issued a warning 
to the trade against use of second- 
hand printed bags where printed mat- 
ter might cause confusion as to con- 
tent. 

“During the time when bags were 
in short supply, users of second-hand 
printed bags apparently became lax 
and failed to turn them or deface the 
printing as required by law,” he said. 

“It is therefore necessary to warn 
the trade that the Commercial Feed- 
ingstuffs Chapter of the Agricultural 
Code prohibits the re-use of bags 
where printed matter may cause con- 
fusion as to content. They may be 
used only if the original printing is 
not displayed (bags turned) or they 
are defaced. This is construed to ap- 
ply to bags bearing not only full 
label information but to those bear- 
ing only the manufacturer's 
and or brand 

“Of particular concern are 
instances where the unturned bags of 
one firm have been used by another 


name | 


those 


FEEDSTUFFS, Aug. 9, 1952——51 


Buy your scales like other 
equipment to fit the 

job. Any scale, no matter 

how good that does not fit 

the individual operation 

wastes time, product and 
manpower. Your weights are 
important to profits 

labor is high . wasted 

time costs money. No EX- 

ACT WEIGHT Scale is 

just a scale. Every model 

fits the operation and pro- 
duction line. Illustrated is a 
portable EXACT WEIGHT Sacking 
Scale designed and built expressly 
for feed packaging from several 
chutes. When correctly handled and 
manned this unit delivers accurate, 
uniform bags, wastes no product and 
does the job at the rate of five or 
more bags per minute, all of which 
is extremely important with refer- 
ence to present day labor costs. You 
always get more tons, per hour, per 
man when your scales fit the opera- 
tion. Write for full details. 


Seales to Fit Individual 
Feed Operations .. . 


“Sales and Service from Coast to Coast” 


EXACT WEIGHT SCALES 


THE EXACT WEIGHT SCALE COMPANY 


908 W. Fifth Avenue COLUMBUS 8, OHIO 
2920 Bloor St. W., TORONTO 18, CANADA 


| operating in the same area and selling 


feeds of similar types. To be safe, 
| turn all burlap bags, cross out print- 
ing on all paper bags bearing brands 
| or statements of another firm.” 


FLELTOP. 
S FOR POULTRY 


Hilltop Laboratories 


Minccapelis |, Minn. 


for thirty years 


This trusted symbol has represented 
purity and profit to poultry feeders 
everywhere, for maximum egg production. 


Leading feed dealers rely on Pilot 
Brand Oyster Shell for sustained 
quality, feeder satisfaction and profits 
to them, constantly stimulated by pow- 
erful National Advertising in farm 
papers and radio. 


| OYSTER SHELL 


The familiar blue Pilot Wheel trade- 
mark will continue to be their guarantee 
of satisfaction and repeat sales. 


FOR POULTRY 
OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. St. Louis, Mo. 
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Back to School | 


Promotion 


[FOR THE RETAILER| 


By Martin Francis 


ILLIONS of school children 
soon will pick up their books, | 


say farewell to summer chores 
at home and depart for school. News- 
papers in every state will bulge with 
merchants’ ads telling what Johnny 
and Mary will need in the way of 


new clothing, etc., for the school sea- 
son, because the “going back to 
school” theme is an important one 


for retailers. It brings them a tre- 
mendous volume of business 

The going back to school time is 
important time for the farmer. He 
prepares to go back to school himself, 


that is feed and farm management 
school. This is due to the fact that 
no longer does he have the full time 
help of his sons and daughters, and 
must thus reorganize his farm sched- 
ule. And, he must also prepare to 
move his hens, cows and pigs inside 
for the indoor feeding season. At 
least he needs to get quarters and 
programs ready for this important 
event in many states. 

Therefore, in preparation for this 
big indoor feeding season, the farmer 
“goes back to school, so to speak,” 
inasmuch as he must re-learn, brush 


up on all the best advice needed for 
successful indoor feeding. 

A feed dealer who is alert can cash 
in on the interest of the Back to 
School editions, by publishing an ad 
which says, “The Kids Are Going 
Back to School and Dad Has to do 
Some Studying, Too.” The rest of 
the copy can be devoted to a descrip- 
tion of the products which the farmer 
will need to equip his henhouse for 
the important laying season ahead, 
and how he can fix up the dairy 
cows’ quarters for better perform- 
ance. 

“Dad learns as well as Johnny and 
Mary,” part of the copy can say. “If 
he didn’t learn more every year he 
wouldn't keep busting previous egg 
and milk production goals to become 
the world’s best farmer. Yep, Dad 
knows it pays to go to school and 
study. He’s going to school all the 
time absorbing more know-how which 
makes his farming more productive 
and profitable.” 

The alert feed dealer who has de- 


‘\ hat troubled me most when I took over the 

management of our company two years ago 
was the big difference in volume between our 
poultry feeds and our livestock feeds. 

“Although we cover a good general farming 
area, with a large hog and dairy cattle population, 
our poultry feeds outsold all our other feeds com- 
bined. Yet based on the number of hogs and dairy 
cattle on farms, livestock feeds should have ac- 
counted for 60°), of our sales instead of 30°). Ob- 
viously, many farmers who bought our poultry 
feeds were buying other brands for their livestock. 

“The first and most important step in our pro- 
gram to sell hog and dairy cattle feeders was the 
formulation of several new and improved livestock 
feeds that would be nutritionally superior to ordi- 
nary feeds. 

“As a result of the outstanding job they had done 


“We always made.a full line> 


Now we sell a fullline!” 


for us on poultry feeds, we turned our problem 
over to the nutritional specialists of Dawe’s Manu- 
facturing Company. Dawe's Formula Audit Bureau 
developed a set of formulas for our exclusive use 
based on the requirements of feeders in our terri- 
tory. With Dawe’s cooperation, a complete, modern 
nutritional program was prepared for our customers. 

“Soon afterwards we introduced our new line of 
livestock feeds, all of which are fortified with 
Dawe’s Vitamelk Base. It didn’t take long for our 
customers to discover that our feeds, bolstered by 
this comprehensive fortifier, could produce more 
pork and more milk per feed dollar. 

“The effect on our sales has been more than grati- 
fying. This year we expect our hog and dairy feeds 
to account for over 40°) of our volume. I might 
add that the performance of these new feeds has 
helped boost our poultry feed sales, too.” 


Let Dawe’s, the nation's leading vitamin nutritionists, prove to you the ad- 
vantages of modern, scientific feed building methods. Dawe’s offer a complete 
nutritional program to progressive feed manufacturers. For more complete 
details about Dawe’s products and professional services, please write on your 
letterhead. Also ask for your free copy of “Frontiers in Nutrition.” 


awes manufacturing company 


4800 S. RICHMOND STREET, Dept. F. S. 82, CHICAGO 332, ILLINOIS 


World's Oldest and Largest Specialists in Vitamin Products for Feeds 


cided to make the most of the Back 
to School interest can also list the 
schools which the farm fathers at- 
tend. These would include farm or- 
ganization meetings, county and state 
fair inspection trips, feed clinics and 
the like. All these meetings, some of 
which are conducted informally, con- 
tribute to the farmer’s education to- 


day. 
More Reading 

Fall and winter, too, is the time of 
year when most farmers have a little 
more time to read farm newspapers, 
magazines and direct mail more thor- 
oughly. With the press of hot and 
heavy summer work over, the farmer 
has time for this type of studying. In 
fact, many of the crop and feed prac- 
tices that the farmer uses so suc- 
cessfully in spring and summer are 
those which were picked up by him 
in his fall and winter reading sched- 
ule and carefully studied and re- 
corded. 

The feed dealer who wants to help 
the Back to School movement for 
farmers can also publish a suggested 
list of reading. This would not be 
hard to make up. For example, it 
would include free reports affecting 
the county farming area, reports pub- 
lished by the state and national de- 
partments of agriculture. Certain 
farm magazines may publish more 
articles about one region than an- 
other. These could be listed. 

And most certainly if the state de- 


LOREN V. BURNS 
& ASSOCIATES 
TECHNICAL COUNSEL 

FEED FORMULATION and PRODUCTION 

P. 0. Box 886 MANHATTAN, KANSAS 


SPROUT- WALDRON 


“Air-washing” removes light 
impurities without losing any 
of the desired product. Ideal 
for scratch grain! Write 


SPROUT-WALDRON & CO.., INC. 
J 


61 Logan St., Muncy. Pa. 
20 


MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don't miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 


FEEDSTUFFS 


118 8. 6th St., Minneapolis 2, Minn. 
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partment of agriculture has any spe- 
cial booklets dealing with the feed- 
ing of poultry and livestock, these can 
be secured for interested farmers. In 
fact, the alert feed dealer can build 
a farm library to which farmers can 
turn for good reading matter which 
will help them conduct farm opera- 
tions more profitably. 

In his fall advertising, the feed 
dealer could urge that farmers make 
a resolution to do more profitable 
reading and study during the fall and 
winter. Point out that it pays, and 
that such study is a pleasure. Point 
out that children are usually reluc- 
tant to begin studies in the fall, but 
when they once get back into the 
study routine, they then like the 
process of learning. 

Thus it is with farmers. They hate 
to begin, but if they can be prodded 
into action, they'll continue reading 
and studying because they learn to 
like it. Because the average farmer 
in many states must make great 
changes in his farm feeding and hous- 
ing operations beginning with Sep- 
tember or October, this, then, is the 
time for the feed dealer to stress a 
self education program and thus cash 
in on the Back to School theme and 
its public interest. 

In his ads urging a back to school 
program in agriculture, with its great 
sales possibilities, the feed dealer can 
use regular newspaper mat illustra- 
tions showing a schoolhouse, a school 
teacher, a school bell, pupils sitting 
at desks, etc. No special art work is 
required. Much of the general mat 
work which newspapers have in stock 
can be adapted to your program. 


STEP-SAVING TIP 
A University of Illinois poultry 
specialist says that a man with 100 
hens in each of three pens takes 
many more steps than a man with 
300 hens in one pen. 


CHLOROPHYLL 
All Types and Grades 


CALCIFEROL USP and 
PURE CRYSTALLINE D3 


VITAMINS D-2 and D-3 
All Types, Oil Soluble, 
Water Miscible, Mineral Stable 


VITAMINS A & D 
IN POWDERED FORM 


CAROTENE 
1SO-PHYTOL 
BOWMAN YEAST PRODUCTS 


Primary Grown and Brewers Type 


CHARLES BOWMAN & CO. 


“Get Out the Vote” 


Bemis Booklets 
Promote Interest 
in Elections 


ST. LOUIS—As part of a continu- 
ing campaign to stimulate Americans 
to greater interest in the political 
and economic affairs of their nation, 
the Bemis Bro. Bag Co. is promoting 
a new series of pictorial booklets 
dealing with the importance of the 
vote in our democracy. 

So that these educational booklets 
may have widest possible circulation, 
Bemis is advertising in Time maga- 
zine and in a number of trade publi- 
cations, urging that other businesses 
and civic, professional, educational 
and religious groups obtain a supply 
for distribution to members of their 
organizations. 

Additionally, Bemis is using direct 
mail to call these booklets to the at- 
tention of customer companies, stock- 
holders, chambers of commerce, man- 
ufacturering associations, women's 
clubs, newspapers, radio newscasters 
and commentators, and others whose 
organizations may be interested in 


helping to secure wide distribution 
of this material. 

Using the time-tested comic book 
technique, the first booklet of the 
Series tells the story of “The Man 
Who Wouldn't Quit.” This shows how 
one individual, or a small group of 
individuals, can be influential in civic 
affairs and in obtaining good local 


government. It also demonstrates the | 


interrelationships between all seg 
ments of community enterprise, and 
how the welfare of one group is af- 
fected by the welfare of other groups 
and of the whole community 

As a companion piece to the major 
booklets in the series, Bemis also 
offers a second booklet called “Your 
Vote Is Vital.” It, too, uses the comic 
book style to emphasize the impor- 
tance of registering and voting, of 
understanding the issues involved, and 


of knowing the platforms and records | 


of candidates for public office. It also 
describes the procedures to be used 


| 


| Who Wouldn't 
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in registering and voting, both by 
machine and by ballot 
Before recommending “The Man 


Quit” and following 
booklets in the series to others, Bemis 
distributes them to its own 10,000 
employees and follows through with 
an impartial survey to determine 
whether the booklets are effective in 
getting across the idea they contain 
Booklets that do not prove effective 
in this pre-testing procedure are not 
recommended to others 

Bemis has tested this material and 


found it to be effective. The booklets 
are made available at low cost——as 
little as 3¢ each in large quantities 


For sample copies and price informa- 
tion on the booklets “The Man Who 
Wouldn't Quit” and “Your Vote Is 
Vital,” write to Harvey Publications, 
Inc., Department B, 1860 Broadway, 
New York 23, N.Y 

For suggested methods of employ- 
ing these booklets or any other in- 


Spiva Bldg. 


CALCIUM PRODUCTS CO. 


* Producers 
Carthage Calcium Carbonate Since 1920 
Phone 7750 


Joplin, Mo. 


After a quarter of a century, the Great Southwest continues to specify “COLUM- 


BIAN”! 


increased daily profits right from installation. 


tion is assured because of bolted sectional construction. 
Just how long COLUMBIAN Storage Tanks last, no one knows. None has ever worn 


out, or been demolished by tornado or cyclone. 
rings to increase storage capacity. 


Minimum initial investment, and minimum overhead and maintenance means 
Additional economy of low-cost erec- 


Even after 30 years, users have added 
Exclusive and important details of design make 


COLUMBIAN Tanks so superior that users invariably specify them again and again 
when additional storage is needed. 


This battery of Columbian Tanks is just one of many hundreds of install 


in East 42nd Street, New York 17, N. Y. 


CLOROFOLEN 
Dog Food Deodorant 
Bowman D-3 
Dry or Oil Carrier 
BoDee Type 3— Water Soluble 
Bowman D-2 
BoDee Type 2— Water Solubie 
Mineral Stable D2-D3 
XANTHOPHYLL PIGMENTATION 
PRODUCTS 
ANTIBIOTICS 
G Master Standard Penicillin 
AFSILLIN WITH B-12 
Manufactured by 
E. R. Squibb & Sons 
BOWMAN FEED 
PRODUCTS, INC. 
130 Central Avenue, Holland, Michigan 


storage for wheat, corn, barley, 
cotton seeds, peanuts, coffee beans, rice. 


Free Engineering Service—All prelimi 


service for designing tanks to meet your —— 
need 


and arrangement is provided free. 


bian erection crew 


tions that is saving and making money for asers everywhere. 


RY 


BOLTED STEEL GRAIN STORAGE TANKS 


Safe, efficient, fire-proof, weather-proof, rodent-proof 
oats, soya beans, 


Easy Ways to Erect-——Detailed, easy -to-understand blue 
prints for erection are furnished so that tanks may be 
put up with any kind of labor—or we 
superviser for your own men—eor a complete Colum 
Foundation specifications and blac 
prints are furnished to enatile your local 
contractor to build foundation. 


COLUMBIAN STEEL TANK CO., P. 0. Box 4048-R, Kansas City, Mo 


will provide 


concrete 


| 
= ister storage 
\ 
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The Feed Man’s Library 


Reader Service Department 


Feedstuffs 


BOOKS— 
FEEDS and FEEDING, 21st Edition 


By Frank B. Morrison, Professor of Animal Husbandry ard 
Animal Nutrition, Cornell University 


Part I—Fundamentals of Animal Nutrition 
Part Il—Feedingstuffs 
Part II1l—Feeding Farm Animals 


An accepted manual of feeds and feeding since the 
first edition in 1900 


ANIMAL NUTRITION, Third Edition 


By Leonard A. Maynard, Professor of Nutrition and Biochem- 
istry, Director of the School of Nutrition, Cornell University 
It covers the standard, constantly-needed facts on feeding farm animals, and also 
the newly discovered facts about how certain acids, minerals, vitamins, etc., can 
help in raising healthier, more productive animals. 46.50 

474 pages, 77 Ulustrations and tables... ... 


RAISING SWINE — 


By George P. Deyoe, Professor of Agricultural Education, 
University of Illinois, and J. L. Krider, Director of Feed Re- 
. search and Education, McMillen Feed Mills 

A practical swine raiser’s handbook. Stock selection, record keeping, feeding, care 


¢ and handling, marketing techniques and preparing pork for home th 50 
use. 447 pages, 201 illustrations, 40 tables... ... 


RAISING LIVESTOCK— 


By Walter H. Peters and G. P. Deyoe, Professor of Agricul- 
tural Education, University of Illinois 
This book provides the owner, manager or caretaker of farm or ranch with easily 
found, specific suggestions for solving problems confronted in producing, handling 
and managing livestock, including preparing for market, selecting, feeding, hous- 
ing, breeding and marketing influences. It tells of the many jobs to $4.50 
be done and exactly how to do them. 519 pages, 240 illustrations......... 


SWINE PRODUCTION— 


By W. E. Carroll and J. L. Krider, Professors, Department 
of Animal Husbandry, University of Illinois 
$5.75 


A guide to organization, ¢ nt, it, feeding and mar- 
keting operations in raising of hogs. 498 pages, 65 illustrations. ... 


REPRINTS— 
1952 FEEDSTUFFS ANALYSIS TABLE 


By Charles H. Hubbell 


This chart is published to assist feed turers and a of riti in 
formulating feeds. Outlines the proteins, fat, fiber, calciam, phosphorus in eighty 


. feed ingredients, also the units per pound of Vitamin A, Riboflavin, Niacin, Panto- 
thenic Acid and Choline, Notes on the table give practical helps. Avail- oD | 00 
able in quantities of 20 or more only, at 5¢ per copy. Minimum order. .... . 


e's 


a 


Orper FROM. 


Reader Service Department — 
Feedstuffs 

118 South Sixth Street 
Minneapolis 2, Minnesota 


Call 


Van Dusen Harrington Co. 
for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


MINNEAPOLIS 


W. C. PRATT COMPANY, 
PRODUCERS and DISTRIBUTORS 
FISH SOLUBLE 
CONCENTRATES 
20 North Wacker Drive . Chicago 6, Ml. 


H. P. Iverson S. F. Matthies 


CHANGES IN GMI DIVISION—The retirement of H. P. Iverson as division 
vice president in charge of grain operations for the Sperry division of General 
Mills, Inc., was announced recently in San Francisco. Mr. Iverson leaves a 
record of 44 years of service that began with minor clerical duties in Salinas 
and succeeded into capacities of greater responsibility in Vallejo, Sacramento 
and Ogden before his appointment to the grain management position in 1930. 
The appointment of Silas F. Matthies to the post of manager of grain opera- 
tions for Sperry was announced by E. O. Boyer, president of the division. Mr. 
Matthies has been associated with the grain business since his graduation from 
the University of Washington in 1918, when he joined the Pacific Coast 
Elevator Co. Subsequently he was located in Lind, Wash., Pomeroy, Wash., 
and Pendleton, Ore., and in 1930 he was made an assistant grain buyer for the 
Sperry division. He spent 16 years as the firm’s grain buyer in the Inter- 
mountain area at Ogden, and in 1947 returned to Portland where he was 
appointed manager of Pacific Northwest grain, four years later. Mr. Matthies 
will be succeeded in the Portland assignment by William R. Humphrey, who 
has been associated with the General Mills grain program in Minneapolis and 
San Francisco. 


moting the educational comic book 
program, and is conducting an im- 
partial voters’ service within the 
company. A folder giving informa- 
tion for voters, charting the results 
of elections is being circulated 


formation concerning the get-out-the- 
vote promotional effort, write Bemis 
Bro. Bag Co., 111 N. 4th St., Box 50, 
St. Louis 2, Mo. 

The company is providing a speak- 
ers’ kit to assist organizations in pro- 


ELTON 


FOR 1952 
HAS THE BEST AND MOST COMPLETE 
LINE IN THE FIELD 


Let us send you complete information on portable conveyors in three 
different types as well as floor to floor and stationary units 


OUR TENTH 
ANNIVERSARY 


A new I1-foot, G series unit with hydraulic lift, 9-inch ruff top belt, and 
cleats. One of these would soon pay for itself in your plant. 


CHANTLAND MFG. COMPANY 


BADGER, IOWA, U. S. A. 
Makers of the “B” and “C” series of Elton Conveyors and the 
popular new “G” units. Stationary conveyors and special types. 
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REPORT HINTS NO DISASTROUS 
DROP IN FEED GRAIN STOCKS 


Oct. 1 Corn Carryover May Top 500 Million Bushels as 
USDA Boosts First Estimate; Wheat 
Supplies Down 


WASHINGTON—Wheat stocks in 
all positions as of July 1, 1952, totaled 
slightly more than 254 million bush- 
els according to the official report of 
U.S. Department of Agriculture made 
public last week. 

It is believed that of this carryover 
substantially more than half is owned 
or controlled by Commodity Credit 
Corp. and of these CCC stocks the 
major share consists of spring wheat 
in the Northwest. Pacific Coast stocks 
belonging to CCC are reported to be 
insignificant, and CCC take-over of 
wheat in the Southwest through its 


Kansas City office was not significant. 
The July 1 wheat supply, down 
sharply from the two previous years, 
reflects its major reduction in termin- 
al supplies. Farm stocks are not sig- 
nificantly changed from the years 
1950-51. The greatest percentage drop 
in July 1 stocks of wheat was shown 
at merchant mills where the cut was 
nearly 50% from last year and fully 
one-third below the 1950 level. 


Feed Grain Situation 
The feed grain situation as dis- 
closed in this report does not indi- 


cate the disastrous drop in these com- 
modities which USDA has feared al- 
though the corn supply of July, 1952, 
totals 979 million bushels, lower than 
on July 1 of the last three years. 
The October-July disappearance of 
approximately 2.4 million bushels is 
the largest since 1943-44, but this 
annual reflected rate appears to be 
slowing down when the April-July 
disappearance rate is considered. Pre- 
liminary figures disclose that for that 
quarter the disappearance was ap- 
proximately 548 million bushels, down 
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about 10% from the previous year 

With the heavy cutback in hogs re- 
ported by USDA it would appear 
that the final quarterly disappearance 
of corn (July-September) will dip be- 
low the fourth quarter of last year. 
Some observers believe that the 
July-September use could drop as low 
as 450 million bushels which would 
produce an Oct. 1 carryover in excess 
of 525 million bushels. At this time 
it is believed that USDA has raised its 
ideas about the carryover of corn this 
year and is admitting 500 million 


PACIFIC COAST 


HSH MEAL 


i Drummied Solubles Stocks Available at 
Chicago, Ull., and Long Beach, Calif, 


FISH SOLUBLES 


S. WILSON COMPANY 


1206 SOUTH MAPLE + LOS ANGELES 15 + Richmond 6251 


NO {EVEMENTS, 


5 
E The test for ascer- 


taining the amount 
of fat in milk, by 
Stephen M. Bab- 
cock, which was the 
beginning of mod- 
ern dairying 


The Alberger Sys- 
tem of processing 
quality salt for in- 
dustry, by J. L. Al- 
berger, developed 
for Diamond Crys- 
tal Salt. 


For over 50 years, Diamond Crystal 
Alberger Process Salt has been famous 
for its true salty flavor and better sea- 
soning quality 

The exclusive Alberger System pro- 
duces salt with a consistent purity of 
99.95% —a salt that surpasses every re- 
quirement of the U. S. Pharmacopoeia. 
In addition, the Alberger Process makes 
available carefully screened salts of uni- 
form bulk to industrial users of salt who 
require a definite grain size. 

That's why thousands of food manu- 
facturers who demand dependable salt 
of uniform purity, bulk and quality use 
this salt exclusively 

If you have any questions about which 
grain size or grade to use for best results, 
get expert advice by writing to our 
Technical Director. 


DIAMOND CRYSTAL 
ALBERGER 
PROCESS SALT 


Diamond Crystal-Colonial Salt Division 
General Foods Corporation 
$t. Clair, Michigan - Akron, Ohio 


VITAMINS 


QUALITY means 
EVERYTHING 


@ In this day of “high efficiency feeds”, dependence 
on Vitamin Potency is of greater importance than 
ever. No feed manufacturer can afford to take 
chances of any Vitamin Supplement being “under 
par” when the feed in which it is used leaves the 
mill. Too much depends upon so little, to warrant 
taking such chances . .. and when you use VITINC 
VITAMINS, you take the best precautions. 

All VITINC VITAMINS are subject to 
continuous assays in our own laboratories and the 
potencies as stated on labels are periodically con- 
firmed by recognized neutral laboratories. Over 16 
years of experience in serving the feed trade is your 
assurance that VITINC VITAMINS will always 
meet every requirement of quality products that 
meet and beat the specification standards under 
which they are purchased. 

Free For Your 


Free Vitamin Folders 


These authoritative folders 
contain the data on the re- 
quirements of livestock and 
ultry for Vitamins A and 
, together with complete 
data on VINTINC 
CONCENTRATES. 


Rudy Eschenbeimer bas served the | 
feed trade for many years and can take 

care of your needs for Vitamins 
A and D and allied products. 


Warehouse Stocks for immediate Shipments 
From Chicago—Buffalo, N. Y.—Kansas City, Mo. 


VITAMINS, INC. 


VITAMIN A&D 
PRODUCTS | 


WITING VITAMIN A & D FEEDING 
OILS and in DRY CARRIERS 
VITINC VITAMIN D. IN OF 
and ORY CARRIERS 


VITINC VITAMIN D, IN 
and DRY CARRIERS 


Specially prepared Vitamin A & D Products 
fo help meet your specific stability 
problems. 
All our Vitamix A is derived from natura! 
and Vitamin D from either i:rcdiated 
{(D-octivated plant sterol) or irradiated 
(D-octivated anima! Sterol) 


monurocwrea under U_S. Patents Nos 2098984 


0995 and other patents pending. ; 
A 


UDY ESCHENHEIMER CO. 
Mid-West Distributor 

P. O. Box 147 Chillicothe, Mo. 
809 W. 58th STREET 
CHICAGO ILLINOIS: 


| 
| 
 VITING FOR QUALITY FEEDS 
| 
| 
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happy? Yes? 
stock this popular 


It's absolutely tops in elevators 
of this type. Has many outstand- 


Tell us all 


------------4 


BURR OUUS 


BURROWS EHQUIPMENT 
Sherman Ave., 


about 
and deal to dealers, 


Address 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


ers and 
COMPANY 
Evanston, 


your Portable Blevator 
Kust 
proof. 


engine 


For 


EQUIPMENT COMPANY 
1316-C Sherman Ave. 


HERE’S A DANDY DEAL 
FOR DEALERS 


Everywhere | 


Want to make extra profits and at the 
same time make your customers mighty 
Then take a tip from us and 


BURROWS Light Weight 
PORTABLE ALUMINUM 
ELEVATOR 


ing features that appeal to farm- 
demand the year ‘round. 


Light weight. 
and easily operat 
Rugged, 


Quickly positioned 


durable 
preef and practically wear 
A tremendous time, 


and money saver. 


16 and 20 ft. 
motor, 
either. Immediate delivery. 


lengths. 


Send Coupon NOW 
complete 
portable elevator that sells faster 
and is sure to satisfy. 


details. 


Evanston, Ill. 


For Ear Corn, 
Corn, Grain, 
Feed, 
Poultry Litter 
and Many Other 
Materials 


men. In active 


by one man. 
construction. 


labor 
With gas 
or without 


Sell the 


KANSAS CITY 


CHECKERBOARD ELEVATOR CO. 


Buyers and Sellers 
of 


MILLFEEDS, GRAINS AND GRAIN PRODUCTS 


ST. LOUIS) MINNEAPOLIS 


CANE FEED 


MOLASSES 


.A.F. Miller Co., 643 First 


Dwight Bidg. 
BALTIMORE, MARYLAND 
Bradley & Baker, Clinton 
St. & Danville Ave 
BUFFALO, NEW YORK 
Sunset Feed & Grain Co., 
805 Dun Building 
CINCINNATI, OHIO 

G. E. Linder, 406 Elm St. 
DALLAS, TEXAS 

Van Waters & Rogers, 
inc., 10216 Denton Road 
DENVER, COLORADO 
Arch Soles Co., 

1406 East 47th Avenve 
EVANSTON, ILLINOIS vator Co., 
Hall Soles Co., Ave. 

1313 Ridge Avenve 
HOUSTON, TEXAS 


J. W. Nutt Co 


Milton Crowe, 


LUBBOCK, TEXAS 
N. K. Porrish, 
820 Tenth Street 


Service Sales Co., 
P.O. Box 1045 


National Bank Bidg. Bonk Bid. 


Distributing Stations of strategic points on the 
East Coast, Gulf and West Coast 


For complete information, prices 
and deliveries, call or write the 
nearest Sales Representative: 


KANSAS CITY, MISSOURI 
M. A. McClelland Co., 


UTTLE ROCK, ARKANSAS 


801 E. Markham Street 
LOUISVILLE, KENTUCKY 


605 West Ormsby Ave. 


MEMPHIS, TENNESSEE 


MINNEAPOLIS, MINN. 
Maney Bros. Mill & Ele- 
2214 Snelling 


NASHVILLE, TENNESSEE 
Cumberland Brokerage 
Co., Commerce Union 


PACIFIC MOLASSES COMPANY 


OFFICES: 215 MARKET STREET, SAN FRANCISCO 
120 WALL STREET, NEW YOFK 
399 DELTA BUILDING. NEW ORLBANS 


USDA Jaly I Report of Grain Stocks 


(In thousand bushels) 


April 1, July 1, 
Grain and position 1952 1962 
Wheat— 
On farms* 201,500 64,449 
Terminals? . 124, 865 93,924 
Commodity C redit Corp.t 2,03 1,144 
Merchant mills{ ‘ 80,760 39,562 
Interior mills, elevators ‘and warehouses*§ 112,357 64,816 
Total 521,519 253,895 
Rye— 
On farms® ...... 3,450 1,596 
Terminalst 6,321 1,278 
Interior mills, elevators and warehouses*§ 1,930 1,043 
Total 10,701 3,917 
Corn— 
On farms* 1,018,148 1,067,77 609,210 
Terminalst ° 42,874 61,849 32,526 
Commodity Credit Corp.t neeas 234,153 294,066 264,964 
Interior mills, elevators and warehouses*§ 85,548 103,303 72,097 
Total 1,380,723 1,256,381 1,5: 26 997 97 797 
Oats— 
On farms* 183,261 257,920 516,603 244,646 
Terminalst se 11,268 14,889 11,785 16,038 
Commodity Credit Corp.t 165 201 178 
Interior mills, elevators and warehouses*§ 16,333 18,751 32,489 21,131 
Total 210,862 291,725 561,078 281,993 
Barley — 
On farms* 78,131 38,130 
Terminalst 19,160 14,798 
Cc ity Credit Corp.t 990 638 
Interior mills, elevators and warehouses*§ 33,869 18,688 
Total 79,599 93,52 132,150 
Sorghum grain 
On farms* ee oe 
Terminalst 20,887 19,839 24,281 6,465 
Commodity Credit C orp t . A 3,393 956 608 633 
Interior mills, elevators and warehouses* § 44,852 38,814 24,437 4,719 
Total "ee ee 
*Estimates of the Crop Reporting Board. tCommercial stocks reported by the Grain 


Branch, PMA, at 43 terminal markets. 
owned or controlled by CCC; also CCC 
Other CCC-owned grain is included in the 


Bureau of the Census on milling and stocks of flour 
for these 


designated for each grain. **Not available 


plus bushels will be on hand at the 
end of the crop year. This latter re- 
port of USDA represents an advance 
of nearly 80 million bushels from its 
first estimates. Trade sources feel 
that even this higher indicated carry- 
over is on the low side. Some predic- 
tions lean to a corn carryover of 
nearly 600 million bushels but to at- 
tain that would mean that the dis- 
appearance for the final quarter 
would have to drop 100 million bush- 
els below last year and the year 
earlier. 


SUPER 


BALER 


SPECIALTY 


GRAIN 


tOwned by CCC 
owned 
estimates by 


TREATED WITH INSECT REPELLENT 


® Sold Only Through Dealer Channels 
¢ Distributorships Open 
e Write Today 


and stored in bins or other storages 
in transit to ports and in Canadian elevators. 
positions. {Mills reporting to the 
$All off-farm storages not otherwise 
dates 


The final quarter disappearance 
generally is the lowest rate of the 
corn year and all indications point in 
that direction this year. An impor- 
tant factor this year is the excellent 
present indications for the new crop 
except in the Southeast where se- 
rious drouth conditions are daily re- 
ducing corn crop estimates. 

The poultry industry emphasis on 
corn consumption is another disap- 
pearance influence which may not 


yet have obtained appropriate weight 
in measuring disappearance. 


QUALITY 


TWINE 


PRODUCTS 


FERTILIZER 


} 
ye: | 
‘ 
ucut 
HANDLE 
be 
| 
Gils { 
» 
— 
| | 
alisjaclion 
Harvest Time 
« 
| | 
4 
a UNION SERVICE COMPA 


The Lost Sale 
* 
What's to Blame? 


By Will Larlee 


OW many reasons can you 
list for each sale you missed? 


Have you ever stopped to think 
over and count the “why’s” you did 
not sell on some farm calls or in 
your store? 

You have two choices. One to be 
painfully honest and thorough with 
yourself. Or, for the sake of time- 
saving, which is so necessary in sell- 
ing, trim your self-appraisal to two 
reasons. 

One of the two is the alibi reason. 
Often logical and sincere, it’s the 
way you explain missed orders to 
others. Phrases like “will buy later,” 
“uses Zippo Feeds,” “prefers local 
mix,” ‘ ‘overstocked now,” “promised 
to come in,” etc., are examples. 

The other of the two is the “you” 
reason, which you would rather keep 
to yourself. It’s the “why” that dis- 
plays the core of your selling ap- 
proach—for better or for worse. Too 
often, unfortunately, this “you” rea- 
son and the other, or alibi, type are 
as wide apart as the North and 
South Poles in meaning. 

See through your casual words 
“will buy later” or “promised to come 
n.” Think back to that contact with 
your feeder. What could have been 
done to change your comment to 
“sold 10 bags or a ton of starter?” 

Did you share with your feeder 
prospect a confidence in your knowl- 
edge of feeding programs? Somehow 
did you overlook a clinching point 
in explaining the benefits of feeding 
your brand? 

What about your proof stories? 
First, do you have any, and second, 
did you use them in your sales story? 
Did you explain carefully the facts 
in your proof story, aided by pictures 
to really put over the testimonial? 

Was the feeder really interested in 
your sales story? What method did 
you use to gain and hold that inter- 
est? Or was the feeder just politely 
“waiting you out?” 

How did you guide the prospect’ s 
and your conversation to the subject 
of feeds and feeding? Did you talk 
one feed or a feeding program? 

Did you ask for the order? If not, 
why not? How recently have you 
studied or reviewed a definite selling 
plan? Perhaps you may have forgot- 
ten there are a variety of avenues 
toward closing sales that really work 
(offering a choice of 10 bags or a 


EDCHA| 


TESTED & PROVED 


i POULTRY & LIVESTOCK FEEDS 


\y Dealers backed by Farm Paper Ads, 
Local Ads, Direct Mail, Book 
and Store Displays. 


ton, pellets or meal; asking for the 
order, etc.). Most feeders expect sales- 
men to produce sales effort. Are you 
the exception? 

For your record's sake, the alibi 
reasons, “uses local mix,” “stocked 
on Zippo,” etc., have their place. For 
your sales sake, take your measure 
by the “you” reasons. Then only will 
you know whether or not you have 
the right selling size to make money 
in this business. 


HAT IN THE RING 

ABILENE, KANSAS —Gorden A. 
Mark, grain man and elevator opera- 
tor in this area, is a candidate on the 
Republican ticket for state senator 
from the 20th district, comprising 
Dickinson and Clay counties. Besides 
operating several elevators, Mr. Mark 
is a farmer and cattleman. He owns 
and operates elevators in both Clay 
and Dickinson counties. Mr. Mark, 
while a resident of Clay Center, Kan- 
sas, was state representative from 
Clay County. 
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Del Leweke Don Kinkaid 


NEW APPOINTMENTS—The Hales & Hunter Co., Chicago, recently ap- 
pointed Dan Schaaf assistant to the sales manager; Del Leweke, manager of 
the quality control department, and Don Kinkaid as manager of the hog and 
beef cattle department. Mr. Schaaf, with Hales & Hunter since 1931, was 
formerly in control of mill quality control programs. Moving into his old spot 
will be Mr. Leweke, former chief chemist at the Hales Mill Red Comb 
laboratory. Mr. Kinkaid, former sales representative in Missouri and Kansas, 
will now be responsible for sales service, feeding programs, and the formula- 
tion of hog and beef cattle feeds as head of that department, 


MURPHY’S advertising tells them—Murphy’s 
mailing-pieces sent direct to your own customers 
tell them again that MURPHY’S CONCENTRATES and 
MINERALS are just what feeders need to balance up 


and fortify their new grain. 


BIG GRAIN CROPS 
WON'T STOP FEEDERS 
FROM COMING TO YOU 


Antibiotics and Vitamin B,2 are in MURPHY'S CUT- 
Cost CONCENTRATE FOR HOGS and MURPHY'S 
ViG-O-RAY CONCENTRATE FOR POULTRY. Extra 
Vitamin A and extra trace minerals are properly 
blended into MURPHY’S CUT-COST CONCENTRATE 


You can have a profitable feed business all year 
‘round, with no summer slump, when you show 
feeders how little cash they need invest to do a 
good, complete feeding job. MURPHY’S CONCEN- 
TRATES supply the essential protein, mineral and 
vitamin substances required to bolster up and 
vitalize new grain. As a result, grains go further 
and promote better health, faster growth and in- 
creased production. 


For BEEF CATTLE, Cut-Cost For DAIRY CATTLE and 
CALF CONCENTRATE. 

When you stock these five MURPHY’S CONCEN- 
TRATES, and keep MURPHY’S MINERALS on hand 
for the profitable mineral business, you can sell 
the grain feeder now, and get a more profitable 
summer business. With MURPHY'’S you cut down 
on inventories too, reduce risks, and hold down 
your investment in feed. 


Fortified 


The of thu food 
that ennched with 


VITAMIN D 


Find out all about a feed business that knows no seasonal slump. Write 
us today about an exclusive, profitable Murphy Franchise in your town. 


MURPHY SURLINGTON, wisconsin. 


| Dan Schaat 
| 
| 
| | 
that Summer 
y 
& 2 a7, | 
CONCENTRATES 
proriraacé 7 and MINERAL: | 
7 
EALERS 
FEEDERS &D 
UNIVERSAL MILLS, FORT WORTH, 
IRNADIATES DAY YEAST | 
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the nameplate that means | 


GRIST OUTPUT 


The Schutte nameplate on a hammer mill means much more than 


the prestige of the maker . . . which in itself is reason enough 
for selecting this machine. 

Among other things, it identifies the mill of greater capacity 

. . capacity not based on speed or size . . . but, capacity that is 

gained from more force ot'the grinding point — through heavy, 

solid breaker plates and hammers with extra heavy heads. 

Make sure that your next hammer mill bears 


the Schutte nameplate and you'll be making 


sure of ‘larger daily grist output. 


Schutte 


PULVERIZER CO. 


Manufacturer of Famous Schutte 
Hommer Mills and Replocement Parts 


27 CLYDE AVE. BUFFALO 15,N. Y. 


Gloridad FAMOUS 
BEDS AT 


DISTRIBUTED BY 


M. A. McCLELLAND (CO. 


DWIGHT BUILDING KANSAS CITY, MO. 


Some Territories Open for Representation 


| 


¥'Protein Content of Formula Feeds Fed 
to Milk Cows During 1951 


Distribation by Protein Content of Commercial Mixed Feeds Fed to Milk Cows in Herds 
Kept by Dairy Reporters, by Regions, 1951* 


East West 
Protein North North North Sout! South United 
content Atlantic Central Central Atlan nt \ States 
% Percentag of Tota 
10 oF s 
11 
12 1 1 
13 
14 l 
15 1 ‘ 
16 2 11 
17 | 
1s 
19 1 
20 a4 
1 
1 1 1 
‘ 
5 1 
26 1 1 1 
28 1 
29 
30 3 1 2 
31 
32 4 23 10 12 2 1 é 
a4 10 1 1 
35 1 es 1 
36 1 3 ee 1 
37 oe 
38 and over 2 2 x 1 
100 0 100 100 100 100 


1 
*Averages of reports for May 1 and Nov. 1. 
Average Protein Content of Commercial Mixed Feed Fed to Milk Cows in Herds Kept by 
Dairy Reporters, by States, 1951* 


Percent Percent Perce Pere 
Stat Protein State— Protein State Pre sin Stat Prote 
Mair 17.0 Wis. 21.5 N.C 20.5 Mont 21 
N. I 17.5 E. N. Central.. 24.6 8.C 21.0 Idaho 1¢ 
vt 16.5 Minn 21.5 Ga 18.0 Wyo 1 
Mass 17.0 Iowa 24.0 Fla 19.5 Colo 21.0 
R. I 16.0 Mo. 18.6 8. Atiar 20.1 N. Mex 17.0 
Conn 16.0 N. Dak 34.0 Ky 21.0 Ariz 15.0 
uF. 19.5 8. Dak 24.5 Tenn 19.5 Utal 15.5 
N.J. 18.5 Nebr. 27.0 Ala 19.5 Nev 17 
Pa. . 22.5 Kans 16.5 Miss 17.0 Wash 16.0 
N. Atlanti 19.0 W. N. Central 19.8 Ark 18.0 Oreg 16.0 
Ohio 27.5 Del. 26.0 La 17 Calif 16.0 
Ind 26.5 Ma. 21.5 Okla 16 Wwe 15.8 
rt 26.5 Va. 20.0 Texa 17.0 
Mich 25.5 Ww. Va -20.6 5S. Central 18.1 Us 19 


*Average of rations fed on May 1 and Nov. 1. State figures rounded to the nearest half 
percent 


The U.S. Department of Agriculture recently reported data on the 
protein content of formula feeds fed to milk cows in 1951. The above tables 
are from USDA's report on “Rations Fed to Milk Cows, 1951.” The average 
protein content of formula feeds fed to milk cows in herds kept by dairy 
reporters in the U.S. in 1951 was 19%, the bottom table shows. The tables 
show variations among areas. For example, dairy reporters in the east north 
central states fed the highest protein content feed, averaging 24.6% for the 
region. However, formula feeds in this region represent less than 10° of the 
concentrate rations fed. Dairymen in this area use high protein feeds ex- 
tensively as protein supplements to home-grown grains in the rations. In areas 
where formula feeds comprise upward to 50° or more of the total dairy 
concentrate feeds, the average protein content is lower, averaging 19% in 
the north Atlantic region and 15.8% in the West. 


with brick facing and has the latest 
type of laboratory equipment, Charlie 
R. Reyher, president of the company, 
pointed out 

Earlier this vear the Reyher com- 
pany installed a second McGehee 
drum for dehydration of alfalfa 


REYHER MILLING CO. 
HOLDS OPEN HOUSE 
McCLAVE, COLO. — The Reyher | 
Milling Co. Aug. 8 held an open house | 
of its newly completed office and lab- | 


oratory. 
The new building is of pumice block 


MIDLAND 


WAREHOUSE CORPORATION 


Gtorage— 


INDEPENDENT PUBLIC WAREHOUSEMEN 
and 


CUSTOM BLENDERS 


OELWEIN, IOWA 
Chicago Great Western Trackage 


KANSAS CITY, MO. 
Santa Fe Trackage 


STORAGE IN TRANSIT 
ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City; or 516, Oelwein 


: 
q 
q 
a 
— 
| 
‘ 
SOrr PH 
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Used for 
Year, 
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Chickens on Farms Decline 7% 
From 1951, 20% Below Average 


WASHINGTON — Young chickens 
raised on farms in 1952 are esti- 
mated at 617,197,000—7% fewer than 
were raised in 1951 and 20% below 
the 1941-50 average—the Bureau of 
Agricultural Economics has report- 
ed. This preliminary report is based 
on reports as of June 1 obtained 
through rural mail carriers covering 
106,000 farms and supplemented by 
later information from crop respond- 
ents and commercial hatchery op- 
erators. 

Numbers of chickens raised are 
below those of last year in all but 
13 states. Decreases from last year 
were 12% in the West North Cen- 
tral, 8% in the South Central and 
the West, 7% in the East North 
Central and 1% in the North At- 
lantic and South Atlantic states. 

The number of young chickens 
raised this year and the number of 
layers on hand June 1 indicate a 
smaller laying flock Jan. 1, 1953, than 
a year earlier. Although there were 
2% more layers on farms June 1, 
a 7% smaller crop of chickens raised 
‘this year will not provide enough 
young pullets to offset the normal 
culling this fall, with the result that 
numbers of layers will be several 
per cent smaller by Jan. 1 than a 
year earlier. 


Intentions to Buy 

On Feb. 1 farmers reported their 
intentions to buy 10% fewer baby 
chicks for flock replacements this 
year than last. This reflected the 
lowest egg-feed price relationship in 
29 years of record. The price rela- 
tionship continued poor throughout 
the hatching season so that there 
was little incentive to depart mate- 
rially from the February intentions. 

Hatchery chick production during 
the first three months of this year 
was at a record high level to meet 
the increasing demand for commer- 
cial broilers and an early demand 
for chicks for farm flock replace- 


ments. However, April chick produc- 
tion dropped 6% below April, 1951, 
followed by sharper drops of 20% 
in May and 19% in June. This pro- 
gressive rapid decline in the hatch as 
the season advanced was mostly due 
to the decrease in chicks hatched 
for flock replacements, since the 
hatch of broiler chicks decreased only 
4% during April, May and June 
Total hatchings during the first half 
of this year were off 3% from last 
year, but broiler chick production 
was up 9%. 

Commercial broiler chicks are in- 
cluded in hatchery production, but 
not in the estimates of chickens 
raised on farms. 

Details of the bureau's report are 
shown in the accompanying table. 


CARNATION STARTS WORK 
ON RESEARCH LABORATORY 


LOS ANGELES — The Carnation 
Co. broke ground late in July for a 
new $750,000 research laboratory cen- 
ter on 16 acres of land owned by the 
firm at Van Nuys, Cal. The first build- 
ing under construction—a 30,000 sq. 
ft. one-story structure—will consist 
of six laboratories, a pilot plant for 
experimental processing of foods and 
offices. It is expected to be completed 
within a year. 

Eventually the center will house all 
research activities now conducted in 
other company laboratories for the 
three divisions of the company—evap- 
orated milk, fresh milk and ice cream 
and the Albers feed and cereal divi- 
sions. 

For the present the only feed re- 
search that will be located at Van 
Nuys will be the experimental work 
with rat colonies, company officials 
said. Most of the company’s feed re- 
search work will continue to be con- 
ducted at the Carnation experimental 
farms near Seattle. 


Chickens Raised on Farms in 1952 
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SIMMONDS & SIMMONDS. . . 
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is a partial list of the many helpful services offered by 
. the only national advertising agency 


specializing in feed merchandising. Samples, full information and 


prices will be sent on any items you check . . 


. without the slight- 


est obligation, of course. 


ADVERTISING HELPS 


STOCK FOLDERS—With background colors and photos already printed, 
ready for imprinting of headlines and copy. (Please indicate which feeds 
. chick, dairy, etc.) 


CUSTOM BUILT FOLDERS—New, exclusive designs bosed on YOUR brond 
name, trademark or emblem, and in your choice of colors. Always indi- 
viduoltly designed, completely different styles 


DIRECT MAIL CARDS—Both stock and custom mode, ideo! for complete 
direct mail compaigns. For “Box holders” or lists, or both. In 2 and 3 
colors, with strong copy and special photos. 


STOCK POSTERS—in beoutiful colors, with attention-getting illustrations. 
Ready for imprinting of your sales messoge, brand nome ond trodemork. 
Minimum quantity only 100. 


CUSTOM BUILT POSTERS—Similar to custom built folders, eoch series is 
exclusively designed to your trademark, emblem and brand nome, in 
your choice of colors. 


STOCK WALLPAPER STRIPS—8 different designs available, ol! printed 
4” high on continuous rolls 50 feet long, in 5 colors. ideo! “trim” for 
counters, ledges, wolls, shelves, disploys, etc. 

CUSTOM BUILT WALLPAPER STRIPS—Your exclusive design in five beav- 
tiful colors, available in 4, 8, 12 or 16 inch heights, 25,000 feet in 100 or 
50 foot rolls. Designed by experts to match your trademork, emblem or 
brand name style. 

MOUNTED DISPLAYS—Printed in beautiful colors, with ottention-getting 
photos, mounted on heavy boord with easel. Many sizes ond styles for 
different feeds, all ready for imprinting your message and brand name 


REFLECTORIZED METAL SIGNS—Individuolly designed following your 
brand name style, trodemork or emblem, with powerful soles message 
Printed in three colors on heavy metal with rolled edges. REFLECTORIZED 
for day-ond-night use. 


LITERATURE RACKS—individuo! pockets for good display of all your 
folders, with standard or special soles message at top. Made of heavy 
steel, in two colors. Minimum quantity only 50 


FEED RECORD CARDS—Complete series of 5 different feed record cords 
for distribution to your customers. Room for your sales message imprint 
Ideal for good advertising and better feeding results. 


NEWSPAPER MAT SERVICES—Check here if you ore interested in three 
different Ad Mot services . . . including a kit of 77 mots for moking your 
own ads, miscellaneous illustration and headline mats, plus 13 Tested 
large ods and full detoils of custom built ods. 


PUBLICATIONS TO HELP YOU SELL MORE FEED! 


Please 


understand ali of this material is 


HOW TO SELL FEED TODAY—A 14 month course in every phose of feed 
selling. An absolute must for new men, extremely helpful to old timers 
GUARANTEED to increase your feed soles or money bock! 

HOW TO DETECT DISEASES of Poultry and Livestock—A brand new, 
12 month course in detection, prevention and curing form diseases. Pre- 
pored exclusively for feed men. Easy to understand but thorough, too, os 
it covers every problem of poultry ond livestock raising. A reol “How to’ 
series of lessons. 

KNOW THE ANSWER QUIZ—Complete book hos over 1,200 “questions 
ond answers” on modern day feeding ond monogement of povliry and 
livestock. Excellent training material as well os handy reference to all 
problems. 


send full information and samples of ali of the items checked above |! 
absolutely free and | am under no obligation 


whatsoever 


Firm name___.. 


Attn. of 


Address_. 


City 


State 


FEED MILL 


PS. (For Those interested! We spend approximately $ 


MIXER DEALER ) SALESMAN 


——@ yea: 


for advertising, and are interested in learning how SIMMONDS G SIMMONDS can 
help us save money by serving as our advertising agency 


SIMMONDS & SIMMONDS” 


ADVERTISING AGENCY | 
WELLS $T., CHICA 


WHAT DO" 
| 
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| 
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| 5 | 
tate : 

~ “25,2 2102 00 5 ‘ 26.089 
lowa 50,291 29,234 30,988 26.6% 92 
Mo. : 
i : 
Via. 
B.C. 
i Ga. 15,358 12,9 | 
S-Atl._ 83,055 _ _69 6,502 16,502 
Ala. 11,697 11,697 
00 «3,128 92 79 
2 
010. 1 806 1,5 ~4 
B.Mex. 1,907 1,505 994 78 
Ariz. 1,126 4,983 3,986 4,564 3.759 22 
Utah 4,816 4,61 7A 310 82 
9,287 8,388 8,640 5,310 90 
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NUTRITIONISTS TO SPEAK 
AT 8TH AMBURGO SCHOOL 


PHILADELPHIA — Dr. Frederic 
W. Hill, New York State College of 
Agriculture, and Dr. R. M. Bethke, 
Ralston Purina Co., are among the 
nutritionists who will appear on the 
program at the 8th Amburgo Short 
Course of Study in Animal Nutrition, 
Feed Formulation and Feed Mer- 
chandising, it has been announced 
by the Amburgo Co., Philadelphia. 
The school will be held Aug. 20-22 at 
the National Agricultural College, 
Doylestown, Pa. 

Dr. Hill conducts research on the 
energy and vitamin requirements of 
poultry at the New York State Col- 
lege of Agriculture and does exten- 
sion work with the regional feed deal- 
er conferences and the Cornell Nutri- 
tion Conference. His subject at the 
school session Aug. 21 will be “Feed 
Efficiency--Keynote in Poultry Nutri- 
tion.” 


velopments in Nutrition Research” 
will be the topic of Dr. Bethke. He 
was associated with the Ohio Agri- 
cultural 
1923 to 1951, where he was in charge 
of nutritional investigations and as- 
sistant director and chairman of the 
department of animal‘ science. His 
research activities involved work in 
proteins, 
the poultry 
Bethke received the Borden Research 
Award in Poultry in 1941 and is a 
past president of the American So- 
ciety of Animal Production. 


announced previously by Samuel 
Golden, president of the Amburgo 
Co., include Dr. H. R. Bird, Agricul- 
ture Research Center, Beltsville, Md., 
“What Have We Learned About An- 
tibiotics and Arsenicals in Feeds?” 
Dr. E. I. Robertson, John W. Eshel- 
man & Sons, Lancaster, Pa., modera- 
tor of the panel on “Operation Sci- 
ence”; Ray B. Bowden, executive vice 
“Practical Implications of New De- | president of the Grain & Feed Deal- 


Experiment Station from 


minerals and vitamins in 
and animal field. Dr. 


Other speakers and their topics, 


ers National Assn., “The Feed Trade 
Looks to Science,” and Dr. P. H. 
Seitz, Pennsylvania Bureau of Animal 
Industries, “Respiratory Diseases of 
Poultry.” 


MORRIS H. PALMER KILLED 


CLEVELAND—Morris H. Palmer, 
39, director of manufacturing for Dur- 
kee Famous Foods division of the 
Glidden Co., was killed in an auto 
accident July 21 near Palo Alto, 
Cal. The Durkee executive, who had 
been appointed director of manu- 
facturing in April of this year, joined 
Durkee in 1940 as a refinery foreman 
at the Elmhurst, L.L., plant, became 
plant superintendent there in 1945 
and held that position until his re- 
cent promotion. 


RELIEF FOR KOREA 
NEW YORK—Two hundred pigs 
and 210,000 hatching eggs have been 
shipped through the United Nations 
to Korea for relief in farm areas. 


VICTOR Scientific FEEDS are produced in a completely modern mill—expertly 
*, staffed, efficiently equipped and laboratory controlled to produce the 
; BEST in feeds for every livestock and poultry feeding need. This means 


that VICTOR Scientific FEEDS are QUALITY feeds — always UNI- 


FORM. As a result — year after year, there are more and more 
enthusiastic VICTOR feeders: and VICTOR dealers are in- 
creasing sales and profits. VICTOR is the line of feeds 
YOU are looking for! We can PROVE it . . . to youl 


Write today . 


- « for prices and details of 


the sales - building VICTOR advertising and 


FISH OIL OUTPUT 
DECLINES IN MAY 


WASHINGTON — During May, 
1952, the production of fish oils, ex- 
clusive of liver oils, in the U.S. and 
Alaska, amounted to 1,405,088 gal. 
compared with 1,599,353 gal. for the 
same month in 1951. This represents 
a decrease of 12% compared with 
May of the previous year. Menhaden 
oils registered the greatest decrease 
in production with a drop of 75,094 
gal. compared with May, 1951. The 
production of groundfish, Maine her- 
ring, pilchard (sardine), tuna and 
mackerel, and other oils registered 
decreases during the month compared 
with the same month last year. 


The May production of fish meal 
and scrap by firms which normally 
account for about 91% of the total 
output amounted to 15,857 tons com- 
pared with 14,616 tons during May of 
last year. This was an increase of 
8% compared with May, 1951. 

Imports of fish meal for feed and 
fertilizer during April, 1952, amount- 
ed to 19,529 tons, compared with 10,- 
466 tons for the same period in 1951. 
During the first four months of 1952, 
fish meal imports totaled 95,095 tons 
compared with 38,643 tons for the 
same period in 1951. 


NEW FEED STORE 


PORTERVILLE, CAL. — A new 
feed and seed store is under construc- 
tion here for the J. B. Hill Co. of 
Fresno. W. C. Rollins, manager of the 
store, states the project will repre- 
sent an investment of more than 
$100,000. The store and warehouse, 
Mr. Rollins said, will have approxi- 
mately 10,000 ft. of floor’space, with 
a 3,000-ft. salesroom. The store is the 
second new plant being constructed in 
the San Joaquin Valley by the J. B. 
Hill Co. 


ts Corporation of 


NEWTON, NEW JERSEY 


DEPT. HOII6 


VINELAND'S 


WORM = 
POWDER ws 


ONE Bay 
ESPECIALLY 

TREATMENT OF 
FORMULATED... in our 


TESTED... on OUR FLOCKS 


# PROVEN... ON POULTRY FARMS 
No Flushing! No Shocks! Ne Starving! 


@ VINELAND 3% WORM POWDER 
formula has been scientifically pre- 
pared only after months of rigid, on- 
the-farm experimentation in the high- 
ly concentrated Vineland poultry 
area. This Laboratory-tested product 
is designed for expulsion of round 
and cecal worms within one day. Pres- 
ent in delicate balance and true pro- 
portion are three basic ingredients 
which go to work immediately and 
effectively. They are Nicotine (as an 
alkaloid), Phenothiazine and Areca 
Nut. Remember! For only 


$26.85 
you can now fortify a ton of your mash with 
VINELAND WORM POWDER 


Write. 
VINELAND POULTRY LABORATORIES 
SS 
vinecano, NEW JERSEY 
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| 
| 
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CRETE, NEBRASKA — 


FEEDSTUFFS, Aug. 9, 1952——$1 


There’ money's. worth for you in every pot 


Coll, in Sadition 

forgettin: over the guaranteed imports 
aloments withoet paying penny more! ff you use pnosphete 


my ys anc 
using Sea-Coll . . . yeu re daing yours mest ime 
if animal Why get iass? Get Sea-Cou 


ace 


orus. thanks to the beneiits drying under the 


a i¥ 
| 
ts 
* SEA-COLL’S plus in every pound | 
aon 
. 


62——-FEEDSTUFFS, Aug. 9, 1952 


Classified advertisements accepted until 
Wednesday each week for the issue of 
the following Saturday. 

Kates; 15¢ per word; minimum charge 
$2.25. Situations wanted, 10¢ a word; 


Ads 


$1.50 minimam. Count six words of sig- 
nature, whether for direct reply or keyed 
care this office. If advertisement is keyed, 
care of this office, 20¢ per insertion ad- 

replies. 


or for ng 


Classified advertising rate not available 
for commercial advertising. Advertise- 
ments of new machinery, products and 
services accepted for insertion at mini- 
mum rate of $8 per column inch. 


MACHINERY FOR SALE 
WHIRLAWAY AIRBLAST CAR LOADERS 
Mill Machinery, Jefferson 


FEED MIXER, 1- TON CAPACITY, ‘GUAR- 
anteed first-class throughout, 6 H.P. mo- 
tor drive. Address 8774, Feedstuffe, Min- 
neapolis 2, Minn. 


MACHINERY FOR SALE 


FOR SALE—SOME CALIFORNIA PELLET 
mills. Wenger Mixer Co., Sabetha, Ki Kansas. 


FOR SALE — BAUER 15” MILL; | USED 
Burton Horizontal Mixer with motor; 
Stover Mill. Also a number of others 
Write or Prater Pulverizer 


phone us 
Co., Chicago 60, Il 


FOR SALE — ONE 


BARNARD & LEAS 


FORK SALE — 9x30 ROLLS—Ox24 KOLLS. Improved Bran or Feed Packer and two 
Caliper 5) to 9 inch, complete Noye Junior models, Carter Dise Separators. 
stands, roller bearing. P. E, MeQuire, Best offer takes same, Luxemburg Mill- 
912 Humboldt, Buffalo, N. ¥ ing Co, Luxemburg, Wis 

WHEN YOU ARE IN THE MARKET FOR FOR SALE—SIFTER, SINGLE SECTION 


new or used mill machinery, electric mo- 
tore or any other equipment, write J. B. 
Hagan Mill Machinery, Jettorsen City, Mo. 


FOR SALE—ONE USED 1- TON HOWE, 
ribbon type. horizontal feed mixer, 
equipped with silent chain and sprockets, 


including 6 V belts for motor drive. One 
used Entoleter, capacity 6,000 Ib. per hour. 
In good condition. Choice Foods, Inc., 301 
N. 7th St., Minneapolis 3, Minn., or call 
Lincoln 1993 


CAL IFORNIA Cr NTU RY PELLET MILL; 


Bag Closing Machines, less heads; No. 2 
Strong Scott Molasses Feed Mixer, al- 
most new Roll Grinders; Roll Mash 
Finishers; Pellet Cooler and Grinder; 
16° Screw Conveyor Gustafson Slurry 
Treater All good condition. Send in- 


King & Co., 1500 
Minn 


Northrup 


quiries to 
Minneapolis, 


Jackson St. N.E., 


ae SALE—THREE STAINLESS STEEL 
Coolers and five Anderson Dryers 
with 6 H.P. TEFO metors, all with a 
capacity of 120 bu./hr. each; two stands 
Allla 9x30 two-pair high rolls; two stands 
Great Western 9x30 two-pair high roils; 
two Great Western 9x30 double stands 
with metal feeder housings and shell bear- 
ings; one Allis 9x36 single rollermil! with 
anti-friction bearings; two stands 14x48 
Crimping or Filaking Rolle; 23 bucket 
elevators with cups up to 8x6; rebuilt 
Union Special Bag Closers and Richard- 
son Automatic Scales. J. B. Hagan Mill 
Machinery, Jefferson City, Mo. 


POR SALE — LITTLE DAISY FLOUR 
Packer, fine condition; Standard Invinct- 
ble, Drop Gear Flour Packer, good condi 
tion; 8 Howes (heavy duty) Friction 
Clutch Bran Packer, excellent; Barnard- 
Leas Milling Separator, 60-bu. capacity, 
excellent condition; Barnard-Leas Scalp- 
er No. 162; Sprout-Waldron Double Head 
Nutrition Mill, belt drive, excellent; Nor- 
dyke-Marmon, 3 high, 7x14 rolls; Nordyke- 
Marmon, double stand, 7x24 rolls; Nor- 
dyke-Marmon, double stand, 7x18 rolls; 
Nordyke- Marmon, double stand, 10x42 
rolls; Walford, double stand, 7x14 rolls. 
All above rolls are in excellent condition, 
8S. Howes Platform Scale (dormant type), 
(44x33), 2,000-ib. seales, good condition; 
new 250 \-in corner braces for 
elevator cribbing; three 30-in. Puritan 
lbust Collectors, cyclone type; Buffalo 
Fan, 5%-ft., in good condition. All priced 
to sell. Onawa Milling Co., Onawa, lowa. 

WwW Mi lls Wal A, 


Batch Mixers - Corn Shellers - Pnea- 
matic Grain Conveyors - Bag Stackers 
Permanent Magnets. New and rebuilt, 


A.M. SORENSON—cauiemenr 


1904 So, Akard P.O. Box 5808 
DALLAS, TEXAS 


CATERPILLAR 
POWER UNIT 


Model D 4600, for sale, with enclosed 
gus starting motor, radiator, 
mplete, in very goed condition. 
Yoder Feed Mill, Inc. 


Kalona, lowa Phone Sharon 52 


Screens - Hammers - Bearing 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 
Indianapolis, Ind. 


420 8. Meridian St. Riley 3235 


Great Western with motor. Ideal for 
dressing feeds, grading alfalfa, etc., $375 
Also 10-bu. Richardson Grain Scale, $700. 
Address 906, Feedstuffs, Minneapolis 2, 
Minn. 


FOR SALE — ONE INVINCIBLE FEED 
Packer; Corn Cutter; Grain Cleaner; Ble- 
vators; Cobb Blower; Humphrey Bleva- 
tors; Allis 9x24 Rolls; Noye 9x30 Rollse— 
All priced for quick removal. One ton 
size Vertical Mixer; 26” Bauer Attrition 
Mill; Hammermilis: Kelly, Jay Bee, Gru- 
endler, Bauer and Hughes Atomic, auto- 
matic screen change. For details write 
Hughes Engineering Co.,, Wayland, Mich. 


HELP WANTED 
WANTED—RELIABLE MAN FOR FEED 
brokerage office. Feed man preferred 
but not required. Address 913, Feed- 
stuffs, Minneapolis 2, Minn. 


WANTED 100 MEN. A LARGE MIDWEST 
feed firm has 100 openings for farm eerv- 
ice men. Write us now, there may be an 
opening in your local area. Address 863 
Feedstuffs, Minneapolis 2, Minn. 

EXPERIENCED FEED SALESMAN WANT- 
ed in established territory. Good salary, 
expenses and bonus. Must have car. Pay 
Way Mills, Inc., 3rd & Broadway, Kan- 
sas City, Mo. 


WANTED—MILL SUPERINTENDENT FOR 
new mill now nearing completion in Mas- 
sachusetts, Give full particulars of experi- 
enee and training. Address Farm Bureau 
Assn., 155 Lexington St., Waltham, Mass 


WANTED—MANAGER FOR MOST MOD- 
ern retail feed store in Indiana with bulk 
facilities. This is the opportunity you have 
been looking for. You will have the 
opportunity of owning this business your- 
self in the future if you care to or even 
buy some interest at any time. Write us 
now for appointment also giving some in- 
formation about yourself. Address 863, 
Feedstuffs, Minneapolis 2, Minn. 


CHASING DIRECTOR—WELL ESTAB- 
Ushed and growing medium-sized Midwest 
feed facturing desires the 
association of an ambitious and capable 
individual with proven experience inter- 
ested in long term progress to analyze 
markets, purchase ingredients and con- 
tainers, plan and schedule production runs. 
College degree, agricultural school pre- 
ferred, age early thirties, compensation 
commensurate with ability. Give qualifica- 
tions in detail and in confidence. Address 
833, Feedstuffs, 2272 Chicago Board of 
Trade Bidg., Chicago 4, Il. 


Salesman to Call on Feed Dealers, 
Elevators and Milk Plante 
Experience in hay, grain or feed will be 
helpful. This is a sound, nationally ad- 
vertised product and a steady money 

maker with regular repeat orders. 
Don't Let This Pass You By! 
Write P.O. | Box 1480 
ion, Mi lis 6, Minn. 


EXPERIENCED 
FEED SALESMAN 


WANTED — Experienced feed salesman 
with dealer acquaintance in northeast- 
ern Indiana. Good starting salary, car 
and expenses, plus an excellent chance 


staffs, Minneapolis 2, Minn. 


* ANDERSON and 
NORDYKE ROTARY 
STEAM DRYERS 


*MEAL TOASTERS 
* CRACKING ROLLS 
* FLAKING ROLLS 


wEXPELLERS 


PITTOCK & ASSOCIATES 
QLEN RIDDLE, PA. 


EXEOUTIVE WANTED— 


us streamline depart 
We're willing to pay for it. 
If you have aml want 
te try out your progressive ideas 


Use FEEDSTUFFS Want Ads for RESULTS 


+ BUSINESS OPPORTUNITIES 


Vv 
WHEN YOU WANT TO BUY AN ELE- 
vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Lilincis. Mid-West Business Bx- 
change, Plymouth, Ind. 


EXCLUSIVE PURINA FRANCHISE IN 
nation’s third largest agricultural income 


country. Sales potential over one half 
million per year Will take minimum 
$35,000. R. E. Tewksbury, P.O. Box 132, 
Modesto, Cal. 


FOR SALE—MILL TYPE BRICK BUILD- 
ing that would make a good commercial 
feed plant. Large warehouse. NYC sid. 
ing. Transit privileges. Grain elevator 
could be included. For information write 
P. O. Box 446, Harrisburg, IL 


FOR SALE—ESTABLISHED RETAIL, 
hardware and farm machinery business. 
Located in the center of a large turkey, 
chicken and dairy area. Reason for want- 
ing to sell is dissolution of partnership. 
Address 868, Feedstuffs, Minneapolis 2, 
Minn. 


FEED WAREHOUSE ON RAILROAD SID- 
ing in large eastern dairy center, togeth- 
er with beautiful modern home, 125-acre 
farm and 156,000 capacity hatchery busi- 
ness, doing excellent year ‘round broiler 
chick business. Complete with trucks, 
tools, etc., to continue present operation 
Owner wishes to retire. A money maker, 
especially adapted to a father-son part- 
nership. Only $20,000 cash required, bal- 
ance long terms. Address 846, Feedstuffs, 
Minneapolis 2, Minn. 


NEBRASKA ELEVATOR 


Near Sioux City, prosperous farming 
area, excellent corn prospects, 60,000 
capacity wood and steel, ultra-mod- 
ern office, Campbell drier, feed 
equipment, trucks. Average net $10,- 
000. Only $20,000 down plus small 
inventory. Nothing wrong, owner for 
last 17 years has just developed 
other interests. Don't let this get 
away from you. Contact— 


Soder Southwestern, Realtor 
Mill & Elevator Specialists 
312 Hightower Bidg., Oklahoma City 


ATTENTION! 
New Distributor Method 


Opening soon for the Midwest, 
particularly all of lowa. Direct 
distribution by our own truck 
system over regular routes. We 
are open for various lines of feeds 
and feed ingredients, pre-mixed 
products, vitamins, twines, chemi- 
cals, agricultural supplies, and 
minor implements, on any prod- 
uct sold to feed mixers, feed 

and hatcheries. We act as 
distributors and warehouseman 
only or will furnish a sales or- 
gunization it you desire. Financ- 


ting the distribution you desire, 
write now. All information will 
be held in strict confidence. Write 
No, 916, Feedstaffs, Minneapolis 
2, Minn. 


SITUATIONS WANTED 
v 


NUTRITIONIST — B.S., M.S. EXPERI- 
enced in formulation, research, quality 
control, disease problems. Employed by 
eastern firm. Desires change to Southwest 
or Midwest. Address $97, Feedstuffs, Min- 
neapolis 2, Minn. 

SALES POSITION IN MIDWEST WANT- 
ed by young man, 27, who knows and 
understands farmers. Is a college gradu- 
ate, and has a farm management and 
intangible sales background. Prefer as- 
sociation with ingredient or feed manu- 
facturer. Address 908, Feedstuffs, Min- 
neapolis 2, Minn 


HAVING DISPOSED OF MEDIUM SIZED 
feed operation am interested in sales or 


sales management opportunity with ag- 
gressive feed company. Agricultural col- 
lege grad with sales and sales super- 


visory experience with large mills. Would 
make moderate investment. Address 921, 
Feedstuffs, Minneapolis 2, Minn 


PURCHASING AGENT — 14 YEARS’ EX- 
perience in purchasing of grain and in- 
gredients for feed manufacturing; ex- 
perience in planning and scheduling of 
production; capable of managing small 
feed mill; middle thirties, married, good 
health. Present employer knows of this 
ad. Address $12, Feedstuffs, 612 Board 
of Trade Bidg., Kansas City 6, Mo. 


MACHINERY WANTED 


operation. Address 1594, peedeterta, 
neapolis 3, Minn. 


WANTED TO BUY — sa Pees 
ecales, bag closing machines other 
mill, feed and elevator equipment. 
. B. Hagan Mill 7. 
Clty, Mo. 


BABY CHICKS FOR SALE 
v 


HATOHING YEAR ROUND; 45,000 CHICKS 
per week; contact us for wholesale — 
approved and _ pullorum Ay 
y. 842 Til. 


Futures Trading in 
Soy Concentrates 
Started at Memphis 


MEMPHIS, TENN.—Futures trad- 
ing in soybean oil meal mixtures be- 
gan on the Memphis Merchants Ex- 
change Aug. 4. Trading in soybean oil 
meal and cottonseed oil meal futures 
recently has languished because of 
OPS ceiling prices. 

Currently cottonseed oil meal is 
locked across the board at the $78 
per ton ceiling, and soybean meal 
has been moving in that direction. 
Its ceiling is $81 a ton at present. 

The soybean meal concentrate con- 
tract was created to afford proces- 
sors, mixers, jobbers, dealers and all 
other segments of the trade handling 
soy concentrates a hedging facility, 
Arthur A. Williams, executive secre- 
tary of the Memphis Merchants Ex- 
change, said. 

During recent months there have 
been no offerings of old crop soybean 
oil meal as such because of the im- 
posed ceilings, and concentrates have 
been trading at levels considerably 
higher than cottonseed oil meal, 
members of the trade pointed out. 

The concentrate went on the board 
Aug. 4 a good deal higher than ceiling 
prices on the other protein meals. It 
closed at $96.50 a ton on August de- 
livery. 

Since there is no uniform industry- 
wide ceiling on soybean oil meal mix- 
tures, which are being produced in 
large volume, the exchange has not 
placed a price limit on trading in the 
futures contract of soy concentrate. 

The futures contract provides for 
delivery of a mixture of either 41% 
old process soybean oil meal and/or 
44% solvent type soybean oil meal, 
mixed with corn or corn products not 
to exceed 5% by weight. The same 
delivery points, methods of delivery, 
margin requirements, commission 
rates and hours of trading apply to 
the new soy concentrate contract as 
are now in effect on the soybean oil 
meal futures contract. 

The contract provides for bulk de- 
livery, basis Decatur, Ill, one of 28 
designated midwest delivery points. 

Quotations on August, October, De- 
cember, January, March, May and 
July were posted on the board Aug. 
4. Seven hundred tons of soy concen- 
trate were traded the first day., 

In trading on the exchange Aug. 4, 
soybean oil meal posted gains ranging 
from 75¢ to $2 ton. All months but 
January and March were at the $81 
ceiling. There were 800 tons of soy- 
bean oil meal futures traded. No sales 
were registered on the cottonseed oil 
meal side of the market. 


L. J. FOSTER JOINS 
EWING ORGANIZATION 


PASADENA, CAL.—L. J. Foster, 
formerly sales manager for G & K 
Jorgensen Co., San Diego, has joined 
the staff of the Ray Ewing Co. at 
Pasadena. Mr. Foster attended the 
University of Pittsburgh and has 
worked in the feed industry for the 
past eight years. He is well known 
in the California feed manufacturing 
trade because of his association with 
local brokerage firms and through 


rey WANTED TWO SUPER DUO EXPELLERS 
Min- 
| 
| 
| | a 
— 
i 
— 
eo ‘ to desirable produ if you are - 
not lowa now are not get- 
mae to grow with one of the biggest names | | 
cm in the feed industry. Address 906, Feed- ae 
_ 
We're a well-established mineral 
manufacturer and concentrate dis- 
tributer selling only through feed 
ae. dealers ir the East and Soatheast. ie 
tive te incorperate with our excel- 
lent trade standing some modern 
yeaa ideas, develop some new lines and 
without too much interference, reply 
Box 803, Feedstuffs, Minneapolis 2, 
Minn. 


contacts made while with the Jorgen- 
sen firm. 

Jack Plonsky, vice president and 
general manager, reports that Mr. 
Foster will assist in the Ewing firm's 
sales and nutritional services pro- 
grams. 


Parity Prices of 
Wheat, Corn, Other 
Grains Unchanged 


WASHINGTON—Parity prices of 
wheat, corn and other grains re- 
mained unchanged during the month 
ended July 15, the U.S. Department 
of Agriculture reports 

Wheat parity was $2.45 bu.; corn, 
$1.78; oats 94.4¢; rye, $1.68; barley, 
$1.45; soybeans, $2.86; flaxseed, $4.72 
bu.; sorghum grain $2.85 cwt. 

Generally, prices received by farm- 
ers for their products rose 1% be- 
tween mid-June and mid-July. The 
national average farm wheat price, 
however, was down to $1.98 from 
$2.06 bu. The corn price remained 
unchanged at $1.73. The average oats 
price on July 15 was 76.1¢ bu., com- 


Standard steel elevators. belt and bucket type, avail- 
able from stock. Ten Heavy Duty sizes, from 300 to 
10.000 Bu /Hr., for continvows service and four 
Light Duty sires, from 110 to 750 Bu/Hr., for inter- 
mittent service. We also manufacture screw con- 
veyors and hoppers. Send yeur requirements for 
complete information. 
GODSHALK 
Sheet Metal Fabricators 
OR, PA. 


MOLASSES 
Delivered by 3,000-gallon tank 
truck in Ohio, Indiana and Illi- 
nois. Get our prices. 

Write or Phone 


MYERS SALES & SERVICE 
Alliance, Ohio Phone 


We Sell Complete 


TURN - KEY STEEL 
GRAIN STORAGE 


Call — Wire — Write 


COMBS and COMPANY 


Manufacturers - Distributors - OContrec- 
tors of Mill and Elevater Equipment 


2841 Southwest Bivd., Kansas City, Me. 


Wene U.S. Licensed vaccines have 


without loss of growth. 3 different 
Wene Newcastle Vaccines—not just one 
—right vaccine for chicks, growing or matured stock. 


NEWCASTLE 


FOWL POX 
—all 3 controlled at a cost of less 
than one egg; your investment and 
crop protected. Ask your dealer or 
write for full facts. 

WENE POULTRY LABS 
BOX 
VINELAND, WN. J. 


immunized millions of hens, broilers with- J | 
out loss of eggs or meat. Chicks protected | | 


pared with 78.1¢ a month earlier. The 
barley average was up from $1.24 bu. 
to $1.31. Soybeans were off from $3.02 
to $3 


Increases in prices for milk, eggs, 
hogs and other products were chiefly 
responsible for the 1% general in- 
crease in prices received by farmers. 
Lower prices were recorded for beef 
cattle, wheat, calves and other com- 
modities. 

USDA said prices paid by farmers 
for commodities held about steady 
during the month ended July 15. 

July 15 parity prices, with compari- 
sons, are as follows: 

July 16, June 15, July 15, 
1952 1952 1961 
Wheat, bu. 
Corn, bu. 
Bu'fat, in cream, Ib 
Milk, wholesale, cwt. 4.80 
Barley, bu. . 
Cottonseed, ton 
Flaxseed, 
Oats, bu 
Rye, BO. 
Sorghum grain, cwt.. 
Soy beans, 2 
Beef cattle, cwt. 
Chickens, live, Ib 
doz ‘ 


Veal calves, cwt 


Prices received by farmers, 
comparisons, are as follows: 
Wheat, bu 


Barley, bu : 
Sorghum grains, cwt 


bu. 


Beef cattle, 

Veal calves, 

Lambs, cwt. 

Bu'fat, in cream, 

Milk, wholesale, cwt. 4.55 
Chickens, live, 

Turkeys, live, 

Eggs, doz. 


Market Strong at 
Kansas City for 
Good Quality Alfalfa 


The baled alfalfa market at Kansas 
City was strong for good feeding qual- 
ities during a recent period, with 
movement very moderate, according 
to the U.S. Department of Agricul- 
ture market news service. 

Trade reports indicated that stocks 
of alfalfa were firmly held. 

There were 119 cars of alfalfa in 
for the week ended Aug. 4, com- 
pared with 108 cars the previous 
week. The first car of the third cut- 
ting came in during the week. With 
the advent of rains, demand from Mis- 
souri fell away, but it was very ac- 
tive from the drouth sections to the 
south and southeast. 

There were no posted sales on the 
Kansas City market during the pe- 
riod. Nominal quotations by grade 
were unchanged at: No. 1 $34 and up, 
No. 2 leafy $32@33.50, No. 2 $30@ 
31.50, No. 3 leafy $28@29.50, No. 3 
$26 @ 27.50, sample grade $24@25.50 
ton. 

Only seven cars of baled alfalfa 
left principal loading stations of the 
Platte Valley of Nebraska last week, 
according to reports. Meal shipments 
of 374 cars were reported, moving 
directly on orders to scattered points 
in Iowa, Illinois, Indiana, Wisconsin, 
Minnesota, Missouri and Ohio, with 
a few cars to eastern states. Sun- 
cured alfalfa was being offered at 
about $22 loose in the field, with $6 


Call Lincoln 8431. 


Fiour Exchange Bidg. 


Minneapolis, Minnesota 
Uacoln 8431 


ONE CALL BUYS ALL! 


Just one call brings you in teuch with 
experienced feed specialists who will fill 
your orders at |. S. Joseph, whether you 
call for Linseed Oil Meal, Millfeeds, Clear 
flours, fertilizers, or ether specialty items. 
38 years of friendly, efficient service at 
1. S. Joseph, your feed headquarters . . . 
Phone for market quotations today . . . 


DEHYDRATED 
ALFALFA MEAL 


SOY BEAN Of, MEAL 


1. $. JOSEPH CO., INC. 


@7 additional for baling and loading 
Alfalfa meal with 17% protein was 
moving at about $60@62 ton, f.o.b 
Omaha. Harvesting of third cutting 
crop was in full swing. The yield per 
acre has been better than that of 
either first or second cuttings, but 
most milling interests have found the 
protein running low. Rain had not 
fallen in the valley for two weeks, 
and all nonirrigated crops, including 
pastures, newly seeded alfalfa and 
forage crops, were suffering from lack 
of moisture 

A continuation of high tempera- 
tures during the week gave no relief 
to feed crops and pastures in the Lar- 
ned, Kansas, area. Demand for al- 
falfa was active. Feeders and dairy- 
men were scouring the area for sup- 
plies, but limited offerings kept move- 
ment at a low volume. Third cutting 
alfalfa was being harvested. Avail- 
able offerings were quickly taken as 
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soon as baled. Prices were firm to 
somewhat stronger. Sales ranged $35 
@40 ton on farms, small lots at $1.25 
@1.35 bale. Harvesting of alfalfa 
seed was started in some early fields 
during the week 

There was only one car of prairie 
hay received during the week at 
Kansas City and this was not sold 
upon the market. There was only one 
car the previous week. The market 
was nominally strong, but the nomi 
nal quotations by grade were un- 
changed at: No. 1 $30 and up, No. 2 
$28@ 29.50, No. 3 $24@27.50, sample 
grade $18@23.50 ton. 


(2) Floor Demonstrator 
Bag Cleaners For Sale 


* SAVE UP TO $200.00 

*% New Machine Warranty 

FILTAIRE PRODUCTS, INC. 
P. O. Box 142 Spri 


NEW ARRIVALS IN DAVIS MACHINE FAMILY ! 


NEW MODEL 12x 18" GRAIN 
CRIMPER, 600 fo 1000 bushels 
hour to HP 

Other sizes 926" to 12230" 
When better roller mills are 
built, Davis wil! build them 
This new refinement to our 
standard line of rolier mills 
Promises even greater out- 
put and efficiency at lower 
tnitial and long range cost! 


CORN AND COB | 
GRANULATOR. Now! After 3” 
years of blood, sweat and 
tears, we have solv hia” 


making only mea! or fines. 
Feed milling 5 newest sensation 
Ideal also for crumbling 

cobs to litter, 


WRITE, WIRE or PHONE for Free Bulletins on “How to Increase Profits” 


HCO 


<> )H. C. DAVIS SONS’ Mill Machinery Co. 


DEPT. FH-8 © BONNER SPRINGS KANSAS 


We TREAT 


Our ALFALFA 
LiKE ORCHIDS | 


schedules. 


P.O. BOX 74 


AYBE that’s a bit exaggerated, but the 

point we want to get across to you is that 
NOBODY has better alfalfa than Morrison & 
Quirk. First, we own or control nearly all of 
our alfalfa acreage. We choose varieties scien- 
tifically. We fertilize as needed. We synchro- 
nize crop maturity dates and meal production 
We do this because the alfalfa is 
ours! This complete raw material control means 
better alfalfa meal for you. With five plants 
located in three states—Colorado, Nebraska and 
lowa—we can be sure of a steady supply. So 
with this extra care and wide source of supply, 
you'd be silly not to buy our product. Call us for 
top quality at Harvard, Nebraska, 2041. 


MORRISON & QUIRK 


HASTINGS, NEBRASKA 
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The Value of 


Conventions 


By Martin Francis 


HERE is many a feed dealer 
! who, being busy with the job 
of operating his business, says 
now and then, “Why should I take 
time off to attend a state feed con- 
vention, or a feed district club, or 
a farmers’ meeting in the township, 
or a chamber of commerce meeting? 
I'm getting along all right now, mak- 
ing plenty of profit. I can make still 
more money by staying at home.” 
One must admit that there is a 
great deal of seeming logic in such 
reasoning, and perhaps there are 
some who cannot see any flaw in it. 
Therefore, just why should a feed 
dealer attend the meetings described 


above? What return does he get from 
those meetings which are gredter 
than what he could get in his own 
successful business? 

It is well enough to say that every 
man should have a change of business 
pasture now and then; that the trips 
will be a sort of vacation; that he 
will have a chance to exchange ideas 
with other feed dealers. All this is 
true. These are distinct benefits to 
be secured by attending meetings 
and listening to what is said and done. 


Greater Benefit 


But there is another and greater 
benefit which can come to the alert 


dealer, and this benefit can make a 
tremendous change in many a life. 
This benefit is in meeting and talking 
with feed dealers and feed industry 
men who have more ability and train- 
ing than we have and in being stimu- 
lated to new thoughts and action by 
them. 

Let us be frank to admit this fact; 
namely, that wherever we go, no mat- 
ter what business or profession, we 
sooner or later meet people who are 
smarter than we are in some re- 
spects, in many respects, who possess 
more knowledge, more ideas and have 
greater drive and the urge to accom- 
plishment. If we associate with such 
people, listen and talk with such peo- 
ple they can stimulate us to greater 
efforts. People who have less ability 
and enthusiasm than we have will 
never stimulate us in a similar man- 
ner. 

When a man meets someone else 
who has accomplished seeming mar- 
vels in business or professions, the 
first reaction of a normal man or 
woman is “Well, if he can do it, so 


Your Customers will 


appreciate 


alone. 


DR. HESS & CLARK, INC. 


ASHLAND, OHIO 


ICOZINE is the mixture of nicotine 

bentonite and phenothiazine, first 
reported by Harwood and Guthrie 
(Research Director and Research Vet- 
erinarian for Dr. Hess and Clark, Inc.), 
as being effective for the control of large 
round worms (ascaridia) and cecal 
worms (heterakis) in poultry. 


Later studies by these men, confirmed 
by others, indicate that the combination 
of nicotine and phenothiazine in the 
proportion used in Nicozine is more 
effective than either ingredient used 


Try Nicozine in your mashes. We're 
sure you will find customers well satis- 
fied with the effectiveness and the 
economy of this product. 


ub WwW 


THE 


‘POULTRY HEALTH 
INSURANCE 


Dr. HESS 


‘PRODUCTS 


AN EFFECTIVE TREATMENT FOR WORM INFESTED 
FLOCKS WHEN MIXED IN YOUR MASHES 


NFZ-MIX 


(NITROFURAZONE) 


For Prevention and Treatment of 


COCCIDIOSIS 


(intestinal and Cecal) 


CHECK THESE ADVANTAGES DISCLOSED 


BY COMPARATIVE TESTS 


Greater reduction of death losses due to 
coccidiosis. 

Ideal for growing pullets because there is no 
interference with the development of natural 
immunity. 

Better Growth—NFZ treated birds consistently 
weighed more throughout tests. 

No interference with feed efficiency. 


Fewer runts or culls in NFZ treated pens at 
end of tests. 

Mashes containing NITROFURAZONE can be 
fed right up to marketing time—no switching 
feeds the last four days. 


is chemical 


Scientific Farm-aceuticals 


since 1893 


can I.” Forces within us set to work 
to gear us into better thinking, more 
efficient production, more sales. Our 
entire competitive system is based 
upon this premise. 

At a convention, the average feed 
dealer finds himself exposed to many 
ideas and opinions voiced by his com- 
petitors or associates. Some of the 
ideas will be worthless, some will be 
excellent. The dealer is the judge. He 
must evaluate each idea. Some tal- 
ented speaker, some industry repre- 
sentative can alter a dealer's entire 
outlook of the feed industry and its 
retail operation, through a_ well 
thought out speech. 

New Enthusiasm 

When the dealer gets home he may 
not think he is acting on the sugges- 
tions which speakers voiced, but un- 
consciously he is patterning his retail 
life, from this point on, upon some 
tenets of a speech or panel discus- 
sion at a convention. The dealer may 
wonder where he gets the new 
strength, the new enthusiasm and de- 
termination. Usually it comes from 
the stimulation, the inspiration of a 
convention. One cannot be exposed 
to the best ideas and minds in the 
industry without absorbing some of 
the spark these men have. And some- 
times this spark is enough to alter 
a dealer's life radically—for the bet- 
ter. 

Certainly from an immediate mone- 
tary standpoint the dealer may be a 
few dollars ahead by remaining at 
his mill during the convention days. 
However, from a long range view- 
point he is far behind. By attending 
the convention he is given a chance 
to take a long view from a higher 
hilltop, and he can see much more 
clearly. 

Now the same is true of the deal- 
ers in a certain county. It will pay 
you to cultivate the friendship of the 
best dealers. You will learn more 
from them than you will from the 
average or poor dealers. 

Not so long ago at a meeting of 


EXTRA RICH 


FEEDS 


1 z ARE FAST SELLERS 
Y Kenses City, Mo. 


WAY 


PIG MAMA 


Builds Business for Dealers 
Write for Details 


STALEY MILLING CO. 


KANSAS CITY 16, MO. 


SILMO CHEMICAL CORP. 
VINELAND, NEW JERSEY 


PERMANENT MAGNETS 
Highest Quality 
JOHN J. WOODS and SONS 


Board of Trade Bidg., Kansas City, Mo. 


Your Feeds with 


7 


FOXCO 


The Fox Co. 
Newfield, N. J. 
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management officials, a capable 
speaker talked about the best ways 
to reach the “top” in the management 
field. He said that one important 
rule was to “learn to make friends 
with and utilize the abilities of the 
capable not the servile.” 

Think that over. If you are fairly 
successful in your feed business, you 
will find plenty of people in the feed 
industry, and in your own town who 
will look up to you, pay you homage 
as a success. This is very nice, very 
satisfying—but can it help make you 
a better business man? Very rarely. 


Your hope for improvement lies in | 
meeting and cultivating the friend- | 
ship of people in the feed industry | 
who are a bigger success than you | 
are, who know more, who have wider | 


and more successful experience. Seek 
them out, and you will mine nuggets 
of great value. 


A feed dealer may often think that 
he has no business attending farm 
meetings, because he knows all the 
farmers anyway and meets them in 
the course of his business. But a 
farm meeting is usually a pro- 
grammed affair, with certain topics 
coming in for detailed discussion. At- 
tending such meetings, the alert feed 
dealer will be able to realize certain 
farm problems, see and hear all the 
angles discussed. His farm knowledge 
will be enlarged, for he will hear the 
best farm brains in the area give 
views on the current problems 

By looking over your industry and 
your community you can spot the best 
brains there. Then when you have an 
opportunity be sure to listen to what 
those brains have to say about your 
industry and your customers. It will 
be the most profitable listening you 
have ever done. 


OPS ESTABLISHES SPECIFIC 
BEET PULP PRICE CEILINGS 


Price Levels Set by Reference to Basing Points; Order 
Provides for Cost Plus Sacking Allowance 
for Containers 


WASHINGTON The Office of 
Price Stabilization this week issued a 
regulation providing specific dollars- 
and-cents ceilings for dried and wet 
beet pulp. 

This action, taken in CPR 162, fully 
confirms the story in last week's 
Feedstuffs on the planned provisions 
of the beet pulp order. 

The regulation establishes f.o.b. 
plant ceilings for bulk dried beet pulp 
in carload quantities as follows: $76 
per ton at Boston, less freight from 
plant to that basing point for plants 
in states east of the Mississippi Riv- 
er; $80 per ton at Atlanta, less freight 
from plant to that basing point for 
plants in certain midwestern and 
southwestern states; and flat area 
prices of $58, $61 and $65, respec- 
tively, for plants in western states, 
northern California and southern Cal- 
ifornia. 

Setting prices by reference to the 
basing points selected for the east- 
ern and central areas and the use 
of flat area pricing for the other 
areas follows customary industry 
practices, OPS said 

States Listed 

States in Area A, with the Boston 
basing point, are Maine, New Hamp- 
shire, Vermont, New York, Massachu- 
setts, Rhode Island, Connecticut, 
Pennsylvania, New Jersey, Delaware, 
Virginia, the Carolinas, Georgia, Ala- 
bama, Florida, Tennessee, Kentucky, 
West Virginia, Ohio, Indiana, Illinois, 
Wisconsin, Michigan, Mississippi and 
Maryland. 

States in Area B, which will price 
freight back from Atlanta on the 
basis of $80 per ton at Atlanta are 
Minnesota, Iowa, Kansas, Missouri, 
Louisiana, Texas, Oklahoma, Arkan- 
sas, Kansas, Nebraska, Colorado and 
the Dakotas. 

Plants in Area C have a flat ceil- 
ing of $58 a ton. These states are 
Montana, Wyoming, Utah, Arizona, 
New Mexico, Nevada, Idaho, Wash- 
ington and Oregon. Area D includes 
San Luis Obispo, Kern, San Bernar- 
dino, Santa Barbara, Ventura, Los 
Angeles, Orange, Riverside, Imperial 
and San Diego counties in California, 
and it has a flat ceiling of $65. Area 
E, consisting of all other counties in 
California, has a ceiling of $61. 

Jobbers, as correctly forecast last 
week, are given a $2.25 mark-up for 
pool car lots and $2 for other deliv- 
eries. Wholesalers are given a mark- 
up of $5 per ton and retailers $9. 


Container Charges 
Peculiarly, the beet pulp order 
missed the scrutiny of the legal offi- 
cials at OPS in regard to container 
charges. When the linseed oil meal 
order was about to issue, it was 
halted to amend it to put containers 


on a dollars-and-cents basis. The same 
close scrutiny skipped a cog in the 
legal scouting machinery and the 
beet pulp order issues with an allow- 
ance for containers on the basis of 
cost of bags plus a dollar per ton 
sacking charge. 

It is interesting to observe that 
the beet pulp industry, without vis- 
ible representation here, was able to 
push through this container allow- 
ance provision although other indus- 
tries with sentinels on deck at all 
times were caught in the snarls of the 
OPS legal staff where the precise 
dollars-and-cents container cost was 
ordered. 

Processors’ ceilings on wet beet 
pulp range by months from $1.40 to 
$2.35 in Area B, $1.90 to $2.90 in 
Area C and $3 to $3.35 in Areas D 
and E. 

Sellers of pelleted beet pulp prod- 
ucts may add $3.50 per ton to their 
ceilings as otherwise determined. 

The new regulation supersedes the 
GCPR, SR 69 to the GCPR and CPR 
31. In order to provide interim relief, 
processors were permitted in SR 69 
last September to set prices without 
reference to their former GCPR ceil- 
ings, provided they agreed to refund 
any amount by which contract prices 
exceeded ceilings to be established lat- 
er. Delays occurred and the tailored 
regulation was not issued until now. 
OPS said that refunds would not be 
justifiable in view of the long delay, 
and that it appeared that actual sell- 
ing prices have not exceeded the new 
ceilings. For this reason, the officials 
said, the regulation adopts the actual 
selling prices between the effective 
dates of SR 69 and the new regula- 
tion as the ceilings applicable to the 
interim period. 

Price officials say that the delay 
in processing this order was the re- 
sult of a threadbare case the De- 
partment of Justice held against the 
beet pulp industry. The Department 
of Justice, according to the state- 
ment of considerations accompanying 
this order, might find as a result of 
its monopoly charge against certain 
sellers of beet pulp that the prices 
established in this order are in con- 
flict with the court decision. If such 
a conclusion is reached, OPS says, 
prompt steps will be taken to amend 
this order. 

The text of the beet pulp price or- 
der will appear in next week's issue 
of Feedstuffs. 


ACCIDENT TOLL 
About 60 of every 100,000 farm 
people lost their lives as a result of 
unnecessary accidents in 1951, reports 
the National Safety Council. 
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Here’s how simple it is to rent a new ARID-AIRE DRYER 


There are no “catches,” no hidden charges in this 
newly-announced Arid-Aire Lease Plan. You pay a 
flat hourly rate for actual operating hours only, 
upon guaranteeing a small minimum number of 
hours during the lease period. At the end of the 
lease period you can buy the dryer outright (re- 
ceiving full credit for all guaranteed rental pay- 
ments made to date), you can extend the lease or 
you can relinquish the dryer to us at no furfker 


obligation. At last you can buy the very bes? in 
grain drying equipment on a “pay-as-you-go 


basis! Write for the whole story or ask to see our 
representative. No obligation. 


The Dryer with All the Important Features ! 


ARID-A 


GRAIN 


JRE 


3981 ZARTHAN AVENUE + MINNEAPOLIS 16, MINNESOTA 


IT'S NATURE'S FINEST 


Sphagnum Peat 


Moss, 


found in 


Canada, is acknowledged without 
superior for garden and farm use. 


IT'S HIGHLY ABSORBENT 


Canadian Sphagnum Peat Moss 
will absorb up to 18 times its weight 
in liquids. 


IT LASTS LONGER 


Sphagnum Peat Moss retains its 
life as a soil conditioner for years 
. .. lasts longer as a poultry litter. 


Packed to North American stand- 
ards, Canadian Peat Moss is clean, 
sterile and odorless. 
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CANADIAN 


PEAT MOSS 
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THE FEED MARKETS 


* * 


* * 


Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 


in effect on date of publication. The prices 


represent fair average 


trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 


feed market appears on page 2. 


ALFALFA MEAL 

Omaha: Demand strong; trend stronger; 
supply good on dehydrated, poor on sun- 
cured; 17% dehydrated, 100,000 A $65; Ne 
braska suncured, No. 1 fine ground $55 

Seattle: Demand steady supply ample; 
15% fine grind suncured $57.50 ton, carlots; 
dehydrated $72 ton, dell vered carlots 

jew Orleans: Demand good; trend steady; 
supply adequate; dehydrated 17 vitamin 
A guaranteed $71@72, non-guaranteed §67@ 
68; 15% $64@65 

Ft. Worth: Demand fair; supply scarce 
and tightly held; dehydrated, 100,000 A 17% 
$750 77.50, delivered TCP, prompt shipment 

Los Angeles: Demand strong on sun- 
cured fair for dehydrated trend higher 
for suncured, steady on dehydrated; supply 


adequat: 1 suncured $50@62; 17% de- 
hydrated $60@64 
Demand moderate; supply 


ro dehydrated $77 
a. and fair to good; trend up- 
ward; supply ample, 17 100,000 A $77@ 
: 50,000 A $81@82; 13% % in. $66 
@67, all Boston 
Kansas City: Demand fair to good; of 
ferings light; market firm with dehydrators 
and blenders supplies short due to lack of 
sufficient hay in area; quotations on 17% 
dehydrated alfalfa meal with 100,000 units 
of vitamin A guaranteed on arrival up to 
Kansas City 
Demand strong supply fair; 
q 100,000 units vitamin A guaran 
teed $69.20@69.70 ton; 20% with 150,000 


units A $74.20@74.70 
St. Louis: Demand fair on dehydrated, 
slow on suncured upply adequate on de- 


dehydrated, 
suncured 
13% $62.80, St. Louis 


Umited on suncured 
1.90 ‘ 
No. 1 fine 


Milwaukee: supply scarce 
western dehy 17 with 
100,00 A guarantee none without 
western suncured, 13% 8 

sapolis: 17% hydrated 100,000 
unit A guaranteed $6971; 15% sun 
cured $60 

Indianapolis; [bemand fairly good; trend 
dtendy to higher upply ample suncured 

0 hydrated 17% $876 

amati: Demand good; trend higher; 
supply adequate; 17 “de hydrated, 100,000 
units vitamin A $78@78 60 

Memphis: lremand trend strong; 

upply limite dehydrated, 1 protein 
cuaranteed unit tamin A $71 


"The Polka Dot Folks” 
BOARD OF TRADE 

KANSAS CITY 6, MO. 
Vietor 4385-06-87. 68-89 
Protein Dept, TWX-KC20 

Other Ingredients, TWX-KC 125 


tonveyor can be 
used with one or 
two undercarriages 


BURROWS 
LIGHT WEIGHT 
ALUMINUM BAG 
CONVEYOR 


Priced to Save You Up to $200 


Easy to handle. Operates efficiently at 
any angle and in horizontal! position. Can 
be used as floor to floor conveyor with- 
out undercarriage 

13-, 15-, 17-, 19-ft. lengths. Capacity 300 
Ib. distributed load, 150-Ib. unit load 
Frame sustains 600-Ib. distributed load 
3-ply rubber impregnated belt 12 in 
wide on 18-in. bed. Rubber flights. Belt 
speed approximately 480 ft. per minute 
Centrol switches at either end of unit 
Welded steel tubing undercarriage. % 
or &%& h.p., 1,725 r.p.m. electric motor. 


Write for details. 


BURROWS EQUIPMENT COMPANY 
1316-C Sherman Ave. 
EVANSTON, ILL. 


Boston: Demand steady; supply tight; 
dehydrated 17% $82; suncured 13% $63.50 
ALFALFA PELLETS 
Omaha: Demand strong; trend stronger 
supply on dehydrated, poor on sun- 
cured; 17% dehydrated, 100,000 A $70; Ne- 

braeka suncured, No. 1 fine ground $60 
BARLEY FEED 
: Demand and supply fair; $60 

Demand fair; trend higher 
on whole barley to lower on crimped 
supply sufficient; whole barley $78, sacked; 
crimped barley $83 

Milwaukee: Demand fair; supply ade- 
quate; pulverized, white $62, feed $54; nee- 
dies $1.21 bu 

San Francisco: Demand fair; supply am- 
ple; rolled $77, ground $76. 
, Demand good; supply adequate; 


Baltimore: Demand good; supply ade- 
quate; $64 ton, sackec 

Philadelphia: Demand dull; supply light; 
pulverized $62.50. 

Ogden: Supply average; rolled $70@73, 
whole barley $65@68 

Seattle Demand steady; 
cient; whole $79, ground $82, 
all w ton, ex-warehouse, lL.c.1. 

New Orleans: Demand slow; trend steady; 
supply ample; pulverized $63.50. 

BLOOD FLOUR 

Louisville: Demand slow; trend steady; 
supply ample; $95 ton 

New Orleans: Demand slow; trend steady; 
supply adequate; $90@95, local plants. 

BLOOD MEAL 

Louisville; Demand slow; 
supply ample; $95 ton 

San Francisco: Demand good; supply 
ample; $6.50 a unit of ammonia; screened 
blood $6.40 a unit of ammonia. 

Chicage: Demand fair; supply adequate; 
sacked 
Demand slow; supply sufficient; 
$120 ton, f.0.b. local packing plants 

New Orleans: Demand dull; trend steady; 
supply adequate; $90495, local plants. 


BONE MEAL 


Demand fair; 
$85@95 ton, 


supply suffi- 
rolled $82, 


trend steady; 


trend steady; 
sacked, f.0.b 


Cincinnati: 
upply ample; 
Cincinnati 


San Frane isco: Demand good; supply 
fair; $67 
Ft. Worth: De mand improving; supply 


15, f.0.b. Ft. Worth; 
earlots 70 to 75% B.P.L $75, f.0.b. cars 
Houston, prompt shipment 
Atlanta: Demand fair; trend steady; 
adequate; $68@70, southern ports 
New Orleans: Demand fair; trend steady; 
supply adequate; $65@68, f.o.b. southern 
ports 
Louisville: Demand slow; trend steady; 
supply normal; fertilizer grade §65@70 ton 
BONE MEAL (STEAMED) 
Boston: Demand fair; supply good; $86 
Louisville: Demand slow; trend firm; 
supply ample 5 ton 
st. Paul: $93@100 
St. Louis: Demand and 
$106 sack 
San 
ample $80 
Demand fair; 
04295 ton, sacked 
Demand itmproving; trend 
steady; supply ample; $112 ton 
Los Angeles: Demand good 
upp! udequate; domestic $87 
New Orleans: Demand good; trend steady; 
supply ample; §70@ f.o.b. dock 


BREWERS’ DRIED GRAINS 
Hoston: Demand active; supply fair; 
domestik 
uisville: Demand good; trend steady; 
light $69.50 ton 
Demand good; trend strong; 
supply tight; $69 


supply fair; 


sco: Demand good; supply 


supply reduced; 


trend firm; 


su 


Philadelphia: Demand moderate; supply 
light $70 

Milwankee: Demand good; supply scarce 
$61 @63.50 


Demand fair supply limited 


$47 50 bulk, $59.40 sacked, seller's ceiling 
price time of shipment, if higher. 


PRODUCTS 


Distributed in Mlinois, 
Indiana, Ohio and South- 
ern Wisconsin by 
HALL SALES COMPANY 
1313 Ridge Avenue 


Phone: Greenleaf 5-0225 
EVANSTON, ILLANOIS 


Chi : Demand good; supply fair; $62 
@63 ton, sacked. 

Baffalo: Demand strong; trend steady 
to higher; supply scarce; 24% western $72 
@14, 24% local $74@75, both Boston basis. 

: Demand good; supply poor; 

$53.70 ton, carload lots 
. Worth: Demand good; supply more 
plentiful; nominal $65, delivered Ft. Worth. 

New Or! : Demand good; trend easier; 
supply adequate; $64@66.50 

San Francisco: No offerings; no quota- 


tions. 
BREWERS DRIED YEAST 
Boston: Demand quiet; supply scarce 
11%¢ Ib., nominal 
Louisville: good; trend steady; 


supply light; $210 ton 
al Demand fair; trend steady; 
carlots, ton basis $285; 


supply scarce; 

trucks, ton basis $290, both nominal, Buf- 
falo 

Omaha: Demand good; supply poor; 
11%¢ Ib., carload lots; 12%¢, less than 
carload 


St. Louis: Demand good; supply limited; 
11¢ Ib. in ton lots, 12¢ less than tons, no 
carlot quotations 

Milwaukee: Demand good 
ited; 10@11¢ 1b., in carlots; 


supply lim 
12¢ Lel 


Chicago: Demand good; supply limited; 
11%¢ Ib. in carlots when available; 12@ 
12%¢ Le.l 

Cincinnati: Demand heavy; supply Lim 


carlots, when available 10¢ Ib.; 5-ton 
ll¢: ton lots 11%¢ 

ittsburgh: Demand heavy; supply lim- 
ited: carlots, when available 10¢ Ib.; 5-ton 
lots 11¢; ton lots 11%¢ 

New Orleans: Demand heavy; 


supply _lim- 


ited; carlots, when available 10¢ ; 5-ton 
lots 11¢; ton lots 11%¢ 
New York: Demand heavy; supply lim- 


ited: carlots, when available 10¢ Ib.; 5-ton 
lots 11¢; ton lots 11%¢ 
San Francisco: No offerings; no quota- 


tions. 
BUTTERMILK-CONDENSED 
Louisville: Demand good; trend steady; 
supply ample; $5.95 cwt 
Indianapolis: Demand fair; trend steady; 
supply ample; 100-lb. bag $5.65; in barrels 


$4 90 

Minneapolis: Market steady; supply am- 
ple; $3 t. 

San Francisco: Demand fair; supply good; 
5.35 ecwt. 

‘hicago: Demand slow; supply ample; 


$4.25 cwt. in carlots. 
Buffalo: Demand fair; trend strong; sup- 

ply good; 5% @5%¢. 
Philadelphia: Demand dull; supply light; 
100-Ib. 


normal; $6.25, 


drum. 


CALCITE CRYSTALS AND FLOUR 

(All prices net, including freight and tax) 

New York: Demand steady; supply am- 
ple; crystals $12.14, flour $9.49. 

Buffalo: Demand slow; supply ample to 
good; crystals $12.94, flour $10.19. 

Toledo: Demand steady; supply ample; 
erystals $14.52, flour $11.77. 

Limecrest, N.J.: Crystals $8.50, 
flour $5.75 

Beston: Demand steady; 
erystals $13.37, flour $10.62 
CALCIUM CARBONATE 

Demand steady; supply good; 
$12 ton, ex-warehouse, truck lots. 

Mi polis: Prices depend on potency of 
mix; KI .6 and 25-Ib. MnSO, $15, plain cal- 
cium $9 ton; .6 KI $12.60. 

Los Angeles: Demand good; trend steady; 
supply adequate; §10.72@12.73 

New Orleans: Demand good; trend steady; 
supply ample; $9@9 Louisiana origin 

CHARCOAL 

Boston: Demand and supply light; $78, 
f.o.b. Texas 

Los Angeles: Demand fair; trend steady; 
supply ample; $60. 

San Francisco: Demand steady; supply 
ample; $59.50 

nicago: Demand fair; supply very lim 
ited; poultry charcoal $93 ton in 650-Ib. 
multiwalls (ceiling) 

New Orleans: Demand fair; trend steady; 
supply limited; 40-Ib. bags oak charcoal 
$1.75; 50-lb. bags poultry charcoal $2. 

COCONUT MEAL 

Seattle: Demand slow; supply tight; $86 
ton, Tacoma, carlots. 

San Francisco: Demand good; 


Supply 


carlots; 


supply ample; 


supply 


Bayonne, N.J.: 20% protein solvent ex- 
tracted meal $73.50 ton, bulk basis; sacked 
$1 ton, buyer's bags; $6.50 ton, seller's 
reconditioned bags. 

Los Angeles: Demand very good; trend 
firm; supply improved; spot $90@92, off 
shore $88@90. 

COD LIVER OTL (FORTIFIED) 
Demand fair supply ample 
2.250 A 28¢ Ib.; 300 D, 2,250 A 27 
200 D, 1,500 A 24%¢ 

New 300 ICU. 1,500 A 23@24%¢4; 
300 ICU, 2 0 A 25% @26%¢: 300 ICU, 3.000 
A 28@29%e: 600 ICU, 1,500 A 24@25%¢; 
600 ICU, 3,000 A 30@32¢4. 

CONDENSED FISH SOLUBLES 

Roston: Demand good; supply fair; tank 
ears 5¢ Ib.; drums 6¢ Ib 

CORN GERM MEAL 

St. Louls: Demand good; supply limited; 
$64 bulk 

Louisville: Demand very slow; trend 
steady; supply normal; $76.80 ton 

CORN GLUTEN FEED AND MEAL 

(All quotations for all cities are sacked 

basis; bulk basis $6 less) 

Minneapolis: Feed $72.77, meal $92.77 

Atlanta: Feed $79.92, meal $99.92 

Birmingham: Feed $78.18, 18 

Boston: Feed $77.15, meal 7 


Chicago: Feed $67, meal $ 
Cleveland: Feed $74.04, meal $94.04 
Denver: Feed $76, meal $9 


Ft, Worth: Feed $74.50, meal $94.50 
Indianapolis: Feed $71.50, meal $91.50. 
Kansas City: Feed $67, meal $87. 
Louisville: Feed $73.11, meal $93.11 
New Orleans: Feed $75.88, meal $95.88. 
New York: Feed $76.69, meal $96.69. 
Norfolk: Feed $76, meal $96 
Philadelphia: Feed $76.23, meal $96.23. 
Pittsburgh: Feed $74.50, meal $94.50. 
St. Louis: Feed $67, meal $87. 


COTTONSEED OTL MEAL 


Boston: Demand and supply light; $1092, 
nominal. 


Louisville: Demand fair; 


trend steady; 
supply very scarce; $102.50 ton. 

Memphis: Demand strong; trend steady; 
supply scarce; prime 41% protein $95.50, 
sale price 

Cincinnati: Demand good; 
supply tight; $100. 

Indianapolis: Demand slow; trend un- 
changed; supply ample; 41% $109 ton. 

Seattle: Demand strong; supply tight; 
$90, ex-dock for imported August arrival 

Kansas City: Demand good; offerings 
very light and limited to Texas points 
which carry a high freight rate into this 
area; nearby offerings mostly $92.50@94.50 
f.0.b. plant October-November-December 
$90@92, f.0.b. plants 

Buffalo: Demand strong; trend steady 
supply scarce; 41 $102, nominal, Boston 
basis 

Philadelphia: Demand fair; supply scarce 
no quotations 

Omaha: Demand good 
$110 
San Francisco: Demand good; 


trend strong; 


supply tight 


supply 


50, nominal 
good; supply tight 


on, sacke« 


scar 
Chicago: Ler 
nominally $107 


Ogden: 41 95@100 

Los Angeles: mand good; trend firm 
no local offerings, imported only 41% im 
ported $88@90 

Ft. Worth: Demand very light; offerings 
adequate earlots, 41 hydrauli $9 
delivered Ft. Worth, August shipment 

Atlanta: Demand good trend strong 


supply limited; 41% $91, southern ports 
New Orleans: Demand good; trend steady 
supply limited; 41% $102@104 
Wichita: Demand slow; none available 
41% $107, nominal 


A AND D FEEDING OIL 


Demand fair; supply ample; 60° 
25¢ Ib.; 300 D, 2,250 A 26%¢ 


Boston 
D, 1,500 


300 DPD, 1,500 A 24¢; 300 D, 750 A 20¢. 
Buffalo: Demand fair to good; trend 

steady; supply ample; 300 D, 25% @25%¢ 

tanks, 27%@28¢ 50-drum lots; 3,000 A, 


27% @28¢ drums; 4,500 A 27@27%¢ tanks 
6-drum lots; 750 A 19% @20¢ tanks, 
2 lots; 750-300 20@20%¢ 
drums; 2,.250-300 A 25% @26¢ drums 
Milwaukee: Demand fair; supply ade 
quate; 85 D, 100 A _ $1.50; concentrated 
vitamin oil, 300 D, 750 A 27%¢; 300 D, 1,600 
A 28%¢: 300 D, 2,250 A 20¢ 
New York: 300 ICU, 750 A 19% @20\¢; 
300 ICU. 1,500 A 22@23%¢; 300 1cU — 
A 244% @25%¢; 300 U, 3,000 A 27@28% 
3@24%¢; 600 icv, 3,0 


Demand fair supply light 
straight A feeding oil, with 10,000 units 
vitamin A per gram, 10@12¢ a million 
units of vitamin A, Lc.l, packed In 55 gal 
drums, f.o.b. Chicago, drums included 
Straight A feeding oll 14¢ 
per million; 85 D $1.08 gal.; 300 D, 750 A 
20%¢ Ib.; 300 D, 1,500 A 23¢ Ib.; 300 D 
2,250 A 25¢ Ib., single drum lots. 

Atlanta: Straight vitamin A feeding oil, 
100,000 units A per gram—demand fair; 
supply adequate; trend steady; 15¢ per 
million. 

Seattle: 300 D, 2,250 A 20¢; 300 D, 1,500 
A 17¢; 300 D, 750 A 15¢, all ex-warehouse 


D ACTIVATED ANIMAL STEROL, 

POW DERE 

Kansas City: Market now steady; 
11%¢ Ib., depending on carrier 

New York: Demand good; trend steady 

supply sufficient 1,500 ICU pr. gm 10@ 

12.6¢ Ib., ton lots, f.o.b 

ICU 16@18¢ 


DEFLUORINATED PHOSPHATE 


10%@ 


warehouse; 3,000 


$65.5 60. 
DISTILLERS’ DRIED GRAINS 


Houston: 


Boston: Demand quiet; supply scarce 
Canadian dark $92, Canadian light $86 
nominal 

San Francisco: Demand fair 
ple; solubles $82 

e Demand very heavy; trend 
solubles, sacked $90.25 


supply am 


firm; supply scarce 
light grains $76.25 

Louisville: Demand strong; trend steady 
no supply bourbon mash grains at ceiling 
light $69.40 solubles $80.40 
rye mash $66.5 solubles $73.50. 

Cincinnati: Demand good; trend strong 
supply tight: $71 

Buffalo: Demand strong; trend steady 
supply tight: light $76@78, dark $78@80 
both Boston basi 


Philadelphia: Demand very good; supply 
nil; no quotations 

Omaha: Demand excellent; supply lim- 
ited; $80 

Atlanta Demand fair; supply scarce 


$81, Atlanta, nominal 
New Orleans: Demand slow; trend steady 


supply very scarce s80@81 
PRIED BEET PULP 
Boston: De mand quiet; supply tight 


imported 7, fob. New York 
Buffalo: Dd emand fair to 


trend 


slightly upward supply good domestic 
$82@84, Roston; Imported Yugo plain $66 
@ 67 Spanish $65 @66 beth New York 


points. 
Milwaukee: Demand good: supply scarce 
on plain, no molasses plain 50. mo- 
lasses $84.50 

San Francisco: 


Demand good supply 


Seattle: Demand heavy; supply exhaust 
ed; $68 ton, ex-warehouse, truck lots 
nominal 


Ogden: Supply scarce; $65@70 

Los Angeles: Demand strong; trend firm 
supply fair; $70@71.50 

Atlanta: Demand fair; trend stronger; 
supply ample $81 Atlanta 

New Orleans: Demand fair: trend steady; 
supply ample; $78@78.50. 

DRIED BUTTERMILK 

New Orleans: and w; trend steady; 
supply sufficien 4 5 

Boston: Der 
14¢ It 

Louisville: Demand slow; trend stronger 
supply normal 

Indianapolis: Demand fair trend un 
changed supply amples $14 

Buffalo: Demand good; trend steady 
supply good 14@14%¢4. 

Minneapolis: Market about steady; supply 

0 cwt 

manc good; supply scarce; 


supply light; 


Francisco: No offerings: no quota 
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Chicago: Demand slow; supply ample; Atlanta: Demand good; trend stronger; paper bags $76, burlap bags $78.50, both de MEAT SCRAPS 
in carlots. supply tight; 60% $129, southern livered Seattle, carlots : Demand good: trend strong 
Demand and supply fair; $11.75 Ft. Worth: Demand good ) - Memphis: Demand fair; trend steady; > 50% 8 0@110 
ed; menhaden 60@ $132, f.o.b. Texas Guilt supply ample, white $62.50 4 56 nand good; trend upward 
: Supply normal; $11.50, 100-lb. bag ports, prompt. New Demand sl t @112.50. Buffalo basta 
forth: Demand slow; supply suffi- Chicago: Demand and supply good; 60% supply le: $ uf ry ow Kansas City: Demand good offerings 
local and nearby production $12. protein $130, sacked, f.o.b. New England; Louis ile mat “i; trend hog wild ie 5 . na bo scraps $113@ 
Worth. 60% blended West Coast herring upp ht ut ton : 

Demand fair supply short; meal 73% protein nominally 0 @ 2.3 a Demand good; supply fair $v ‘ le: Demand eady supply fair 
unit of protein, f.o.b. We “o sacked 4 sacked, f.0.b. producers’ plant 
- - i San Francisco: Demand fair; supply good; I nd good trend upward 1 
DRIED CITRUS PULP imported a unit of protein r »w S76@78. white §76@77 , as supply « 

rt? basi 


Demand scattered; supply very Mil : Demand fair supply ade 


nominal 6% 169 
Demand fair trend steady to : 70% Canadian herring meal LINSEED O MEAL 


supply fair to good; both i 3 of protein, 60% tuna or Cincinnati: [er | ‘ trend strong 
and meal $64@65, New York state : » 2.36 a unit, all West Coast limited $9 ” 
points sstic production $123 ton, f.o.b Ranapelis 
San Francisco: Demand and supply fair Maine P su 
meal $62.50 Louisville: Demand slow; trend steady ‘Butfale 
Los Angeles: Demand strong; trend firm; supply normal; $135 ton sup} ght; lomest ofteste 
supply light; $60, sacke oducers’ plants Los Angeles: Demand good; trend firm my ed $91 m 1, We toston New semen Derr } good: trend steady 
Atlanta: Demand stro or pulp, good supply light; local tuna meal $2.31 a unit of Kansas City emand ¢ | t supply ample 1 ocal plants 
for meal; supply scar limited protein, bulk, equivalent to $141.80 for 60% t the veapolis br ceiling lu je Heston n pt slentifu 
on meal; trend steady 7.50, Florida sacked in paper ce ring $1 protein it vert $102.60 
mills; meal $47.50, F ‘ mills Indianapolis: Demand fair trend un- as Seth AL om , trend stronger 
New Orleans: lhemand « trend steady; changed; supply light; 65 $175 ton Philadetphia emand good; supply ) rmal 
supply tight to limited 7.6 f.o.b. mills Beston: Demand fair ous ply good; $125 scarce aul: or scraps 
#130 ton; some offerings from Maine points Omaha: trend stronger »@122.50 
DRIED SKIM MILK at $120, f.0.b. shipping point u ter Milwaukee: Leman ods m 50% 
Demand light; supply adequate HAY “seattle: Den $102 
nad 
Demand ¢ trend steady; Philadelphia: Demand moderate; supply ler trong: tread farm ~ 
$250 ton light; timethy and clover $29@31 t 5 I plus new bur ! bags 
Market steady; demand fair Ft. Werth: Demand fair; supply suffi la at $5 nominal Suntesinene 
cient carlots, baled No. 1 alfalf 55 I 
Milwaukee: Demand good; supply scarce 2 $50@53 ily 6 
« prairie, No. Johnson $88 (ceiling) ork: Demand « 
Francs isco: Demand geod supply nominal, No. 2 $32@35 delivere i TCP San Francisco: Demand and supply f y] fair 50% 7.50 
Ib Los Angeles: Demand 0 $9 5% 10 bulk 
Demand slow supply ample upward; supply adequate; bale« é s nand good: supply scars "hie : Demand good; supply reduced 
in carlots No. 1 $38@40; U.S. $91.50@' é rotein $110@112.50 ton, sacked; 55% 
Demand good trend steady; 37 Us 2 green 35.5 upp! 4 of! meal 
1% @ lie No. 2 $33@34 ‘ ! and quotations MILLET 
Philadephia: Demand dull; supply light oc or future needs ned m t lin $78 
trend very lis linseed feed Demand slow supply limited 
Demand fair; supply exhausted clover quoted 2 1 q l the « “= of $73. bulk 
ex-warehouse, Lc.! falfa $45 wheat raw 7 sh i me fi ‘ ee oll feed was 
Now Orleans: Demat vd fair; trend steady farmers abl t $60, bulk 
supply ample; $13.50@13.75 : Demand fair; trend steady : nand supply suff 
adequate old timot? No et ots 1.7 lelivered 
Demand good; supply adequate Demand “ steady New d; trend steady 
Ib "4 No. 3 re $950 96 
Demand good; trend steady; N 6.50@28, all be yunty Wichita: mand sl ipply very short 
supply fair $150 ton J a4 
Kansas City: Demand good; trend steady; : 50 bale o in the supply 
supply light $8 cwt fortified » > am $104 
Buffale: Demand good; trend steady : Demand supply adoquate; ile nand trend strong 
supply ample; 7% @8¢ timothy § 95 
Philadelphia: dull; supply light De good; supply scarce; 
5 @35, alfalfa $40@45 
Demand steady supply good; N ieans: Demand slow to fair; Y d stro trend steady 
ex-warehouse, Lec.l trend steady; supply adequate; timothy and to higt up tight omestic $64@66 
Supply normal; $8.25, 100-Ib. bag clover $30.50@33, baled alfalfa $44@46, t 62@64, New York 
. neapolis: Market steady; demand fair; prairie $28@30. ator *h basis 
supply limited; §8 cwt ttle: Demand slow supply ample; : Demar good; supply scarce 
4m Angeles: Demand very good; trend balec alfalfa $36 delivered truck lots. $57 
firm; supply ght 7 wt » Washington common points for rer , fair supply limited 
Ft. Worth: good; supply mod 2 2 green. ked, seller's ceil 
erate nominal lo $8 cwt., sacked, de- . =e ing 1 me f ent, if higher 
livered Ft or any Texas point or HOMINY FEED Demand ge od eupply fa 
in ton lots out of warehouse, Ft. Worth maha: Demand fair; supply inadequate 1 t 
New Orleans: Demand fair; trend steady; 2 ~d I 1 z trend steady 
supply limited 7.50@8 , : Market about steady de “<u mt J 
—_ Francisco: Demand steady; supply mand good; offerings fair; $62@63 sacked, “Peale: , a supply adequate 
Zo $7.55 cwt Kansas City, for yellow damest 
Cc EiGee Demand fair; supply adequate; Indianapolis: Demand fair; trend steady 
$8 cwt. in carlots to higher; supply ample; $68 ton, delivere« 
FISH MEAL — apoli — tags and 
Baffalo: Demand and supply good; trend : Demand fair supply 
slightly upward; $125@130, all East Coast ple; § 
Chicage: Demand good; supply 


1 from 


Uniform Quali 


ern ports Engineering and Equipmen: 


McGehee 


THe ABILENE A SALES CO 


Q 

: Supply normal; $2.20 a unit, f.0.b $69@70 ton ked : U 
65% $163@165 Cincinnati: t rood trend 

: man and supply fair new higher; supply limit ited 7 

. 1“ meal 237 a unit protein, Seattle:: Demand fair; supply sufficient 

imported fish meal j 

: Demand slow; trend steady; 
dequate; 60% $128@132.50, south- DEHYDRATION L 
I 
ik M Y 


DUST TITE = 
—EEE ABILENE ALFALFA SALES CO. 
for AGRICULTURE and INDUSTRY ABILENE, KANSAS 


FEED GRAINS 
KAFIR-MILO 


BARLEY - CORN - OATS - WHEAT 


From &very Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


OFFICES: TERMINAL ELEVATORS: 
New York Omaha Nashville Fort Worth Galveston Vancouver, B.C. Kansas City Omaha Portland 
Chicago Columbus Enid Buffalo Portland Winnipeg St. Louis Toledo Galveston 
Kansas City Memphis Minneapolis Peoria San Francisco Los Angeles Chicago Columbus Enid 
St. Louis Buffalo Fort Worth Minneapolis 
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Kansas City: 


Demand is centered pri 


marily on bran, with shorts still barely 
holding steady; demand is good, stimulat 
ed by the dry conditions in the South 


Kaneas City supplies are 


eastern move 


and East, yet 


limited in their ment by a 


lower HBuffalo market in relation juota 
tions Aug bran $55 656.2 short 
$60.75461.50, sacked, Kanse City 

Omaha: Demand excellent fair 
on shorts supply falr brar hort 

77) 

Wichita: Iemand good, with bran n 
etronger demand than hort upply in 
sufficient basis Kanesa (City bran 
54.50, shorts $61@61.50, immediate de er 
bran advanced $1.50 ton and hort le 


clined $4.50 ton 
ceding week 
Ft. Worth: Demand good for bran, short 


supply not burdensome car 


compared 


less active 


lots, prompt wheat 
shorts $69.50@70.50 
higher on bran but hort 
compared with a week previous 

Chicago: Hran and standard midds 
moved up in the central states area thi 
week, sparked by a strong demand rowing 
out of the drouth which centered ' 
southern and southeastern tate as well 
as New England. Bran jumped $2@3 ton 
while standard midds. moved ahead $4 
ton. Heavier milling o were firm to 
$1 higher. Supplies were moderately scarce 
Quotations Aug. ¢ bran $59.50@61 tand 
ard midds S630 64 flour midd 
nally $65.50@66 red dog $6 69 

Milwaukee: Leemand supply ade 
quate; pure bran $60, standard midds, $65.50 

St. Louis: Demand good for bran, draggey 
on shorts, supply ample bran $6060.50 
shorts $65 @65.25, St. Louis limits 

Cincinnati: Demand good; trend higher 
supply adequate bran $61@66, middling 
$68 @68 50 

Indianapolis: Demand slow, trend stead 
to higher supply light but soft 
winter wheat bran $66 tand r td 
$71, mixed feed $67, gray hor 

Louisville: Demand good; trend easier 
supply fair bran $65 ton; mixed feed 
$68.50; shorts $ 

San Fran : Demand fair upply am 
ple; $71@72, red bran 74 

Buffalo: go« trend upward 


standard 


bran $60.25 


supply fair to good 


@61.2 standard midds. $60.75@61.75, flour 
midds. $69@70, red dog $69@70 
New York: Demand poor; trend higher: 
supply adequate; bran $69, standard midds 
7050 
Boston: Temand improved; supply light 
tandard bran $63@63.50, middiings $65 
Demand fairly good; supply 


standard midds. §68, red 


New Orleans: Demand good; tr 


id strong 


er supply light bran $64@65.25 shorts 
$70@71 

Memphis: lbemand good; trend steady 
uppl sdequate wheat bran $59.50, stand 
ard midds, $67 gray shorts $69.50 

Seattle: slow supply good; $62 
ymmon transit points 

las Angeles: lbemand strong; trend up 
ward upply adequate; standard mill run 
bran §73@74 

Ogden: Supply average to Utah and 
Idaho dealers “1 bran and mill run 
blended, white $63, middlings $68; to Den 
er: red bran and mill run $70, middlings 
$75; to California: red bran and mill run 


$70.50, middlings San Fran 


ind Los Angeles 


MINERAL 

Seattle: Demand steady supply fair 
$54 ex-warehouse for high phosphorus 
mixtures, Le.l $38 for competitive brands 
ex-warehouse, Lel 

St. Paul: All-purpose with iodine $92.50 

Minneapolis: Minimum phosphorus, 7° 
$95, vitamin mineral for hogs $90 
Omaha: Lemand fair supply adequate 
$80; $90 blocks 

Milwaukee: lLremand fair 
quate; $7 blocks $2.25 

San Francisco: steady 
: all-purpose with iodine $70 
Worth: Demand good; supply 

mineral supplement 20% 
phosphorus 780; mineral 
each, 21% calcium, 4% 


FEED 


supply ade 
supply 


ample 
ealcium, 
blocks 
phosphorus 
Worth 
supply 
50-1b 
plant 


inade- 
blocks 


17 

Wichita: Demand 
quate all-purpose with jlodine 
$91.56, 100-Ib. bags $85, f.0.b 

Indianapolis: lemand trend un 
changed; supply ample; mineral feed with 
iodine $51, in 6-ton lots $49, in 10-ton lots 
fob Indianapolis 


MOLASSES 
mand slow; 


heavy 


Indianapolis: | trend steady 


drum $18.50, includ 

bulk )0-gal $15.50 ton §53 

lDbemand slow trend steady; 

adequate lé¢ gal f.o.b. New Or- 
Demand fair trend steady; 

supply adequate; blackstrap 17¢ gal., tank 


New Orleans 


Demand was 


car, fob 
moderate for 
were weak 
f.o.b. New 


were 15% @16¢ 

28 ton, West 
Demand 
ap 
Demand and supply good; 
irs, Richmond, Ca 


supply ade 


New York: [emand very good trend 
lower upply adequate, 18¢ gal 
Market again weaker by 


PROTECT FARM GRAIN 
FROM INSECT PESTS 


with 


@ penetrating tear gas fumigant 


@controls granary weevil, rice 
weevil, lesser grain borer, saw- 
toothed beetle, flat grain beetle, 
Mediterranean flour moth, 


grain mite 


@ kills egg life and larvae 


@ easily applied 


LARVACIDE® KILLS RODENTS 


without carcass nuisance 


WRITE FOR DESCRIPTIVE LITERATURE 


NNIS, SPEIDEN « CO., Inc. 


117 Liberty Street, New York 6, N. Y. 


BOSTON 
CHICAGO 


CLEVELAND 


PHILADELPHIA 
OMAHA 


change in dollars per ton (sacked) 


Aug 
October -@ 
December @° 
January 
March 
May @° 
July @*78.00 @° 

*Bid 


COTTONSEED OIL MEAL 
Closing prices of cottonseed oil meal (41% protein) on the Memphis Merchants Ex- 


FUTURES 


4 Aug. 6 Aug. 7 
78.00 @*78.00 @*78.99 
78.00 . @*78.00 -@*78.00 
7Ta.00 @*T8.00 @*78.00 
78.00 a *78.00 @*78.00 
78.00 @*78.00 *78.00 
78.00 @ *78.00 @*78.00 @ *78.00 


SOYBEAN OLL MEAL FUTURES 


Closing prices of soybean oil meal (basis Decatur, Ill.) on the Chicago Roard of Trade 
and on the Memphis Merchants Exchange, in dollars per ton (bulk basis) 
CHICAGO 
Aug. 1 Aug Aug. 5 Aug. 6 Aug. 7 
October @ *81.00 *81.00 *81.00 @*51.00 
December 80.460  *81.00 *81.00 @*81.00 @*81.00 
Janu«ry @ 80.00 @*81.00 @*81.00 @*81.00 *S1.00 
Mar« 78.75@ 79.10 *81.00 @ *81.00 @ *81.00 *81.00 
May 79.00@ 80.00 *81.00 @*81.00 *81.00 @ *81.00 
*Bid 
MEMPHIS 
Aug. 1 Aug.1 Aug. 5 Aug. 6 Aug 
August @ °81.00 @*81.00 @ *81.00 @*81.00 
@ *81.00 w *81.00 *81.00 *81.00 @*s1.00 
December 80.30 $1.00 *81.00 @*81.00 @ *81.00 
January 80.00 @ *80.65 @ *81.00 @*81.00 @*81.00 
March 79.25 @ *80.05 @ $1.00 @*81.00 
May 79.50@ 80.50 *81.00 @ *81.00 @ *81.00 @ *81.00 
July 79.00@ 80.25 *81.00 @ *81.00 @*81.00 *31.00 
*Bid 


at least a cent a gal., with the New Or- 
leans market now 15%¢ gal. generally and 
a few cars a shade lower on occasion 


Seattle: Demand steady; supply good; 
$28 ton in tank cars; $10.30, 600-lb. arum 
Buffalo: Demand fair trend steady; 
supply amp tank, Buffalo $37@38, Al- 
bany $31% Baltimore $30@31; drums, 
Buffalo $12@13, Albany $10.75@ 


e $10.25@11.25 
Worth: Demand fair 


supply ample 


ckstrap, prompt 16%¢ gal., f.o.b. Houston 

7 ton, delivered Ft Worth, August 
through December, seller’s price date of 
shipment, maximum 16%¢, f.o.b. Houston 


Los Angeles: Demand fair; trend steady; 


supply ample $28 ton, f.0b. tank cars, 
Los Angeles harbor 

New Orleans: Demand moderate; sup- 
ply sufficient; 16¢ gal. in tank cars, f.o.b. 
New Orleans 

Louisville: Demand siow trend easy; 
supply ample 15%¢ gal tank car lots, 
fob. New Orleans 

Boston: Demand geod; supply adequate; 
18%¢ gal. in tank car lots 
NIACIN 


New York: $9 kilo 
OAT PRODUCTS 


New Orleans: Demand fair to good; 
trend lower supply ample to sufficient; 
pulverized white oats $69.50@79.50, mixed 


feed oats $63 mill oats 

Louisville: nand good; trend strong; 
supply light; reground $37.2 rolled oats 
$100 feeding oatmeal $100 fine ground 
white oats $90; pulverized §64@65 

Boston: Demand siow; supply tight; 


white pulverized $68.50, reground oat feed 
$35 


*hiladelphia: Demand moderate to dull; 
supply fairly good on pulverized, scarce 
on oat d; pulverized white oats $66.50, 
Canadian and domestic oat feed mo quo- 
tations 

Buffalo: Demand fair to good; trend 
steady supply ample; reground $30@31, 
pulverized white oats $61@¢ both basis 
Buffalo; pulverized mixed fee oats $64@ 
é mixers’ pulverized white oats $67@68, 
Crescent pulverized white oats $68@69, all 
Boston 

Minneapolis: Iemand good; prices high 
er on most items; poultry rolled oats $95 
aos standard pulverized $59 ; feeding 
oatmeal $82, reground oat feed, nominal 
ly $30 

Milwaukee: Demand fair on pulverized, 


good on balance; supply ample on pulver- 
ized, scarce on balance; pulverized, white 
$57.50, feed $52.50; molasses oat feed $52.50; 
reground oats, 3% % $36.50 

St. Louis: Demand fair to good; supply 
ample on pulverized, scarce on oat feed; 
pulverized white oats $62, choice $63; re- 
ground oat feed $34 in 100-Ib. burlaps 

Chicago: Demand good supply tight; 
reground oat feed $31@32 ton, sacked; 
fine ground feeding rolled oatmeal $83.50; 
feeding rolled oats $94@95 

Indianapolis: Lremand light; trend steady 
to higher; supply sufficient pulverized 
oats $62, white pulverized oats $67, crimped 
oats $84, steel-cut oats $106, oat groats 
$106, fine ground oatmeal $94, rolled oats 
$108, recleaned No. 2 white oats $1 bu., 
sacks extra 

Memphis: Demand fair trend steady; 
supply ample; 3%% protein, reground oat 
feed 3 


5 


OYSTER SHELL ° 
Louisville: Demand good; trend steady; 
supply ample; $19.50 ton 
on: Demand and supply steady; pa 
per $21.44. 
. tle Demand steady; supply fair; 


$27, western $24 both ex-ware- 


Demand good; trend steady; 


supply ample; $9.25@10, Louisiana origin 
Los Angeles: Demand steady; supply 
ample; eastern 24.60, local $13@15 


San Francisco: Demand fair; supply am 
ple; local $13, eastern $24 


PEANUT OIL MEAL 
Los Angeles: Demand good; trend steady; 


supply light; $115, delivered, sacked 
Atlanta: Demand fair trend strong 
upply limited 45% $92. f.0.b. Alabama 


mills 

Milwaukee: Demand good; supply scarce; 
$72, 45% $110 
New Orleans: Demand good 
supply limited; $91@94, f.o.b 


PEAT MOSS 
Demand and supply light; 


trend strong; 
mills 


Philadelphia: 
$2.60, f.o.b. pier 
San Francisco: Demand fair; supply am- 


ple $3.15 bale 

New York: Demand good; supply fair 
trend unchange Canadian $ @3.50, im 
ported 2.75@3.32, port 

‘ ago: Demand steady; supply ade 
quate; $3.30, 100-Ib. bale 


Los Angeles: Demand fair; trend steady; 


supply ample: Canadian $3.25 bale 
Beston: Demand steady; supply ade 
quate: carlots $2.75 bale; Lel. $2.85@3 


Seattle: Demand slow; supply good; $2.80 


prices at 
Bran 


August 
Septembe 
October 


January 


Shorts 


November 
lbecember 


MILLFEED FUTURES 


The following is a comparison of settling 


Kansas City for Aug. 1 and 8 


Aug. 1 Aug. 8 
$50.85@ 51.00 § @*55 
r *51.50@°*51.50 @*54.00 


lotsa $2.08 


allowed. 


on new 
bran $44 
August sl 


Canadian 


supply lig 


P 


$109 bulk 
at $87 bul 
Decatur 

teed 44% 


supply sufficient; $3.30@3.75 
German moss 


POTASSIUM IODIDE, P. 


New York: Demand normal; trend steady; 
supply ample; 200-lb. lots $2.15 


2.17, 
chalk mixt 


supply ample; 12%¢ gm 


12%¢ gm. of 
freight allowed, for 


New Orleans: 


heavies $40%50; Canadian $32, 


Los Angeles: [hemand 


August $58.50@ 58.75 $60.00@ 60.85 
September 58.50@ 59 60.00@ 61.00 
October 5 9 60.25@ 61.25 
November 58 60 
December 58 59.00@ 60.25 
January 58.00 58.75@ 60.00 
TBid. *Sales 

bale, ex-warehouse, either horticultural or 
litter 


New Orleans: Demand good; trend steady; 


150-Ib. bale 


100-lb. lots 
iodide 
100-Ib. 


lots 


20; potassium 
250-Ib. lots $2.06, 
-Ib. lots $2.11 


St. Louis: Demand and supply good; 100% 


pure potassium iodide U.S.P 100-lb. lots 
$2.17 in fiber drums, 25-lb. lots 2.20 in 
fiber drums, 5-Ib. lots 2.27 in bottles, 
f.o.b. St. Louis; 90% potassium iodide cal 


cium stearate mixture, 225-Ib. lots $2.06 in 
leverpak drums, 100-Ib. lots $2.08 in fiber 
drums, 25-lb. drums $2.11, 5-lb. bottles 
$2.18, f.0.b. St. Louis. 
RIBOFLAVIN 
New York: Demand good; trend steady 


equivalent, freight 


Demand and supply good; 
contained riboflavin. with 
8.000 and 16,000 po- 


tency dried fermentation solubles. 
RICE BY-PRODUCTS 
Atlanta: Demand fair; trend strong; 
supply tight; bran $48, f.o.b Louisiana 
mills 
. Francisco: No offerings; no quota 
tions 
Ft. Worth: Demand good; supply scarce; 
most rice mills still shut down; will start 


crop by 
f.o.b 
1ipment 


early September; rice 
south Texas rice mills, 
hulls $5@6, f.o.b. mills 
Demand good; trend strong; 


supply tight; $42@46 on bran, Louisiana 
milis; no quotations on hulls 
phis: Demand good; trend stronger; 
supply fair bran $48.50 sacked, f.o 
Arkansas points 
SCREENINGS 

Minneapolis: Demand was strong and 
supplies were tight Nominal quotations 
were lights $20@30 mediums $30@40 


bulk, Duluth; 


ground $41, sacked, Duluth; flax 


screenings $44. 


Chicago: lbemand excellent; supply tight 
ground grain screenings $41 ton sacked; 
Canadian $§ 25 ton, bulk 

Buffalo: liemand strong: trend upward; 
supply ample domestic ground $46.50@ 
7.50; Canadian ground $38.504@ 39.50, both 
basis New York, Philade’phia and Balti- 
more 


SESAME MEAL 


trend steady; 
ht $119@121, sacked 


ots. 
50@ 22, 
21.50 
@ 22 


carlots 


21.50, carlots 
carlots 


Pt. Worth: Demand fair erings aree; 
earlots, bulk Ne. 3 ellow § 2a 37 le 
livered TCP 

SOYBEAN OTL MEAL 

Memphis: Demand strong end steady; 
supply scarce; prime {1% protein, old proc- 
ess $93 (mill price), sacked, f Mem 


his 
Cincinnati: Demand good; trend higher 
supply somewhat 


limited; 44 protein $97 


@9s8 
Indianapolis: [emand better rend un 
changed supply scarce ceiling prices 
Kansas City: s have grown scarce 
and market is ffering scattered 
and generally unobtainat for nearby ex 
cept at prices reported to be as high as 


I atur some October 
k, Decatur, and O-N-D $87 bulk, 
practically a!l offerings guaran 
protein minimum 


4 
kK 
| 
| 
62.50@ 53.00 #*56.00 
52.50@ 53.50 56.00@ 56.30 
| 
eeas 
\ leans: § 
— 
| 
| 
east 
SOFT PHOSPHATE WITH 
COLLOIDAL CLAY 
Chicago: $22, car 
Kansas City: $21 
riots 
Des Moines: $22 arlots 
Minneapolis: $25.75 
| 


Buffalo: Demand strong trend steady 
toe higher on the mixe supply tight 
straight meal $51, nominal, Decatur 414 
mix $94@95, 42% $94.50@95.50, 44% $94.50 
basis Decatur 

Minneapolis: Demand was strong and 
the soybean oj] meal mix market was up 
further with mixes for August and Sep 
tember quoted at §946@98, bulk, Decatur 

Milwaukee: ae good; supply scarce 
41 to 44q 

Chicago higher prices were 
jucted for soybean oil meal mixtures in 
he central states area this week, as drouth 
threats to the seybean crop continued to 
“row Soybeans als moved up sharply 
Straight soybean oil meal remained im 
I ble t obtain for immediate shipment 
ind mixtures, also, were extremely tight 


Hid at $100 ton, bulk, Decatur remained 


unfil is the week came to a close. New 
crop seybean ofl meal mixtures, for Octo 
ber-N wember lbecember shipment were go 
/)@ 58.50, and for straight Octo 
0@90.50 
sco: Demand and supply fair 
5.69 with admixtures $122@ 
Demand heavy supply very 
protein $81 ton; 44% $81 
ing prices) 
Philadelphia Demand good; supply 
searce; all ceiling prices 
Omaha: Demand good; trend stronger; 
supply fair mixes $113 


Ogden: $107 
Los Angeles: 


@iiz 


Demand strong; trend firm; 


supply light; $92@94, bulk, Decatur, equiv- 
alent $126.19@128.19, delivered sacked 
with 1 mixture 

Atlanta: liemand fair trend strong; 
supply tight 41% $104.50, fob. southern 
mills 

WK. Worth: Demand limited; supply scarce; 
41% and/or 44 Missouri-Arkansas origin 
$113 114.50 August, delivered Ft. 
Worth 


trend strong; 
mixtures of 


Demand good 
$112.50 ton for 


Louisville: 
supply fair 


95 ybean meal and 5% corn 

Boston: Demand quiet supply scarce; 
$80, Decatur; concentrates $92@95 

Wi supply of straight 


i ta: Demand slow 
meal unavailable; soybean oil 


) meal mix 
f.o.t Wichita 


tures $11 

seattle Demand slow supply ample 
$132 ton, sacked, carlots, 44% protein mix 
tures, prompt; imported $118 ton, ex-dock 
August arrival; new crop $122.20, delivered, 
sacker 

New Orleans: Demand fair: trend strong; 
supply tight; 41 to 44@ $102@106, south 
ern mills 

SUNFLOWER SEED 

St. Louis: Demand fair; supply limited 
large black and large gray $21.50 ecwt 
medium black and medium gray $18.50 
cwt small black $12 ecwt.; no carlots 


available 
SUNFLOWER SEED MEAL 


Los Angeles: Demand strong; supply fair; 


trend steady; $92@93, reground and sacked. 
TANKAGE 
Kansas City: Demand good; offerings 
light; 60% digester tankage $113@115, 
sacked, Kansas City 


Louisville: Demand slow; trend steady to 
stronger; supply ample; $105@110 
Omaha: Demand strong; supply limited 
$110 

Ft. Worth: Demand good; supply suffi 
cient 60% digester $110@115 ton, f.o.b 
Ft. Worth 

New Orleans: Demand fair; trend steady 
supply sufficient; 60% $110@120 

Wichita: Demand heavy supply inade 
quate; 60% $105, f.0.b. plant 


Milwaukee: Demand exceeds supply; 60% 
$110 

St. Paul: 60% digester $120 

Chicago: Demand good; supply reduced; 
60 r in $108@110 ton, sacked 

St. Louis: Demand and supply fair; 60% 


$110 bulk, $113 $115 in bur 


lap bags 


in paper bags, 


WHEAT GERM 


New Orleans: Demand fair; trend steady; 


supply light; $90@92 
Chicage: Demand strong; market high 
er; $89 


Drouth Aid 


«(Continued from page 1) 


ken to market by farmers who were 
short of water and feed. 

At the Kansas City hay market, 
dealers were confronted by the ab- 
normal! situation of drouth conditions 
prevalent in both producing and con- 
suming areas. So dry have been lead- 
ing prairie hay pastures in southwest- 
ern Kansas and surrounding sections 
that prairie hay has ceased to be a 
trading factor on the Kansas City 
market. 

Because of the lack of prairie hay, 
alfalfa must supply an even broad- 
er demand this year. Fortunately, 
good receipts of alfalfa hay were ar- 
riving in Kansas City on consign- 
ment from eastern Nebraska. 

Vying for limited supplies of alfal- 
fa hay still available in Nebraska's 
Platte Valley and parts of Kansas 
and Colorado were three classes of 
buyers: the dehydrators, truckers 
from Texas and other dry southern 
points and hay dealers. This boosted 
hay prices to the range of $30@40 
ton for the baled product. The Kan- 
sas City market of $30@40 ton, de- 
pending on grade and quality, was 
about $10 over normal and compares 
with a normal spread of $20 between 
top and bottom. Buyers were taking 


less desirable grades because of the 

high price, thus the narrower range. 
Mostly to South 

This week Kansas City hay was 


moving mostly to the South and 
Southeast. A heavy run was going to 
southern Missouri until that area 
received enough rain to bring back 
pastures. Demand shut off imme- 
diately upon receipt of rain and can 
be expected to show a similar trend 
in other dry areas when weather re- 
lief comes, dealers said. 

In other north central areas, de- 
mand for hay was running high as 
dealers, jobbers and others prepared 
for a big push to get roughage to 
drouth stricken areas. Most of the 
procurement was being made through 
regular dealer channels or on an 
individual basis. The situation stem- 
ming from the government's an- 
nounced program to procure hay in 
north central areas for Kentucky 
and Tennessee was not immediately 
clear, for hay people did not know at 
first how or where the government 
would procure the hay. 

This week, the Wisconsin Depart- 
ment of Agriculture set up an agency 
to obtain information on the amount, 
kind and price of hay available to be 
shipped and to make this informa- 
tion available to states in distress. 

It did not appear immediately that 
there had been an unusually large 
movement of hay from the central 
States into interstate shipment. For 
one thing, most of the alfalfa was first 
cutting, and most of this is fed lo- 
cally. Also, observers noted a ten- 
dency of producers and dealers to 
sit on supplies while awaiting higher 
prices. This was natural, it was said, 
because of all the publicity given to 
the drouth and hay requirements. 

There were reports of increased or 
increasing prices for hay. It was in- 
dicated that around 100 to 125 cars 
of first cutting alfalfa were bought 
in northern Illinois and Wisconsin 
this week, with state department of 
agriculture officials acting as liaison, 
at prices $6@8 over the prevailing 
market. 

Generally Good Crops 

Generally, crops in the central 
States have been good, and some 
thought that out-of-state alfalfa re- 
quirements would not put too great 
a strain on the supply situation. 

However, there were some mid- 
western reports of fears that hay 
would become locally scarce next 
winter because of the amounts being 
sold to truckers for movement to 
drouth areas in the South and South- 
west. 

From one Nebraska point, where 
many truckloads and carloads of al- 
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Chicks Placed in Principal Broiler Areas 


Virginia 
Week Easter Shen Nortt Nort! 
ending Con Valles Ca «ia Arka Texas 
May 24 328 713 2.401 1.306 
May 31 ....... 378 649 899 2.384 806 1.238 
June 7 332 900 2,347 ass 1219 
June 14 369 soz 2,396 1.268 
June 21 302 361 926 2,398 1,060 1,264 
June 28 315 797 2.384 1,011 
July & 351 697 v6 963 1.248 
July 12 24 is 1.15 
Jul 19 ‘ 
July ' 1s ‘ 
Aug 
Werk 11 areas 
Alabama Indiana M 1961 
677 723 836 11,227 
488 822 77 10,768 
600 768 782 11,262 
604 843 11,637 
637 $36 706 11,460 
436 773 746 10,963 
416 74 666 10,760 
si 
91 
falfa were being shipped out to dry | nessee, Alabama, Georgia, Mississippi, 


areas in the southwest, came the 
report that an Oklahoma trucker had 
said hay was selling at $50@55 ton, 
delivered, in his state. An alfalfa 
dehydrator in Nebraska said the | 
drouth had sent buyers “flocking” to 
the area to buy alfalfa, bidding up 
prices. 

Reports from Atlanta in the South- 
east this week said only local hay 
was available in southeastern areas 
and that ground peanut vine hay with 
molasses was delivering in Alabama, 
Florida and Georgia points at $43@ 
46. There were fair supplies at south- 
ern Alabama, Georgia and north- 
west Florida mills. Quality alfalfa 
hay and clover hay were nominally 
at $53@54, Atlanta, advancing $6 in 
a few days. One shipper was said 
to be 3,000 tons behind on contracts 

Late arriving rains can’t produce 
feed immediately, it was pointed out, 
and all of the disaster states in the 
South badly need hay which has been 
unavailable. Some farm leaders were 
suggesting that the government pay 
freight on hay and let feeders pay the 
hay cost, f.o.b. midwest. It was in- 
dicated that many farmers do not 
want government loans and can bor- 
row money privately 

There were fears in the Southeast 
of heavy cattle selling resulting in 


drastic cuts in both beef and dairy 
herds. 

Meanwhile, it was said that exten- 
sive continuing rains could bring 


some pastures back to 50% efficiency 

States which have been declared 
disaster areas and eligible for gov- 
ernment loans to farmers are North 
and South Carolina, Kentucky, Ten- 


TANK CARS 


LASSES 


NATIONAL MOLASSES Co. 


EXECUTIVE OFFICES: ORELAND, PA. » OGONTZ 8337 
SHIPMENTS FROM GULF & ATLANTIC SEAPORTS 
TANK TRUCKS « DRUMS 


Maine and Massachusetts 
Parts of Missouri also are eligible, 
as are parts of Texas and Oklahoma 
because of dry spells last year 

Where there have been rains, there 
was not necessarily immediate hay 
and pasture response. But there were 
hopes for a better situation before 
too long 

Meanwhile, many observers charged 


Arkansas, 


that drouth conditions and effects 
have been exaggerated in political 
statements. And they cited favorable 


over-all production of feed grains and 
other commodities 


DECLINE IN MOLASSES 
PRICES NOTED BY PMA 
WASHINGTON. Prices for cane 
blackstrap declined \@‘*%¢ per gal 
at most points during the week ended 
Aug. 5, the Production & Marketing 
Administration said in its weekly mo- 
lasses market report. The price for 
cane blackstrap at New Orleans was 
mostly 15% @16¢. The West Coast 
feed molasses price was steady at $28 
ton. 


Gortons 


COD LIVER & FEEDING OLS 


Warehouse Stocks Available lor Immediate 
Delivery 


MADISON, WISCONSIN 
CONTACT: 
H. 1. “DUSTY” RODE 
Rode Feed Service 
522 Grain Exch, Bldg. 
Milwaukee, Wis. 
Phone: BROADWAY 2%-4580 
AKRON, OHIO DAYTON, On10 
CONTACT: 
Cc. C. WELCH 
435 Brevoort Road Columbus, Ohio 
Phone: Ladiow 1077 
PHILADELPHIA, PA. 
CONTACT: 
SEA BOARD SUPPLY CO. 
35th & Grays Ferry Ave. 


Philadeciphia, Pa. 
Phone: Fulton 9-2317 


New England By-Products Corp. 


177 Milk St. BOSTON 9, MASS. 


Products of American Industry 
SOLD BY MEN WHO UNDERSTAND YOUR NEEDS 


-PRODUCTS CORP. 177 mitk STREET BOSTON, MASS. 


Gorton Pew Fisheries Company, Ltd. 


By-Products Div. 


f 
| 
| 
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Lamb Crop Gains 2% in 1952, 


But Remains Far Below Average 


WASHINGTON — The U.S. lamb 
crop for 1952 totaled 18,401,000 head, 
2% larger than the 17,989,000 head 
in 1951, the Bureau of Agricultural 
Economics has reported. This is the 
second successive increase over the 
previous year. However, the lamb 
crop is still 37% below the 10-year 
average and only 3% above the 
1950 low. 

In the 13 western sheep states (11 
western, South Dakota and Texas) 


the lamb crop is about 2% smaller, 
while in the native states it is 10% 
above last year. Texas, the leading 


sheep state, has a 10% smaller lamb 
crop than a year ago. 

The percentage lamb crop (num- 
ber of lambs saved per 100 ewes 
one year old and older on Jan. 1) 
this year is 88.1. This compares with 
87.9 for last year and the 10-year 
average of 86.6. The 1952 lamb crop 
percentage for the 13 western states 
at 80.3 is 1.4 percentage points be- 
low 1951. For Texas, the 57% lamb 
crop is 4 points below a year ago and 
22 points below the record high 
reached in 1950. In the native states 
the lamb crop percentage is 105.6 
compared with 103.3 for last year. 


Smallest on Record 


The lamb crop of 11,593,000 head 
in the 13 western sheep states is 
196,000 head smaller than last year. 
This is the smallest on record and 
is 44% below the 10-year average. 
Montana, New Mexico and Wash- 
ington show moderate increases in 
the number of lambs saved com- 


pared to last year; while Colorado, 


Utah, Oregon, California and South 
Dakota had slight increases. 

On the other hand, Idaho, Wyo- 
ming, Nevada, Arizona and Texas 
show reduced lamb crops. Weather 
conditions in most of the western 
states were favorable for the 1952 


lamb crop. In Texas extended drouth 
conditions adversely affected the 
lamb crop. Late winter and spring 
storms were detrimental to lambs in 
Wyoming and South Dakota. 

In Texas the number of breeding 
ewes Jan, 1 this year was 4% less 
than on the previous January. The 
lambing percentage of 57% was 4 
points below last year. This resulted 
in a decrease of 10% in the num- 
ber of lambs saved. The lamb crop 
for Texas, estimated at 2,364,000 
head, is 272,000 head less than 1951, 
and the smallest since 1935. The 
Texas lamb crop was 13% of the 
total U.S. crop and 20% of the west- 
ern crop. These proportions are low- 
er than last year when the Texas 
lamb crop accounted for 15% of the 
total crop and 22% of the west- 
ern crop. 

Early Lambs 

The number of early lambs in the 
western sheep states is 9% less than 
a year ago. Texas had a 45% de- 
crease in the number of early lambs. 
California, the most important early 
lambing state, had a slight increase 
over last year. 

In the native sheep states the lamb 
crop is 6,808,000 head, an increase 


of 608,000 head or 10% above 1951. 


1952 Lamb Crop Report 


“Lambs saved per 


State January 1 100 ewes 1 yet Lambs saved ]/ 
and : = @ 

Division savevage : 1952 
Me, 24 4 13 “4 RB 
NE, 6 4 5 4 4 
vt. ll 6 7 6 6 
Mass, 6 6 7 5 5 ? 
R,I, 2 2 27 1 1 2 
Conn, 4 . 6 90 100s 83 4 5 5 
N.Y. 170 92 98 4 10S 105 1ss 100 103 
Ned. 6 9 9 & 78 89 6 7 8 


_ 4.212 
1 1 


~64200_ _ §,008 

1,066 9125 

916 862 

1,344 1,274 

975 994 

747 sto 

246 245 

915 927 

333 321 

24 267 

1,201 1,210 

618 631 

§,866_ _ 4,521 4,148 _ 70. _ _ Gl_ 2,364 , 
20,562 14,436 _14,435._ _ 16,660_ 11,789_ 22,593 , 


Tune 1 in the Fative 


States and Lamds docked or branded in th w “estern Sheeo States. 


2/ Excluding South Dakota, 
B/ Excluding Texas, 


larger lamb crop can be at- 
tributed to a 7% increase in the 
number of breeding ewes Jan. 1, 
and to a 2 point increase in the lamb 
crop percentage. All of the native 
states, except Maine and Oklahoma, 
show more lambs saved this year 
than last. In the native states, weath- 
er and pasture conditions during the 
spring season were generally favor- 
able for lambs. 

The estimate of the 1952 lamb crop 
is based upon reports of sheep pro- 
ducers. For the native sheep states 
the reports were obtained in coop- 
eration with the Post Office Dept. 
through the rural mail carriers. For 
the western sheep states, they were 
obtained by mail from owners of 
both range and farm flocks. 

Details by states and groups of 
states are shown in the accompany- 
ing table. 


The 


Pillsbury Mills, Inc., 
Reports $4.36 Per 
Share Earnings 


MINNEAPOLIS—Net earnings of 
$3,210,000 on net sales of $314,907,- 
587—equal to $4.36 a share on the 
common stock, were reported by 
Pillsbury Mills, Inc., for the fiscal 
year ended May 31, 1952. 

Net sales figure for the 1952 fiscal 
year showed a gain of more than 
$90 million, and the net earnings 
were $144 million more before taxes, 
compared with the previous year. 

The earnings per share of common 
stock for the year of record are 
22¢ a share less because of the is- 
suance of 115,000 additional shares 
of stock with the acquisition of the 
properties of Ballard & Ballard Co., 
Inc., during the past year. 

The increase in net earnings was 
attributed in substantial part to in- 
creased volume of business in Pills- 
bury brands, and to higher prices. 
It was also due in part to the busi- 
ness from the Ballard division. Net 


Ted Nelson 


PROMOTED—The Union Bag & Pa- 
per Corp. has ‘ed the appoint- 
ment of Ted Nelson as assistant west- 
ern district sales manager for multi- 
wall bags, with headquarters in the 
company’s Chicago office. For several 
years, he has been a field representa- 
tive for multiwall bags in the Min- 
neapolis area. He joined the Union 
organization in 1928. While in Min- 
neapolis, he has been active on sev- 
eral committees of the Northwest 
Feed Manufacturers Assn. 


sales for Ballard in the previous 11 
months totaled $33 million. 

Consolidated net earnings for the 
fiscal year 1952 amounted to $3,209,- 
893, compared with $2,842,164, as re- 
vised for the previous year. Net earn- 
ings before income taxes were $6,- 
989,198 this year, as compared with 
$5,382,364 the year before, but the 
provision for income taxes increased 
$1,239,105. 

In his report to stockholders as 
he leaves the presidency to become 
chairman of the board, Philip W. 
Pillsbury expressed disappointment 
in the loss of revenue in the com- 
pany’s soybean processing division. 
This was generally true, he. said 
in the soybean processing industry 
and was due to soybean oil meal 
ceilings and a depressed market for 
soybean oil. 

Credit losses were suffered, he 
said, as a result of customer fail- 
ures in the broiler industry. He added 
that a substantial amount has been 
added this year to the reserve for 
possible losses in collections of out- 
standing feed accounts receivable. 

Dividends paid on common stock 
amounted to $1,328,448 at the rate 
of $2 a share. Preferred stock divi- 
dends amounted to $312,712. At the 
end of the year there was 664,224 
shares of common stock outstanding, 
held by 8,098 stockholders. 


DWIGHT M. BLISH DIES 
CHICAGO—Dwight M. Blish, 67, 
owner of a Chicago advertising 
agency which handles several ac- 
counts of the feed and milling and 
allied industries, died Aug. 4. His 
body was found behind an apartment 
hotel where he lived with his wife. 
He reportedly jumped or fell from 
the roof of the five-story building. 
Mr. Blish was in ill health for the 
last six months and was said to be 

despondent over failing eyesight. 


SOY MEAL FUTURES BID 
FIRMLY AGAINST CEILING 


CHICAGO—Soybean oil meal fu- 
tures were straining at the bit at 
the Chicago Board of Trade this 
week, but getting nowhere. Prices 
were bid firmly against the ceiling 
of $81 ton every day during the pe- 
riod, and only a few trades, around 
50, were made in the week. 

The extent to which the meal fu- 
tures were throttled was illustrated 
by the going price of soybean oil meal 
mixtures. Trades reportedly were 
made as high as $103 ton. Tightness 
of straight soybean oil meal was em- 
phasized by several defaults by shorts 
on the expiring July soybean oil meal 
futures delivery. Directors of the 
board ordered a payment of $11 ton 
assessed liquidating damazes 
against defaulters. 

Local traders are watching closely 
the success of trading in soybean oil 
meal mix futures on the Memphis 
market. (See story on page 62.) The 
consensus is, however, that the Chi- 
cago Board of Trade will not follow 
suit in this matter. 


WISCONSIN NUTRITION 
SCHOOL PROGRAM SET 


MADISON, WIS.—A wide range of 
nutritional topics will be covered at 
the third annual Nutritional School 
for Feed Men, to be held here Aug 
25-26 under the sponsorship of the 
Central Retail Feed Assn., Inc., Mil- 


waukee, and the University of Wis- 
consin. 
Dr. Gus Bohstedt, University of 


Wisconsin, chairman of the commit- 
tee handling the event, reports that 
reservations are coming in at a good 
rate, and urges those-who plan to 
attend to make reservations in ad- 
vance, Registration fee is $7 and in- 
cludes meals served at Memorial 
Union. 

Speakers and their topics will in- 
clude: 

Aug. 25 session—W. E. Glennon, 
president of the American Feed Man- 
ufacturers Assn., “The Responsibility 


: 
t 
. 
_ 
| 
418. _ _ 272 _ _ 296 _ 92. _ 380. _ 288. | 
Ohio 1,075 723 758 «68 99 944 681 782 
fod Ind, 394 269 280 107 ll2 115 420 321 
401 322 366 107 107 110 428 343 404 
Mich, 456 270 273 «(98 103 442 270 281 
_ _ 2,560. _ 1,736 _ 1,870 _ 97. _ _102_ _ _2,471_ 1,759. _ 1,274. | 4 
Minn, 471 551 103 108-112 76 507 615 | 
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Ala, 20 13 1376 7? 15 10 10 
ise. 47 45 47 76 79 33 34 37 
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ADVERTISERS 


Abbott Laboratories 
Albemarie Paper Mfg. Co........--- = 
Albumina Supply Co. . 

Alfalfa Processors Laboratory . 7 
Allied Mills, Inc. 
Allis-Chalmers Mfg. Co. 
American Elevator & Grain Division... 
American Mill Service Co., Inc.......-+ 


American Processing Co. . 
American Scientific Laboratories, “Ine... 18 


Anchor Grain Co. 
Anderson Box Co. 
Anderson, V. D., 


Anglo American Mill Sales Co., Inc..... 10 
Arcady Farms Milling Co.. ne 5O 
Arid-Aire Mfg. Co. ...... 65 
Ark Valley Mills 

Arkell & Smiths .. 

Armour & Co. . 

Atlas Cordage Co. ee 

Aubrey Feed Mills ..... 

Bacon, Edward R., Grain Co 

Bader, Inc. 29 
Baker, H. J., & Bro. os0etes 40 
Bartlett, The C. O., & Snow 
Barton Mills, Inc. . 
Bates Grain Co. ...... 67 
Battaglia-Frey, Inc 

Baughman Manufacturing Co., Inc. . 
Baxter, A. E., Engineering Co..... 
Bayou Molasses Co. 
Beedle-Whiton Co. .. . 26 
Bemis Bro. Bag Co......--.-+ 
Berg Bag Co. .... de 
Berg, Maul, P. E.. see 

Bert & Wetta Sales, Inc.. 
Black, Sivalls Bryson, Inc...... 24 
Blatchford Calf Meal Co....... 
Blomfield-Swanson Brokerage ......... 41 
Bonewitz Chemicals, Inc. cence 

Borden Company ........--+++++ 42 
Bosworth Commission Co. deeds 
Bowman Feed Products, Inc...... 53 
Bremco Alfalfa Millis, 
Brewers Yeast Council, Inc....... 

Brower Manufacturing Co. ....... 6 
Bruco Peat Moss Corp.. 4 


Bryant Engineering Co 


~ 


Burdick Grain C 
Burhop & Co. ..... 
Burns, Loren V., & ‘Assoc iates. & 
Burrows Equipment Co 56, 66 
Butler Manufacturing Co cece 


Carbonate Co. . .. 389 
Calcium Products Co. . 
California Pellet Mili Co .. 30, 31 
Canadian Peat Moss Assu.. 
Caple, A. B., 

Cargill, Imc. con” 
CarO-Green, Inc. ...... . 
Central Feed Supply 
Central Mills, Inc. . 
Chantland Mfg. Co. 
Chese Bag Co. ........++.- 27 
Checkerboard El! vator Co 56 
Cochran, Wright W. 48 
Colby Milling, Inc. 
Cold Spring Granite Co. eee 
Columbia Phosphate Co. .......... 
Coiumbia Quarry Co. ........ 
Columbian Steel Tank Co........... 53 
& Ge. 63 
Commercial Solvents Corp 36, 37 
Consolidated Packaging Mac hine ry Corp 
Consumers Soybean Mills, Inc 
Continental Grain Co. ....... 67 
Cook, Leo, Co. .. ‘ 34 
Corn Products Refining Co. stew : 
Creswell Laboratory Service . ‘ 26 
Crete Mills ..........+- 60 
D. GC. An. IMC. 

Dannen Mills, Inc. . Bb 
Davis, H. C., Sons’ Mill Mac he Co - = 
Dawe'’s Manufacturing Co. . 
Dawe'’s Products Co., The 35 
Day Co., The .......--- 

Dayton Bag & Burlap Co., The 

Dehydrating Process Co. ........ 24 
Delta Phosphate Co. .........- .. 
Des Moines Oat Products 
Devold, Peder, Oll 
Diamond Crystal Salt 55 


Diamond V Milla, 


Distillation Products Industries .... 
Doty Technical Laboratories .........- 15 
Doughboy Industries, Inc. 

Dow Chemica) Co. 
Doyle, R. M., Co.. . 
Drew, EB. F., & Co., “Ine... 
Dreyer Commission Co. .. 
Duplex Mill & Mfg. Co..........- 


Early & Daniel Co. 
Elk Valley Alfalfa Mills, Inc... 
Eschenheimer, Rudy, 
Ewing, Ray, Co. - 
Exact Weight Scale Co. ....... e280 51 
Excelsior Milling Co. 


Fairfield Engineering Co. ... 
Farmers Friend Mineral Co.. 
Faust, Henry K. 
Fischbein, Dave, Co. 
Fish, Wayne, & Co...... 
Flambeau Milling Co. 
Flavor Corporation of America 

Food Research Laboratories, Inc..... 19 
Forster Mfg. Co. 
Fort Worth Steel & Machinery Co..... @ 
Fox Co. 
Fruchey Service Co. eee 
Fruen Milling Co. 
Fulton Bag & Cotton Mills. 


General American Transportation pee 
General Mills, Inc. ..........+++- . & 
Gerber, Chas. A., Co......... 12 
Godshalk Sheet Metal Fabricators oe & 
Gorton-Pew Fisheries ....... 
Gray-O’Keefe 


Hales & Hunter Co... 
Half Moon Mfg. & Trading Co. a 
Hall Sales Co. - 
Hallenbeck Inspection & pewape Lab 
Hallet & Carey Co. 
Hammermiilla, Inc. 
Hammond Bag & Paper Co.. 
Hardy, H. B., & Co. 
Hart-Carter Co. 12 
Hayes & Stolz Manufacturing Co.. 46 
Herring Sales Co. & 
Hess, Dr., & Clark, Inc.......... co 
32 
38 


Hess Mfg. Co. 
Heyman Co., The 
Heywood & Rabb, Inc. 
Hiawatha Grain Co. 


Hilltop Farm Feed Co 
Hilltop Laboratories ... 
Hogan, Bari A., Co. 
Holt Products Co. ; 
Honeggers’ & Co., Inc.. 
Howes, 8., Co., Inc...... 
Hubbard Milling Co. 
Hubbell, Charles H. 
Hudson Pulp & Paper Corp. . . 2 


Ibberson, T. B., Co...........- ‘ 
Indiana Grain Machinery Corp... coos @ 
Industrial Molasses Corp. ° 
Innis-Speiden & Co., Inc «. & 
International Minerals & Chem. Corp... 21 
International Paper Co., Bagpak Div.... 
International Salt Co. ..... 
Iowa Limestone Co. 


J. & M. Trading Corp.... 

Jacobson Machine Works ....... sce 
Jensen Sales Co. 
Jersee Co. 


Kansas City Board of Trade . 2 
Kasco Mills, Inc. 
Katz, Max, Bag Co., Inc. 
Keener Mfg. Co. eee 
Kellogg, Spencer, & Sons, Inc... 
Kent, Percy, Bag Co., Inc.............. 
Keystone Steel & Wire Co.. 

Kipp-Kelly, Ltd. 
Kraft Bag Corp. 


La Budde Feed & Grain Co............. @ 
Laboratory Construction Co. 
Landby Dehydrating Co. 
Land O'Lakes Creameries, Inc... . 

Lederle Laboratories Div. .... 


LeGear, Dr., Medicine Co.. 

Limestone Products Corp. of America. 60 
Loncala Phosphate Oo. ... » & 
McClelland, M. A. 
McGehee Company 
McLaughlin-Ward & Co. ..... os 


McMillen Feed Mille .... 
Magnuson, V. A., Bales Co. 
Mallinckrodt Chemical Works . : 
Malow Cordage & Twine Co.... : 
Maney Bros. Mill & Elev. Co... 4, 38 
Markley Laboratories 
Martenis, C. J., Grain Co..... 

Martin, Theo. W., & Son 
Maxim Oi] & Emulsion ‘ 
Mayo Shell Corp. .. owas 32 
Menhaden Fish Meal “Co... 

Mente & Co., Inc.. 


Merchants Creamery Co. ....... on 10 
Merck & Co., Ime... 28 
Mid-Continent Grain Co. . 20 
Midland Warehouse Corp ee 58 
Midwest Burlap & Bag Co.... 6 
Midwest Dried Milk Co......... 

Mid-West Laboratories Co., Imc......... 
Miller Manufacturing Co. 
Minnesota Linseed Co............... M 
Mitchell, Hutchins Co........... 6 
Monsanto Chemical Co. . . bB 
Morris-McAdams Co. .......+. 
Morrison & Quirk .... 63 
Morton Salt Co. .........+. een 
Mullin Dillon Oo..........- 

Murphy Products Co. 57 
Myers-Sherman Oo. ........+. 43 
Nagel, Herman, Co. .... — 


Nat'l Dehydrating Mig. Co 20 
National Cotton Council of America. 
National Distillers Products Corp.... 
National Food Co. .. 
National Molasses Co 
National Vitamin Products Corp.... 
Near’s Food Co., Inc... . 
Nebraska Alfalfa Farms, Inc. 


Nellis Feed Co. ........ 4 


Neumond Co. 


New England By-Products Corp... 
New York Quinine & Chem. Wks., Inc 


Nigh, W. H., Co.....- 
Nootbaar, H. V., & Co.... 
Nopoo Chemical Co. .......... 

North Bast Feed Mill Co... 

Norwood Manufacturing Co. . 


Oyster Shell Producte Corp . . & 


Pacific Molasses Co., Ltd... 56 
Paper-Calmenson & Co. . 
Park, Philip R., Imc..... 


Parrish, N. 
Parrish & Heimbecker .. ° 
Pay-U Laboratories, Inc. ....... 
Pay Way Feed Mills, Inc : 64 
Pfizer, Chas., & Co., Inc.. 

Piehl’s Alfalfa Mill ....... 

Pillabury Mills, Inc. eee 
Pioneer Bag Co. .......- 
Pittsburgh Plate Glass Co. eves . 2 
Prater Pulverizer Co 
Pratt, W. G., 
Premier Peat Moss Corp........ ons “4 
Provico Feed@ 2 
Publicker Industries, Inc. . 


Quaker Oats Co. 


Ralston Purina Co. .......+.- 
Rapids Machinery Co. .. 
Red River Alfalfa Co..... 
Reliance Feed Co. 
Richardson, James, & Sons, Ltd.. 22 
Richardson Scale Co. 

Riches- Nelson, Inc. 
Richmond Mfg. Co. .... 
Riley Feed Co. 
Ryde & Co. 


20 


Salsbury’s, Dr., Laboretories 
Sargent & Co. 
Savage, Inc. ee 
Scanian, Ivan, & 
Schenley Distillers, Inc 
Schreiber Mills, Inc 

Schutte Pulverizer Co 
Scroggins Grain Co 

Sea Board Sales Co 

Sea Board Supply Co 
Seedburo Bquipment Co. 
Selders, Bugene L., Co 

Seley, James H., & Co.. 
Shahan-Smith Co. Ine 
Shanzer, H. M., Co 

Sharp Milling Co 
Shellbuilder Co 
Sievert, C. W., and Associates 
Siimo Chemical Co 

Simmonds & Simmonda, 
Simmons Stock-Gro, Inc 
Binason-Teicher 

Small, The W. J.. Co...... 
Smith, Badward B., & Co 
Smith, Harry C., Co., 
Smith, J. Paul, Co..... 
Southern Oyster Shel! Mig. Corp 
Southwell Grain Corporation 
Southwest Mill Supply Co 46 
Spencer Kellogg & Sons, Inc e 45 
Sprout-Waldron & Co., Inc 
Staley Milling Co 
Standard Brands, Inc. 
Standard Molasses Co. ......... “ 
Sterwin Chemicals, The . 7 
Stone, Bob, Cordage Co. 
Stone Mountain Grit Co. 

Strong-Scott Mfg. Co. es 

Sunset Feed & Grain Co., Inc . 
Superior Feed Co. .... 
Superior Grain Separator Co. : 

Superior Packing Co. ees 


Back Oov 


Seese 


ey 


Superior Phosphate Co. ....... . 
Superlife Yeast Co. ... 
Swanson, Carroll, Sales Co. 21 
Tennessee Eastman Co. . 
Textile Bag Manufacturers Ama.. 
Thompson-Hayward Chemica! Co 19, 26 
Thompson, The Tommy, Co.. : 7 
Transit Grain Co. ... 41 


Ubiko Milling Oo. ..... 
Ultra-Life Laboratories, Ine. 230 
Union Bag & Paper Corp 

Union Bervice Co. . 
United Distributing Co. .. 
United Mineral Products Co...... 
U. & Industrial Chemicals, Inc.. 

Universal Grain Corporation .. 


Universal Mills, Inc 67 
Van Dusen Harrington Co..... 
Van Iderstine Co., The... 

Van Waters & Rogers, Inc 


Victor Chemical Works 

Vineland Poultry Lab ratories 60 
Vitality Mille ave 
Vitamins, Ino. 65 
Vy Lactos Laboratories, Inc 16 


W-W Grinder Corporation . 48 
Wallace Tiernan Co., Inc 
Walsh Grain Co pes 
Ward Feed Co 
Warren-Dougias Chemica! Co., Inc 42 
Warren Feed & Grain Co »” 
Waterloo Mills Co 
Wene Poultry Laboratories 64 
Wenger Mixer Co 1s 
White, Bob, & Co. 
White Laboratories, Inc 46 
Whitmoyer Laboratories ‘ 
Wilbur Ellis Co. .... 
Williams, Cohen B., ‘Bon 
Wilson & Co , ‘ 
Wilson, R. Co cesccsese 


Wisconsin Alumni Research Foundation 31 
Wood's Grain & Feed Co 
Woods, John J., & Sons Oo 
Woodward & Dickerson, Inx 10 
Wyandotte Chemicals Corp 


Zellers’ Laboratories . 63 


of the Feed Industry to the Custom- 
r’; Walter H. Ebling, Wisconsin De- 
partment of Agriculture, “The Wis- 
consin Crop Situation in Relation to 
that of the Nation”; J. E. Hunter, 
Allied Mills, Inc., Libertyville, IIL, 
“Mileposts in Poultry and Animal 
Feeding”; R. H. Grummer, University 
of Wisconsin, “New Ideas in Pig 
Feeding”; Gus Bohstedt, University 
of Wisconsin, “The Major Minerals 
in Livestock Nutrition”; P. H. Phil- 
lips, University of Wisconsin, “The 
Minor or Trace Minerals in Livestock 
Nutrition,” and M. B. Gillis, Inter- 
national Minerals and Chemica! Corp., 
Chicago, “Minerals in Poultry Feed 
Formulation.” 

Aug. 26 session—H. L.. Ahlgren, 
University of Wisconsin, “Implica- 
tions of Grassland Farming”; N. N. 


Allen, University of Wisconsin, “Feed 
Supplements with Grassland Farm- 
ing’; M. L. Sunde, University of Wis- 


consin, “Importance of Feed Efficien- 
cies with Poultry”; H. R. Bird, US. 
Department of Agriculture, “Anti- 
biotics, Arsenicals and Surfactants”; 
J. L. Adams and A. L. Pope, Univer- 
sity of Wisconsin, “Hormones in 
Poultry and Livestock Production”; 
J. W. Hayward, Archer-Daniels-Mid- 
land Co., Minneapolis, “Evaluation of 
Molasses as a Feed Supplement”; G. 
H. Wise, North Carolina Agricultural 
College, “Calf Starters and Milk 
Substitutes,” and P. H. Phillips, Uni- 
versity of Wisconsin, “Has Urea Come 
to Stay?” 

Emil Truog, University of Wiscon- 
sin, will be the principal speaker at 
the banquet the evening of Aug. 25. 


His topic will be “Facts and Fallacies 
About Food and Feed Production 
Why People Go Nuts.” Ben Rusy, 
University of Wisconsin, will be toast- 
master for the banquet. 


GALVIN REDUCES U.S. 
CORN CROP ESTIMATE 


CHICAGO — The 1952 corn crop 
estimate was reduced in a report this 
week by C. M. Galvin of James E. 
Bennett & Co., Chicago. With pros- 
pects reduced by drouth damage in 
the South and Southwest, Mr. Gal- 
vin estimated the corn crop at 3,148,- 
000,000 bu. This compares with the 
official government July forecast of 
3,365,000,000 bu. 


Oats production was estimated at 
1,326,000,000 bu., compared with the 
official July estimate of 1,353,000,000 
bu. The soybean crop was estimated 
at 273,578,000 bu 

Spring wheat production was esti- 
mated by Mr. Galvin at 236 million 
bushels, compared with the govern- 
ment’s July forecast of 201 million 
bushels. Mr. Galvin estimated winter 
wheat output at 1,075,000,000 bu., 
compared with the official July esti- 
mate of 1,048,000,000 bu. 


ELEVATOR DESTROYED 
ANAMOOSE, N.D.—An elevator 
of the Farmers Elevator Co. here was 
destroyed by fire recently, with loss 
of about 10,000 bu. grain. 
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AT e Great Molasses 


BETTER CUSTOMER 


SATISFACTION... 
MORE REPEAT SALES 


Faster sales — Bigger tonnage . . . that’s 
what you want... and that’s what you get 
when you sell SWEET LASSY! That's 
because this great molasses supplement is 
unexcelled for producing big, fast BEEF 
GAINS —and prime smooth finish that 
brings better prices. Once feeders switch 
to SWEET LASSY they stay with it! 


STOCK IT NOW 


Take advantage of SWEET LASSY’S reputation for 
building beef F-A-S-T-E-R, and at less cost. Start 
selling it now! Get those big VOLUME SALES and 


CATTLE SUPPLE MENT Steady repeat business you've been waiting for. Write 
Y or call for complete details on dealer franchise. It's a 
MANUFACTURED & SWEET BUSINESS! 


SCHREIBER MILLS 
JOSEPH, SCHREIBER MILLS, INC. 


ST. JOSEPH, MO. 
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